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be  BfCbf  the  Thbunei 


Chicago  Tribune! 


Twelve  full  color  pages  in  the  Daily 
I  rihune!  I’hirtccn  colonito  pages  in  the 
Siimlay  I'ribune  Magazine!  I'hat’s  how 
Pepsi-Cola  is  going  after  soft  drink  sales 
Ml  the  big  Chicago  market  during  1958. 

I'his  big  new  color  scheilule  reaches 
Chicagoland’s  biggest  aiulience.  rribune 
circulation  tops  950, (KX)  daily,  is  close  to 
I,.^(K),(KK)  Sunday.  I'hat’s  hundreds  of 
thousands  more  in  this  market  than  the 
average  audience  of  any  television  show, 
any  radio  program,  any  magazine  or  any 
other  Chicago  newspaper. 

Why  do  leailing  ailvertisers  consist¬ 
ently  place  bigger  schedules  m  the  Trib¬ 
une  r  Because  they  i:nou;  \ts  selling  power. 
Year  after  year,  general  advertisers  of 
grocery  products  invest  more  of  their 
advertising  expenditures  in  the  Tribune 
than  in  all  other  Chicago  papers  com¬ 
bined. 

.Many  important  advertisers  use  the 
Tribune  exclusively  for  greater  sales  im- 
jiact  in  Chicago.  Why  not  follow  their 
leatl  r 
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to  meet  the  heavy  load 
of  high  daily  output... 


safely  clutches  that  protect  against  chokes  and  jams,  anti¬ 
friction  bearings  and  automatic  lubrication,  indicate  the 
care  in  design  to  assure  safe  and  dependable  performance. 
And,  folded  edge  forward  delivery  ...a  Goss  first. 

For  high  speed  metropolitan  operations,  the  Imperial 
3-to-2  Folder  excels  in  ease  of  operation,  endurance,  and 
dependability.  Let  your  Goss  representative  show  you 
how  it  will  improve  your  pressroom  performance. 


Here’s  the  perfect  mate  to  the  Headliner,  for  the  new 
Goss  Imperial  128-page  3-to-2  Folder,  contains  all  the 
sound,  advanced  engineering  features  that  mean  depend¬ 
able  performance. 

Look  at  the  massiveness  of  the  folding  cylinder  alone 
...the  heart  of  the  Imperial.  It’s  made  of  heavy  welded 
steel,  stress  relieved  and  magnafluxed  to  be  sure  it  will 
stand  up  under  continuous,  high  speed  operation.  This  is 
typical  of  the  engineering  throughout... typical  of  Goss 
advanced  design. 

Its  many  other  advantages,  too,  should  be  noted.  Cyl¬ 
inder  expansion  bands  can  be  adjusted  quickly  and  simul¬ 
taneously  or  individually  to  vary  the  diameter  for  running 
8  to  128  pages.  Second  fold  roller  adjustment  includes 
indicator  calibrated  in  pages  for  pre-setting  to  accomo¬ 
date  editions  of  varying  size.  The  change  from  straight  to 
collect  runs  can  be  made  quickly  and  easily.  Automatic 
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A  Division  of  Miehle-Goss-Dsxtsr,  Inc. 


Sunn 

mmii 

1  ll  J  ll  4 

'  1  iT.1 1]  1 1  k 

1  ij^  y  3| 

Inrliig  p 


T^.  (^ianTp'dlis  STAR. 

Thp  lndian0^ls.  NE^^S 


Weekday  Morning  4  Sunday 


Weekday  Evening 


KELLY-SMITH  COMPANY  e  NATIONAL  REPRESENTATIVES 


editor  &  PUBLISHER  for  April  12,  1958 


EA 


•  Fire  away!  You  can't  miss  in  one  of  America’s  richest  markets. 
Over  two  miUion  people  with  more  money,  more  spending  power  per 
family  to  buy  the  things  you  sell.  In  Indianapolis  alone  the  average 
income  per  family  is  $6,882  . . .  20%  above  the  national  average,  and 
9th  among  cities  of  over  600,000.  The  Indianapolis  area  not  only 
ranks  with  the  biggest  but  leads  most.  And  The  Star  and  The  News 
give  you  58.4%  coverage  of  the  area.  Write  for  complete  market  data! 


*THE  45-COUNTY  TRADING  AREA 
THAT’S  BIGGER  THAN  YOU  THINK! 


Population;  2,029,000 

Income:  $3,430,000,000 

Retail  Sales:  $2,174,000,000 
Coverage:  58.4%  by 

The  Star  and  The  News 


eOVBRS  Wi  RICH  AKRON 
MiTROPOtlTAN  ANO  TRAOINO  AREAS 

...tni  wliti  mtktft  M«y  ml 


AKRON 


the  biggest  ONE  News* 
paper  Market  in  the  nation, 
is  also  Ohio’s  most  concentrated  area  of  great  industrial 
names.  You  can  sell  it  completely  for  only  40c  per  line  daily 
or  Sunday.  ROP  color  available  in  ail  issues. 


AKRON 

AKRON 

METROPOLITAN 

TRADING 

AREA 

AREA 

Population 

484,000 

619,900 

Families 

145,200 

184,235 

Effective  Buying  Income 

$937,119,000 

$1,169,242,000 

Retail  Sales 

657,394,000 

834,188,000 

Food  Sales 

158,477,000 

201,955,000 

Gen.  Mdse.  Sales 

111,815,000 

126,575,000 

Furn.  Household 

32,421,000 

39,731,000 

Automobile  Soles 

125,102,000 

163,408,000 

Drug  Soles 

21,119,000 

26,128,000 

BEACON  JOURNAL 

HOME  COVERAGE 

93.5% 

83.5% 

EDITOR  &  PUBLISHER  CALENDAR  ^ 

April  13-14 — Missouri  Associated  Press  Wire  Editors  meeting,  Springfield,  | 
Mo.  I 

April  13-15 — Northwest  Classified  Clinic,  Davenport  Hotel,  Spokane,  Wash,  I 

April  14— Canadian  Press  Executive  Committee,  Spring  meeting,  55  Uni*  f 

versity  Ave.,  Toronto.  I 

April  14-15— Iowa  AP  Telegraph  Editors  Association,  annual  meeting, 

Des  Moines  Press  &  Radio  Club. 

April  IS— Canadian  Press,  Spring  meeting  of  the  Board,  Royal  York  Hotel, 
Toronto. 

April  15-17 — International  Press  Institute,  annual  Assembly,  Washington, 

D.  C. 

April  16— Canadian  Press,  annual  meeting.  Royal  York  Hotel,  Toronto. 

April  17 — University  of  Michigan  annual  Advertising  Conference,  Depart- 
ment  of  Journalism,  Ann  Arbor,  Mich. 

April  17-19— American  Society  of  Newspaper  Editors,  annual  meeting, 
Statler  Hotel,  Washington,  D.  C.  i 

April  17-19 — Nebraska  Press  Association,  annual  convention,  Fontanelle 
Hotel,  Omaha,  Nabr. 

April  17-20 — Southern  Photo  Short  Course  sponsored  by  Carolinas  Press 
Photographs,  Chapel  Hill,  N.  C.  ^ 

April  21 — ^Associated  Press,  annual  meeting,  Waldorf-Astoria  Hotel,  New 
York  City. 

April  22 — National  Cartoonists  Society,  annual  awards  dinner.  Starlight 
Roof,  Waldorf-Astoria  Hotel,  New  York. 

April  22-24 — American  Newspaper  Publishers  Association,  annual  con-  , 
ventlon,  Waldorf-Astoria  Hotel,  New  York  City. 

April  24-26 — American  Association  of  Advertising  Agencies,  annual  meet¬ 
ing,  Greenbrier,  White  Sulphur  Springs,  W,  Va. 

April  25 — Northwest  Daily  Press  Association  Regional  meeting,  SIoui 
Falls,  So.  Dakota. 

April  25— New  Jersey  Press  Association,  photography  forum,  Rutgers 
University,  Now  Brunswick,  N.  J. 

April  26-27 — Arkansas  Associated  Press  annual  meeting.  Ward  Hotel.  Fort 
Smith. 

April  26-27 — South  Dakota  Associated  Press  Spring  meeting,  Pierre. 

April  27-May  3 — Journalism  Week,  University  of  Missouri  School  of  Jour¬ 
nalism,  Columbia,  Mo. 

April  27-May  3 — International  Federation  of  Journalists,  fourth  world  con¬ 
gress,  London. 

April  27-29 — Ohio  Circulation  Managers'  Association,  Spring  convention,  ^ 
Netherland  Hilton  Hotel,  Cincinnati,  O. 

April  28-May  9 — American  Press  Institute,  Reporters  end  Editorial  Writers 
on  Municipal  Problems,  Columbia  University,  New  York. 

April  30 — Mid-Atlantic  Circulation  Managers'  Association,  Alamancs 
Hotel,  Burlington,  N.  C. 

May  1-3 — Pacific  Northwest  Newspaper  Advertising  Executives  Association,  I 
semi-annual  meeting.  Hotel  Georgia,  Vancouver,  B.C.  ! 

May  2-3 — University  of  Minnesota,  News  Executives  Conference.  School  of  i 
Journalism,  Minneapolis. 

May  2-3 — I  nterstate  Advertising  Managers'  Spring  meeting,  Penn  Albert  | 
Hotel,  Greensburg,  Pa. 

May  3  — Minnesota  Associated  Press  annual  meeting,  Minneapolis.  I 

May  3-4 — Loulslana-Mississippi  Associated  Press  Association,  annual  meet¬ 
ing,  St.  Charles  Hotel,  New  Orleans. 

May  4 — Georgia  Associated  Press  annual  meeting,  Cartersville  Country 
Club,  Cartersville,  Ga. 

May  4-5 — Ohio  Select  List,  Spring  meeting.  Fort  Haynes  Hotel,  Colum¬ 
bus,  O. 

May  4-5—1  owa  Short  Course  on  Newspaper  Circulation,  School  of  Jour-  I 
nalism.  State  University  of  Iowa,  Iowa  City.  Iowa.  . 

May  4-6 — Now  York  State  Advertising  Managers  Bureau,  meeting  Statler 
Hotel.  Buffalo,  N.  Y. 

May  4-7 — National  Newspaper  Promotion  Association,  an  annual  conven¬ 
tion,  Ponn-Shoraton  Hotel,  Pittsburgh,  Pa. 

May  4-8 — Fifth  Caribbean  Area  Press  Seminar,  sponsored  by  International 
House  and  United  Fruit  Company,  International  House,  New  Orleans, 

La. 

May  10 — Southern  California  United  Press  Editors  meeting,  Ojai  Valley  Inn,  I 
Ojal,  Calif.  I 


Source  Soles  Management  19S7  Survey  of  Buying  Power. 
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The  car  of  tomorrow,  as  envisioned  by  stylist  Carl  Reynolds,  Detroit  product  designer, 
as  reported  in  the  March  10  issue  of  AUTOMOTIVE  NEW'S  would  be  propelled  by 
ducted  fans  and  maintain  an  altitude  of  about  two  feet — but  could  rise  to  100  feet.  It 
would  have  no  wheels  or  springs,  could  even  travel  over  water. 

Look,  nio  Wkools 


"Dreams"  in  the  automotive  industry  are  ideas — futuristic  per¬ 
haps,  but  ideas  that  generally  materialize  at  least  in  part  as 
tomorrow’s  car.  It  doesn’t  take  long.  Today,  for  instance,  work 
on  the  1962  models  is  underway.  Basic  styling  is  being  lirmed-up, 
and  chances  are,  the  engine  for  your  ’62  car  is  being  run  right 
now  in  a  research  laboratory. 

That’s  ycars-ahead  thinking,  to  be  sure.  But  it’s  founded  on 
factual  information — the  kind  of  information  the  industry’s 
decision-makers  look  for  in  AUTOMOTIVE  NEWS,  the  weekly 
newspaper  of  their  industry  for  33  years. 

Just  as  key  auto  executives  have  relied  on  AUTOMOTIVE  NEWS 
for  industry  trends  and  developments  bearing  on  the  future,  so 
do  they  count  on  it  for  the  news — while  it  is  news — that  affects 
tcxlay’s  manufacturing  and  merchandising  picture.  Competition 
decrees  that  the  future  depends  on  today’s  success. 

Typical  of  this  reporting  is  the  "You  Auto  Buy  Now”  sales  drive 
which  is  sweeping  the  country.  It  was  started  by  Cleveland's  auto 
dealers  and  first  given  national  prominence  by  AUTOMOTIVE 
NEWS  in  the  issue  of  March  3.  This  is  the  kind  of  reporting 
industry  executives  expect  from  AUTOMOTIVE  NEWS,  report¬ 
ing  that  helps  them  decide  how  to  spend  $182  million  in  adver¬ 
tising. 

If  your  publication  reaches  car  buyers,  the  men  who  demand 
the  most  from  their  automotive  advertising  dollar  should  know 
about  it.  And,  of  course,  the  logical  place  to  tell  your  sales  story 
is  in  the  only  newspaper  that  reaches  the  key  men  in  the  industry. 

Editor  &  publisher  for  AprU  12,  1958 


First,  ask  your  own  space  representatives — they’ll  tell  you  that 
AUTOMOTIVE  NEWS  is  the  one  publication  sure  to  be  seen 
by  the  men  they  must  sell.  "Then  call  your  AUTOMOTIVE  NEWS 
Representative — today. 

NEW  YORK:  Edward  Kruspak,  Howard  E.  Bradley,  Ray  Billing- 
ham,  Murray  Hill  7-6871 

CHICAGO:  J.  Goldstein,  Bill  Gallagher,  State  2-6273 

DETROIT:  R.  L.  Webber,  William  R.  Maas,  Roy  Holihan,  Wood¬ 
ward  3-0495 

LOS  ANGELES:  R.  H.  Deibler,  Dunkirk  3-0303 


The  most  inflecnflaf  pobHeatioo  in  the  antomotivo  indnstry. 
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WRAP  UP  THIS 
NORTHERN  ILLINOIS 
MARKET 


BUY  THE  COPLEY  BIG  3 
SAVINGS  PACKAGE 


AURORA  BEACON-NEWS 
ELGIN  COURIER  NEWS 
JOLIET  HERALD-NEWS 


ELGIN 


AURORA 
I  JOLIET 


W  hen  you  huy  all  3  of  the  Coplcj  Bi^  3 
you  save  9!  2C  a  line  — or  17Cf. 


Separate  Line  Rotes: 

Aurora  Beocon-News  .  19c 
Elgin  Courier-News  .  .  17c 

Joliet  Herald-News  .  .  20c _ 

Totol  .  .  .  56c 
Thrifty  All-3  Rote .  .  .  .  46Vjc 
BUY  ALL  3  AND  SAVE  .  9  Vic  A  LINE 


Tmth^  c 


NE^AESPAPERS  1 5  "Hometown"  Newtpopert  covering 
Northern  Hlinots  —  Springfield,  lllineit  —  Son  Diego,  Californio  —  ond  Greofer  Los  Angeles 
Served  by  the  CORLEY  Woshington  Bureau  ond  the  COPLEY  News  Service. 
REPRESENTED  NATIONALLY  BY  WEST-HOLLIOAY  CO.,  INC. 


TULSA 


ONLY  THE  WORLD  AND  TRIBUNE 
GIVE  ADEQUATE  COVERAGE 
IN  THIS  RICH  AREA 


Yes,  only  the  Tulso  World  ond  Tulso  Tribune  con  give 
odequote  coveroge  in  this  important  major  market.  The 
people  who  live  in  this  fobulous  area,  BUY,  READ,, 
ond  BELIEVE  in  these  newspapers.  One  reoson  why  Tulso 
newspapers  consistently  corry  more,  much  more,  news 
ond  advertising  thon  ony  other  newspapers  in  Oklohomo. 


OIL  CAPITAL  NEWSPAPERS 

TULSA  WORLD  •  TULSA  TRIBUNE 

MORNING  •  EVENING  •  SUNDAY 
REPRESENTED  NATIONALLY  BY  •  THE  BRANHAM  CO. 
OFFICES  IN  THE  PRINCIPAL  CITIES  OF  THE  U.S.A. 
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T)  E  PORTERS,  combining  sentiment  and  skepticism  in  recordior 
-■-L  the  human  cavalcade,  sometimes  suffer  harrowing  qualms 
when  duty  forces  intrusion  into  homes  blighted  by  grief  and 
tragedy.  Bill  Barrett,  Charleston,  W.  Va.,  United  Press  bureau, 
recalls  his  lacerated  feelings  when  he  and  Jim  Renneisen  of  the 
Frankfort,  Ky.,  UP  bureau  covered  the  Prestonburg,  Ky.,  school- 
bus  tragedy: 

“Both  of  us  agreed  the  toughest  part  of  the  assignment  was  visitkf 
with  the  family  which  had  lost  all  three  children.  Though  we  werr 
perfect  strangers,  they  greeted  us  at  1  a.  m.  as  though  we  had  been 
friends  of  long  standing.  They  were  grieved  and  neither  of  us  wante<j 
to  ask  any  question  which  might  trigger  their  grief  more.  It  was  jn$i 
an  uneasy  situation  which  we  solved  by  letting  them  do  most  of  tbi 
talking.  The  result  was  a  couple  of  good  quotes  and  the  first  knowledge 
that  one  of  the  girls  listed  as  being  down  with  the  bus  had  not  era 
been  on  it  In  17  years  as  a  reporter,  I  thought  I  had  become  hardened 
to  almost  anything.  But  I  shall  never  forget  the  sight  of  those  three 
or  four  children  jammed  in  the  back  door  of  the  bus  as  it  was  being 
pulled  from  the  water.  I  can  still  see  the  leg  of  one  girl  hanging  limply 
out  of  the  door  and  the  face  of  a  small  boy.  There  was  something  aboui 
that  sight  that  could  move  you  as  you  realized  they  failed  in  a  desperaie 
bid  for  survival  as  the  bus  sank  into  the  river.” 

— Gty  Editor  Jack  Kassewitz,  Miami  News,  replies  to  commeni 
here  March  22  hy  Outdoor  Editor  Jim  Mays,  Norfolk  Virginian- 
Pilot,  about  a  dog  named  Gty  Editor:  **Jim  Mays  is  barking  np 
the  wrong  tree.”  ...  Ship  news  reporters  and  public  relations  men  | 
for  shipping  lines  are  giving  a  testimonial  dinner  April  15  for  1 
Walter  Hamshar,  shipping  news  editor.  New  York  Herald  Tribunt,  f 
on  the  occasion  of  his  35  years*  service  to  his  paper.  James  Edmund  * 
Duffy,  who  has  covered  ship  news  for  45  years  for  the  New  YorU 
World-Telegram  &  Sun,  is  recovering  at  Roosevelt  Hospital  from 
a  coronary  attack. 

— Clipped  from  the  front-page  column  of  Editor  V.  Y.  (Admiral) 
Dallman,  84,  Springfield  Illinois  State  Register:  “From  the  golden  coast 
of  California  to  towering  temples  of  jingling  journalism  in  Times  Square.  ^ 
New  York,  we  have  received  testimonials,  expressed  in  smiles  and 
laughter,  of  sympathy  for  us  during  a  month’s  experience  with  a  broken 
right  wrist.  The  smiles  of  skepticism  about  us  cutting  figure  8s  whOe 
ice-skating  on  Lake  Springfield,  and  the  sympathetic  laughter  about  out 
amusing  dilemma  will  now  cease.  To  all  who  have  been  so  tender  in 
their  righteous  ridicule  we  make  two-fisted  acknowledgment.  .  .  .  I 
flew  the  first  airmail  >n  Illinois  with  Charles  Lindbergh  when  ‘Lindy 
was  an  obscure  pilot  of  a  rickety  old  DeHaviland  biplane.  ...  Am 
winging  to  the  Brussels  World’s  Fair  early  in  May.” 

— ^The  alarm  clock  sounded.  Dave  Moffit,  due  at  work  at  6  a.m. 
in  the  Atlanta  United  Press  bureau,  arose  in  the  dark,  tiptotd 
about  in  dressing  so  as  not  to  awaken  his  family,  drove  to  work, 
to  discover  it  was  2:20  a.m.  Indicated  culprit:  A  Moffit  moppd 
apparently  tampered  with  the  alarm  setter.  .  .  .  Vantage  Press  (noi 
Vanguard  as  itemed  here)  published  Ed  Tyng’s  new  brok,  ’’Malunt 
A  World’s  Fair.”  .  .  .  State  Editor  Lloyd  Maffitt,  Burlington  (lows) 
Hawk-Eye  Gazette,  is  allergic  to  printer’s  ink  and  has  to  ve*r 
rubber  gloves  while  handling  proofs  and  newspapers.  .  .  .  Sport' 
Editor  E.  C.  (Wit)  Witham,  Wooster  (Ohio)  Daily  Record,  cill' 
his  column  “Wit’s  End  Of  It.” 

— The  West  Virginia  Press  Association  recovered  its  long-lost 
made  from  wood  believed  to  be  SOO-years  old,  taken  from  Fort  Don 
nelley,  built  in  1768  near  the  present  site  of  Williamsburg,  W.  Va,  i 
refuge  for  settlers  in  Indian  raids.  .  .  .  The  Hope  (Ark.)  Star  abandonoi 
the  state  map  and  shield  centerpiece  in  its  logotype  and  substituted  * 
sketch  of  an  old  Bowie  knife  and  the  blacksmith  who  hammered  it  out 
with  a  county  map  and  the  words  “Hempstead  County — Home  of  tb 
Bowie  Knife” — suggested  by  Publisher-Editor  A.  H.  Washburn.  .  •  • 
Names  of  gold  rush  communities  are  inscribed  in  the  logotype  of  tb 
Crass  Valley  ((Zalif.)  Nevada  County  Nugget,  serving  Nevada  (Jtj 
Grass  Valley,  Red  Dog,  You  Bet,  Gouge  Eye,  Gold  Bar,  Rough  ipj 
Ready  and  so  on  to  Delerium  Tremens  and  Omega.  The  Nugget,  ww 
an  eye  to  the  future,  hired  David  Tait,  8,  “a  small,  freckle-faced  boy 
who  wants  to  be  a  reporter  and  has  Pulitzer  potentials.” 

—Some  happy  headlines:  “LIXK)K  at  the  new  LLAMA” 
Rochester  (N.Y.)  Times-Vnion;  “Picasso  to  Present  Fresco  f> 
UNESCO,”  Buffalo  (N.Y.)  Evening  Newst  “Doctor  Says  Msoj 
lurried  People  Are  Content  If  They  Aren’t  Too  Miserabk< 
Spring/Md  (Ohio)  Daily  News. 
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editorial 

Retaliation  in  Utica,  N.Y. 

Tin;  TWO  Gannett  ncwsj)a|)ers  in  lUica,  N.  Y.,  have  licen  ie|K)rting 
a  series  of  investigations  into  Iwal  vice  and  gambling  and  have 
been  demanding  a  cleanup  in  Icxal  government. 

The  City  (Council  retaliated  by  asking  a  federal  inejuiry  into 
advertising  practices  of  the  newspapers  and  also  calling  for  a  5%  tax 
on  all  printed  advertising  in  the  city.  C'.ahner  heads  later  rescinded 
the  tax  proposal. 

The  attempt  to  intimidate  these  newsjrapers  is  so  obvious  it  would 
be  laughable  were  it  not  so  serious,  l  ire  harassment  will  not  muflle 
the  voice  of  the  ()hsen>er-I)ispatcli  and  the  Daily  Press  but  it  reflects 
the  dangerous  thinking  of  many  elected  officials  these  days  who  have 
the  war|X“d  view  that  they  do  not  have  to  be  accountable  to  the 
elec  torate  for  their  actions  in  office. 

Public  officials  who  oppose  newspaper  reporting  or  exposure  of 
local  crime  and  corruption,  or  who  retaliate  against  such  rejxrrting, 
only  cast  suspicion  on  themselves.  If  a  public  official  is  in  favor  of 
gocxl  government,  why  should  he  object  to  uncovering  rottenness? 

Bright  Spots  in  the  Gloom 

T  r  HAS  been  obvious  lor  some  time  that  the  so-called  recession  is 
-*■  by  no  means  national  in  scope.  I  here  are  many  areas  and  many 
cities  where  business  cerntinues  on  a  high  level  even  showing  gains 
in  some  cases. 

Unfortunately,  most  of  the  newspapers  in  these  areas  have  been 
hiding  behind  the  curtain  of  gloom.  Only  now  are  a  few  of  them 
beginning  to  tell  the  rest  of  the  country  that  things  are  in  pretty  good 
shape  where  they  live.  If  they  don’t  tell  the  story  themselves,  how  is 
anyone  (notablv  manufacturers  and  advertisers)  going  to  know  about 
it? 

The  advertisers  in  this  country — and  that  includes  newspapers 
that  ncninally  use  promotion  advertising — are  not  helping  the  current 
situation  by  curtailing  their  sales  and  promotion  budgets  with  a 
“let’s  wait  and  see”  attitude.  If  advertising  and  promotion  are  sup- 
jjosed  to  do  anything,  they  are  supjxrsed  to  sell.  How  can  they  sell 
if  they  are  not  being  used  by  the  people  who  need  them  most  at  a 
time  like  this?  The  companies  and  the  areas  that  are  hard  hit  in 
this  etonomic  slum])  will  not  automatically  and  easily  come  out  of 
it  if  they  forget  to  try  to  sell  their  tvay  out. 

Housekeeping  Statute 

^ I^HE  Moss  Freedom  of  Information  liill,  H.  R.  liTfi?,  has  cleared 
the  House  Rules  Committee  and  is  scheduled  to  come  uj)  for 
debate  on  the  floor  of  the  House  .\pril  H  after  Congress  gets  back 
to  work.  I'his  bill  prohibits  use  of  the  l()8-year-oid  “housekeeping 
statute”  by  government  agencies  and  bureaus  as  the  vehicle  or  excuse 
for  withholding  information  from  the  pidilic  to  which  the  public  is 
entitled. 

1  here  are  rejxirts  that  elforts  will  fie  made  on  the  IlcKir  oi  the 
House  to  add  “clarifying”  amendments.  'Fhese  might  well  emasculate 
and  defeat  the  whole  purpose  of  the  bill. 

IJoth  the  American  Soc  iety  of  Newsjjaper  Editors  and  the  American 
Xcwspa|)er  Publishers  Association  successfully  opposed  efforts  in  the 
committee  to  reword  the  amendment,  lioth  organizations  feel  the 
measure  should  be  adopted  as  it  is  without  change. 

All  newspajXTs  have  an  interest  in  seeing  the  Moss  Bill  passed.  It 
tvoultl  go  far  toward  eliminating  a  lot  of  unnecessary  and  dangerous 
government  secrecy.  \Ye  urge  all  editors  to  make  every  effort  in  supjiort 
of  the  bill. 


For  by  thy  words  thou  ghalt  he  justh 
fied,  and  hy  thy  words  thou  shalt  he  tm- 
demned. —Matthew,  .Vff;  37, 
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memo 


Re:  ATTRIBUTION  OF  NEWS 

(EDITOR'S  NOTE:  This  is  part  of  an  office  memorandum  issued  recently  by  ALFRED 
FRIENDLY,  managing  editor,  for  the  staff  of  The  Washington  Post  and  Times-Herald.) 
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Some  questions  have  arisen  recently 
about  the  various  conventions  about  attri¬ 
bution  of  news,  and  our  policy  on  them. 
The  following  summary  is  in  explanation. 

OFF  THE  RECORD.  In  a  small  gather¬ 
ing,  or  an  interview,  if  a  news  source  asks 
to  put  the  remarks  he  is  about  to  make  off 
the  record,  the  reporter  has  the  choice  of 
agreeing  or  of  asking  the  news  source  not 
to  make  the  intended  comments  at  all.  in 
order  to  remain  free  to  seek  the  story  else¬ 
where. 


complaining  as  loudly  as  he  can,  and 
report  the  matter  to  the  editors  of  the 
appropriate  desk.  They  will  decide  whether 
and  how  the  event  should  be  reported,  and 
what  sort  of  a  protest  should  he  made. 

♦  *  * 

PHONY  OFF-THE-RECORD.  Many 
persons  new  to  the  Weishington  scene  or 
to  contacts  with  the  press  may  say  they 
are  speaking  off-the-record,  having  heard 
the  phrase  but  misunderstanding  it,  and 
intending  only  to  mean  “for  background 
only.”  The  reporter’s  objection  may  then 
serve  to  clarify  the  situation  and  put  the 
story  on  a  usable  basis.  In  all  cases,  make 
sure  you  and  the  source  are  clear  on  the 
meaning  of  his  injunction  and  its  limita¬ 
tions. 

*  *  * 

FOR  BACKGROUND  ONLY.  This  con¬ 
vention.  also  known  as  “Without  attribu¬ 
tion,”  “The  Lindley  Rule,”  “The  Rule  of 
Compulsory  Plagiarism,”  or  simply  as 
“Don’t  quote  me.”  is  a  common  one  and 
is  used — or  should  be — when  a  person  of 
considerable  importance  or  delicate  posi¬ 
tion  is  discussing  a  matter  in  circum¬ 
stances  in  which  his  name  cannot  be  used 
for  reasons  of  public  policy  or  personal 
vulnerability.  It  is  often  abused  by  persons 
who  want  to  sink  a  knife  or  do  a  job 
without  risking  their  own  position  or  fac¬ 
ing  the  consequences  to  themselves. 

Obviously,  it  is  much  better  to  obtain  a 
story  in  circumstances  which  permit  the 
identification  of  the  source.  In  certain 
types  of  stories,  particularly  those  arising 
on  the  police  and  court  beats,  it  is  often 
not  possible  to  report  the  event  at  all  with¬ 
out  attribution.  In  some  cases,  attribution 
is  needed  as  a  matter  of  fair  play  to  the 
other  side  of  the  controversy,  or  some¬ 
times  attribution  may  be  needed  to  pin 
responsibility  for  potentially  libelous  state¬ 
ments  where  it  belongs.  In  some  cases, 
however,  the  “background  only”  procedure 
is  legitimate  and  provides  an  honest, 
worthwhile  story  which  could  not  be  ob¬ 
tained  in  any  other  way. 

In  such  cases  the  reporter  may  not,  of 
course,  identify  the  source  and  may  not 
hint,  imply  or  suggest  his  identity.  In 
some  cases,  the  source  may  insist  that  no 
attribution  be  given  even  to  the  agency  or 
organization  of  the  source,  forbidding  the 
reporter  even  to  indulge  in  such  vague 
attribution  as  “State  Department  sources,” 
or  “Internal  Revenue  Service  officials,” 
and  the  like. 

*  *  * 

PRIVATE  GATHERINGS.  Reporters, 
if  they  are  worth  their  salt,  will  pick  up 
more  information  from  conversations  at 
parties,  private  visits  and  social  gatherings. 
There  is  a  real  problem  on  what  use  may 
be  made  of  the  information  so  received. 
No  flat  and  general  rules  about  procedure 
can  be  made  to  take  care  of  all  cases  of 
this  kind. 


Reader Guide 

Viet  crusade  brings  official  retaliation  ...  9 

Higher  circulation  revenue  a  "life-saver”  . .  10 

ASNE  back  in  Washington  for  meeting  ...  II 
Advertising  called  recession  medicine  ....  16 

Media  "slide  rule"  buying  opposed .  17 

U.S.S.  program  enters  second  stage .  18 

Legal  ads  standardized  in  Kentucky .  20 

19  reasons  why  papers  are  best  .  22 

TV  rating  test  questioned  .  28 

Good  parent-carrier  relations  help  paper. .  41 

Air-to-land  phone  inspires  reporter  .  48 

Hearst  Con's  net  reduced  to  $19,327  ....  50 

'  Half-column  cuts  paired  in  TTS  type .  54 

Weeklies  lick  a  type  problem  .  55 

Agency's  way  the  right  way  for  color .  56 

Wire,  or  twine  cheaper?  .  58 

Social  science  area  chosen  for  workshop  .  .  60 

lAPA  disturbed  over  Cuba's  plight .  66 


•Skort  ^akeA 


HeatUines: 

Girl  Becomes  Methodist  After  Delicate 
Operation. — Bergen  (N.  J.)  Evening 
Record. 


Special  Bible  Sought  for  Swearing. — 
Medford  (Ore.)  Mail-Tribune. 


Open  Door  Winding  Up  Bible  Series. — 
Los  Angeles  (Calif.)  Mirror-News. 


14  Indicted  Into  Legion. — Atlantic  City 
(N.  J.)  Press. 


Cleona  Man’s  Amusement  Devices 
Held. — Lancaster  (Pa.)  Intelligencer- 
loumnl. 

editor  8C  PUBLISHER  for  April  12,  1958 


If  the  reporter  agrees  to  the  off-the- 
record  basis,  he  must  then  hold  the  dis¬ 
closure  in  absolute  confidence.  He  may 
not  use  it  in  anything  he  writes,  even  with¬ 
out  attribution  to  the  source,  however 
guarded.  A  violation  of  a  confidence  of  this 
kind  is  considered,  and  properly,  a  cardinal 
newspaper  sin. 

He  may,  unless  forbidden  by  the  origi¬ 
nal  source,  seek  out  the  same  information 
from  another  source,  but  without  in  any 
way  indicating  that  he  already  has  heard 
the  news,  or  is  in  possession  of  it,  from 
someone  else. 

If  he  accepts  the  off-the-record  conditi<)n 
as  to  the  information  itself,  he  usually  may 
use  it  upon  its  public  disclosure  some¬ 
where  else,  but  in  all  such  cases  where  a 
question  may  arise  about  a  breach  of  con¬ 
fidence,  the  reporter  should  act  only  after 
discussion  of  the  matter  with  his  editors 
and  the  appropriate  desk. 

.\n  even  more  difficult  problem  arises 
with  respect  to  disclosure  of  the  source 
when  that  source  has  been  publicly  identi¬ 
fied  elsewhere.  Again,  the  proper  course 
is  to  bring  the  matter  to  the  attention  of 
the  desk  and  the  editors,  who  will  deter¬ 
mine  what  can  be  published  and  whether 
prior  clearance  with  the  source  is  called 
for. 

The  reporter  will  choose  the  other  course 
(asking  the  source  not  to  mention  the  sub¬ 
ject  if  he  can  do  so  only  off  the  record) 
when  he  believes  that  he  has  an  oppor¬ 
tunity  to  find  out  about  the  matter  in  some 
other  way  and  does  not,  therefore,  wish 
any  conditions  hanging  over  him  or  limit¬ 
ing  his  future  inquiry. 

In  a  public  meeting  or  gathering,  open 
to  all  without  specific  invitation,  any  at¬ 
tempt  by  a  speaker  to  put  all  or  part  of 
his  remarks  off-the-record  may  be  firmly 
and  blandly  ignored  as  an  absurdity. 

In  a  large  gathering — say  20  persons  or 
more — but  sponsored  by  a  private  organi¬ 
zation,  club,  committee  or  the  like,  where 
the  reporter  is  present  in  his  role  as  a 
reporter  but  also  as  an  invited  guest,  he 
must  protest  vigorously  any  attempt  by  a 
speaker  to  go  off-the-record.  He  should 
point  out  that  the  meeting  was  scheduled 
as  open  to  the  press,  that  any  attempt  at 
secrecy  with  a  group  that  large  is  mani¬ 
festly  meaningless,  ineffective,  nonsensical, 
etc.  If  the  speaker  persists,  and  insi.sts 
that  his  remarks  be  off-the-record,  the  re¬ 
porter  must  leave  the  meeting  at  that  point. 
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THE  NEW  YORK  TIMES  WEEKDAY  CIRCULATION  . . .  showing 
a  consistent,  year-by-year  increase,  is  now  at  a  record 
high  average  of  633,106,  up  92,019  in  5  years. 


THE  NEW  YORK  TIMES  SUNDAY  CIRCULATION ...  a  significant 
indication  of  the  trend  in  the  nation’s  No.  1  market, 
now  averages  1,291,134,  a  5-year  gain  of  109,119. 


THE  TIMES  WEEKDAY  SUBURBAN  CIRCULATION ...  sparked 
by  growing  home  delivery  demand,  stands  at  an  all- 
time  top  average  of  158,902,  up  49%  since  1953. 


THE  TIMES  SUNDAY  SUBURBAN  CIRCULATION... reflecting 
the  all-round  growth  of  The  Times,  now  averages 
309,074  with  73,985  added  since  1953. 
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Utica  Dailies’  Vice  Crusade 
Brings  Official  Retaliation 


‘Monopoly’  Probe  and  Ad  Tax 
Asked  in  Council  Resolutions 


Utica,  N.  Y. 

In  moves  which  the  newspa¬ 
pers  described  as  “retaliatory” 
ag:ainst  their  coverage  of  the 
vice  and  crime  probe  here,  the 
Utica  Common  Council; 

1.  Adopted  a  resolution  ask¬ 
ing  the  Department  of  Justice 
to  investigate  the  advertising 
policies  of  the  Observer-Dis¬ 
patch  and  Daily  Press,  members 
of  the  Gannett  Group. 

2.  Sent  to  committee  another 
resolution  to  levy  a  6%  tax  on 
all  advertising  published  in  the 
city  by  any  newspaper,  publish¬ 
ing  house  or  printing  house. 


roll  call  on  the  investigration 
resolution,  and  with  silence 
meaning  consent  under  Council 
rules,  the  resolution  was  passed. 
He  succeeded  in  referring  the 
tax  resolution  to  committee. 

Later  the  Mayor  and  the  Dem¬ 
ocratic  aldermen  announced 
they  would  drop  the  tax  plan. 


Sparked  by  N.Y.  Paper 


Hoi  Afler  ‘Mr.  Bigs' 


Mason  C.  Taylor,  executive 
editor  of  the  newspapers,  de¬ 
clared  the  ordinances  are  “in¬ 
tended  as  retaliation  for  the 
strong  stand  the  Utica  newspa¬ 
pers  have  taken  on  vice  and 
crime  in  Utica.” 

The  papers  have  demanded 
that  the  investigations  be  pur¬ 
sued  until  “Mr.  Bigs”  are  ex¬ 
posed  and  brought  to  account. 

“These  retaliatory  measures 
are  an  attack  against  all  those 
who  seek  good  government  and 
a  city  free  from  the  influence 
of  men  who  put  personal  gain 
ahead  of  good  citizenship,”  Mr. 
Taylor  said.  “Fortunately  the 
mass  of  Utica  citizens  are  aware 
of  this  and  are  as  insistent  as 


Utica  was  spotlighted  early 
this  year  by  a  series  of  articles 
in  the  New  York  Journal- Ameri¬ 
can  dubbing  it  the  “Sin  City  of 
the  East.”  Three  of  the  men 
who  attended  the  Apalachin 
mobsters  convention  last  No¬ 
vember  were  residents  of  Utica; 
and  the  J-A  had  sent  one  re¬ 
porter  here  to  follow  up  the 
connection. 

The  stories  cited  connections 
of  New  York  mobsters  with  this 
upstate  city  and  presented  a 
broad  picture  of  organized  pros¬ 
titution  and  gambling  here. 

Conditions  against  which  the 
Utica  newspapers  had  ham¬ 
mered  editorially  and  otherwise 
for  years  were  summed  up. 

Then  came  several  official  in¬ 
vestigations.  Utica’s  deputy  po¬ 
lice  chief,  Vincent  Fiore,  re¬ 
signed  while  under  questioning 
and  Police  Chief  Miller,  who 
had  also  been  questioned,  asked 
to  be  relieved  of  his  duties.  A 
deputy  chief  was  indicted  for 


Sounding  out  public  sentiment 
on  the  probes,  the  Utica  newspa¬ 
pers  published  a  questionnaire. 
A  high  percentage  of  618  replies 
favored  continuation  of  the 
probes.  So  did  church  and  civic 
groups. 

Two  city  officials  have  hinted 
at  libel  suits  against  the  local 
newspapers.  Also  injected  into 
the  picture  were  threatening 
phone  calls  received  at  the 
homes  of  the  papers’  editors. 
They  brushed  them  off  as  the 
action  of  “cranks.” 

Attacks  by  administration 
representatives  against  the  man¬ 
ner  in  which  the  newspapers 
had  been  covering  the  stories 
were  mostly  to  the  effect  that 
they  had  been  “over-sensation¬ 
alized.” 

The  Executive  Committee  of 
the  Greater  Utica  Industrial 
Council,  CIO,  adopted  a  resolu¬ 
tion  charging  “indictment  by 
headlines”  in  the  crime  probe 
and  neglect  by  the  papers  in 
presenting  the  full  picture  of 
unemployment  here. 

Edward  A.  Hanna,  city  parks 
commissioner,  in  a  16-minute 
radio  and  "rv  broadcast,  at¬ 
tacked  the  manner  in  which  the 
newspapers  have  been  handling 
the  probe  coverage. 


Monopolistic  Rates  Charged 


Sunday  Observer-Dispatch  or 
the  morning  Press.  He  said  that 
advertisers  also  have  the  op¬ 
tion  o^  “all-day”  combination 
rates. 

A  Justice  Department  spokes¬ 
man  said  that  a  complaint 
against  the  advertising  prac¬ 
tices  of  the  newspapers  had  al¬ 
ready  been  made  to  them  and 
an  investigation  has  been  made. 
“It  is  being  studied,  but  no  con¬ 
clusions  have  been  reached,”  the 
official  said. 

The  tax  resolution  says  reve¬ 
nue  is  needed  to  pay  for  hiring 
16  school  guards  to  protect  chil¬ 
dren  at  crossings,  in  lieu  of 
fees  from  pinball  machine  li¬ 
censes. 


Editor  Tells  of  Coverage 


The  Council  resolution  calling 
for  the  Justice  Department  in¬ 
vestigation  charges  that  the  Ob¬ 
server-Dispatch  and  Press  “con¬ 
stitute  a  monopoly  in  the  City 
of  Utica.”  It  states  that  “mer¬ 
chants  and  advertisers  of  our 


Before  the  New  York  City 
reporters  came  to  town,  coinci¬ 
dentally  with  a  state  Watchdog 
Committee’s  inquiry  into  phases 
of  the  Apalachin  convention,  the 
Utica  papers  had  kept  up  a  run¬ 
ning  account  of  local  vice  and 
crime  developments  for  more 
than  a  year. 

Discussing  the  local  newspa¬ 
pers’  efforts  to  arouse  an  apa¬ 
thetic  citizenry  to  the  picture 
of  corruption,  Gil  Smith,  man¬ 
aging  editor  of  the  Observer- 
Dispatch,  recently  told  members 
of  the  State  Society  of  News¬ 
paper  Editors  that  his  only  re¬ 
gret  was  that  an  outside  news¬ 
paper  had  “sparked”  the  broad 
investigation. 

“We  may  have  been  guilty 
of  not  putting  the  overall,  long 
range  story  into  proper  focus,” 
Mr.  Smith  said.  “There  were 
times  when  we  were  suspicious 
and  found  getting  proof  simply 
impossible.  Perhaps  we  weren’t 
as  aggressive  as  we  should  have 
been. 


Central  Office  Support 


Paul  Miller,  president  of  the 
Gannett  Newspapers,  said  Utica 


are  their  newspapers  that  such 
unwholesome  influences  be 
brought  to  an  end.” 

Democrat  controlled,  14-3,  the 
Common  Council  passed  the  in¬ 
vestigation  resolution  by  a  vote 
which,  under  Council  rules,  had 
to  be  tabbed  as  “unanimous.” 

Republican  Minority  Leader 
Robert  F.  Lynch,  who  with  one 
other  of  the  three  Republicans 
bad  vigforously  opposed  both  re¬ 
solutions  in  floor  debate,  had  in¬ 
tended  to  refer  them  both  to 
eommittee.  He  failed  to  hear  a 
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perjury. 

Revelations  that  six  police¬ 
men  had  been  appointed  despite 
the  fact  they  had  police  rec¬ 
ords,  led  to  suspension  of  them. 
Five  have  since  been  restored  to 
duty.  One  of  these  resigned. 

May  Call  Newsmen 

The  Common  Council  has  set 
up  its  own  “Watchdog  Commit¬ 
tee”  to  investigate  all  matter 
pertaining  to  the  city.  There  are 
indications  that  newsmen  will 
be  among  those  called  to  testify, 
for  April  12,  1958 


community  have  for  years  been 
forced  to  advertise  in  both 
morning  and  evening  newspa¬ 
pers  if  they  had  to  advertise  in 
the  only  local  newspapers  avail¬ 
able  to  them.” 

J.  David  Hogue,  general  man¬ 
ager  of  the  Utica  newspapers, 
said  that  for  more  than  two 
months  the  newspapers  have 
made  available  upon  request  in¬ 
dividual  rates  for  advertising 
ordered  for  use  in  any  one  of 
the  three  newspapers,  the  eve¬ 
ning  Observer-Dispatch,  the 


matters  are  the  responsibility 
of  the  Utica  management,  under 
the  Gannett  policy  of  local  auto¬ 
nomy. 

“Our  Rochester  central  office, 
however,  heartily  supports  the 
Utica  newspapers  in  their  stand 
for  the  people’s  right  to  know 
what  is  going  on  in  their  com¬ 
munity,  as  elsewhere,”  he  de¬ 
clared. 

The  newspapers,  he  added, 
have  nothing  to  conceal  in  ad¬ 
vertising  practices  or  anything 
else. 
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Higher  Circulation  Revenue 
Small  Daily’s  ‘Life-Saver’ 


Operating  Profit  of  $112,845 
For  ’57  Due  to  Price  Increase 


<  1  1  O  Study  No.  2 

V  U-Vv  This  is  the  second  of  the  an¬ 

nual  series  of  three  reports  by 
J  E&P  on  the  newspaper  business. 

SO‘\7’P^1^  The  first  report,  published  last 

^€JL  V  week,  dealt  with  the  earnings 

of  the  “composite  daily.”  This 
contract  haulinp  costs;  a  fair  week’s  report  is  that  of  a  daily 


amount  of  which  was  induced  12,458  circulation.  Next  week 
by  curtailed  railroad  and  bus  the  annual  analysis  of  the  profit- 


schedules  as  w’ell  as  promotion  and-loss  statement  of  a  typial 
and  supplies.  Compared  with  50,000-circulation  daily  will  be 


Only  through  the  establish-  public  notices  to  an  increase  of 
ment  in  October  1956  of  a  7-cent  13.10%  in  the  year  and  62.37% 


price  for  its  end  product  was  a  in  the  5-year  term.  Administration  anc 

12,458  circulation  small  town  Over-all  gain  in  Total  Ad-  higher  by  7.58%,  pay 

newspaper  able  to  improve  its  vei-tising  w'as  only  0.58%  com-  contributor  as  wer< 

operating  profit  picture  slightly  pared  with  1956  but  up  31.14%  pensions  dues  and  subscrip 
over  that  of  1956,  and  then  only  within  5  years.  telenhone  and  donations 


1953  the  increase  totals  21.98%.  published. 
Administration  Higher 
As  for  Administration  and 


because  1957’s  first  nine  months 
had  produced  greater  profit 
than  any  similar  period  in  its 
history. 

Over  the  five-year  span,  the 
increase  in  profit  has  been 
82.27%. 


Circulation  Climb 


Circulation,  the  life-saver,  fol- 


roll  was  a  contributor  as  were 
pensions,  dues  and  subscrip¬ 
tions,  telephone  and  donations. 
The  five-year  advance  was 
24.02%. 

Building  with  a  gain  of 


the  inflationary  trend  began. 
The  figures  for  1953  tell  the 
stoiy  with  an  advance  of  21.75% 
over  that  year. 

Through  the  moderate  rise  in 
expense  and  with  the  help  of 
the  small-towTi  newspaper  de- 


provement  begun  in  1955  has  1.52%  in  the  year  and  barely 


lowing  a  gain  in  1956  over  1955  supplies  and  re-  veloped  an  operating  profit  of 

of  8.26%  jumped  another  recounting  for  the  ad-  /T.T 

11.08%  in  1957  which,  in  turn,  rgo  the  cost  f  ^45.95,  bolstered  to  $113 

was  25.05%  above  1953.  News-  4  42%  higher  111.80  through  miscellaneous 

paper  sales  trailed  1956  by  .  '  .  „  newspaper  sei-vices,  up  4.26% 

1  Kor/-  iToo,.  OT,,!  'KqvoIw  saving  of  0.75%  in  Stereo-  iokr  and  60.75%  above 


The  policy  of  editorial  im-  paper  sales  trailed  1956  by 


111.80  through  miscellaneous 
newspaper  seiwices,  up  4.26% 
over  1956  and  60.75%  above 


‘  -  .  .  in  vne  year  aiiu  uaiciy  .  i  1.4.1.. 

been  extended  further  and  will  exceeded  1953,  a  reflection  of  labor  rise  slightly,  when  the  paper  developed 

be  so  long  as  local  conditions  the  price  change  remedied  since  w  Lith  ^  capital  Rain  of  $8,000. 


*=:  7  7 -  ine  price  ciiaiite  leiiitruicu  oiiivc  _ 4.,. 

December  31st.  Th  price  change  r-pnairs  After  provision  for  Federal 


ment  of  the  circulation  area 
is  possible. 

While  Operating  Revenue  in¬ 
creased  by  3.56%  over  1956,  ex¬ 
penses  TOse  3.36%  with  a  re- 


llUCl  oxat.  XU  iJiivc:  Altei  lUUVlSlUIl  ivi  xcuciai 

entirely  effective  October  ’  Tn  1953  Income  Taxes,  an  increased  net- 

down  materially.  In  1953  the  ^^ter-taxes 


was  entirely  eitective  uctooer 
1,  1956. 

On  the  expense  side,  news¬ 
print,  Ink  &  Cartage  w’ith  usage 


cost  was  10.71%  lower. 


achieved.  Since  1953  the  ad- 


Business  office  was  down  by  44.51%.  Of  operating  jterm" 


luoc  o.ouyc  wiiu  a  re-  »  „  j-  n  nar/  ..n/4  1.59%  with  Salaries  static  and 

its  coSby  1.5%  befause  of  the  stationery  &  printing  and  post 


by  4.32%  and,  after  addition 
of  non-operating  income,  an  in¬ 
crease  of  3.52%  attained.  In  5 
years  the  gain  was  31.14%. 


last  price  increase  and  consump-  a&e  down  enough  to  make  the  ^  return  of  like  proportion 

tion  of  some  lower-priced  stock  decline  m  total  department^  jg  foreseeable  for  1958  at 
in  storage.  The  5-year  jump  expense.  In  the  past  5  years  juncture  of  the  year,  nor  is 
has  totalled  12.39%.  the  jump  was  18.22%.  it  expected. 


revenue  it  meant  9.02%  as  to  offi 
compared  to  8.05%  five  years  last  X 
ago.  A  return  of  like  proportion  at  thi 
is  not  foreseeable  for  1958  at  W.  B 


Advrrtiiiing  Decline 


The  key  department,  Com- 


the  jump  was  18.22%. 

Press  room  up  only  0.28% 


In  Local  advertising  the  fall- 
off  which  began  in  September 


^  ,  ’  .  f  experienced  declines  in  supplies 

liosing,  experienced  a  gam  of 


it  expected. 

Higher  Yield  Per  Copy 


4%,  due  entirely  to  a  wage  ad-  repairs  while  wages  saw  ^he  advance  from  .5c  to  7c 


justment  averaging  5.56%,  not  upward  ti*end.  The  5-year  ^  ^.^py  through  which  circula- 


momentum  through  occurrLce  in  1957.  ^  substantial  jump  of  $33,945.87  since  al  Pr 


u  1.  Tj  an  unusual  uccurrence  in 

the  usually  heavy  holiday  sea-  ^he  camnaien  aeainst  overtime  ^4.45%. 
son,  a  condition  that  has  con-  campaign  against  overtime  ^ 


1955,  last  full  year  at  the  lower  Iconcli 


tinued  unabated  through  the  en-  unaoa.^  ana,  excepj 

tire  first  nnorf.,.  foi*  infrequent  extra  large  edi 


continued  unabated  and,  except  Photography  and  engraving  price,  is  indicative  of  the  need 


employs 


for  the  step  on  the  part  of  all 


tire  fi,.of  r.i.o'.x  e  in-o  ii.  iiiirequem-  exira  large  eui-  — * — -  oi-cf,  v^n  n.c  . 

endef  Si^ier-  ^  J  tions  is  no  longer  a  factor.  Since  graver  process,  decreased  5.88%  smaller  papers.  The  year  1955 

desn?i  ie  tl'V-  *  1953  the  department’s  increa.sed  ^ost  of  the  decline  occurring  was  the  high  point  for  paper 


Hocr^ifo  11  u  £  •  A  me  aeparrmenvs  increasea  — - -  — . »  tne  pumt  xui 

Sts  J  usually  beneficient  spiralled  17.47%  but  iraye],  photo  and  engraving  sales  wdth  a  daily  average  of  [atteiK 

with  it  7%  more  columns  pro-  supplies  and  outside  purchases  12,684  copies  against  whick  Ito  h( 


o-year  gain  is  38.52%. 

Because  the  trading  area  is 
relatively  small  and  evenly  di- 


duction  daily,  or  5.24%. 

The  continuing  policy  of  edi- 


of  pix  and  engravings.  Increase  figure  1957’s  12,458  represents 


over  1953  was  34.74%. 


a  loss  of  1.77%.  As  stated  pre- 


vided  between  urban  Ind*  rural  torial  strengthening,  wider  area  Depreciation  due  to  limited  vlously,  that  loss  has  since  l^n 

population,  surrounded  o^  an  coverage  and  pictorial  advance-  ^aP>tal  expenditures  made  m  overcome  with  net  sales  m  close 

sides  by  good  local  newsnLer!  plus  the  upgrading  of  all  saw  an  increase  of  only  proximity  to  12,700.  Since  19od 

outside  a  perimeter  ^18  "^ws  personnel  over  the  past  2.28%  which  contrasts  vividly  the  yield  per  copy  has  risen 

Qo  tbrpp  vpnra  t-aohUpH  in  nn  FHi.  With  the  5-year  advance  of  from  .04343  to  .0o2i6:  up 


30  miles  in  a  closely  populated  three  years  resulted  in  an  Edi-  77  9^  advance  01  irom  10  .uo-io,  v 

section  of  the  nation  where  the  department  higher  cost  /c. 

effects  of  metropolitan  momine  6.66%  and  in  the  Business  taxes  were  moder-  Like  most  newspapers,  the  one 

newspapers  and  television  aiZ  5-year  stretch  of  34.13%.  ately  higher  by  0.58%  in  the  under  scrutiny  has  been  beset 


newspapers  and  television  are 
ever  present,  national  adver-  A  slight  diminution  in  Ad- 
tising  since  1955  has  decreased  vertising  costs  of  0.38%  under  1953 

22.7%  in  dollars  and  27.3%  in  1^56  came  about  in  payroll.  Doubt 

linage.  Since  1953  the  loss  has  Promotion  and  commissions  but 
reached  5.72%.  in  the  five-year  period  a  jump  The  p 


year  and  15.58%  greater  than  over  the  past  five  years  with 
in  1953.  constantly  rising  costs  21.759i 

.  ,  ,  ,  higher  to  meet  which  adver- 


Doubtfiil  Arroiinis  Increase  tising  rates  have  been  boosted 
The  past  year  was  the  lowest  yield  26.59%  additional  froni 


reached  5.72%. 


Classified  in  1957  simply  fol-  15.8%. 
lowed  the  general  pattern  of  Another  department,  Circula- 


in  Doubtful  Accounts  in  over  source  to  improve  the  pro- 

20  years  because  the  fall-off  I'l'  1^1'  73.21%. 


the  industiy  upward  9.88%,  but  tion,  which  for  this  study  in-  Quickened  greater  .supervision  It  will  be  noted  that  with  the 
has  since  skidded  downw-ard  eludes  all  distribution  costs,  con-  accounts.  This  favorable  con-  increase  in  advertising  revenue 


comparably  with  other  linage  tributed  the  highest  depart-  dition  in  1958  has  seen  a  decided  the  new-spaper  has  upped  its 
segments.  Since  1953  this  divi-  mental  advance,  percentage-  downw'ard  trend  with  recoveries  editorial  content  from  50.83% 


Sion  w'as  up  29.12%. 

Legal  advertising  has  been 


wise,  of  9.11%,  most  of  which  fulling  off  materially. 


in  1953  to  51.60%  in  1957  or 


came  about  through  widened  de-  Total  Operating  Expense  saw  6.83%  in  space,  109.3  inches 


marked  by  a  decided  gain  in  livery  routes,  payroll  and  higher  only  3.36%  advance  in  the  over-  (Continued  on  page  67) 
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Washington 
The  American  Society  of 
iNewspaper  Editors  returns  to 
[the  Capital  for  its  annual  con- 
[vention  next  week.  Business  ses- 
[fions  begin  Thursday  morning. 

Last  year  the  Society  went  to 
Jfean  Francisco  for  a  change-of- 
fenery  and  a  different  pro¬ 
gram  content.  Only  twice  before 
lad  the  editors  met  away  from 
[the  center  of  Govemment — in 
Atlantic  City  in  the  1920s  and 
[in  New  York  City  during  the 
war  years. 
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ASNE  Back  in  Washington, 
Eisenhower  Plans  Address 


Program  Deals  with  Education, 


Press  Codes,  Juvenile  Problem 


Membership  Chairman: 
Milbum  P.  Akex-s. 

Nominations  Chairman: 
John  Q.  Mahaffey. 

Bulletin  Chainnan:  Miles 
H.  Wolff. 

Program  Chainnan:  Louis 
B.  Seltzer. 


Heuly  Next  in  Line 


Virginius  Dabney,  editor  of 
the  Richmond  (Va.)  Times  Dis¬ 
patch,  w’ho  will  preside  at  this 
year’s  sessions  will  go  down  in 
fhistory  as  the  society’s  “short¬ 
term”  president.  He  was  elected 
to  office  at  the  Coast  meeting 
last  July  and  goes  out  of  office 
at  this  year’s  meeting.  George 
W.  Healy  Jr.,  New  Orleans 
j^lLa.)  Times-Picaynne,  is  next 
n  line  for  the  presidency. 

One  unusual  feature  of  the 
program  will  be  the  joint  ses¬ 
sion  on  Thursday  afternoon  with 
the  members  of  the  Internation¬ 
al  Press  Institute  who  will  be 
concluding  their  first  general 
assembly  in  the  United  States. 


President  Dabney’s  Message  to 
the  Society 

Appraisal  of  Freedom  of  In¬ 
formation  for  1958 

Herbert  Brucker,  Fol 
Chairman,  presiding. 

Dr.  Harold  Cross,  Fol 
Counsel  of  the  Society. 

Congressman  John  E.  Moss, 
Chairman,  Subcommittee  on 
InfoiTnation  of  House  Com¬ 
mittee  on  Government  Oper¬ 
ations. 

Senator  Thomas  C.  Hen¬ 
nings,  Senate  Constitutional 
Rights  Subcommittee. 


Luncheon,  12  O'Clock 


President  Dabney,  presiding 
Address  by  President  Eisen¬ 
hower. 


He  will  discuss  farm  policy 
and  his  Pentagon  reorganization 
program 

Music  by  U.  S.  Marine  Band 
Orchestra. 


Joint  Sesiiion  with  IPI,  2  p.ni. 


President  at  Luncheon 

Members  of  both  groups  will 
attend  the  Thursday  luncheon 
to  hear  President  Eisenhower 
•■liver  a  major  address  on  for- 
sm  policy. 

Registration  for  ASNE  opens 
Wedne.sday  noon  at  the  Statler 

Hitel. 

Details  of  the  convention  pro- 
Tam  announced  by  Louis  B. 
Seltzer,  C/evefnnd  (Ohio)  Press, 
are  as  follows: 

THURSDAY,  APRIL  17 

Opening  Session,  9  a.ni. 

ijj'^'XtAtion :  Rabbi  Balfour 
hrickner.  Temple  Sinai,  Wash- 

'■•rton. 

Tonvention  opened  by  President 
'^■rginius  Dabney. 

•eports  of  officers  and  commit- 
chairmen 

Secretary:  Carl  E.  Lind- 
strom. 

Treasurer:  Turner  Cat- 
ledge. 

Editor  ac  publisher 


FRIDAY,  APRIL  18 

Morning  Session,  9  a.ni. 


Pentagon  Panel 

Louis  B.  Seltzer,  Cleveland 
Press,  presiding. 

Murray  Snydei’,  Assistant 
Secretary  of  Defense  for  Pub¬ 
lic  Affairs  “The  Department 
of  Defense  and  the  Public.’’ 

Gen.  Maxwell  D.  Taylor, 
Acting  Chairman,  Joint 
Chiefs  of  Staff,  “The  Armed 
Forces  Today.” 

Mansfield  D.  Sprague,  As¬ 
sistant  Secretary  of  Defense 
for  Intemational  Security  Af¬ 
fairs,  “International  Security 
Arrangements.” 

William  M.  Holaday,  Di¬ 
rector  of  Guided  Missiles, 
“Our  Missile  Programs.” 

Donald  A.  Quarles,  Deputy 
Secretary  of  Defense,  “The 
Department  of  Defense  Today 
and  Tomorrow.” 

Panel  on  “Education,  U.S.A.” 

John  James,  Johnstown 
Tribune-Democrat,  presiding. 

Dr.  Arthur  Bestor,  Profes¬ 
sor  of  History,  University  of 
Illinois,  and  Past  President, 
Council  for  Basic  Education. 


Paul  Block,  American  Chair¬ 
man,  International  Press  In¬ 
stitute,  presiding. 

Address:  “The  Common  Mar¬ 
ket,”  by  Robert  Marjolin,  vice- 
president  of  the  European  Ec¬ 
onomic  Community. 

Panel  on  New’spaper  Codes 
Dr.  Oscar  Poliak,  Editor- 
in-Chief,  Vienna  Arbeiter- 
Zeitung,  moderator. 

British  Press  Council,  by 
Charles  Fenby  of  Westmins¬ 
ter  Press  Provincial  News- 


Dr.  William  G.  Carr,  Ex¬ 
ecutive  Secretary,  National 
Education  Association. 

Dr.  Paul  Woodring,  Con¬ 
sultant,  Fund  for  the  Ad¬ 
vancement  of  Education. 


Luncheon,  12:30  p.ni. 

Felix  McKnight,  Dallas  Times 
Herald,  presiding 

Address  by  Secretary  of  the 
Treasury  Robert  B.  Anderson. 


Afternoon  Session,  2:30  p.ni. 


papers. 

Swedish  Court  of  Honor 
and  the  editor-publisher  or¬ 
ganization’s  Code  of  Ethics, 
by  Allan  Hemelius  of  Sevn- 
skn  Dagkbladet. 

American  view  of  codes,  by 
Erwin  D.  Canham,  Christian 
Science  Monitor. 


Complete  coverage  of  the 
ASNE  sessions  will  be  published 
in  the  April  26  edition  of  E&P. 


“Unfinished  Business  on 
America’s  Agenda”  —  Our  na¬ 
tion’s  manners,  morals  and 
problems  in  Mid-twentieth 
Century. 

Dr.  Leonard  W.  Mayo,  Ex¬ 
ecutive  Director,  National  As¬ 
sociation  for  the  Aid  of  Crip¬ 
pled  Children,  presiding. 

“Public  Health,  Childhood 
through  Old  Age,”  by  Dr. 
Howard  A.  Rusk,  Director, 
Institute  of  Physical  Medicine 
and  Rehabilitation,  New  York 
University  and  Associate  Edi¬ 
tor,  New  York  Times. 

“Basic  Issues  in  Family 
Life  and  Youth,”  by  Sol  Mor¬ 
ton  Isaac,  Past  President  of 
Family  Seiwice  Association  of 
America. 


“Juvenile  Delinquency,  and 
American  Family  Life,”  by 
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Judge  Paul  W.  Alexander, 
Domestic  Relations  and  Juve¬ 
nile  Courts,  Toledo,  Ohio. 

“Current  Issues  in  Educa¬ 
tion,”  by  Di’.  Frederick  M. 
Raubinger,  Commission  on 
Education  of  the  State  of 
New  Jersey. 

“The  Challenge  of  City 
Planning  in  the  Next  Dec¬ 
ade,”  John  T.  Howard,  Head 
of  Department  of  City  and 
Regional  Planning,  School  of 
Architectui’e,  Massachusetts 
Institute  of  Technology. 

Panel  on  “The  Editorial  Page 
— an  Overlooked  Challenge” 
Richard  D.  Peters,  Scripps- 
Howard  Newspapers, 
presiding. 

Clifford  E.  Carpenter,  Ro¬ 
chester  Democrat  and  Chron¬ 
icle, 

Robert  E.  Kennedy,  Chi¬ 
cago  Sun-Times. 

William  J.  Miller,  Neto 
York  Herald  Tribune. 

Robert  M.  White  II,  Mexico 
(Mo.)  Ledger. 

John  S.  Knight,  Knight 
Newspapers. 

SATURDAY,  APRIL  19 

(Sigma  Delta  Chi  breakfast  at 
7:30  a.m.  in  National  Press 
Club.) 

Morning  Session,  9:43  a.m. 

“Where  are  Journalism  Grad¬ 
uates  Going?”,  by  Dean  Earl 
W.  English,  School  of  Journal¬ 
ism,  University  of  Missouri. 

“Flow  of  the  News,”  Lester 
Markel,  New  York  Times. 

Panel  on  “Inter-Service 
Rivalry  —  Good  or  Dangerous 
for  America  in  the  Space  Age?” 
Robert  Lucas,  Denver  Post, 
presiding. 

Walter  Millis,  columnist, 
military  expert,  and  staff 
member  of  the  Fund  for  the 
Republic. 

Hanson  Baldwin,  military 
analyst.  New  York  Times. 

Brig.  Gen.  Thomas  R.  Phil¬ 
lips,  military  analyst,  St, 
Louis  Post-Dispatch. 

Lunrheon,  12:30  p.ni. 

George  W.  Healy  Jr.,  pre¬ 
siding. 

Address  by  Dr.  John  P. 
Hagan,  Director  of  Research 
for  U.  S.  Navy,  Operation 
V  anguard. 

Evening 

Annual  Banquet,  7 :30  p.m. 

President  Virginius  Dal>- 
ney,  presiding. 

Presentation  of  Raymond 
Clapper  Memorial  Award  by 
Frank  Eleazer,  Chairman, 
Standing  Committee  of  Cor¬ 
respondents  of  U.  S.  Con¬ 
gress. 

Address  by  Senator  Lyndon 
B.  Johnson,  Majority  Floor 
Leader  of  U.  S.  Senate. 
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York,  Pa.  Jury  Gets 
Criminal  Libel  Case 


York,  Pa. 

A  criminal  libel  charge 
against  the  York  Gazette  Com¬ 
pany,  publishers  of  the  Gazette 
&  Daily,  and  three  of  its  ex¬ 
ecutives,  went  to  the  April 
Grand  Jury  this  week  for  its 
consideration. 

The  charge  was  brought  by 
County  Sheriff  Lyman  A.  Stam- 
baugh  as  the  result  of  a  story 
published  in  the  Gazette  &  Daily 
on  March  28  regarding  a 
debtor’s  sale  of  furniture  con¬ 
ducted  Jan.  20,  1956  by  deputy 
sheriffs  out  of  Mr.  Stambaugh’s 
office. 


3  Defendants  Named 


preme  Court  Justice  Herbert  B. 
Cohen,  former  state’s  attorney 
general  in  the  Democratic  ad¬ 
ministration  of  Governor  George 
M.  Leader. 

Mr.  Leader  is  a  primary  can¬ 
didate  for  the  Democratic  nomi¬ 
nation  for  U.  S.  Senator.  He  is 
a  native  of  York  county. 

The  Gazette  and  Daily  was 
one  of  two  Pennsylvania  dailies 
to  support  Mr.  Leader  for  the 
governorship  in  1954. 

The  paper  is  being  repre¬ 
sented  in  the  libel  case  by  the 
law  firm  of  Stock  and  Leader. 
The  Leader  member  of  the  firm 
is  Henry  B.  Leader,  brother  of 
the  governor. 


Defendants  are  Charles  M. 
Gitt,  president  of  the  company; 
James  Higgins,  assistant  editor, 
and  Edward  K.  Schaeberle, 
managing  editor.  All  are  free 
on  $500  bail. 

Sheriff  Stambaugh  is  a  can¬ 
didate  for  the  Democratic  nomi¬ 
nation  for  state  assemblyman 
from  a  York  county  district. 

Mr.  Stambaugh’s  attorney, 
Lavere  C.  Senft,  told  a  reporter 
that  “the  sheriff,  in  effect  is 
accused  of  making  a  false  re¬ 
turn  and  of  malfeasance  in  of¬ 
fice.” 

“The  facts  are  clear  that  there 
was  a  sale,  duly  posted  in  the 
sheriff’s  office,  and  conducted 
according  to  law  at  which  mem¬ 
bers  of  the  public  were  present 
and  purchased  the  goods  that 
were  levied  on,”  Mr.  Senft  said. 

Criminal  libel  under  the  Penn¬ 
sylvania  Criminal  Code  is  pun¬ 
ishable,  upon  conviction,  by  a 
fine  up  to  $500  or  a  maximum 
prison  term  of  one  year,  or  both. 

The  article  in  question  was 
one  of  a  series  dealing  with  the 
disposition  of  debtor’s  goods  by 
county  sheriffs. 


Reporter  Must 
Keep  Mobile 
In  Cuban  Riot 


Reporter  Won  Award 


Subpoenaed  for  a  preliminary 
hearing,  which  was  waived  by 
the  defendants,  was  Arthur  W. 
Geiselman  Jr.,  reporter  for  the 
Gazette  and  Daily  and  one  of 
two  1957  winners  of  the  Hey- 
wood  Broim  Award  of  the 
American  Newspaper  Guild. 

The  Broun  Award  cited, 
among  other  things,  Mr.  Geisel- 
man’s  “persistent  reporting  of 
conditions  adverse  to  the  gen¬ 
eral  welfare  of  your  community 
despite  hazards  to  yourself.  .  .” 

Mr.  Senft  is  a  member  of  the 
law  firm  of  Cohen  and  Senft. 
A  firm  member,  Donn  I.  Cohen, 
is  the  son  of  Pennsylvania  Su- 


The  problem  of  the  reporter 
in  Cuba’s  state  of  emergency  is 
to  keep  mobile  and  be  able  to  run 
as  fast  as  any  Cuban. 

“You  have  to  be  out-of-doors 
to  see  what’s  happening  when  it 
happens;  if  you  duck  into  a 
hotel  you  may  find  yourself 
locked  in  there,”  Frank  Mc¬ 
Carthy  of  United  Press  told 
E&P  in  a  telephone  interview 
Thursday. 

Mr.  McCarthy  and  two  co¬ 
workers,  Ed  Cannel  of  NEA 
Service  and  Andy  Lopez,  UP 
photographer,  had  weathered  a 
hail  of  gunfire  in  the  streets  out¬ 
side  the  UP  office,  near  the 
prime  minister’s  building. 

“We  were  riding  along  the 
Prado  behind  a  Chevy  hardtop 
filled  with  teenagers,”  Mr.  Mc¬ 
Carthy  related.  “I  remarked  to 
Cannel  and  Lopez  that  this  is 
just  the  sort  of  thing  we  had  to 
be  alert  for,  because  it’s  kids  like 
these  who  are  causing  the 
trouble. 

“The  kids’  car  braked  sud¬ 
denly  and  we  swerved  around  it, 
went  down  the  street  and  were 
turning  around  when  fiame 
bombs  were  tossed  from  the 
Chevy.  Immediately,  soldiers 
with  tommyguns  came  out  of 
the  walls  and  the  bullets  flew  all 
around. 

“We  ducked  into  the  office  for 
a  moment  and  took  turns  coming 
out  to  keep  track  of  what  was 
going  on.” 

About  60  newsmen  are  on 
hand  for  coverage,  Mr.  Me- 


Cline  Electric  I  Pi 
Files  Petition  I 


To  Reorganize 


Chicago  } 

Cline  Electric  Manufacturiag  ■  g 
Co.,  which  manufactures  dec-  i  5 
trie  controls  for  the  graphic  arts  i 
industry,  including  press  drives  I  Fr 
for  newspapers,  has  filed  a  vol-  j  noran 
untary  petition  in  Federal  Court  [  dent 
for  reorganization.  |  50  y 

The  Cline  Company  has  also  s  Scrip 
been  engaged  in  Army  ordnance  i  He 
work  and  in  supplying  equip-  \  eleeb 
ment  for  the  Navy  and  Ait  1  NEA 
Force.  Paasche  Air  Brush  Co,  a  f  Mi 

_ division  of  Cline,  makes  a  lineji  mans 

WHO  SAID  BAG?— Georgia  Pol-  of  spray  equipment  for  indus- 1  and 
lin,  Minneapolis  Star  reporter,  trial  finishing.  |i  both 

left  herself  wide  open  for  remarks  The  court  has  authorized  the  j  atior 
when  she  appeared  in  her  version  company  to  remain  in  possession  ment 
of  the  sack  look.  Assistant  CE  continue  to  ;  execi 

Angelo  Cohn  assigned  her  to  the  j.  •!.  i.  •  ^  a  j 

offile  for  the  day  Bonham  Cross  its  business,  subj^  to  servi 

snapped  the  picture  for  his  bag  control  of  the  court  At  a  hear-  edito 
of  tricks.  ing  April  8  before  Referee  Law-  and  1 

-  rence  Miller,  the  Cline  Company 

Carthy  said.  Many  of  them  were  was  granted  approval  to  borrow 
planning  to  pull  out  when  the  $160,000  and  to  continue  its  5©' 
rioting  broke  out  Wednesday.  operations,  while  the  company 
The  government  made  Bill  and  its  creditors  proceed  to  work 


rioting  broke  out  Wednesday.  operations,  while  the  , 

The  government  made  Bill  and  its  creditors  proceed  to  work 
Chaplin  of  NBC  persona  non  out  the  reorganization.  ^  ^ 

grata  and  barred  him  from  the  “can 

air.  Although  the  censorship  has  half 

been  liberalized  considerably,  Diehl  Heads  Creditors  Di 

Mr.  McCarthy  said,  the  military  .  W50  3 

powers  crack  down  on  the  fea-  ^  creditors  committee,  repre- 

ture  writers  and  Radio-TV  com-  t 

mentators  $1,000,000  has  elected  Earl  E.  !  tive 


Diehl  Heads  Creditors 


“The  censors  don’t  seem  to  .  Westinghouse  Electric  ,  p^gg 


interfere  with  hard,  factual 
copy,”  Mr.  McCarthy  said. 


Co.,  as  its  chairman.  piett 

Warren  P.  Scott  is  president  i 


They’re  stopping  anything  they  Cline  Company  and  H.  E. 


consider  to  be  alarmist  or  exag-  Brundage  is  chairman  of  the  j  fgjt, 
geration  ”  board.  Mr.  Scott  purchased  con-  ! 

Of  the  seven  reporters  who  compariy  seven  years 

were  detained  in  Santiago  de  ° 

Cuba,  five  came  back  to  Havana.  ^^®^  ^^®  years.  Mr 


ated  the  firm  for  38  years.  Mr 


Homer  Bigart  of  the  New  York  ^Hne  has  not  been  connated 
Times  and  Harold  Lidin  of  UP  the  company’s  operations 


remained  in  the  hot  spot  of  _  ,  »  p!!! 

Oriente  province.  ^  “The  Cline  Company’s  present  Ferj 

Ben  Silva,  a  Miami  radio  difficulties  have  resulted  froini  or 
newsman,  was  held  incommuni-  ^“"ds  m  engineering  ^ 

cado  for  three  days  in  Santiago,  change  order  costs  during  we 
(See  additional  story  on  page  stages  of  a  $20,000,000  sir-  Jw 

gg  \  craft  machine  gun  program.  i«ie 

•  started  in  the  Korean  War,”  Mr.  Ame 

c  *  11*.  9  c  j  Scott  stated.  “Cline  has  com-  In 

oatelllte  S  oOlUld  pleted  the  work  and  has  fulfilled  the  i 

On  Special  Phones  its  committments  to  the  Govern-  terij 

Chicago  ment  under  these  contracts,  but  into 
The  “voice”  of  the  Vanguard  to  date  has  not  been  able  to  re  '“ewi 
satellite  was  heard  by  thousands  cover  all  of  such  costs  from  the  «  : 
of  Chicagoans  as  a  result  of  government.  With  the  gun  wort  ““ad 
arrangements  made  by  the  Chi-  now  finished,  the  Cline  plant  is 
cago  Daily  Netvs.  back  on  commercial  production.  0; 


cago  Daily  Netvs.  back  on  commercial  production.  0; 

The  News  arranged  for  the  Work  is  going  forward  on  Acn 
satellite  sounds  to  be  on  the  present  orders  and  all  sales.  » d( 
lines  of  a  telephone  service.  A  service  and  supply  operations  «rv 
recording  of  the  Vangyuard’s  are  continuing.”  ‘ 

voice  could  be  heard  by  dialing  The  Cline  Company  has  claims  ^ 


voice  could  be  heard  by  dialing  The  Cline  Company  has  clai^ 
the  special  number.  More  than  against  the  Government  totaling 
200,000  calls  were  placed  in  approximately  $2,000,000  grow- 
eight  days.  ,  I  ing  out  of  the  gun  contracts. 
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Ferguson  Ends  News  Career, 
Walker  Heads  NEA  Service 


Howard  Associate  for  50  Years 
Strong  Believer  in  Features 


Fred  S.  Ferguson  has  an- 
nonneed  his  retirement  as  presi- 
i  dent  of  NEA  Service,  Inc.,  after 
50  years  of  service  with  the 
Scripps-Howard  organization. 

Herbert  W.  Walker  has  been 
I  elected  to  the  presidency  by  the 
I  NEA  board  of  directors. 

Mr.  Walker  has  been  general 
I  manager  of  NEA  since  1935, 

!  and  his  experience  has  covered 
both  editorial  and  business  oper¬ 
ations.  With  the  new  appoint¬ 
ment  he  has  filled  every  major 
executive  post  in  the  feature 
service,  successively  managing 
editor,  editor,  business  manager 
and  general  manager. 

*  «  * 

50  Years  With  Scripps-Howard 

Fred  Swearengin  Ferguson 
has  been  a  lively  force  in  Amer¬ 
ican  journalism  for  more  than 
half  a  century. 

During  that  period,  an  even 
»50  years  of  which  was  spent 
r with  the  Scripps-Howard  organ- 
t  iation,  he  held  major  execu¬ 
tive  positions  with  the  United 
Press  Associations,  Acme  News- 
.  pictures  and  NEA  Service.  He 
I  had  been  since  1926  the  presi- 
j  dent  of  NEA,  a  major  news- 
l  feature  distributor.  He  headed 
f  Acme  until  1951  when  it  was 
I  purchased  by  United  Press. 

War  Reporter 

As  a  reporter  on  the  Western 
Front  in  World  War  I,  Mr. 
Ferguson  distinguished  himself 
for  exploits  of  frontline  cover- 
*?*•  He  scored  several  notable 
heats,  including  one  of  the  out¬ 
standing  scoops  of  the  war  on 
I  the  opening  of  the  St.  Hihiel 
American  counter-offensive. 

In  later  years  he  was  to  carry 
the  same  boldness  which  charac¬ 
terized  him  as  a  war  reporter 
into  the  execution  of  plans  for 
news  coverage  and  the  creation 
of  feature  innovations  which 
h*d  a  profound  effect  upon 
newspaper  development. 

One  such  move  was  to  build  up 
Acme  Newspictures,  one  of  half 
*  d<^n  struggling  newspicture 
ft^ces  in  the  mid-twenties.  He 
purchased  Pacific  &  Atlan- 
™  Photos  from  the  Chicago 
^Wine-New  York  Daily  News. 

then  sponsored  development 
®f  »  small  picture  transmitter 

Editor  a  publisher 


Fred  S.  Ferguson 


and  receiver  known  as  the  Acme 
Telephoto  Transceiver,  and  this 
equipment  made  same-day  pic¬ 
ture  publication  feasible  for 
newspapers  of  virtually  all 
sizes. 

In  the  race  to  speed  pictures, 
Mr.  Ferguson  set  up  an  elec¬ 
tronics  laboratory  and  plant  to 
design  and  build  Acme’s  own 
equipment,  which  made  possible 
transmissions  over  less  expen¬ 
sive  telephone  lines.  He  flung 
a  chain  of  regional  bureaus 
across  the  country  to  exchange 
pictures  by  wire  and  mat  for 
overnight  delivery  to  NEA 
clients.  In  addition  to  the  U.  S. 
setup,  networks  were  established 
in  Europe  and  South  America. 

Later,  hundreds  of  these  Acme 
Transceivers,  also  built  by  NEA, 
went  to  war  with  the  Armed 
Services  in  World  War  II.  They 
now  serve  Air  Force  communi¬ 
cations  all  over  the  globe  and 
are  part  of  the  radar  warning 
network. 


Dicnne  Exclusive 

One  of  Mr.  Ferguson’s  great¬ 
est  coups  was  the  sigpiing  of  a 
contract  which  gave  NEA’s  sub¬ 
scribers  exclusive  pictures  of  the 
Dionne  quintuplets  during  the 
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five  years  of  their  babyhood. 
Terms  of  the  agreement  saved 
the  quintuplets  from  commercial 
exploitation  and  a  Canadian 
government  sponsored  trust  put 
away  more  than  $1,000,000  for 
the  children  and  their  family. 

Under  his  guidance,  UP  en¬ 
tered  the  morning  field  with  a 
highly  featurized  service  known 
as  United  News,  of  which  Mr. 
Ferguson  was  general  news 
manager.  His  feature  flair  stood 
him  in  good  stead  when  he  took 
over  the  presidency  of  NEA.  His 
ideas  and  his  drive  developed 
a  strong  news  feature  service. 

NEA’s  comics  program  was 
one  of  the  things  to  expand 
greatly  under  his  leadership.  He 
was  one  of  the  first  to  appreci¬ 
ate  the  value  to  newspapers  of 
the  two-column  humor  panel 
with  subjoined  caption.  “Side 
Glances,”  noted  for  its  low-keyed 
humor  and  true-to-lifeness,  was 
his  brainchild.  This  was  bom 
in  1928  and  has  been  a  success¬ 
ful  comic  ever  since. 

Farm  Boy 

Mr.  Ferguson  was  bom  Jan. 
4,  1887  on  a  farm  at  Barger- 
ville,  Ind.  His  formal  education 
ended  on  registration  day  at 
Indiana  University  when  he 
was  offered  and  t(Mk  a  job  as 
a  reporter  on  the  Indianapolis 
News.  He  had  developed  an  in¬ 
terest  in  newspaper  work 
through  an  older  chum  at  the 
Manual  Arts  Training  High 
School  in  Indianapolis  named 
Roy  W.  Howard.  When  Roy  left 
the  school  canteen  upon  gradu¬ 
ation  to  go  into  newspaper  work 
he  turned  his  job  over  to  Fred. 
This  began  an  association  which 
spanned  half  the  century. 

In  1908  Mr.  Ferguson  left 
the  News  to  work  for  the  United 
Press,  a  then  small  and  strug¬ 
gling  competitor  of  the  Associ¬ 
ated  Press  which  had  been 
founded  by  E.  W.  Scripps  and 
was  headed  by  Mr.  Howard. 
By  1920  Mr.  Ferguson  was 
vicepresident  and  general  news 
manager  of  the  UP,  a  position 
he  held  until  1926  when  he  be¬ 
came  president  of  NEA. 

Mr.  Ferguson  is  vigorous  in 
speech  and  action.  Somewhat  be¬ 
low  average  height,  he  com¬ 
mands  respect  by  the  size  of 
his  ideas  and  his  salty,  collo¬ 
quial  way  of  communicating 
them.  In  an  era  when  spats 
were  to  a  midwestemer  the 
(Continued  on  page  69) 


Herbert  W.  Walker 


*More  Interesting^ 

Papers  His  Mission 

Herbert  W.  Walker,  the  new 
president  of  NEA  Service,  is  a 
soft-spoken  midwestemer,  ad¬ 
dicted  to  brown  suits  and  ex- 
pensively-conservative  ties. 

His  mission  is  to  fulfill  the 
service  slogan  of  NEA — “Make 
newspapers  more  interesting.” 

In  present  competition,  he 
said,  that  is  even  more  manda¬ 
tory  now  than  it  was  when  he 
joined  the  organization  33  years 
ago. 

In  business  conferences  Mr. 
Walker  has  the  reputation  of 
achieving  compromise  by  the 
exercise  of  quiet  persuasion  and 
sweet  reasonableness.  His  pa¬ 
tience  is  a  legend  and  when 
tried  in  the  extreme  he  has 
sometimes  been  heard  to  ex¬ 
plode  “well,  dam  it  all.” 

Mr.  Walker  joined  NEA  in 
1925  when  he  was  managing 
editor  of  the  Washington  (D.C.) 
Daily  News.  Previously  he  had 
been  bureau  manager  for  the 
United  Press  in  Washington, 
with  time  out  for  duty  as  an 
Ensign  in  the  Navy  air  service 
in  World  War  I. 

A  native  of  Atchison,  Kas., 
he  was  graduated  by  Midland 
(Kas.)  College  and  worked  for 
a  time  for  the  Atchison  Globe 
and  Kansas  City  Star.  He  was 
graduated  in  journalism  from 
the  University  of  Missouri.  Mis¬ 
souri  honor^  him  with  its 
award  for  Distinguished  Service 
to  Journalism  in  1935  and  in 
1947  Midland  gave  him  the 
honorary  degree  of  Doctor  of 
Laws. 

Mr.  Walker  was  active  in 
extending  NEA’s  client  list  to 
its  present  approximately  800 
dailies  and  in  extending  the 
scope  of  service  to  include  all 
basic  newspaper  feature  re¬ 
quirements,  including  a  News- 
In-Color  mat  service. 

(Continued  on  page  69) 
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Editor  Gives  Ideas 


For  Teen-Age  Page 


To  newspaper  editors  tossing 
around  the  idea  of  starting  a 
teen-age  page  or  weekly  section 
comes  a  timely  assist  this  week 
from  Hope  Bennett,  teen-age 
editor  of  Parade. 

“Let  them  run  it  themselves,” 
Mrs.  Bennett  said.  “Of  course, 
under  professional  editorship, 
but  they  should  originate  the 
kind  of  news  and  columns  they 
want  and  do  all  the  writing.” 


^'eultli  of  Experience 


Mrs.  Bennett  speaks  from  a 
wealth  of  experience.  She  is 
“going  steady”  with  hundreds 
of  boys  and  girls  fi-om  13  to  19. 
She  has  a  continuing,  if  fluc¬ 
tuating  panel  of  50  boys  and 
girls  of  that  controversial  age 
with  whom  she  corresponds  reg¬ 
ularly.  Then  as  she  travels 
hither  and  yon  for  the  syndicated 
Sunday  supplement,  she  organ¬ 
izes  other  on  the  spot  panels, 
with  help  from  local  boards  of 
education  or  Parade  news¬ 


papers. 

Recently  she  received  more 
than  15,000  answers  to  a  ques¬ 
tionnaire  addressed  to  teen¬ 
agers  and  published  in  the  Jan. 
5  issue  of  Parade.  Her  report 
on  the  answers  will  be  published 
later  this  year. 

“I’m  a  reporter  of  teen-age 
opinions,”  Mrs.  Bennett  ex¬ 
plained  in  an  interview.  “I’m 
not  an  oracle,  nor  a  motherly 
counsel  of  teen-agers.  Repeat, 
I’m  a  reporter.  There’s  a  vast 
distinction.  Please,  don’t  call  me 
‘Mother  Bennett,’  ”  added  Mrs. 
Bennett  who  has  a  17-year-old 
daughter  herself,  Martha,  now  a 
Senior  at  Northfield  Academy. 


and  Seniors  in  High  School. 

“Teen-agers  are  predomin¬ 
antly  preoccupied  with  them¬ 
selves.  They  are  most  anxious 
to  have  good  things  about  them¬ 
selves  reported  by  themselves  in 
their  newspapers. 

“You’ll  be  pleasantly  sur¬ 
prised  how  articulate  they  are, 
pushed  along  quite  a  bit,  to  be 
sui'e,  and  helped  by  someone 
near  their  own  ages.  Don’t  sell 
teen-agers  short.  They  have 
ideas  and  can  express  them, 
too.” 

Replies  to  the  16  questions  in 
the  Parade  questionnaire  headed 
“Predicting  Your  Future,” 
showed  Mrs.  Bennett  that  young 
people  today  want  a  great  deal 
more  than  their  parents  ever 
had.  Of  the  boys,  62.3%  wanted 
to  go  to  college;  49.0%  of  the 
girls.  In  those  suburban  homes, 
74.8%  of  the  boys  wanted  two 
bathrooms,  for  which  68.4  of 
the  girls  were  also  in  favor. 
Nearly  half,  or  46.9%  of  the 
boys  thought  they  could  get 
along  on  a  family  income  of 
between  $6,000  and  $10,000  a 
year. 

“They  wei’e  a  bit  naive  about 
how  much  it  will  be  necessary 
to  earn  in  order  to  make  their 
dreams  come  true,”  Mrs.  Ben¬ 
nett  summed  it  up,  “but  they 
definitely  know  what  they 
want.” 


Regular  S«-li€)ol  Coverage 


Pleasant  Surprise 


“Your  editor,  because  he  or 
she  should  be  in  a  position  to 
advise  those  making  your  teen¬ 
age  page,  should  be  just  a  little 
bit  older  than  the  teen-agers — 
like  an  older  brother  or  sister. 
I  only  wish  Martha  had  an  older 
brother  or  sister  in  whom  she 
could  confide,  and  with  whom 
she  could  discuss  questions  of 
the  day.  In  cases  of  real  big 
problems,  parents  or  older  peo¬ 
ple  offer  the  best  help,  but  in 
running  any  enterprise  for,  by, 
and  of  teen-agers,  age  is  a 
handicap.  They  are  apt  to  talk 
and  write  down  to  the  young 
people,  instead  of  talk  and  write 
with  them,  which  is  the  ideal 
arrangement.  In  other  words. 
Juniors  and  Seniors  in  College, 
young  people  in  that  age  group, 
should  be  dealing  with  Juniors 


Hope  Bennett  and  teen-age  daughter  Martha 


pretty  legs?’  is  a  common  teen¬ 
age  feminine  question. 

“  ‘Should  a  girl  of  14  go 
steady?’,  ‘How  can  you  run  a 
good  party?’  ‘Have  you  any 
ideas  on  keeping  crashers  away 
from  a  home  party?’  ‘Why  have 
a  teen-age  center?’  These  are 
other  questions  teen-agers  like 
to  answer  themselves. 


Editor’s  Advice 
To  J-Students 


Mrs.  Bennett  suggested  that 
the  first  step  toward  a  good 
teen-age  page  would  be  “in¬ 
tensive  and  regular  coverage  of 
local  high  schools  by  staff  re¬ 
porters.”  “If  there  is  a  local 
college,  include  them  in,  too,” 
she  added. 

“It  is  obviously  in  any  news¬ 
paper’s  interest  to  get  the 
schools  on  their  side,”  she  con¬ 
tinued.  “When  whoever  is  given 
the  school  beat  discovers  those 
interested  in  journalism,  in 
writing,  and  they’ll  be  dis¬ 
covered  all  right,  sign  them  on 
as  stringers  and  give  them  regu¬ 
lar  assignments. 

“Besides  news  of  their  own 
activities,  teen-agers  are  mad 
about  advice  columns.  Girls 
want  to  know  ‘How  to  get  a 
boy?’  and  ‘How  to  get  rid  of  a 
boy?’  Both  girls  and  boys  want 
to  know  how  to  make  conversa¬ 
tion.  To  look  at  some  of  them, 
you’d  be  surprised  at  the  fact 
that  a  great  majority  are  ex¬ 
tremely  interested  in  good 
grooming,  in  posture,  and  the 
girls,  in  beauty.  ‘How  can  I  get 


Croup  An.sHerM 

“Advice  columns  on  a  news¬ 
paper  teen-age  page  should  have 
questions  like  these  answered 
not  by  one  older  teen-ager,  but 
by  panels  of  ten  or  more.  That’s 
the  way  I  do.  I  never  take  one 
answer  as  final,  I  take  group 
answers  to  a  poser,  and  it 
works.  The  columns  should  be 
anonymous  and  carefully  edited. 

“Quiz  contests  and  word 
games  are  good  for  teen-age 
pages.  Available  material  on 
safety  in  driving  automobiles 
and  bicycles  should  also  be  used. 
Pictures,  pictures  and  more  pic¬ 
tures  should  be  the  rule. 

“Also  let  the  teen-agers  have 
their  own  classified  section, 
where  they  can  arrange  swaps 
of  books,  records,  bikes  and 
what  have  you. 

“Under  their  own  by-lines 
they  should  report  dances, 
sports  events,  and  review  TV 
shows  and  local  movies. 

Mrs.  Bennett  herself  started 
her  career  on  the  Montpelier 
(Vt.)  Evening  Argns,  working 
summers.  She  was  married  to 
the  late  Wendell  C.  Bennett,  who 
was  a  professor  at  the  Univer¬ 
sity  of  Wisconsin  and  at  Yale, 
where  he  was  in  the  anthropol¬ 
ogy  department.  For  one  year. 


New  Orlean  I 
More  than  200  journalisit 
students  from  15  high  school;^ 
gathered  at  International  Houaj 
for  the  first  Press  Institoj 
sponsored  by  the  Press  Clubcij 
New  Orleans.  ! 

Donald  M.  Ewing,  associate 
editor  of  the  Shreveport  Tinuif 
stressed  the  moral  responsibility j 
of  newspapers  and  their  n-i 
pointers  in  serving  as  a  watc:  ; 
dog  over  public  and  politicaj 
morals.  i 

“Don’t  confuse  liberty  wi:  I 
license,”  he  said.  “Liberty  :: 
your  right  to  be  free  of  oppre- 
sion  and  of  suppression  in  wk 
you  think,  what  you  repor 
what  you  write.  License  is  tr 
theory  that  anything  is  oka 
that  you  can  get  by  with. 

“Don’t  confuse  legality  wi: 
honesty.  Legality  is  the  lowes 
standard  you  can  live  by  witt 
out  going  to  jail.  Honesty  k 
volves  ethics,  morals  and  Or 
cency.” 

Chairman  of  the  event  wi 
Emile  M.  Comar,  a  reporter  f: 
the  New  Orleans  States. 


T 

for 

divi 


pag 

B 

Eas 

und 

and 

und 

B 


wor 

cast 

cha) 


new 

T 


Buys  Into  New  Daily 

Grand  Junction,  Co 
Additional  capital  for 
Morning  Sun,  established  k'l 
December,  was  assured  tk' 
week,  with  the  purchase  of  stos| 
of  Western  Colorado  Publish^ 
Co.  by  Allen  J.  Lefferdink,  ‘ 
Boulder  financier.  Dan  ThoP 
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before  becoming  associated  with 
Parade,  Mrs.  Bennett  was  edi-  ton,  former  Governor  of  Cdf’i 
tor  of  “Young  Set,”  purchased  rado,  is  another  principal  stoct 
and  discontinued  by  the  Learn  holder.  The  Sun  compe^ 

Publishing  Company,  publishers  against  the  Grand 
of  “Baby  Talk.”  Sentinel. 
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‘HALT!  ABOUT  FACE!’ 

Baldowski,  Atlanta  Constitution 


‘LET’S  BREAK  IT  UP!’ 

Bastian,  San  Francisco  Chronicle 


BImrose,  Portland  Oregonian 
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Army  Changes 
Life  for  Berlin 
Reporters 

By  Seymour  Topping 
AP  Forripn  Correspondent 
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Berlin 

The  U.S.  Army  has  dried  up 
for  American  reporters  in  this 
divided  city  as  a  source  of  front¬ 
page  news. 

Berlin,  110  miles  inside  the 
East  German  border,  remains 
under  Four-Power  occupation 
and  correspondents  still  come 
under  military  control. 

But  the  Pentagon,  apparently 
worried  about  German  retail 
cash  registers,  has  put  post  ex¬ 
change  facilities  off-limits  to 
newsmen. 

The  big  stories  out  of  Berlin 
no  longer  are  G.I. 

Newspapers  rarely  print  more 
than  a  few  paragraphs  about 
Russia’s  unending  needling  of 
West  Berlin  lifelines  and  the 
stream  of  Army  protests. 

The  headline  focus  has  shifted 
to  the  East  Berlin  capital.  Rest¬ 
less  East  Germany  has  become 
Russia’s  No.  1  industrial  partner 
and  ranks  as  the  main  Soviet 
military  base  confronting  West¬ 
ern  Europe. 

Observation  Post 

In  Berlin,  the  newsman  has 
the  unique  opportunity  to  ob¬ 
serve  Communist  life  first  hand 
^d  get  his  copy  out  freely  and 
mstantaneously. 

From  another  angle,  the  Ber¬ 
lin  dateline  has  been  enhanced. 
Restored  as  Germany’s  leading 
^tural,  entertainment  and  fash¬ 
ion  center,  Berlin  rates  the  city 
coverage  accorded  West  Euro¬ 
pean  capitals. 

editor  8c  publisher 


American  news  media  main¬ 
taining  offices  in  Berlin  are  AP, 
UP,  INS,  the  New  York  Times, 
Time-Life,  and  NBC  which  bases 
its  entire  German  operation  here. 
Other  news  organizations  with 
headquarters  in  West  Germany 
swarm  in  when  a  hot  story 
breaks. 

For  Iron  Curtain  travelers, 
Berlin  is  a  key  crossroads. 

Newsmen  in  Moscow  and  sat¬ 
ellite  capitals  duck  out  to  com¬ 
fortable  West  Berlin  for  a  capi¬ 
talistic  breather  and  to  stock  up 
on  supplies.  When  the  Army 
padlocked  the  PX  about  18 
months  ago,  newsmen  began 
qualifying  as  real  Berlin  resi¬ 
dents,  shifting  to  the  civilian 
economy. 

Army  housing  for  newsmen 
went  first.  Then  the  Army  with¬ 
drew  Commissary  privileges  and 
PX. 

It  was  a  sign  of  the  times  that 
when  the  Commissary  and  PX 
went  off-limits,  the  cry  of  an¬ 
guish  from  the  newsmen  was 
not  about  the  loss  of  tax-free 
cigarettes  and  liquor.  The  com¬ 
plaint  was  that  families  could 
no  longer  get  TB-tested  milk 
which  is  unavailable  on  the  West 
Berlin  civilian  market. 

Milk  and  Ire  Cream 

After  five  months  of  earnest 
negotiations,  involving  the  Army 
chief  of  staff  and  at  least  one 
assistant  secretary  of  the  Army, 
the  small  snackbar  delicatessen 
was  reopened  to  newsmen. 
Newspapermen’s  children  hap¬ 
pily  went  back  to  their  precious 
milk  and  ice  cream  cones, 

’This  was  comforting.  Espe¬ 
cially  since  two  Communist  mili¬ 
tary  missions  and  their  families 
—  the  Czechs  and  the  Poles  — 
never  lost  their  PX  cards. 

Newsmen  have  retained  Army 
license  plates  on  their  cars.  This 
means  they  can  drive  under 
Four-Power  rules  through  East 


Berlin  without  being  subject  to 
checks  by  police  or  customs. 

Army  clubs  and  recreational 
facilities  have  remained  open  to 
newsmen  in  the  Zehlendorf  sub¬ 
urban  area  where  almost  all  the 
U.S.  military  installations  are 
located,  but  newsmen  no  longer 
congregate  there. 

With  news  breaking  largely 
from  German  sources  and  the 
mushrooming  of  an  interesting 
assortment  of  cafes  and  bars 
along  the  Kurfuerstendamm, 
correspondents  tend  to  stay 
downtown. 


Love  Letters’ 
Source  Kept 
Confidential 


Los  Angeles 
Agness  Underwood,  city  edi¬ 
tor  of  the  Herald  &  Express,  ob¬ 
tained  Lana  Tuimer’s  torrid  love 
letters  to  John  Stompanato 
through  personal  contacts  which 
she  is  keeping  confidential, 

“We  don’t  intend  to  disclose 
the  source,”  said  Herbert 
Krauch,  managing  editor  of  the 
Hearst  newspaper  who  arranged 
to  have  a  detail  of  five  reporters 
dictate  the  gushy  mash  notes  of 
the  film  star  over  the  phone  to 
rewritemen  in  each  Hearst 
newspaper  office  last  Monday. 

There  were  12  letters  in  the 
batch  that  came  into  “Aggie” 
Underwood’s  possession.  The 
Hearst  papers  published  them  in 
two  installments. 

“I  went  after  them  all  Sun¬ 
day,”  Miss  Underwood  told 
E&P. 

Mr,  Krauch  said  it  was  defi¬ 
nitely  not  a  case  of  someone 
dropping  them  into  the  editor’s 
lap.  And  both  he  and  Miss  Un¬ 
derwood  denied  they  came  from 
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any  member  of  the  Stompanato 
family. 

The  letters  were  written  by 
Miss  Turner  over  a  period 
since  last  September.  They  re¬ 
vealed  her  ardent  longing  for 
the  demi-monde  character  whom 
her  daughter,  Cheryl  Crane, 
stabbed  to  death  last  Friday. 

The  Herald  &  Express  said 
that  letters  purported  to  have 
been  written  by  Stompanato  to 
Lana  were  spurious.  Mickey 
Cohen,  the  mobster,  was  quoted 
as  denying  that  he  had  released 
any  such  letters.  Nor  had  he 
ever  seen  any,  the  Hearst  paper 
reported. 

Mickey  told  the  Herex  he  had 
been  offered  ten  thousand  dollars 
by  a  New  York  newspaper  for 
Lana’s  lettei-s. 

“They  cost  me  only  a  dime,” 
said  “Aggie”  Underwood.  “The 
price  of  a  phone  call.” 

William  Randolph  Hearst, 
editor-in-chief  of  the  Hearst 
Newspapers  wired  his  congratu¬ 
lations  to  the  Herald  &  Express 
staff  for  “a  great  exclusive”. 

When  the  Los  Angeles  Mirror- 
News  came  out  with  excerpts 
from  the  love  letters,  the  Hearst 
staff  wrapped  up  the  copy  of  the 
Herald  &  Express  containing  a 
new  installment  of  the  letters  in 
blue  and  silver  paper  and  sent 
it  to  the  executive  office  of  the 
Mirror-News.  Miss  Underwood 
gave  it  an  added  touch  by  en¬ 
closing  a  pair  of  scissors. 

The  love  letter  stories  in  the 
Herald  Express  ran  without  a 
by-line  but  were  copyrighted. 

• 

Service  Charge  Listed 

San  Francisco 

A  25-cent  monthly  service 
charge  has  been  imposed  in  two 
districts  served  by  the  Progress 
chain  of  weekly  newspapers. 
These  neighborhood  weeklies 
previously  have  been  freely-dis¬ 
tributed  here.  Henry  F.  Budde 
is  publisher. 
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ADVERTISER  •  NEWSPAPER 

Advertising  Called 
Recession  Medicine 


By  Robert  B.  McIntyre 

What  is  happening  to  business 
faith  in  the  power  of  adver¬ 
tising  and  public  relations  to 
move  goods?  Why  have  some 
firms  “chickened-out”  on  main¬ 
taining  advertising  expenditures 
in  the  current  recession? 

It  can’t  be  because  the  public 
lacks  the  purchasing  power  to 
buy  their  products.  Consumer 
cash  assets  at  the  end  of  last 
year  hit  a  record  high  of  $303.4 
billion. 

By  cutting  back  advertising 
and  public  relations  programs 
now,  corporations  are  wiping 
out  at  the  worst  possible  time 
the  accumulative  effect  of  pro¬ 
grams  that  have  helped  create 
their  corporate  images  in  the 
public’s  mind. 


How  much  are 
you  budgeting  for 
psychological 
momentum? 


the  active  role  that  advertising 
plays  in  today’s  marketing  and 
selling.  They  state  that  adver¬ 
tising  must  grow  if  markets  are 
to  grow.” 

’Confidence  in  U.S.* 

The  Advertising  Council,  Inc., 
announced  a  nationwide  “Con¬ 
fidence  in  a  Growing  America” 
campaign  (via  McCann-Erick- 
son,  Inc.)  to  underscore  the 
basic  soundness  and  true 
strength  of  the  country’s  econ¬ 
omy. 

The  four-month,  all-media 
volunteer  campaign  will  present 
seven  basic  reasons  for  public 
confidence  in  America’s  future. 

“I  do  not  think  it  is  an  ex¬ 
aggeration  to  say  that  reces¬ 
sion  begrins  and  ends  in  the 
minds  of  men,”  declared  Charles 
G.  Mortimer,  president,  General 
Foods  Corp.  and  co-chairman  of 
the  Council’s  Industries  Advi¬ 
sory  Committee. 

‘The  very  indices  of  the  coun¬ 
try’s  economic  health  are  really 
an  averaging  out  as  to  how 
businessmen  feel  about  business 
prospects.  They  are  an  index  to 
a  state  of  mind. 


Mr.  Brorby,  senior  vicepresi¬ 
dent  of  Needham,  Louis  &  Bror¬ 
by,  Inc.,  is  on  record  with  the 
statement  that  there  would  be 
“little  chance  of  a  sharp  drop 
in  consumer  buying  if  these  two 
forces  are  wisely  employed.” 

Mr.  Brorby  noted  that  the 
consumer  still  has  money  to 
spend  and  said  it  is  estimated 
that  nearly  half  of  everything 
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Now  is  when  American  busi¬ 
ness  should  be  using  the  power 
of  advertising  and  public  rela¬ 
tions  to  tell  the  press  and  the 
public  what  business  is  doing 
to  overcome  the  current  reces¬ 
sion;  to  stem  the  psychological 
tide  of  pessimism  and  fear  that 
is  inundating  the  American 
economy;  to  pry  loose  from  the 
consumer  some  of  his  record 
cash  assets  by  “selling”  him  on 
the  idea  of  buying  now. 

As  Philip  J.  Kelly,  marketing 
vicepresident  of  Calvert  Dis¬ 
tillers  Co.,  told  the  New  York 
Sales  Executives  Club  the  other 
day:  “Never  have  I  known  of 
a  company  that  has  been  able  to 
economize  its  way  into  a  profit. 

“Anybody  can  reduce  ex¬ 
penses  and  anybody  can  quote 
the  score  after  the  game  is 
over.  It  is  always  safe  to  play 
safe,  but  profit  is  always  the 
result  of  risk,”  he  said. 

And  Edward  F.  Engle,  mana¬ 
ger,  sales  promotion  division  of 
National  Retail  Merchants  As¬ 
sociation,  emphasized  in  a  letter 
to  members  that  “This  is  defin¬ 
itely  not  the  time  to  cut  ad 
budgets.” 

He  said  the  easiest  thing  in 
the  world  is  “to  plan  for  a  de¬ 
crease  in  business,  but  it  takes 
some  had,  shirt-sleeve  selling  to 
make  and  beat  last  year.  This 
can  be  done,”  Mr.  Engle  said. 

Fortunately,  a  growing  num¬ 
ber  of  corporate  and  association 
executives  are  pushing  the  idea 
that  persuasive  advertising  can 
stem  the  current  recession — ^the 
third  since  the  end  of  World 
War  II. 


TIME,  INC.'s  anti-recession  ads 
march  on  to  future. 

Some  have  already  taken 
steps  to  get  anti-recession  cam¬ 
paigns  underway. 

McGraw-Hill  Publishing  Co. 
bought  full-page  newspaper 
space  for  its  message:  “The 
Year  Advertising  Helped  Kill  a 
Business  Recession.”  The  ad  re¬ 
ferred  to  1954  when  sales  in  the 
U.  S.  fell  off  4%  but  manage¬ 
ment  increased  its  advertising 
expenditures  by  5%.  As  a  re¬ 
sult  sales  were  stimulated  and 
that  “recession”  turned  out  to 
be  one  of  the  mildest  on  record. 

The  McGraw-Hill  message 
was  first  published  two  years 
ago.  An  editor’s  note  in  last 
month’s  ad  stated  that  the  theme 
— ^“advertising  can  help  promote 
economic  stability  by  stimu¬ 
lating  sales  at  a  crucial  time — 
is  even  more  pertinent  today.” 

’Advertise  Advertising’ 

A  high-frequency  campaign 
“to  reaffirm  the  vital  and  grow¬ 
ing  importance  of  advertising 
in  today’s  particular  marketing 
situation  and  economic  climate” 
was  launched  recently  by  Time, 
Inc.  The  campaign  to  “adver¬ 
tise  advertising”  is  now  running 
on  a  weekly  basis. 

“The  ads  do  not  attempt  to 
trace  ‘how  advertising  made 
America  great’,”  President  Roy 
E.  Larsen  explained.  “They 
portray  the  present — and  future 
— role  of  advertising.  They  look 
ahead,  not  back.  They  concen¬ 
trate  on  a  positive  statement  of 


“If  the  state  of  mind  of  the 
decision  makers  in  business  af¬ 
fects  the  public,  the  reverse  is 
doubly  true,”  Mr.  Mortimer 
said.  “Let  the  public  become 
nervous,  and  buying  slows  down 
to  a  walk.  Let  outright  fear 
loose  among  consumers  and 
pocketbooks  stay  shut  except 
for  the  most  essential  purchases. 

“The  longer  the  recession 
goes  on,”  Mr.  Mortimer  said, 
“the  greater  the  danger  that 
recession  fever  will  spread.” 

’Buy  Your  Way’  Plan 

A  multi-million  dollar  “Buy 
Your  Way  To  Prosperity”  pro¬ 
gram  was  launched  April  7  by 
Davega  Stores  Corp.,  New  York. 
H.  M.  Stein,  president  of  the 
28  store  chain  in  New  York  and 
New  Jersey,  said  his  company 
is  ready  to  place  the  largest 
orders  in  its  history  in  an  ef¬ 
fort  to  “break  the  back”  of  the 
recession. 

Abram  Davega,  director  of 
advertising,  said  the  ad  budget 
will  be  tripled  and  that  spreads 
and  full  pages  will  be  used  in 
metropolitan  dailies. 

During  the  30-day  sale,  a 
liberalized  consumer  financing 
plan  will  be  in  effect. 

’Better  Job’  Asked 

An  appeal  for  the  nation’s 
advertisers  to  do  a  “better  job 
of  product  development  and  a 
better  job  of  persuasion”  was 
voiced  by  Melvin  Brorby,  chair¬ 
man  of  the  American  Associa¬ 
tion  of  Advertising  Agencies, 
as  a  way  to  stem  the  business 
setback. 


AD  COUNCIL  series  of  ids 
underscores  basic  soundness  and 
true  strength  of  the  country's 
economy. 

sold  in  the  U.  S.  in  a  given  year 
consists  of  “postponable”  pur¬ 
chases.  Hence  the  need  for  a 
“better  job  of  persuasion.” 

’Prospercide’ 

Joseph  Kolodny,  managing 
director  of  the  National  Asso¬ 
ciation  of  Tobacco  Distributors, 
charged  the  American  consumer 
has  been  “erroneously  indicted 
with  the  crime  of  ‘prospercide’ 
(murder  of  prosperity).” 

Mr.  Kolodny  called  for  “re- 
invigorated  and  revitalized  dis¬ 
tributive  and  sales  effort  to  ig¬ 
nite  the  spark  so  drastically 
needed  by  the  economy  today.” 

’58  Upturn  Seen 

Eight  out  of  10  company 
presidents  expect  the  economy 
to  take  a  turn  for  the  better 
sometime  during  1958,  and  half 
of  this  group — four  out  of  W 
— predict  the  fourth  quarter  of 
this  year  as  the  turning  point 
These  are  the  preliminary 
findings  from  the  presidents’ 
panel  of  “Dun’s  Review  and 
Modem  Industry.” 

Of  the  less  optimistic,  slightly 
more  than  one  out  of  10  indus¬ 
trial  leaders  expect  business  to 
turn  better  during  1959— «t 
least  half  pin-pointing  the  turn 
during  the  first  or  second  quar¬ 
ters  of  next  year. 
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Section  Edited 

By  Robert  B.  McIntyre 


The  Media  Director  V : 

‘Slide  Rule’  Buying 
Of  Media  Opposed 


By  Philip  N.  Schuyler 

Opposition  to  “slide-rule”  buy¬ 
ing  of  media  was  expressed  this 
week  by  William  C.  Dekker, 
vicepresident  and  media  direc¬ 
tor  of  the  New  York  home-office 
of  McCann-Erickson,  Inc.,  where 
a  “Master-Planning”  method  for 
preparing  a  campaign  is  in 
operation. 

Mr.  Dekker  counted  up  more 
than  50  people  in  New  York 
whose  brains  contribute  to  plan¬ 
ning  a  campaign  for  McC-E 
clients,  and  that  includes  the 
choice  of  media. 

“There  is  not,  nor  do  I  think 
there  ever  can  be,  any  formula 
or  ‘slide-rule’  way  to  make  the 
final  choice  or  mix  of  media, 
Mr.  Dekker  said.  “Not  even 
‘cost-per-thousand’.  I  am  not  a 
formula  man. 

No  Easy  Formula 

“Naturally  we  welcome  all  the 
information  and  help  we  can  and 
do  get  toward  making  an  intelli¬ 
gent  media  program  to  fit  the 
master  plan.  There  are,  how¬ 
ever,  so  many  variables  that 
there  is  no  easy  formula  that 
will  answer  them  all.  This,  of 
course,  does  not  preclude  con¬ 
stant  efforts  being  made  to  im¬ 
prove  on  the  way  we  now  follow, 
which  we  consider  among  the 
most  thorough  of  any  agency  in 
the  country. 

"Naturally,  during  the  years 
we  have  found  certain  apparent 
constants.  Yet  we  find  that 
after  all  they  usually  only  con¬ 
stitute  patterns,  or  guide-jwsts, 
and  cannot  generally  be  con¬ 
sidered  ‘slide-rule’  sure.  ‘Slide- 
nile’  methods  are  used  to  de¬ 
termine  facts,  but  not  to  make 
the  final  buys.” 

‘Situation  Report* 

McC-E’s  “Master  Plan”  be- 
fns  with  the  account  group, 
which  issues,  a  “Situation  Re¬ 
port.”  This  report  contains  de¬ 
filed  information  on  past 
advertising  history,  sales,  re- 
;  swrch,  media  usage,  promotion- 
>  al  activities,  etc.  It  contains 
DO  recommendations;  is  entirely 
a  factual  review.  Copies  go  to 
foe  associate  media  director  in- 
^Ived,  prior  to  his  attendance 
editor  &  PUBLISHER 


with  other  operational  division 
heads  at  what  is  called  a  Prod¬ 
uct  Group  Meeting. 

The  associate  media  director 
goes  to  this  meeting  with  “a 
point  of  view”  on  media  plans. 
His  point  of  view  can  be 
changed  by  others  on  the  Prod¬ 
uct  Group. 

‘Start  Work  Report’ 

Out  of  this  group  comes  a 
“Start  Work  Report,”  a  docu¬ 
ment  written  by  the  Account 
Service  Group,  and  containing 
definite  campaign  recommenda¬ 
tions.  The  start  work  report 
next  goes  to  the  Marketing 
Plans  Board,  which  either 
passes,  supplements,  or  recom¬ 
mends  changes  in  the  basic 
media  planning.  Even  if  it  is 
approved,  it  is  also  considered 
again  by  the  Creative  Plans 
Board  and  finally  by  the  Plans 
Review  Board,  before,  with 
client  approval,  it  comes  back  to 
media  for  basic  buying. 

It  is  in  these  various  groups 
that  the  more  than  50  top  ex¬ 
ecutives  of  the  agency  give 
thought  and  consideration  to 
media  choice. 

Eliminates  Bias 

“We  consider  this  important,” 
Mr.  Dekker  continued.  “It  pro¬ 
vides  asurance  that  no  one  with 
any  special  bias  for  or  against 
any  one  medium  can  exert  un¬ 
due  influence  over  the  final 
media  decision.  In  other  words, 
while  he  can  make  a  point,  he 
does  not  necessarily  gain  it. 

“For  example,”  he  said,  “art 
directors  often  like  beautiful 
art  and  will  plug  hard  for  mag¬ 
azines,  because  they  will  be  sure 
of  good  reproduction.  Some 
sales-minded  executive  who  has 
talked  with  local  grocers  han¬ 
dling  a  product  will  insist  on 
newspapers,  whereas  news¬ 
papers  may  not  be  best  for  ac¬ 
complishing  the  over  all  objec¬ 
tive. 

“The  primary  objective,  of 
course,  is  profitable  sales.  Some¬ 
times,  the  exclusive  use  of  one 
medium  would  make  the  cost  of 
advertising  too  high  to  make  it 
profitable.  It  is  then  that  an 
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appropriate  mix  is  agreed  upon, 
one  that  will  keep  within  the 
budget. 

“We  in  the  McC-E  media  de¬ 
partment  work  on  the  prem¬ 
ise  that  all  media  are  good 
and  we  try  to  use  them  either 
alone  or  in  combination  in  the 
most  profitable  manner  for  our 
different  clients,”  Mr.  Dekker 
said. 


Must  Know  All  Media 

“In  our  media  department,  the 
associate  media  directors  must 
have  knowledge  of  and  experi¬ 
ence  in  all  media.  In  the  next 
level  there  are  broadcast  print 
and  outdoor  supervisors  each 
with  buyers,  specialists  in  one 
field.  These  buyers  and  their 
assistants  execute  the  plans 
drawn  up  through  the  Master 
Planning  method.  But  they  are 
expected  to,  and  do,  have  ideas 
of  their  own.  Sometimes  changes 
are  made,  with  client  approval, 
after  the  original  program  has 
gone  through  all  review  boards. 
The  supervisors  and  their 
buyers  constitute  a  review  board 
in  themselves. 

“A  constant  report  on  sales 
made  by  clients  as  a  result  of 
advertising  comes  to  the  media 
department.  Sales  may  be  up  or 
down.  The  reports  are  furnished 
us  by  the  account  groups,  who 
are  of  necessity  closest  to  the 
clients.  These  reports  sometimes 
change  the  original  master  plan. 
After  all,  in  some  cases  the 
master  plans  are  drawn  up  six 
months  in  advance.  They  pro¬ 
vide  us  with  patterns,  but  not 
with  definite  ideas  that  can  be 
repeated  with  sure  success. 

‘Uke  War’ 

“Its  like  war,”  Mr.  Dekker 


said.  “You  set  your  objectives, 
pile  up  material,  but  you  must 
always  be  willing  and  ready  to 
make  sudden  thrusts  to  the  soft 
underbelly  if  that’s  what  it  is 
groing  to  take  to  win.  That’s 
what  makes  this  work  of  media 
direction  so  fascinating  and 
exciting.” 

Unplanned  Thrusts 

Mr.  Dekker  cited  incidents 
where  sudden  unplanned  media 
thrusts  reversed  downward  sales 
curves.  One  involved  a  quick 
newspaper  change  because  un¬ 
seasonable  weather  killed  the 
effect  of  planned  copy.  Another 
called  for  concentrated  use  of 
TV  spots  that  successfully  re¬ 
versed  a  rapidly  gaining  down¬ 
ward  sales  spiral.  Still  another 
bolstered  sagging  merchandis¬ 
ing  efforts  with  wholesalers  and 
retailers  through  a  quickly- 
placed  dramatic  color  advertise¬ 
ment  in  a  magazine. 

“Media  Test  Marketing,”  per¬ 
formed  by  the  separate  research 
department  at  McC-E,  also  pro¬ 
vides  signposts  for  other  cam¬ 
paigns  as  well  as  for  the  prod¬ 
ucts  tested,  Mr.  Dekker  pointed 
out. 


3-Point  Simplification 

He  gave  this  three-point  sim¬ 
plification  of  his  job.  1)  The 
planning  function,  as  previously 
described;  2)  Execution — ^put¬ 
ting  the  plan  into  effect;  and  3) 
Manufacture. 

“This  third  point  is  both 
totally  unglamorous,  highly  im¬ 
portant,  and  generally  over¬ 
looked  in  any  detailed  descrip¬ 
tion  of  the  media  operation,” 
Mr.  Dekker  said.  It  is  the  turn¬ 
ing  out  of  literally  tons  of 
estimates,  analyses,  reports,  and 
memoranda.  One  question  from 
a  client  may  take  us  a  week  to 
answer,  because  we  insist  on 
thoroughness  and  accuracy.  We 
also  insist  that  all  our  estimates 
on  campaigrn  costs  be  as  good  as 
a  commitment. 

‘We  Fight  Formulas’ 

“If  this  seems  too  simple,  let 
me  again  state  that  we  fight 
formulas  per  se.  We  even  be¬ 
lieve  that  media  men  can  ‘cost- 
per-thousand’  themselves  to 
death.  There’s  no  simple  slide- 
rule  way  to  select  media.  You 
cannot  just  put  piles  of  ideas  in 
a  hopper  turn  a  crank  and  ex¬ 
pect  a  master  plan  to  emerge. 
There’s  always  opportunity  for 
imagination  once  a  detailed 
working-form  is  adopted  and 
followed.” 
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U.  S.  Steel  Program 
Enters  Second 


Stag( 


By  Robert  B.  McIntyre 

Because  of  the  consistent 
success  of  “Operation  Snow¬ 
flake”  in  building  millions  of 
lines  of  newspaper  tie-in  adver¬ 
tising  and  editorial  support, 
U.  S.  Steel  Corp.  will  continue 
its  major  appliance  promotion 
at  Christmastime,  according  to 
John  Veckly,  USS  advertising 
director. 

In  New  York  this  week  to 
help  launch  a  “new  look”  in 
U.S.  Steel’s  merchandising  and 
advertising  program,  Mr.  Veck¬ 
ly  told  Editor  &  Publisher  that 
“Snowflake”  for  1957  produced 
a  total  of  10,523,681  lines  of 
newspaper  advertising  and  edi¬ 
torial  matter.  This  compares 
with  8,460,234  lines  in  1956  and 
6.939,411  lines  in  1955,  he  said. 

I.atest  Tally 

The  latest  tally,  compiled  by 
the  Advertising  Checking  Bur¬ 
eau,  Inc.,  shows  1,524  dailies 
ran  9,507  ads  for  a  total  of 
7,163,840  lines,  plus  an  addi¬ 
tional  1,559,160  lines  of  editorial 
matter.  Among  the  weekly 
newspapers,  1,891  ran  3,287  ads 
for  a  total  of  1,733,080  lines, 
plus  67,601  lines  of  editorial 
material.  This  adds  up  to  a 
grand  total  of  3,415  daily  and 
weekly  newspapers  carrying 
12.794  ads  for  8,896,920  lines, 
and  1,626,761  lines  of  editorial 
content  on  “Snowflake.” 

Top  Daily,  Weekly 

The  Individual  daily  carrying 
the  most  “Snowflake”  linage  in 
1957  was  the  Rocky  Mountain 
Newii  which  published  39  ads 
for  a  total  of  41,035  lines.  Sec¬ 
ond  daily  in  terms  of  total  linage 
was  the  Wilmington  (Del.) 
Neu's  with  30,445  lines  in  48 
ads.  Third  was  the  Denver 
(Colo.)  Post  with  29,455  lines  in 
67  ads. 

Among  the  weeklies,  the  Na¬ 
poleon  (Ohio)  Henry  County 
Signal  grabbed  first  place  with 
10,565  lines  in  eight  ads.  Second- 
high  weekly  was  the  Riverhead 
(N.  Y.)  News-Review  with  10,- 
215  lines  for  five  ads.  The  Syca¬ 
more  (Ill.)  Tribune  was  third 
with  9,550  lines  for  27  ads. 

Utility,  Bank  Leaders 

Top  “Snowflake”  linage  user 
among  the  utilities  was  Lone 
Star  Gas  Co.  (Texas)  which  ran 
291  ads  in  newspapers  in  118 
cities  for  a  total  of  109,787  lines. 
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Second  was  Arkansas  Power  & 
Light  Co.  with  105,261  lines  in 
110  ads  published  in  56  cities. 
Third  place  went  to  Southern 
California  Gas  Co.  with  97,166 
lines  in  186  ads  run  in  80  cities. 

Among  the  participating 
banks,  the  First  National  of  Al¬ 
buquerque,  N.M.,  lead  the  field 
with  7,650  lines  run  in  17  ads. 
Second  was  the  Farmers  and 
Merchants  Bank,  Morgantown, 
W.  Va.,  with  3,558  lines  in  20 
ads.  Third  was  the  First  Na¬ 
tional  of  Cumberland,  Md.,  with 
1,950  lines  in  two  ads. 

Core  of  Program 

U.  S.  Steel’s  “new  look”  mer¬ 
chandising  and  advertising  pro¬ 
gram  comes  as  the  result  of  a 
two-and-one-half-year  sur\’ey  by 
.■Mfred  Politz  Research,  Inc.7  to 
determine  new  ways  to  increase 
sales  in  the  total  steel  market 
and  for  USS  products  in  par¬ 
ticular.  Core  of  the  program 
includes: 

1 )  A  new  theme  emphasizing 
that  “Today’s  USS  steels  Light¬ 
en  your  work  .  .  .  Brighten  your 
leisure  .  .  .  Widen  your  world.”; 

2)  A  new  label  program  to 
identfy  all  items  made  of  steel; 

3)  A  restyled  USS  trademark; 

4)  A  uniform  identification  plan 
to  enable  the  public  to  interre¬ 


late  U.  S.  Steel  with  its  divi¬ 
sions;  and  5)  A  “steel  plus”  ad 
program  beamed  at  direct  users 
of  steel. 

Development  and  launching  of 
the  “new  look”  is  in  the  hands 
of  U.  S.  Steel’s  “marketing 
team”  headed  by  B.  E.  Estes, 
staff  administration  director, 
and  including  Robert  C.  Myers, 
market  development  director, 
Harold  M.  Ridlon,  commercial 
research  director,  and  Mr. 
Veckly. 

Second  Phase 

The  “Lighten  -  Brighten - 
Widen”  theme,  designed  by  U.  S. 
Steel’s  ad  agency  Batten,  Bar¬ 
ton,  Durstlne  &  Osborn,  Inc., 
marks  the  corporation’s  move 
into  the  “second  phase”  of  its 
promotion  to  push  consumer 
products  made  of  steel,  Mr. 
Veckly  told  Editor  &  Pub¬ 
lisher. 

He  said  that  U.  S.  Steel’s 
kitchen  and  housewares  promo¬ 
tions  and  the  bedding  promotion 
will  be  absorbed  in  a  new  cam¬ 
paign  designed  to  stimulate  the 
sale  of  all  products  of  steel 
through  a  national  marketing 
program  emphasizing  the  valu¬ 
able  properties  of  today’s  versa¬ 
tile  steels. 


Drop  $.700,000 

Mr.  Veckly  revealed  that  USS 
will  drop  its  national  newspaper 
expenditure  of  about  $500,000 
in  behalf  of  “Operation  Snow¬ 
flake,”  and  that  newspapers, 
many  of  which  have  participated 
in  past  USS  consumer  product 
promotions,  will  receive  a  new, 
u.se-ut-will,  use-as-often-as-you- 


U.  S.  STEEL'S  'MARKETING  TEAM'— U.  S.  Steel's  "New  Look"  market¬ 
ing  program  gets  final  review  from  the  USS  "Marketing  Team":  B.  E. 
Estes  (seated),  staff  administration  diractor  and  (left  to  right),  John 
Veckly,  advertising  director;  Robert  C.  Myers,  market  development 
director;  and  Harold  M.  Ridlon,  commercial  research  director. 


like  newspaper  service.  He  en-) 
phasized  that  this  new  servi« 
is  in  addition  to  the  highly  sw. 
cessful  annual  “Snowflake" 
newspaper  service. 

‘Shoppers’  Show  Case’ 

According  to  Mr.  Vecklj. 
the  new  newspaper  service  i> 
being  developed  around  thr« 
co-op  full-page  ideas  for  dailies 
and  weeklies.  First  of  these 
ideas  centers  around  a  “Shop¬ 
pers’  Show  Case”  in  which  the 
local  bank  buys  a  500-line  i 
sertion  on  a  page  and  the  bal 
ance  of  the  space  is  sold  by  the 
local  newspaper  to  appllancef; 
dealers.  Basic  idea  for  this  pag! 
is  to  have  the  bank  display  ma¬ 
jor  appliances  in  its  lobby  aloi?,^ 
with  a  legend  explaining  hour 
credit  terms  can  be  arrangee 
for  the  purchase  of  the  appl-i 
ances.  j 

The  bank’s  600-line  insertio:| 
in  the  co-op  page  carries  throupj 
on  this  idea  while  the  partic  j 
pating  dealers  on  the  page  poir  ^ 
out  that  their  respective  storej 
are  headquarters  for  specifc] 
appliances  lines  plugged  by  th!| 
bank. 

‘Practical  Dreamer’ 

The  second  co-op  page  ideab 
be  offered  will  revolve  arouK 
a  “Practical  Dreamer”  page  lay 
out  featuring  announcement  d 
a  public  screening  by  the  loa 
utility  of  a  film  on  kitchen  mod¬ 
ernization.  The  utility’s  500-liii( 
part  of  the  page-ad  tells  when 
and  when  the  film  will  be  shown 
Local  banks  and  kitchen  dealers 
use  their  space  to  tie-in  witll 
the  film  and  remind  the  publit| 
that  they  are  prepared  to  help] 
make  kitchen-modernization  pro-1 
grams  a  reality.  } 

The  third  page  in  U.  S.  Steel's  [ 
upcoming  newspaper  service  wil 
be  pegged  to  the  new  “Lighter 
Brighten,  Widen”  theme. 

Under  the  new  program,  ad¬ 
vertising  will  start  on  April  U 
in  the  Satevepost  and  April  S 
in  Time  magazine  with  thref 
full-color  panel  illustrations  d 
the  three  “Lighten,  Brightei 
Widen”  copy  themes.  Monthly 
announcements  on  “The  U. 
Steel  Hour”  will  convey  tk 
same  message  to  viewers  via  tk 
CBS  TV  network.  Trade  ads  w£ 
begin  with  four-page  inserts 
with  smaller  follow-up  inser 
tions. 

New  Symbol 

Promotional  materials  will  k 
made  available  to  utilities 
banks,  distributors,  retail*** 
and  others  interested  in  tk 
sale  of  consumer  items  made# 
steel,  to  enable  them  to  pr*" 
mote  and  sell  steel  products  d 
the  local  level. 

{Continued  on  page  20) 
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the  complete  record  of-1957 

New  Car  Sales  in  Cleveland 


We  believe  you'll  find  this  study  particularly 
interesting  and  useful  this  year  of  solid 
selling.  It  tells  you  exactly  who  bought  what 
kind  of  new  car  from  which  dealer.  The 
greater  Cleveland  market  is  larger  than 
each  of  36  entire  states  so  this  thorough 
study  can  be  useful  to  you  both  in  Cleveland 
and  in  the  national  market. 


Sales  by  MAKE 
Sales  by  MODEL 
Sales  by  DEALER 
Sales  by  CENSUS  TRACT 


Write,  Wire  or  Phone  for  your  copy  today. 

YOU  SELL  TWO  GREAT  MARKETS  IN  THE  PLAIN  DEALER 


Here’s  how  the  Cleveland  Market  sells  4Vi  BILLION  DOLLARS 


COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

2,247,897 

1,999,804 

4,247,701 

Retail  Food  Sales 

549,318 

484,163 

1,033,481 

Retail  Drug  Sales 

85,930 

55,457 

141,387 

Automotive 

382,082 

390,920 

773,002 

Gas  Stations 

120,031 

157,081 

277,112 

Furniture,  Household  Appliances  124,695 

102,572 

227,267 

(Source.  Sales 

Management  Surrey  of  Bu- 

>7i 

*Akron.  Canton  and  Youngttown’s  Counties  are  not  included  in  above  Sales. 


The  Cleveland  Plain  Dealer 


Represented  by  Cresmer  &  Woodward,  Inc.,  New  York, 
Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles 


\ 
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‘Model’  Legal 
Ad  Statute 
In  Kentucky 

Frankfort,  Ky. 

Gov.  A.  B.  Chandler  has 
signed  into  law  a  bill  approved 
by  the  1958  General  Assembly 
to  standardize  and  make  uni¬ 
form  laws  relating  to  legal  ad¬ 
vertising  in  newspapers. 

Gov.  Chandler  said  the  law 
“will  stop  a  lot  of  misuse  of 
public  money  at  all  levels.”  Lt. 
Gov.  Harry  Lee  Waterfield 
termed  the  measure  “the  most 
far-reaching  legislation  in  the 
history  of  the  Commonwealth 
to  clarify  Kentucky’s  legal  pub¬ 


lications  laws.”  Both  officials 
publish  weekly  newspapers. 

Passage  of  the  measures  cli¬ 
maxed  a  long  battle  by  the  Ken¬ 
tucky  Press  Association  to  elimi¬ 
nate  more  than  80  discrepencies 
and  misunderstandings  in  pub¬ 
lications  statutes  enacted  over 
a  period  of  more  than  100  years. 
The  modern  bill  was  written 
after  a  study  of  publication 
laws  in  many  states. 

The  law  places  penalties  on 
officials  who  fail  to  comply  with 
laws  requiring  a  public  account¬ 
ing  of  receipts  and  disburse¬ 
ments.  It  raises  the  legal  adver¬ 
tising  rate  in  weekly  newspa¬ 
pers  from  75  cents  a  column 
inch  to  $1,  and  in  the  smaller 
dailies  from  $1.25  to  $1.60. 
Larger  dailies  may  charge  the 
same  as  they  do  for  similar 
advertising  to  the  public. 


U.S.  Steel 

{Continued  from  page  18) 


Symbol  for  the  “Lighten, 
Brighten,  Widen”  theme  was  de¬ 
veloped  by  industrial  designers 
Lippincott  &  Margulies.  It  con¬ 
sists  of  a  circle  embracing  the 
word  “Steel”  in  black,  and 
three  concave  diamond  shapes 
colored  yellow,  orange  and  hori¬ 
zon  blue  to  emphasize  “lighten, 
brighten,  and  widen.”  Just  as 
the  familiar  USS  logotype  is 
identified  with  U.  S.  Steel  Corp. 
The  new  symbol  will  be  the 
equivalent  of  a  trademark  for 
any  product  made  of  steel. 

Mr.  Veckly  said  USS  will 
urge  customers  to  use  this  sym¬ 


bol  in  marketing  efforts  and  I 
will  offer  to  provide  labels  fort 
their  products.  In  addition,  Ui,  I 
Steel  will  encourage  the  use  d 
the  symbol  and  labels  by  dis¬ 
tributors  and  retailers  tlwugb  i 
trade  advertising,  direct  mail 
and  free  promotion  kits. 

Preference  for  Steel 

Explaining  U.S.  Steel’s  direct 
approach  to  the  general  public 
to  create  a  preference  for  prod¬ 
ucts  made  of  steel,  Richard  F. 
Sermer,  executive  vicepresident 
of  sales,  said: 

“This  new  merchandising  pro¬ 
gram  will  herald  all  steel— not 
just  U.S.  Steel  steel.  To  the  ex¬ 
tent  that  this  program  in¬ 
creases  the  total  steel  market 
U.S.  Steel  will  benefit  throufl  ’ 
its  share  of  increased  sales.” 

Survey  Findings 
The  findings  of  the  Politi 
survey,  according  to  Mr.  Vetlt- 
ly,  indicated  that  in  “very  im¬ 
portant”  respects  the  publk’s  j 
regard  for  U.S.  Steel  is  high 
particularly  concerning  reliabfl-; 
ity  of  products,  quality  of  prod-- 
ucts,  research  program,  and  the: 
belief  that  the  company  is  pro-! 
gressive  and  has  grown  large  j 
because  it  has  done  a  good  job.  i 
The  changeover  to  the  neert 
trademark  and  identificatior  J 
system  will  take  effect  gradu¬ 
ally,  but  as  quickly  as  practica¬ 
ble,  Mr.  Veckly  explained. 

Adams  Retires,  ^ 

McKenzie  New  BM 

Chattanooga,  Tenn. 
James  M.  Adams,  business 
manager  of  the  Times  Printing 
Co.,  for  21  years,  has  retired. 

Ben  Hale  Golden,  president 
of  the  company  and  publisher 
of  the  Chattanooga  Times,  an¬ 
nounced  that  William  C.  Mc¬ 
Kenzie  has  been  named  succes¬ 
sor  to  Mr.  Adams. 

Mr.  Adams  joined  the  firm  it 
1937  after  several  years  in  the 
banking  business. 

Mr.  McKenzie  is  a  native  of 
Chattanooga  and  a  graduate  of 
the  University  of  Chattanoogs- 
He  is  a  certified  public  ac-  ^ 
countant  and  was  a  partner  it 
an  accounting  firm  until  he  be¬ 
came  associated  with  the  Times 
• 

Ist  PR  Fellowship 

The  first  annual  Carl  Byoir 
Fellowship  has  been  awarded  to 
Prof.  Raymond  Simon  of  Utica 
College  of  Syracuse  University 
The  fellowship  provides  for  » 
six-weeks’  residency  this  sum¬ 
mer  at  the  Byoir  headquarters 
in  New  York.  It  was  established 
as  part  of  a  program  for  sd- 
vancing  the  public  relations 
fession  through  cooperation  wth 
educational  institutions  trainisl 
majors  in  that  field. 


^Announcement 


Booth  Group  Buys 
Grand  Rapids  Herald 

- Editor  &  Publisher,  April  5, 1958 - 


Grand  Rapids,  Mich. 

In  a  $2,000,000  transaction 
completed  this  week.  Booth 
Newspapers,  Inc.  acquired  the 
Grand  Rapids  Herald  from 
Federated  Publications,  Inc. 

Ralph  H.  Bastien,  president 
of  Booth  Newspapers,  an¬ 
nounced  “The  Herald  continues 
in  full  operation  daily  and  Sun¬ 
day  as  at  present,  with  its  ex¬ 
cellent  staffs.” 

The  74-year-old  Herald  has  a 
circulation  of  52,000  morning 
and  86,000  Sunday,  the  Grand 
Rapids  Press  has  115,000  eve¬ 
ning  circulation. 

Special  provision  is  made  to 
continue  all  benefits  enjoyed  by 
the  Herald  employes. 

Vincent  J.  Manno,  New  York 
Media  broker,  handled  the 
transaction. 


Louis  A.  Weil  Jr.,  publisher 
of  the  Herald  from  1947  until 
the  purchase  by  Booth,  con¬ 
tinues  as  executive  vice-presi¬ 
dent  of  the  Federated  group  and 
publisher  of  the  Lafayette  Jour¬ 
nal  and  Courier.  Harold  B. 
Burtt,  general  manager  of  the 
Herald  since  1952,  will  assume 
new  responsibilities  as  assistant 
general  manager  of  the  Feder¬ 
ated  newspapers.  William  F. 
Harmeyer,  who  has  been  adver¬ 
tising  director  of  the  Herald, 
also  will  remain  with  Federated. 

John  F.  Wurz,  affiliated  with 
the  Herald  for  42  years  and  its 
long-time  editor,  continues  un¬ 
der  the  new  ownership  in  that 
same  capacity.  The  Booth  man¬ 
agement  has  appointed  Ralph 
E.  Schweitzer,  formerly  of  the 
Bay  City  Times,  as  the  new 
manager  of  the  Herald. 


Transaction  Negotiated  by 

VINCENT  J.  MANNO 

50  East  58tli  Street 

New  York  22,  N.  Y.  Newspaper  Broker  *  Consultant  ELdorado  5-0405 
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We  welcome  to  our  news  network 
the  Caldwell  News-Tribune. 

Thoughtful  editors  prize  United  Press 
accuracy  and  speed. 
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A  THE  3-F0R-1  SERVICE 

World  Coverage ...  Big  By-line  Features . . .  Regional  News 


In  Idaho,  too,  the  trend  is  UPward, 
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ADVERTISER  •  NEWSPAPER 


1 9  Reasons  Why  Papers 
Are  Best  PR  Medium 

lly  Stewart  Harral 

Diroc-tor  Public  Relations  Studies  and 

Professor  of  Journalism,  University  of  Oklahoma 


There’s  no  substitute  for  the 
home-town  newspaper.  Oh  sure, 
your  radio  brings  you  news  of 
international  events  and  you 
flip  on  your  TV  set  for  enter¬ 
tainment.  And  you  read  a  maga¬ 
zine  occasionally.  But  your 
newspaper  exerts  a  more  power¬ 
ful  and  continuous  influence  on 
your  life  because  it  mirrors  the 
community  in  which  you  live. 

Touches  Your  Life 

Your  home-town  paper  touches 
your  life  so  intimately.  From  his 
oflice  the  editor  mirrors  the  com¬ 
munity  —  its  tragedy  and  its 
fun  —  its  hopes  and  fears  — 
every  force  which  forms  a  sec¬ 
tion  of  its  vari-colored  fabric. 

Something  else:  The  editor 
knows  the  heart  beat  of  the 
community,  and  long  before  the 
era  of  public  opinion  polls  he 
served  as  the  barometer  of 
thought  and  opinion. 


(Prof.  Harral  is  the  author  of 
11  books  and  more  than  150 
magazine  articles.  Some  of  the 
ideas  in  the  following  article 
are  adapted  from  his  new  book, 
“Profitable  Public  Relations  for 
Newspapers,”  published  by  J. 
W.  Edwards,  Inc.,  Ann  Arbor, 
Mich.) 


Here’s  the  most  important 
fact;  the  newspaper  is  closer  to 
its  audience  than  any  other  me¬ 
dium.  As  a  matter  of  fact,  the 
newspaper  possesses  many  tre¬ 
mendous  powers  and  advan¬ 
tages.  What  are  some  of  its 
unique  qualities?  Why  does  H 
have  such  a  hold  on  peopt€? 
Why  is  it  welcomed  into  the 
homes  of  its  readers?  Here  are 
just  a  few  reasons  w’hy  the 
newspaper  is  the  “sure-fire” 
public  relations  medium. 


1)  Verification.  Here’s  an  ex-  the  press  on  their  lives  is  tre- 
ample:  Radio  and  TV  news  is  mendous. 

fleeting.  You  hear  it.  But  often  8)  Newspapers  offer  a  wide 
you  ask,  “It  is  really  true?”  So  variety  of  topics.  Today’s  newj^ 
you  turn  to  your  newspaper  and  paper,  treating  an  amazing  va 
read  the  story.  You  want  to  riety  of  subjects,  is  looked  for 
verify  the  facts.  ward  to  and  read  by  every  mem 

ber  of  the  family. 

Make  MislakcK  gj  As  an  advertising  medium; 

2)  Authoritative.  Sure,  news-  newspaper  produces  results 
papers  make  mistakes.  But  in  the  words  of  Bernice  Fiti- 
the  long  haul  they  publish  a  Gibbon,  fornier  advertising  di 
vast  amount  of  news  with  cor-  r^tor  of  Gimbels,  New  York 
rect  facts.  Many  persons,  to  Gity,  the  newspaper  is  “tb 
prove  a  point,  answer,  “Why  best  advertising  medium  ot 
do  I  believe  it?  Because  I  saw  earth  or  in  the  air.” 

it  in  the  newspaper.” 

3)  Mirrors  community  life. 

Editors  are  more  than  newsmen.  ^0)  Newspapers  are  close  to 


YOUR  BEST  BUY 

IN  NORTHWESTERN  INDIANA... 
THE  LAFAYETTE 

JOURNAL  and  COURIER  .A 


100%  CITY  ZONE  CIRCULATION 
PLUS  65%  COVERAGE  IN  THE 
NINE  COUNTY  RETAIL  TRADING 
ZONE  MAKES  ThE  LaFAYETTE 
Journal  and  Courier 

YOUR  MOST  EFFECTIVE 
ADVERTISING  BUY  IN  THIS  RICH 

Northwestern  Indiana 
Market. 


This  degree  of  local  and  effective  coverage  cannot  be  duplicated 
by  any  other  newspaper  or  advertising  medium.  Lafayette  and 
its  neighboring  communities  read,  depend  on  and  shop  from  the 
advertising  in  the  Journal  and  Courier.  To  reach  the  65,400 
families  in  this  rich  nine-county  area  you  must  use  the  Lafayette 
Journal  and  Courier. 


LAFAYETTE  ^ 

WEST  LAFAYETTE/  1 

^^INDIANA^^I  ^  ^  j 


Actually,  they  are  community  ^he  lives  of  people.  For  this  rea 
historians.  They  record  all  facets  executive  of  one  of 

of  community  life  —  achieve-  Americas  largest  insurance 
ments,  successes,  triumphs.  And  companies  explained,  “It  is  no: 
also  defeats,  losses,  tragedies.  accident  that  newspaper; 
Most  editors  are  so  involved  in  pi'oved  to  be  a  natural  choice 
community  interests  they  they  deciding  where  our  advert! 
can  interpret  the  feelings  and  placed.  People 

actions  of  people  who  live  there,  news,  and  life  insur 

...  .  XT  ance  is  all  about  people.  Tb 

4)  Acceptance.  Newspapers  ,  ,  u  u  -ij  i 

.  V  .  ,  .  wu  4  local  approach  builds  sales 

have  high  acceptance.  Why?  .  I  j  • 

„  ®  .,  .  .  .  .  not  just  good  will  for  the  insur 

For  one  thing,  their  contents  •  j  *  >, 

,  ’j  1  A  ance  industry.” 

are  never  forced  on  people.  A  , , ,  tt.  . 

,  ,  ju-  #  11)  The  newspaper  performs 

reader  has  a  wide  choice  of  .  ,  i  i  i 

..  u  .  .  ,  J  t  «  a  unique  local  function.  Actu 

items.  He  is  not  forced  to  en-  .  a-  < 

ally,  it  IS  an  integrating  force 


dure’’  advertising  as  he  must  community  to 

do  when  exposed  to  other  media_  yes,  it  carries  news!  But 

He  accepts  the  news  items  and  P  j  au  a  a  j  i 

J ■  A  •  1  A  A  A  J  beyond  that  it  develops  a  group 
other  editorial  contents.  And  as  ,  ,a  a  j 

a  result  he  also  accents  the  ad-  a  community  pride 

a  lesult,  he  also  accepts  the  ad  Largely  because  it  tell 

vertising  —  retail,  national,  .  a  au  t.  a-  a  -  a 

,  J  ’  about  the  new  Baptist  minister. 


,  ^  '  about  the  new  Baptist  minister. 

^  ^  ■  the  annual  Boy  Scout  week,  the 

Paper  Is  .4pprerialpd  >iew  officers  of  the  Rotary  Club. 

.  advice  to  women  on  plannire 

5)  The  local  newspaper  is  ap-  menus,  and  a  prediction  on  the 
predated  because  of  its  many  forthcoming  basketball  game 
and  varied  community  services.  Thus  the  readers  can  identify 
It  is  a  powerful,  dynamic  in-  themselves  with  life  about  them, 
stitution  which  reaches  into  the 

very  roots  of  community  cul-  .4ids  To  Sociabilily 

ture.  As  the  late  Marlen  E.  Pew,  .. 

editor  of  editor  &  Publisher,  newspaper  provide^ 

J  1  J  «T  u  ij  AU  A  AU  aids  to  sociability.  Mr.  J.  r. 
once  declared,  I  hold  that  the  ,  j  u- 

.  u  _A  i  A  Bigdome  may  read  his  newsp*- 

throbbing  heart  of  any  Amen-  ^  *  v. 

.....  J  u  per  to  get  the  news.  But  he 

can  community  is  its  good,  hon-  .  .  au  c  ... 

A  ui-  •  11  reads  for  another  reason.  From 

est,  public  service,  local  news-  .,  ..  .  ., 

’  the  many  items  in  the  newspa- 

^  ■  per  he  gets  material  for  small 

6)  Newspapers  are  flexible,  conversation.  He  is  “in  the 
Other  media  have  numerous  re-  know”  on  local  events  and  peo- 
strictions.  But  a  newspaper  —  pig.  So  he  uses  the  newspaper 
with  space,  color,  departmental-  as  a  constant,  ever-renewed 
ization,  infinite  varieties  of  lay-  source  of  social  cues. 

out  and  presentation  and  other  13)  Today’s  newspaper  has  | 
ailvantages  can  be  used  by  all  become  an  enormous  reservoir 
types  of  advertisers.  The  na-  of  knowledge.  Think  of  the  many 
tional  advertiser  gets  results  topics  —  articles  on  hobbies 
with  big  space.  But  Mrs.  Doakes  food  preparation,  weather  pre 
also  gets  results  with  her  two-  dictions,  sports,  religion,  movies, 
line  classified.  books.  'These  topics  are  intense- 

Frtquent  Impact  ‘y  mteresting  and  valuable  to 

readers. 

7)  Impact  of  newspapers  is  14)  Newspapers  give  readers 
frequent  and  effective.  Yes,  peo-  a  sense  of  certainty  and  con- 
pie  today  are  busy.  They  are  viction.  How?  A  rumor  starts 
tempted  to  use  their  time  in  flying  around  the  city  and  an 
many  ways.  But  they  take  the  alert  reporter  ties  it  down  and 
time  to  read  newspapers  every  reveals  the  truth.  And  in  this 
day.  And  since  they  read  news-  way  the  newspaper  establishes 
papers  regularly,  the  impact  of  (Continued  on  page  26) 
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Where  QUALITY  Counts... 
Leading  Newspapers 
Choose  UUOOD  Equipnnent 


The  readers  of  a  newspaper  are  those  who  pass  judgment  on  its  quality  .  .  .  what  it 
says  and  how  it  is  printed.  Leading  publishers  cater  to  these  important  people  by 
making  every  effort  to  produce  easy-to-read  papers  with  eye  appeal. 


They  achieve  this  result  with  “quality”  machinery  .  .  .  presses  and  auxiliary  equip¬ 
ment  designed  to  print  good-looking  papers.  WOOD  points  with  pride  to  the  list  of 
leading  newspapers  which  are  printed  on  their  Presses,  Color  Units,  Reels,  Tensions, 
Autopasters,  and  Stereotype  Machines. 

At  WOOD,  quality  is  of  first  importance  which  is  one  of  the  reasons  why  more  and 
more  leading  newspaper  plants  choose  WOOD  equipment. 


Users  of  uiood  Color-Adaptable  Press  Units 


BOSTON  RECORD 

Boston 

Massachusetts 

RODGERS  &  MCDONALD  PUB.  CO. 

Los  Angeles 

California 

BUFFALO  EVENING  NEWS 

Buffalo 

New  York 

NEW  YORK  TIMES 

New  York 

New  York 

CHAHANOOGA  TIMES 

Chattanooga 

Tennessee 

PIONEER  PUBLISHING  CO. 

Oak  Park 

Illinois 

TIMES  STAR 

Cincinnati 

Ohio 

FRANCE-SOIR 

Paris 

France 

HILLTOP  RECORD 

Columbus 

Ohio 

PHILADELPHIA  INQUIRER 

Philadelphia 

Pennsylvania 

NEWS  JOURNAL  CORPORATION 

Daytona  Beach 

Florida 

PROVIDENCE  JOURNAL 

Providence 

Rhode  Island 

HARTFORD  COURANT 

Hartford 

Connecticut 

ST.  LOUIS  POST  DISPATCH 

St.  Louis 

Missouri 

NEWSDAY 

Hempstead 

New  York 

DISPATCH-PIONEER  PRESS 

St.  Paul 

Minnesota 

HUNTINGTON  PUBLISHING  CO. 

Huntington 

West  Virginia 

TIMES  JOURNAL 

St.  Thomas 

Canada 

INDIANAPOLIS  STAR-NEWS 

Indianapolis 

Indiana 

ADIRONDACK  ENTERPRISE 

Saranac 

New  York 

DAILY  MAIL 

London 

England 

CITY  NEWS  PRINTING  CO. 

Stamford 

Connectictit 

MIRROR 

London 

England 

BEACON  HERALD 

Stratford 

Canada 

Space  will  not  permit  publication  of  a  list  of  users  of 
UJOOD  Stereotype  Equipment 


fOOD  NEWSPAPER  MACHINERY  CORPORATION 


IT  TOOK  115  OF  THESE  TRUCKS  TO  TRANSPORT  THE  UlOOl  Q 
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UJOOD 


i  >, 


Users  of  uiood 

Reels,  Tensions  and  Autopaste 

rs 

0ERTISER 

Adelaide 

Australia 

NEO  GRAVURE 

Los  Angeles 

California 

JOURNAL 

Atlanta 

Georgia 

RODGERS  &  MCDONALD  PUB.  CO. 

Los  Angeles 

California 

ruralist  press 

Atlanta 

Georgia 

COURIER  CITIZEN 

Lowell 

Massachusetts 

COURIER 

Brisbane 

Australia 

NEWS 

McKeesport 

Pennsylvania 

iW.  CLEMENT 

Buffalo 

New  York 

FRASER  PAPER  CO. 

Madawaska 

Maine 

evening  news 

Buffalo 

New  York 

STAR  &  TRIBUNE 

Minneapolis 

Minnesota 

nt 

TIMES 

Chattanooga 

Tennessee 

RONALDS  PRESS 

Montreal 

Canada 

FORBES  LITHOGRAPH 

Chelsea 

Massachusetts 

STANDARD 

Montreal 

Canada 

ALCO  GRAVURE 

Chicago 

Illinois 

KABLE  PRINTING 

Mt.  Morris 

Illinois 

AMERICAN  COLORTYPE 

Chicago 

Illinois 

NASHUA  CORPORATION 

Nashua 

New  Hampshire 

CUNEO  PRESS 

Chicago 

Illinois 

STAR  LEDGER 

Newark 

New  Jersey 

R.R.  DONNELLEY  &  SONS 

Chicago 

Illinois 

COLUMBIA  MAGAZINE 

New  Haven 

Connecticut 

W.  F.  HALL  PRINTING  CO. 

Chicago 

Illinois 

DAILY  NEWS 

Newport  News 

Virginia 

NEO  GRAVURE 

Chicago 

Illinois 

ART  GRAVURE 

New  York  City 

New  York 

HAND  McNALLY 

Chicago 

Illinois 

DAILY  NEWS 

New  York  City 

New  York 

ROTOPRINT  CO. 

Chicago 

Illinois 

EVENING  POST 

New  York  City 

New  York 

SUN  TIMES 

Chicago 

Illinois 

TIMES 

New  York  City 

New  York 

TRIBUNE 

Chicago 

Illinois 

WORLD  TELEGRAM 

New  York  City 

New  York 

MEAD  CORP. 

Chillicothe 

Ohio 

PIONEER  PUBLISHING  CO. 

Oak  Park 

Illinois 

S.O.  WARREN  CO. 

Cumberland  Mills  Maine 

OKLAHOMA  PUBLISHING  CO. 

Oklahoma  City 

Oklahoma 

DAILY  NEWS 

Dayton 

Ohio 

CUNEO  PRESS 

Philadelphia 

Pennsylvania 

McCALL  CORPORATION 

Dayton 

Ohio 

INQUIRER 

Philadelphia 

Pennsylvania 

MEREDITH  PRINTING  INC. 

Des  Moines 

Iowa 

PARADE  PUBLICATIONS 

Philadelphia 

Pennsylvania 

FREE  PRESS 

Detroit 

Michigan 

EAGLE 

Pittsfield 

Massachusetts 

NEWS 

Detroit 

Michigan 

TIMES 

Portsmouth 

Ohio 

ART  COLOR  PRINTING 

Dunellen 

New  Jersey 

JOURNAL 

Providence 

Rhode  Island 

'fornia 

GREAT  LAKES  PRINTING  CO. 

Dunkirk 

New  York 

WESTERN  PRINTING  &  LITHO. 

Poughkeepsie 

New  York 

V  York 

SIMPSON  PAPER  CO. 

Everett 

Washington 

OXFORD  PAPER  CO. 

Rumford 

Maine 

lois 

JOURNAL 

Flint 

Michigan 

NEWS 

Saginaw 

Michigan 

^  CROCKER  BURBANK  CO. 

Fitchburg 

Massachusetts 

POST  DISPATCH 

St.  Louis 

Missouri 

nc6 

COURANT 

Hartford 

Connecticut 

DISPATCH  PRESS 

St.  Paul 

Minnesota 

nsylvanu 

NEWSDAY 

Hempstead 

New  York 

TIMES 

St.  Petersburg 

Florida 

)(ie  Island 

ALCO  GRAVURE 

Hoboken 

New  Jersey 

CHRONICLE 

San  Francisco 

California 

souri 

TRANSCRIPT 

Holyoke 

Massachusetts 

EXAMINER 

San  Francisco 

California 

nesota 

GULF  PUBLISHING  CO. 

Houston 

Texas 

PRESS  DEMOCRAT 

Santa  Rosa 

California 

ada 

ADVERTISER 

Huntington 

West  Virginia 

TIMES 

Seattle 

Washington 

V  York 

STAR-NEWS 

Indianapolis 

Indiana 

TIME  INC. 

Springdale 

Connecticut 

necticut 

JERSEY  CITY  PRINTING  CO. 

Jersey  City 

New  Jersey 

BLADE 

Toledo 

Ohio 

ada 

KAUMAZOO  PAPER  CO. 

Kalamazoo 

Michigan 

STAR 

Toronto 

Canada 

RENOLO  METAL 

Kearny 

New  Jersey 

SUN 

Vancouver 

Canada 

CUNEO  PRESS 

Kokomo 

Indiana 

WALL  STREET  JOURNAL 

Washington 

D.  C. 

CHAMPION  INTERNATIONAL 

Lawrence 

Massachusetts 

GOVERNMENT  PRINTING 

Washington 

D.C. 

PRESS  TELEGRAM 

Long  Beach 

California 

EASTERN  COLOR  PRINTING 

Waterbury 

Connecticut 

ALCO  GRAVURE 

Los  Angeles 

California 

NEO  GRAVURE 

Weehawken 

New  Jersey 

— 

•  CALIFORNIA  ROTOGRAVURE 

Los  Angeles 

California 

1  INTERNATIONAL  COLOR  PRINTING  Wilkes  Barre 

Pennsylvania 

ION 

PLAINFIELD,  NEW  JERSEY  • 

Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 

'T’S  WII 

\  IT  S  GOOD 

■UNUFACTURCRS  OF  PRESSES.  COLOR  UNITS,  REELROOM 

_ 

AND  STEREOTYPE  EQUIPMENT  FOR  A  CENTURY 
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•%o\Quipment  to  the  buffalo  evening 
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19  Reasons 

{Continued  from  page  22) 


a  bed  rock  of  fact  to  which  peo¬ 
ple  attach  their  anchors  of  be¬ 
lief. 

Can  Arouse  Iiitereiit 

15)  Newspapers  can  arouse 
and  direct  public  interest.  An 
alert  editor,  if  he  is  sensitive 
to  popular  currents,  can  keep 
a  good  step  or  two  in  front  of 
the  procession.  As  Gayle  Wal¬ 
drop  reminds  us  “It  is  still  his 
business  to  try  to  do  in  print 
for  the  whole  body  of  his  readers 
what  everyone  of  these  readers 
is  supposed  to  do  for  himself; 
and  that  it  is  to  look  out  upon 
the  world  as  pictured  in  the 
news  columns  and  try  to  under¬ 
stand  it  and,  where  the  news 
calls  for  action,  to  determine  the 
best  course  of  action.”  By  clari¬ 
fying  any  given  situation,  he 
helps  to  create  the  conditions  in 
which  self-government  can  func¬ 
tion. 

16)  Newspapers  strengthen  the 
local  economy.  Advertising,  for 
instance,  makes  business  more 
competitive  and  as  a  result,  it 
stimulates  the  development  of 
superior  products.  What’s  more, 
advertising  creates  jobs.  The  in¬ 


creased  demand  for  goods  that 
advertising  builds  —  and  the 
mass  production  that  results  — 
leads  to  mass  employment, 
faster  promotions,  higher  pay 
levels.  Furthermore,  newspaper 
advertising  helps  the  farmer  to 
sell  his  crops  .  .  .  the  manufac¬ 
turer  to  sell  his  factory  output 
.  .  .  the  merchant  to  sell  his 
wares  .  .  .  the  professional  man 
to  sell  his  skill. 

17)  Newspapers  exert  a  con¬ 
stant  contact.  Not  just  on  cold 
wintry  evenings,  but  every  day 
of  the  year.  If  Pop  gets  too  hot 
working  in  the  garden  he  can 
sit  in  the  shade  and  read  the 
evening  paper.  Because  his 
newspaper  is  always  nearby, 
waiting  to  be  read  and  enjoyed 
at  the  time  of  his  own  choos¬ 
ing.  No  sir,  there  is  no  “sum¬ 
mer  replacement”  for  the  news¬ 
paper  .  .  .  people  keep  buying 
their  papers  and  reading  them 
...  as  much  in  July  as  in  Janu¬ 
ary! 

Biggest  Markets 

18)  Newspapers  reach  the  big¬ 
gest  markets.  “Very  seldom  does 
a  magazine  circulate  to  more 
than  ten  peicent  of  the  popu^- 
tion  in  a  newspaper  teiritOTy, 
while  a  good  newspaper  will  go 
anywhere  from  fifty  to  eighty 
percent,  family  coverage,”  W. 
E.  Chilton,  III,  promotion  man¬ 


ager  of  the  Charleston  Gazette, 
reminds  us. 

19)  Here’s  the  big  thing: 
Readers  have  a  strong  emo¬ 
tional  feeling  toward  the  local 
newspaper.  It  is  a  part  of  their 
lives  .  .  .  from  birth  to  death. 
News  hunger  is  fundamental  in 
human  nature.  It  is  a  character¬ 
istic  of  social  man,  whether  he 
is  conscious  of  it  or  not.  De¬ 
grees  of  news-hunger  vary.  They 
may  range  from  that  which  is 
based  on  mere  idle  curiosity  to 
that  which  derives  from  agonies 
of  personal  anxiety.  Many  read¬ 
ers  like  to  know  how  other  peo¬ 
ple  live  and  act,  not  in  extra¬ 
ordinary  situations,  but  in  com¬ 
mon  life.  Newspapers  meet  this 
need  with  their  treatment  of 
human  interest  stories.  But 
whatever  the  type  of  news, 
leaders  often  feel  emotionally 
involved. 

Need  we  say  more?  News¬ 
papers  are  influential,  power¬ 
ful,  unique.  They  possess  a  tre¬ 
mendous  impact.  They  are  wel¬ 
comed  by  the  masses.  They  are 
close  to  people.  No  wonder  they 
are  the  most  widely  used  of  all 
media. 

• 

Shaiiiioii  Named 

Shannon  &  Associates  has 
been  named  representatives  of 
the  Troy  (Ohio)  Daily  News. 


Boston  PR  School 
Marks  Tenth  Year 

Boston 

A  conference  on  Enlightened 
Public  Opinion,  designed  to  pro¬ 
mote  “understanding  of  public 
opinion  and  communications  in 
relation  to  our  democratic  in¬ 
stitutions”  and  involving  par 
ticipation  by  national  and  inter¬ 
national  authorities  in  the  fields 
of  broadcasting  arts,  journal¬ 
ism,  public  relations  and  re 
search,  will  take  place  at  Bostor 
Univeisity  on  Thursday,  April 
10,  and  Friday,  April  11. 

The  Conference  will  also  com 
memorate  the  tenth  anniversary 
of  Boston  University’s  school  of 
public  relations  and  communica¬ 
tions,  headed  by  Dean  MelTit 
Brodshaug,  which  was  the  firs; 
of  its  kind  in  the  nation.  Oiiida: 
dedication  of  the  new  building 
of  the  professional  school,  lo¬ 
cated  on  the  University's 
Charles  River  Campus,  will  take 
place  April  12. 


ARF  Kills  Study 

The  Advertising  Research 
Foundation  has  discontinued  ef¬ 
forts  to  finance  the  proposed 
Consumer  Magazine  Audience 
Study.  Reason:  “lack  of  agree¬ 
ment”  in  various  segments  of 
the  industry. 


Starts  Monday,  April  14 — 

by  WILLIAM  S.  WHITE 

This  new  3-times-a-week  Washington  column  has 
already  been  ordered  by  the  following  newspapers: 


Amarillo  Globe-Times 
Atlanta  Constitution 
Austin  American  Statesman 
Boston  Herald-Traveler 
Buffalo  Courier-Express 
Charleston  Gazette 
Charlotte  Observer 
Chattanooga  Times 
Chicago  Sun-Times 
Cleveland  Press 
Denver  Rocky  Mountain  News 
Des  Moines  Register  and  Tribune 
Detroit  Free  Press 
Dothan  Eagle 


Erie  Morning  News 
Fall  River  Herald  News 
Houston  Chronie'e 
Huntington  Herald-Dispatch 
Huron  Daily  Plainsman 
Kansas  City  Star  and  Times 
Los  Angeles  Mirror-News 
Madison  Capital  Times 
Minneapolis  Star  and  Tribune 
Moline  Daily  Dispatch 
Mountain  View  Register 
Norfolk  Ledger-Star 
Philadelphia  Bulletin 


Pittsburgh  Press 

Portland  (Me.)  Evening  Express 

Portland  (Ore.)  Oregonian 

Raleigh  News  and  Observer 

Riverside  Press-Enterprise 

Roanoke  Times  and  World-News 

Rome  Sentinel 

St.  Louis  Post-Dispatch 

St.  Petersburg  Times 

Salt  Lake  City  Tribune 

San  Antonio  Express  and  News 

San  Francisco  News 

San  Jose  Mercury  Herald 


Sarasota  News 
Saratoga  Springs  Saratogian 
Scranton  Times 
Seattle  Times 
Sunnyvale  Standard 
Syracuse  Herald-Journal 
Tucson  Daily  Star 
Ventura  Star-Free  Press 
Washington  Star 
Watertown  Daily  Times 
Worcester  Telegram 


....  and  other  orders  are  being  received  daily. 

PHONE  OR  WIRE  AT  ONCE  FOR  RATES  AND  AVAILABILITY  IN  YOUR  TERRITORY 


UNITED  FEATURE  SYNDICATE 


220  EAST  42nd  STREET 
NEW  YORK  17.  N.  Y. 
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Hometown  paper 
for  the  whole  state 

of  Iowa ...  f  0 


because  it  publishes  so  many 
basketball  scores?  Yes,  that’s  part 
of  the  answer ...  for  Iowa  is  truly 
hoop-happy.  More  girls  (49,272  last  year) 
play  on  school  teams  in  Iowa  than  In 
any  other  state.  The  Register  and  Tribune? 
Well,  it  reports  just  about  every  score  of 
every  game  (boys  and  girls)  all  season  long. 
With  such  attention  to  detail,  not  only  in 
sports,  but  in  ^  news  coverage,  no  wonder 
The  Register  and  Tribune  has  perhaps 
the  most  unusual  circulation  of  any  paper 
in  the  nation.  Its  papers  are  read  by 
70%  of  the  whole  state  of  Iowa! 


Des  Moines 
Register  AND  Tribune 

350,000  COMBINED  DAILY  •  500.000  SUNDAY 
Cardn.r  Cow/*s.  Pr.sid.nt 


Ruth  Wallestod  of  Cedar  Volley  drives  post  Shari  Ankeney  of  New  Sharon 
to  score  o  basket  in  the  state  tournament  held  annually  in  Des  Moines. 


ADVERTISER  •  NEWSPAPER 

TV  Rating  Test  Hits 
High  Audience  Claims 


First  returns  of  the  “TPI” 
rating  service  tested  in  Syra¬ 
cuse,  N.  Y.,  last  month  expose 
as  false  some  of  the  claims  to 
high-figure  TV  audiences,  Miles 
A.  Wallach  of  M.  A.  Wallach 
Research,  Inc.,  advised  E&P  this 
week. 

“TPI”  combines  coincidental 
telephone  and  personal  inter¬ 
views.  In  Syracuse,  Mr.  Wallach 
said,  it  was  compared  with  the 
diary  method  of  American  Re¬ 
search  Bureau.  He  said  Neilsen 
has  only  two  audimeters  in  the 
county  with  100,000  TV  sets  in 
use. 

At  10  P.M.  ARB  showed  67% 
sets  in  use,  as  compared  with 
TPI’s  47%,  taken  March  9  Mr. 
Wallach  said.  He  added  that 
reports  on  other  hours  also 
tended  to  show  that  the  diai-y 
system  “inflates  viewing  fig¬ 
ures.” 

Mr.  Wallach  hoped  to  have 
final  test  figures  this  week  to 
coincide  with  the  10th  anniver- 


test  costing  $11,000,  was  fin¬ 
anced  by  Mr.  Wallach  and  by 
George  Abrams,  vicepresident 
and  advertising  director  of 
Revlon,  Inc. 

TPI  Ratings,  Inc.,  has  been 
formed  with  Mr.  Wallach  as 
president.  Mr.  Abrams  has  no 
financial  interest  in  this  firm. 

It  has  been  estimated  that  at 
a  cost  of  $5  million  a  TPI  rating 
survey  could  cover  the  top  53 
markets  for  a  single  rating 
week  once  a  month  through  a 
full  year. 

“We  have  proved  that  the 
methodology  is  feasible,”  Mr. 
Wallach  said.  “Personal  inter¬ 
views  can  be  conducted  in  homes 
at  10  P.M.  and  after  that  hour. 
In  Syracuse  refusals  amounted 
to  only  seven  per  cent  in  both 
personal  interviews  and  tele¬ 
phone.  Our  58  interviewers 
made  4,500  personal  interviews 
and  an  equal  number  by  tele¬ 
phone. 

“We  found  on  the  Loretta 


2.4  viewers  per  set,  based  on 
their  February  peri(^.  On  per¬ 
sonal  interviewing  we  found 
2.0  viewers  per  set.  On  telephone 
it  was  1.8.  Telephone  gives  us 
the  lowest  figure  of  all  three 
techniques.  Nielsen  doesn’t 
measure  viewers  so  they  are 
out  of  the  picture  completely.” 

Main  products  sponsoring 
Loretta  Young  were  Procter  & 
Gamble’s  Carney  and  Tide,  with 
Gleem  coming  in  for  a  small 
amount.  42%  by  telephone  and 
18%  by  personal  interview  did 
not  know  the  sponsors. 

On  the  $64,000  Challenge 
Show,  14%  queried  by  telephone 
didn’t  know  the  sponsor  (Rev¬ 
lon  and  Kent),  while  18%  didn’t 
know  by  personal  interview. 

The  questionnaire  covers  the 
age  and  sex  of  viewers  of  spe¬ 
cific  progrrams;  income  of  family 
interviewed;  multiple  set  view¬ 
ing;  members  of  the  family  who 
were  not  viewing  a  TV  set  in 
operation;  channel  identification 
or  misidentification. 

Mr.  Wallach  said  an  effort 
will  be  made  to  get  approval  of 
the  method  from  the  Adver¬ 
tising  Research  Foundation,  the 
Association  of  National  Adver¬ 
tisers,  and  the  American  Asso¬ 
ciation  of  Advertising  Agencies. 

• 


Sunday  Food  f 
Section 
Proves  Merit 

San  Jose,  Calif. 

Improved  sales  volume  for  re-  [ 
tail  grocers  and  plus  linage  for 
the  newspaper  mark  the  estab-  * 
lishment  of  a  Sunday  food  sec-  I 
tion  in  the  San  Jose  Mercury-  \ 
News. 

The  fourth  section  appeared 
Easter  Sunday  with  slightly  > 
less  linage  but  with  advertising  ' 
and  editorial  content  remaining  I 
at  the  three-page  minimum  pace  c 
set  by  predecessors.  . 

This  compared  with  the  two-  : 
page  section  expectations  when 
the  section  was  planned  by 
Louis  E.  Heindel,  advertising 
director. 

The  preliminary  studies 
showed  grocers  eager  to  expand 
their  peak  weekly  sales  season. 
Merchants  cooperated  by  offer¬ 
ing  good  bargains  in  the  section 
provided. 

“There  is  every  indication  the 
food  section  will  now  be  a  defin¬ 
ite  part  of  our  Sunday  ‘package’ 
and  will  grow  in  both  adver¬ 
tising  and  editorial  content  in 


sary  of  his  research  firm.  The  Young  show  on  diary  technique 
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WORCESTER 


Only  Boston  exceeds  Worcester 

In  1957 

the  Worcester  Telegram-Gazette  reached 
another  all  time  circolation  high 

91.9%  Intensive  Coverage 
-  162,449  Daily* 

‘ABC  Audit  Dec.  31,  1957  (105,300  Sunday*) 

The  Worcester 

■TELEGRAM  and  GAZETTE 

WORCESTER,  MASSACHUSEHS 
Howard  M.  Booth,  Publisher 

MOLONEY,  REGAN  t  SCHMITT,  Inc. 

NoRionof  Repretenfofivts  _ 
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$150,000  Collected 
In  Advertising  Taxes 

Baltimore,  Md. 

Baltimore’s  advertising  sales 
tax  returned  the  city  $155,098 
in  the  first  two  months  of  its 
operation,  the  Bureau  of  Re¬ 
ceipts  reported  last  week. 

The  4%  levy  returned  $73,865 
in  January  and  $81,233  in  Febru¬ 
ary,  according  to  returns  filed 
to  date. 

Ordinances  abandoning  the 
advertising  taxes  at  the  end  of 
the  year  were  signed  this  week 
by  Mayor  Thomas  D’Alesandi*o 
Jr.  Sixteen  court  cases  chal¬ 
lenging  the  taxes  are  pending  in 
the  Circuit  Court. 


Herald  Tribes  Kaselow 
Edits  New  TV  Show 

“Ad  World,”  a  new  advertis¬ 
ing  publication  of  the  air  aimed 
at  a  select,  highly-specialized 
audience,  premiered  over  WOR- 
TV,  Channel  9,  Sunday  March 
30. 

On-the-air  editor  of  the  week¬ 
ly  program  is  Ward  Byron;  edi¬ 
tor  is  Joseph  Kaselow,  advertis¬ 
ing  news  columnist  for  the  New 
York  Herald  Tribune. 

Sponsors  of  Ad  World  are 
Parade  magazine.  Red  Book 
magazine  and  Westinghouse 
Broadcasting  Corp. 


the  weeks  to  come,”  Gerold  Zar- 
well,  M-N  research  director, 
said.  I 

Discussions  at  length  with  ; 
participating  advertisers  pro-  j 
vide  the  basis  of  this  conclusion, 
Mr.  Zarwell  said.  Their  views 
also  have  been  evidenced  by  the  • 
quick  return  to  the  section  of 
those  who  dropped  out  after  the  j 
first  issue.  i 

Of  the  copy  which  has  been  ! 
placed  in  the  new  section,  75  to  ! 
80  per  cent  is  over  and  above 
the  regular  performance  of  the  ] 
participating  accounts,  a  study 
shows.  Some  accounts  actually 
have  doubled  their  linage. 

This  trend  to  linage  expansion 
did  not  begin  with  the  first 
Sunday  section,  Mr.  Zarwell 
found.  The  initial  tendency  is  \ 
to  spread  the  space  purchased. 
The  increase  in  allotment  came 
with  the  second  and  third  place 
ment  in  the  section. 

M-N  food  advertisers  have 
customarily  used  the  Wednesday 
evening  News  and  the  Thursday 
morning  Mercury  for  gorcery 
offerings.  The  food  section  aver¬ 
ages  around  20  pages. 

Extension  studies  and  ad¬ 
vance  planning  operations  pre¬ 
ceded  the  section’s  introduction 

Under  the  plan  adopted,  ad¬ 
vertising  carried  in  the  section 
has  thus  far  been  limited  to 
that  placed  by  retail  grocers- 
The  inclusion  of  general  adver¬ 
tising  is  now  planned. 
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The  MUSKEGON  CHRONICLE 
now  In  Its  SECOND  100  YEARS! 


4  Cities  but  • . . 

1  ABC*  City  Zone 
with 

87,819  Population 


Audit  Bureau  of  Circulations  at  time  of  1950  Census 


Muili*9en 

TowMii«e 


IPAPERS 


THE  GMNO  UPlOS  PIESS 
THE  MUSKEGON  CHIONKLE 


THE  riINT  JOUINAl 
KAIUUZOO  GAZEHE 
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Plymouth  Breaks  Ads 
In  1700  Daily  Papers 


“Today’s  Best  Buy  —  Tomor-  full-page,  four-color,  ads  are 
row’s  Best  Trade,”  is  the  theme  scheduled  in  independent  Sun- 
of  a  new  Plymouth  advertising  day  supplements.  'Television  will 
campaign  (via  N.  W.  Ayer  &  also  be  used. 

Son)  which  kicked-off  in  1700  At  the  same  time.  General 
daily  newspapers  April  7.  Mills  announced  heavy  ad  sup- 

In  addition  to  dailies,  ads  will  port  for  the  New  York  introduc- 
run  in  more  than  1200  weekly  tion  of  Betty  Crocker’s  Biquick 
newspapers  nationally.  News-  biscuits  this  month.  Both  color 
paper  ads  will  be  backed  with  and  black  and  white  ads  will  be 
a  supporting  radio  campaign  used, 
using  musical  jingles.  ♦  ♦  ♦ 

*  *  *  “Bill-board”  type  layouts  in 

General  Mills,  Inc.,  will  launch  leading  newspapers  in  major 
its  new  high  protein,  ready-to-  cities  will  be  used  in  a  new  ad 
eat  cereal,  Hi-Pro,  with  one  of  campaign  for  Avis  Rent-a-Car 
the  biggest  ad  campaigns  ever  System,  along  with  page  ads  in 
put  behind  a  cereal  introduction,  business  and  mass  circulation 
A  total  of  138,000,000  ad  im-  magazines, 
pressions  will  be  made  the  first  The  newspaper  program  will 
nine  weeks  of  the  campaign  break  in  each  of  the  following 
when  the  cereal  is  introduced  in  cities:  New  York,  Chicago,  Los 
14  eastern  and  New  England  Angeles,  Washington,  D.C.,  San 
states  and  the  District  of  Colum-  Francisco,  Detroit,  Philadelphia, 
bia  in  late  April.  Dallas,  Cleveland  and  Boston. 

Two  full-page,  two-color,  in-  ♦  ♦  *  Starting  in  May,  Swans  Down 

troductory  ads  will  run  in  108  Arnold  Bakers,  Inc.,  will  use  will  use  four-color  ads  in  Sun- 

major  daily  newspapers  and  two  ROP  newspaper  color  for  the  day  supplements  to  introduce  its 

_ _  Orange  Cocoanut  cake  mix  with 

1  a  “fivp-cents-off”  deal. 


NEW  OFFICERS,  ATLANTA  CHAPTER  AANR— Shown  (left  to  right) 
are  the  newly-elected  officers  of  the  Atlanta  Chapter,  American  Asso¬ 
ciation  of  Newspaper  Representatives:  Campbell  Irving,  Shannon  t 
Associates,  secretary;  William  Reese,  The  Katz  Agency,  president;  James 
Crawford,  Ward-Griffith  Co.,  director;  and  Leonard  Hopkins,  Kelly- 
Smith  Co.,  treasurer.  Not  shown  is  Robert  Carney,  Story,  Brooks  t 
Finley,  who  was  elected  vicepresident. 


first  time  to  intro<luce  its  “new  Combined  billings  of  the  two 
look”  bread  wrappers  of  blue-  agencies  bring  Grant  Advertis- 
bird  blue.  Thirty  eight  dailies  ing  near  to  the  $100,000,000 
and  eight  weeklies  are  scheduled  mark.  Prior  to  the  latest  merger, 
(via  Charles  W.  Hoyt  Co.).  In-  Grant  Advertising  was  the  ninth 
sertions  range  up  to  1000  lines  ranking  agency  with  a  total  bill- 
and  a  full  page.  ing  of  $95,000,000  in  the  current 

year.  The  transaction  adds  a 
total  of  19  accounts  to  the  roster 
of  Grant — San  Francisco  clients, 
including  First  Western  Bank 
and  Trust  Company,  Pacific  Air 
Lines,  Almaden  Vineyards, 
KRON-TV,  Mercantile  Accept¬ 
ance  Corp.,  San  Francisco 
Chronicle,  and  Lawrence  War^ 
house  Company. 


concentrated 

around 

&eoria 


Grant,  Kimball 
Merger  Completed 

Will  C.  Grant,  president  of 
Grant  Advertising,  Inc.,  and  Al¬ 
fred  Ducato,  president  of  Abbott 
Kimball  Co.  in  San  Francisco, 
this  week  announced  the  merger 
of  their  agencies,  when  the  Ab¬ 
bott  Kimball  Co.  of  San  Fran¬ 
cisco  integrated  with  the  Grant 
office  in  that  city. 

All  of  the  other  offices  of  Ab¬ 
bott  Kimball  previously  joined 
Grant  Advertising  on  March  1. 

At  that  time  Abbott  Kimball, 
founder  of  the  agency  bearing 
his  name,  became  a  vicepresi- 
dent  and  chairman  of  the  New 
York  Plans  Board  of  Grant  Ad¬ 
vertising.  Other  executives  and 
staff  members  w-ere  integrated 
into  Grant’s  New  York  office 
under  the  direction  of  Paul  L. 

Bradley,  vicepresident  and  gen¬ 
eral  manager  of  Grant — New 
;  York. 

I  Plans  of  the  final  step  in  the  Buffalo,  N.  Y 

I  merger  were  worked  out  in  Cali-  William  E.  O’Brien,  65,  re- 
!  fomia  by  Lawrence  R.  McIntosh,  tired  advertising  director  of  the 
1  executive  vicepresident  in  charge  Buffalo  Courier-Express,  who 
I  of  the  Domestic  Division  of  died  May  13,  1957,  left  a  gross 
I  Grant,  and  Mr.  Ducato.  Mr.  Du-  estate  of  $115,635.71  and  a  net 
j  cato  will  be  vicepresident  and  of  $108,288.19.  The  sole  bene- 
!  manager  of  the  San  Francisco  ficiary  is  the  widow,  Mrs.  Flor- 
I  office.  ence  F.  O’Brien. 
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Patrick’s  Itinerary 

Rock  Hill,  S.  C. 

After  attending  the  ANPA 
convention  in  New  York  the 
week  of  April  21,  Talbot  Pat¬ 
rick,  editor  and  publisher  of 
the  Evening  Herald,  plans  to 
visit  Japan  and  then  travel 
over  the  Himalayan  range  to 
India,  Sikkim,  Pakistan,  Iran 
and  Iraq. 


In  13  counfies  clustered  around  Peoria,  the  spendable  income 
of  over  half  a  million  consumers  tops  $1,128,500,000.  This  is  the 
market  reached  by  the  100,000-plus  circulation  of  the  Peoria 
Journal  Star.  Nucleus  is  Metropolitan  Peoria,  (1st  in  Illinois 
except  Chicago)  where  Journal-Star  drculation-lo-homes  is  94.2%. 

Peoria  Journal  Star 

affiliated  with  WTVH  •  Ward-Griffith  Co.,  National  Reps. 
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THE  COPLEY  NEWS  SERVICE 


your  star  reporter 


on  assignment  here  and  abroad 


(5  times  weekly) 
Veil  rini  eiirri  siioiuleuts  in  war  and  peace, 
RumicII  Urines  and  Rembert  James, 
report  from  the  scene 
GLOBAL  REPORT 
on  the  local  world  pressures  that  explode  into 
headlines.  A  selective  approach  —  written 
realistically  —  presented  in 
300  words  only. 


On-the-spot  inrestinations  of  the 
human  element  behind  the  news  —  world  peoples 
and  their  problems  —  understandable 
SPECIAL  ASSIGNMENT  SERIES 
report  on  missile  and  defense  developments  — 
a  new  wrap-up  of  Sorth  Africa, 
the  Middle  East,  and  Westi’rn  Europe. 


(3-%  times  weekly) 
A  business  column  for  business  men 
THE  FORWARD  VIEW 
by  Irvine  Reynolds, 
top  journalist-economist  who  reports  from  the  nation's 
business  and  financial  capitals. 


(■3  times  weekly) 
A  s;miklini:  —  and  often  controversial  — 
POINT  OF  VIEW 
radio-television  column  by  Donald  Freeman,  one  of 
the  top  younu  talents  in  the  field. 


The  only  serviee  that  offers  continuous  coverage 
of  the  day-to-day 

and  happenings  on  the  Latin-American  Continent. 
Preimred  by  our  oa  ii  correspemdents. 

LATIN  AMERICAN  PACKAGE 
Includes  (.3  times  weekly)  Pan-American  Report 
and  (once  weekly)  Know  Your  Hemisphere  .  .  . 
Throniih  Lightest  Mexico  .  .  . 

Mexican  News  Konn<Uip  .  .  .  and 
Spanish  Lanmiai'e  Report. 


(■3  times  weekly) 

Edwin  .Martin  tells  the  personal,  inside  story 

SONGS  OF  A  CITY 

of  Hollywood,  drawing  upon  his  own  30-y<  ar 
association  with  the  film  industry. 


The  deft  pen  of  award-winning  artist  “TOES” 
creates  a  sharp,  incisive  cartoon  treatment 

POLITICAL  CARTOONS 

of  both  dsnnestic 
and  international  issues. 


(Once  weekly) 

A  colorful  column  based  upon  the  experiences  abroad 

OFFBEAT  DIARY 

of  C.VS  correspondents  —  sometimes 

exciting,  sometimes  humorous,  always  absorbing. 


Join  this  growing  list  of  subscribers  to  the  COPLEY  News  Service 

ALHAMBRA  POST  ADVOCATE  •  ARIZONA  REPUBLIC  •  AURORA  BEACON  NEWS  •  BURBANK  DAILY-REVIEW  •  SOUTH  BAY  DAILY  BREEZE 
MONROVIA  DAILY  NEWS-POST  •  ELGIN  DAILY  COURIER-NEWS  •  CULVER  CITY  EVENING  STAR-NEWS  •  SAN  DIEGO  EVENING  TRIBUNE 
VENICE  EVENING  VANGUARD  •  GLENDALE  NEWS-PRESS'  •  HOUSTON  CHRONICLE  •  ILLINOIS  STATE  .J  OU  R  NAL 
ILLINOIS  STATE  REGISTER  •  JOLIET  HERALD  NEWS  •  RIVERSIDE  ENTERPRISE  •  SAN  JOSE  MERCURY  NEWS  •  SAN  PEDRO  NEWS-PILOT 
THE  SAN  DIEGO  UNION  •  TUCSON  STAR  .  WACO  NEWS  TRIBUNE  •  HOLLYWOOD  CITIZEN  NEWS 

THE  COPLEY  NEWS  SERVICE 

GIVE  YOUR  READERS  THESE  FEATURES  TODAY.  SUBSCRIBE  TO  ONE  OR  ALL  OF  THE  CHS  FEATURES. 

FOR  COMPLETE  INFORMATION.  WRITE  —  OR  PHONE  OR  WIRE  COLLECT  — 

THE  COPLEY  NEWS  SERVICE,  UNION-TRIBUNE  BUILDING,  919  SECOND  AVENUE,  SAN  DIEGO  12,  CALIFORNIA 
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CLASSIFIED  CLINIC 


Credit  Ease  Will  Aid 
Low  Cost  Housing  Ads 


By  Daniel  L.  Lionel 

Prospects  for  new  low  cost 
housing  have  begun  to  shine 
now  that  President  Eisenhower 
has  ruled  out  down  payments  for 
GIs  and  Congress  has  okayed  a 
boost  from  4%%  to  4%%  in 
the  FHA  and  VA  mortgage 
rates  with  no  strings  on  dis¬ 
counting  arrangements.  These 
moves,  together  with  the  mort¬ 
gage  money  pump  priming  by 
the  recently  fatten^  bankroll 
of  Fanny  May  and  relaxed 
credit  restrictions  for  all  comers 
under  FHA  regulations,  have 
even  the  bankers  and  other 
lending  institutions  showing 
signs  of  optimism  about  a  re¬ 
newed  surge  of  home  buying. 

Recent  reports  from  CAMs 
have  indicated  that  in  general 
the  higher  price  homes  have 
been  selling  well  since  only  those 
with  higher  incomes  who  seek 
such  homes  have  been  qualify¬ 
ing  for  mortgages.  Big  linage, 


however,  depends  upon  a  broad 
market  which,  in  the  past  has 
been  dominated  by  homes  in  the 
under  $16,000  brackets.  With 
lower  income  groups  again  qual¬ 
ifying  for  mortgages  it  is  fair 
to  expect  a  spurt  in  lower  priced 
home  advertising. 

Only  two  weeks  ago  a  Long 
Island  broker  who  specializes 
in  low  priced  homes  showed  us 
a  stack  of  about  50  signed 
binders  on  his  desk.  “Of  those,” 
he  said,  “only  about  five  will 
meet  the  bank’s  requirements. 
I  can  throw  the  rest  in  the 
basket.”  The  advertising  and 
sales  cost  of  getting  50  pros¬ 
pects  to  sign  on  the  dotted  line 
for  homes  only  to  find  that  a 
mere  10%  could  qualify  had 
driven  this  broker,  and  thous¬ 
ands  like  him  to  the  wall.  His 
advertising  had  shrunk  to  a 
trickle.  Now,  the  bulk  of  that 
group  of  50  might  well  be  ac¬ 


men  who  discover 
and  attack 
new  markets 


published  at: 

NEW  YORK,  44  Broad  St  »d  WASHINfiTBN,  1015  1411  St,  N.W.  •  CHICUO,  711  W.  MNni  St 
DAIUS,  911  YoioiSt  •  SAN  FRANCISCO,  1540  Markil  St 
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ceptable  for  mortgages  and 
brokers  like  the  one  cited  will 
have  renewed  incentive  to  step 
up  their  advertising  schedule 
again. 

*  *  « 

Linage  Ideas 

A1  Kinsey,  CAM,  Washington 
(D.  C.)  Daily  News,  has  not 
paid  too  much  attention  to  the 
figures  which  show  classified  off 
by  some  13%.  He’s  too  busy 
cooking  up  linage  building  ideas. 
Every  Monday  and  Thursday, 
the  Daily  News  sports  a  full 
page  headed  “Auto  Service  and 
Accessories  Guide.”  Carrying 
uniform  sized  ads  of  which  there 
are  12  to  the  tabloid  page,  CAM 
Kinsey  sells  the  feature  on  a 
13-time  basis.  The  bi-weekly 
linage  bonanza  is  nothing  to 
sneeze  at. 

Another  linage  booster  is 
“Your  Apartment  Selector” 
which  divides  the  tabloid  page 
into  three  two-column  sections. 
Each  column  is  headed  “Ad¬ 
dress  Rooms  Rents  Description.” 
The  items  in  each  ad  are  tabu¬ 
lated  under  the  heading  and 
makes  for  a  valuable,  easily 
read  apartment  guide.  Minimum 
linage  is  four  lines  with  addi¬ 
tional  space  jumping  two  lines 
at  a  clip. 


Holidays  provide  CAM  Kinsey 
with  used  car  color  page  special 
opportunities.  On  these  occa¬ 
sions  he  prepares  a  page  ap¬ 
propriate  to  the  day  and  sells 
it  in  about  20  units  at  $20  per 
unit. 

*  *  * 

The  Portland  (Me.)  Press 
Herald-Evening  Express  added 
a  “New  Today”  category  to  its 
classified  advertising  section 
April  1.  The  category  will  pr^ 
sent  first-day  ads  only. 

*  «  * 

The  “You-Auto-Buy-Now 
Week”  promotion  made  Lorain 
(Ohio)  new  car  dealers  happy 
with  the  sales  rung  up.  And 
CAM  Kenyon  D.  Gomall  count¬ 
ed  36,610  “plus”  lines  in  the 
Lorain  Journal. 


Grim  Joins  FW 

Chicago 

Charles  W.  Grim  has  been 
appointed  to  the  Chicago  adver¬ 
tising  sales  staff  of  Family 
Weekly,  it  is  announced.  Mr. 
Grim  was  formerly  with 
Woman’s  Home  Companion  and 
with  the  Chicago  staff  of  Paul 
H.  Raymer,  Inc.,  television  and 
radio  representatives. 


Classified^s  Quarter-Century  Club 


Another  in  a  series  of  sketches 
of  veterans  who  were  honored 
by  ANCAM  with  special  certifi¬ 
cates.  It  tells  how  they  got  into 
classified  and  what  made  them 
stay.  Today’s  subject;  ALFRED 
J.  CARRANO,  Classified  Adver¬ 
tising  Manager,  Bridgeport 
(Conn.)  Post. 

My  debut  into  classified  ad¬ 
vertising  happened  when  I  an¬ 
swered  a  help  wanted  ad  for  a 
boy  to  work  in  our  advertising 
department.  31  years  on  the 
job  proves  that  it  was  steady 
employment. 

The  modern  era  of  classified 
advertising  was  just  coming  in¬ 
to  being  with  retail  and  national 
ranked  one-two  in  order  of  im¬ 
portance.  I  made  step-by-step 
progress  starting  from  scratch 
and  worked  many  and  varied 
hours.  The  paper  was  growing, 
advancement  was  rapid,  and 
after  running  the  gamut  I  was 
made  classified  manager  in  1933. 

I  stayed  with  classified  be¬ 
cause  I  liked  it.  The  work  has 
been  interesting,  educational, 
challenging,  and  rewarding  in 
many  ways  that  I  consider  are 
more  important  than  greater 
financial  returns  that  might 
have  come  from  other  fields  of 
endeavor. 

Call  them  intangible  values 
if  you  will,  but  can  you  put 


Alfred  J.  Carrano 


a  cash  price  on  friendships  and 
associations  made  from  every¬ 
day  contact  with  human  experi¬ 
ence?  Can  one  measure  in  dol¬ 
lars  and  cents  the  counsel,  train¬ 
ing,  inspiration,  and  experience 
derived  from  people  of  all  walks 
of  life,  those  you  live  with,  work 
with,  and  do  business  with? 
Your  earning  and  learning  pow¬ 
ers  keep  pace  with  your  stand¬ 
ing  in  this  business. 

Classified  advertising  has  be¬ 
come  an  entity  in  the  newspa¬ 
per  business,  it  has  achieved 
universal  public  acceptance,  and 
it  has  tremendous  revenue-pro¬ 
ducing  power. 
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Promotion  Managers  Are  Going 
To  Pittsburgh,  May  4-7  To 

Participate  In  a  Yeariy 
Meeting  Of  Minds 
Representing  Promotion 

Taient  and  Abiiity 


4?^ 


r 


You  will  go  a  long  way  toward  improving  your  news¬ 
paper’s  promotion  program  by  attending  the  28th  Annual 
Convention  of  the  National  Newspaper  Promotion  Associa¬ 
tion  at  the  Penn  Sheraton  Hotel  in  Pittsburgh,  May  4-7. 

You  will  participate  in  a  once  a  year  meeting  of  minds 
representing  promotion  experience  and  knowledge  no  budget 
is  big  enough  to  buy. 


You  will  return  home  refreshed  with  new  angles,  sparked 
with  new  ideas,  excited  with  new  thoughts  about  how  to  do 
your  job  even  better  in  the  year  to  come. 


speakers 
you  will  hear 


LEONARD  BACH,  Philadelphia  Inquirer 
MEL  BARKER,  Chicago  Sun-Times 
EDWARD  L.  BERNAYS 
EDWARD  H.  BURGESON. 

e.p..  Bureau  of  Advertising 
GEORGE  CARSON,  St.  Louis  Globe-Democrat 
BASIL  P.  CAUMMISAR. 

Louisville  Times  and  Courier-Journal 
BENNETT  CERF 
CHARLES  COINER. 

v.p.  and  art  directw,  N.  W.  Ayer  and  Son,  Inc. 
SUMNER  COLLINS,  N.  Y.  Journal-American 
COURT  CONLEE,  Milwaukee  Journal 
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‘COLD  TYPE’  OFFSET; 


Weekly  Group  Gains 
In  Year  After  Shift 


A  year  after  an  abrupt  shift 
from  conventional  printing  to 
“cold  type”  offset,  the  seven 
Long  Island  weeklies  owned  by 
Bronson  W.  Griscom  are  show¬ 
ing  circulation  and  advertising 
gains. 

The  conversion  took  place 
March  1,  1957.  Circulation  ad¬ 
vances,  ranging  from  %  to  5% 
with  no  losses  were  announced 
by  Grey  Mason,  vicepresident 
and  managing  editor  of  both 
the  Griscom  Corporation  and 
Griscom  Publications,  Inc.,  now 
obseiwing  their  25th  anniver¬ 
sary.  While  costs  are  up  slight¬ 
ly  over  what  they  were  a  year 
ago,  they  are  less  than  they 
would  have  been  now  had  the 
plunge  from  hot  to  cold  type 
not  been  made,  Mr.  Mason  said. 

Noted  Editor's  Son 

Mr.  Mason,  son  of  the  late 
Julian  Mason,  one-time  editor 
of  the  old  New  York  Post  under 
Cyrus  H.  K.  Curtis,  declared 


the  increased  use  of  pictures  and 
in  larger  sizes  than  previously 
feasible  had,  under  the  offset 
pi-ocess,  added  “an  important 
circulation  weapon”  to  the 
group. 

Advertisers’  reaction,  at  first 
skeptical,  soon  swung  over  to 
positive  with  addition  of  new 
and  varied  fonts  to  the  Cox- 
headliner  composing  machine  at 
Photonews,  Inc.,  Bethpage,  L.  I., 
where  all  papers  are  now  being 
produced. 

Papers  involved  are  the  Farm- 
ingdale  Post,  issued  Tuesday 
mornings,  with  2,602  circula¬ 
tion;  Roslyn  News,  Tuesday 
afternoons,  with  2,730;  Great 
Neck  Record,  Thursday  morn¬ 
ings,  with  4,050;  Levittown 
Tribune,  Thursday  mornings, 
with  6,304;  Glen  Cove  Rec¬ 
ord-Pilot,  with  4,415;  Port 
Washington  News,  3,560;  and 
Manhassett  Press,  1,900,  all 
three  Friday  mornings.  Circula¬ 
tions  add  up  to  26,561,  but  the 
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weekly  print  order  is  29,000. 

All  Arc  Tabloids 

All  papers  are  tabloids.  Pro¬ 
duction  avei-ages  about  250 
pages  a  week. 

Up  until  March  1,  all  papers 
were  printed  from  one  plant 
in  Glen  Cove,  which  still  re¬ 
mains  the  Griscom  headquar¬ 
ters.  It  had  been  completely  re¬ 
built  after  a  fire  on  Thanks¬ 
giving  Day  1955,  and  had  a 
twin  Goss  Cox-O-Type  press  to 
handle  the  newspapers,  seven 
linotypes  as  well  as  a  complete 
commercial  printing  plant. 

The  decision  to  convert  from 
hot  to  cold  type  was  made  sud¬ 
denly.  Plant  operating  expenses 
wei’e  rapidly  rising  and  Mr. 
Griscom  decided  to  look  into 
offset. 

Photonews,  Inc.,  has  been  es¬ 
tablished  in  Bethpage,  L.  I., 
since  1951.  William  B.  Brown, 
president,  and  William  P.  Car- 
roll,  vicepresident,  have  been 
studying  the  “cold-type”  offset 
publishing  operation  since  1945. 
(E&P,  July  7,  1956). 

The  sudden  move  of  the  seven 
Griscom  weeklies  into  their 
plant  more  than  doubled  their 
weekly  job  load.  Today  by  “cold- 
type”  offset  they  are  producing 
34  different  publications  every 
week.  Pages  turned  out  run 
from  400  to  600  a  week. 

Charge  to  Mr.  Griscom  was 
no  more,  no  less  than  that 
charged  to  all  others,  and  the 
price  has  not  gone  up  appreci¬ 
ably  in  a  number  of  years.  It 
is  $18  to  $20  a  page,  depending 
on  the  day  of  issue  plus  $1.60 
per  thousand  over  2,000. 

“We  are  very  pleased  with 
the  way  it  has  worked  out,”  Mr. 
Griscom  said  this  week. 

More  Pictures 

Mr.  Mason  was  especially 
pleased  with  the  fact  that  all 
papers  are  now  running  about 
three  times  more  pictures  than 
had  been  used  formerly. 

“Our  reproduction  budget  for 
pictures  has  been  cut  by  three 
quarters,”  he  said.  “Cut  bills 
that  used  to  run  $75  a  week 
have  been  reduced  to  $25,  and, 
with  more  pictures  and  in  much 
larger  sizes. 

“For  instance,  when  Roy 
Campenella,  Dodger  catcher, 
was  in  that  dramatic  automobile 
accident  near  Glen  Cove,  we 
took  a  picture  at  the  accident 
scene,  showing  local  people  at 
the  wreck  and  used  the  whole 
front  page  of  the  Record-Pilot 
for  it.  Another  full  front  page 
picture  recently  was  a  blizzard 
scene  in  Manhasset.  After  a  re¬ 
cent  five-car  crack-up  we  were 
able  to  get  permission  from  a 
New  York  daily  to  use  a  dia¬ 
gram  they  had  drawn  of  the 
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wreck.  Reproduction  of  it,  of 
course,  was  simply  a  paste  up 
job.” 

Each  of  the  seven  papers  has 
an  arrangement  with  a  local 
photographer.  In  return  for  ad¬ 
vertising  space  and  credit  lines 
on  photographs,  these  photog¬ 
raphers  take  all  pictures  editors 
order. 

“There’s  nothing  like  bridal 
pictures  to  sell  extra  copies  of 
a  weekly,”  Mr.  Mason  com¬ 
mented.  “We  think  nothing  of 
using  10  such  pictures  if  there 
are  that  many  weddings.” 

Readers  either  didn’t  notice 
the  change-over  or  appreciated 
the  increased  use  of  pictures. 
With  the  advertisers,  it  was  a 
different  story  at  first,  according 
to  Mr.  Mason.  Griscom  sub-  | 
scribes  to  mat  services,  and  it 
is  a  little  cheaper  to  just  use 
proofs  rather  than  mats,  but 
at  the  beginning  there  was  a 
“horrible  sameness”  about  many 
of  the  all  type  display  advertis^ 
ments  that  bothered  both  the 
publisher  and  the  advertisers. 
This  was  obviated  by  the  in¬ 
crease  in  type  fonts.  Advertisers 
also  caught  on  to  the  use  of 
pictures  at  not  much  additional 
cost. 

Type  of  Equipment 

Until  Photonews  got  shaken  | 
down  after  the  sudden  bulge 
in  business,  there  were  also 
mistakes  in  composition  that 
plagued  advertisers  and  the  pub¬ 
lisher.  Classified  presented  its 
own  original  headache,  promptly 
cured,  however.  There  was  no 
good  6-point  type  available. 
What  was  done  was  to  set  classi¬ 
fied  in  8-point  and  photograph 
pages  down. 

As  in  all  newspaper  publish¬ 
ing,  speed  is  of  utmost  impor¬ 
tance.  By  doubling  up  on  all 
equipment  and  staff.  Photonews 
quite  early  was  able  to  make 
deliveries  on  time  of  all  papers 
each  week.  Now,  according  to 
Mr.  Mason,  the  operation  is 
running  very  smoothly. 

Two  W  a  1  d  r  o  n  Trailblazer 
presses  are  used.  Body  type  is 
set  on  three  Justowriter  masters 
and  two  slaves.  For  advertising 
there  are  10-point  International 
Business  Machines,  Varitypers, 
and  the  Coxheadliner,  with  30 
type  faces  from  18  to  72-point. 

• 

MBS  Signs  Stevens 

Mutual  Broadcasting  System 
has  retained  Edmund  Stevens  as 
its  Soviet  Union  correspondent. 
Mr.  Stevens  began  his  career  as 
translator  for  a  Moscow  pub¬ 
lishing  house  in  1935.  He  won 
a  Pulitzer  Prize  in  1950  anO 
several  major  awards  for  his 
report  from  Red  China  for  Look 
magazine  in  1957. 
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Castomatic®  type  metals  must  save  you  money.  Because  they  hold  your  dross 
losses  to  absolute  minimum.  Reason:  automatic  casting  under  pressure  in  sealed  machines  keepsl 
out  dross-producing  oxides  and  prevents  porous  metal  with  “soft  spots”.  Don’t  settle  for  less  than 
Castomatic  made  only  by  Federated  Metals  Division  of  American  Smelting  and  Refining  Company, 
120  Broadway,  New  York  5.  In  Canada:  Federated  Metals  Canada,  Ltd.,  Toronto  and  Montreal. 
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BOOKS  IN  REVIEW 


Scrutiny  of  Press  Has 
A  Balanced  Optimism 


By  Prof.  Roscoe  EUard 


PERIL  AND  PROMISE:  An  Inquiry 
into  Freedom  of  the  Press.  By  Gerald 
W.  Johnson.  New  York:  Harper  and 
Brothers.  110  pp.  $2.75. 


Here  is  sin^arly  thoughtful 
philosophizing  about  the  free 
press  in  a  sick  world.  It  is 
down  -  to  -  earth  philosophizing 
about  the  crucial  current  need 
for  a  press  not  only  free  but 
wisely  informative  —  for  people 
plagued  by  shrewd  propaganda, 
subconscious  fears,  and  the  psy¬ 
chological  contagion  of  suspicion 
and  distrust. 

It  is  a  penetrating  analysis 
of  our  own  free  press  —  the 
peril  it  faces,  its  promise  of 
achievement,  and  its  highly  po¬ 
tential  personnel.  Gerald  John¬ 
son  believes  in  the  American 
press.  Yet  he  recognizes  a  peril 
and  spells  it  out.  He  evaluates 
both  the  promise  and  the  per¬ 
sonnel.  His  scrutiny  deals  prin- 
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cipally  with  the  method  and 
quality  of  thinking  —  on  the 
part  of  both  the  press  and  its 
public. 


Everything  Gerald  Johnson 
has  written  has  been  eminently 
worth  reading.  With  23  books 
now  to  his  credit  and  30  years  in 
newspaper  work,  from  the  New 
York  Herald  Tribune  to  the 
Baltimore  Sun  papers,  he  has 
long  been  one  of  the  most  ar¬ 
ticulate  observers  of  both  the 
press  and  the  current  scene.  His 
writing  has  the  clarity  of  the 
experienced  journalist;  his 
thinking,  the  wisdom  of  a  richly 
furnished  and  mellow  mind.  His 
wit  is  urbane  and  incisive. 

In  “Peril  and  Promise”  Mr. 
Johnson  concedes  that  not  all 
the  modem  world,  nor  the  whole 
American  population,  is  sick. 
He  suggests  that  in  the  United 
States  “perhaps  as  many  as  40 
millions  out  of  the  160  millions” 
show  symptoms  of  one  or  more 
of  these  psychointellectual  dis¬ 
orders  : 

*  *  * 

Skepticism  about  the  practi¬ 
cality  of  the  Bill  of  Rights; 
black  despair,  sometimes,  of  the 
future  of  democracy;  a  progres¬ 
sive  hostility  to  new  ideas,  and 
determination  that  our  intellec¬ 
tual  laundry  shall  be  manned 
by  an  authorized  personnel 
bonded  for  the  faithful  perform¬ 
ance  of  duty. 

“So,”  writes  Mr.  Johnson,  “we 
have  a  rash  of  test  oaths,  of 
security  programs,  of  library 


We  ran  it  up  the  flagpole  to  see 
if  anyone  would  salute  it  ...  . 


THEY  DID! 
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purges,  of  raids  upon  the  schools 
and  colleges  .  .  .  and  of  a  hide¬ 
ous  fear  that  the  average  Ameri¬ 
can  will  somehow  hear  what  is 
not  good  for  him  to  hear,  with 
disastrous  results.” 

«  *  « 

Our  High  Standard 

The  cause?  Basically,  the  au¬ 
thor  suggests,  the  average 
American  is  convinced  that  we 
live  too  well,  considering  the 
state  of  the  rest  of  the  world. 
He  fears,  subconsciously  for  the 
most  part,  that  any  day  the 
rest  of  the  world  may  expose 
us. 

Many  urban  residents  suspect 
that  farmers  are  getting  a  great 
deal  more  than  their  due.  Rural 
dwellers  believe  that  city  men 
are  living  a  far  softer  life  than 
they  deserve.  Office  workers 
complain  that  organized  labor 
is  scandalously  overpaid. 

How  long  we  can  keep  up  the 
highest  living  standard  in  the 
world,  Mr.  Johnson  says,  is  a 
question  nagging  at  all  our 
minds,  engendering  suspicion 
and  anxiety,  even  among  our 
own  people. 

That  state  of  mind  makes 
many  persona  the  natural  prey 
of  smooth  operators  who  can 
“foment  ordinary  prudence  into 
paralyzing  terror,  healthy  skep¬ 
ticism  into  poisonous  cynicism.” 
*  *  « 

Approval  of  Despotism 

Mr.  Johnson  points  to  the  poli¬ 
tical  ideology  of  half  the  world 
which  takes  for  granted  the 
practicality  of  developing  in  the 
mind  of  the  average  man  a  gen¬ 
uine  approval  of  despotism.  It  is 
a  basic  assumption  of  Russian 
and  Chinese  Communism.  If  the 
thing  seems  to  work  in  many 
places,  the  author  observes,  the 
mere  fact  that  we  can’t  believe 
it,  will  have  no  influence  on 
those  who  find  the  theory  con¬ 
venient  for  their  purposes. 

Consequently  a  grave  respon¬ 
sibility  rests  upon  all  whose 
professional  work  touches  upon 
the  formation  of  public  opinion. 
In  the  broadest  sense  this  in¬ 
cludes  every  American,  since 
everyone,  barring  hermits  and 
the  hopelessly  insane,  exerts  an 
influence  in  social  intercourse. 
In  a  narrower  sense,  Mr.  John¬ 
son  points  to  three  groups  whose 
energies  are  devoted  in  major 
part  to  public  understanding: 

Lawyers  and  politicians;  edu¬ 
cators,  including  theologians; 
and  journalists,  including  prac¬ 
titioners  in  all  media  of  com¬ 
munication. 

•  *  * 

The  Newspapers'  Role 

“Newspapers,”  Mr.  Johnson 
writes,  “are  the  source  of  the 
grreat  bulk  of  our  information, 
not  only  as  to  what  is  being  done 


in  the  world  but  also  as  to  what 
is  being  thought;  and  this  ii 
true  regardless  of  status  and 
occupation.  .  .  .  The  capacity 
of  the  press  to  provide  that  in¬ 
formation  unadulterated  is  ac¬ 
cordingly  a  matter  superseding 
any  class  or  special  interest. 

“A  newspaper  hampered  by 
either  prohibitions  or  inhibitions 
is  of  small  help  in  creating  and 
maintaining  a  climate  of  opinion 
in  which  liberty  can  survive.” 

In  this  world  of  almost  in¬ 
stantaneous  communication  and 
jittery  nerves,  the  author  sees 
two  equally  serious  journalistic 
offenses  against  society  —  slant¬ 
ing  news  to  make  it  more  terri¬ 
fying  than  it  really  is,  or  slant¬ 
ing  news  the  other  way,  to  make 
it  seem  reassuring  when  it  is  not 
reassuring. 

Skilled  though  newspaper 
writers  are  in  the  use  of  clarity 
and  interest  for  masses,  they 
are,  Mr.  Johnson  declares,  im¬ 
prisoned  within  the  walls  of 
their  language.  If,  after  342 
years,  scholars  still  argue  over 
what  the  great  Shakespeare 
really  meant,  how  frustrated 
must  the  conscientious  journal¬ 
ist  feel,  bursting  to  tell  a  mil¬ 
lion  readers  in  half  a  column 
just  why  and  how  an  overt  act 
occurred,  or  precisely  what  a 
new  and  sig^nificant  idea  means 
in  the  lives  of  his  readers. 


.  .  .  Linguistic  Imprisonment 
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ivoted  in  major  out  moral  disaster.  Perhaps  the 
inderstanding :  American  love  of  liberty 

politicians;  edu-  drowses,  like  Barbarossa,  in 
^fr  theologians •  some  dim,  lost  cavern.  ...  But 

fneS  pr“:  It  ttart  out  of  it,  ,1«P 
media  of  com-  moment  and  resume  com¬ 

mand. 

^  *  “In  which  case  a  free  press 

,  will  be  its  most  effective  in- 

apers  Role  stmunent  in  achieving  the  aim 

”  Mr.  Johnson  announced  in  the  Preamble  to 
e  source  of  the  the  Constitution :  ‘To  secure  the 
>ur  information,  blessings  of  liberty  to  ourselves 
lat  is  being  done  and  our  posterity’.” 
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1)01  Blj;i)AV  SYNDICATi: 

announces  an  outstanding 
newspaper  feature  f()r  weekend 
use  beginning  September  7, 1958 

The  Mainstream  of  America 


Selections  from  the  prize-winning  series  especially  prepared 
and  adapted  for  newspaper  use  by  Lewis  Gannett 


MAINSTREAM  OF  AMERICA  is  a  series  of  nar- 
A  rative  non-fiction  books  that  make  American 
history  as  vivid  and  exciting  as  the  finest  novel.  No 
more  dull  lists  of  dates  and  battles  —  this  is  the  drama¬ 
tic  and  inspiring  story  of  people  seen  against  the 
background  of  their  times.  Thomas  Jefferson,  John 
D.  Rockefeller,  Joe  Louis  —  these  are  but  three  of 
the  memorable  personalities  who  have  helped  shape 
our  American  heritage. 

The  authors  of  the  b(X)ks  in  the  series  are  all 
distinguished  contemporary  writers:  Pulitzer 
Prize-winner  Bruce  Catton,  novelists  Irving  Stone 
and  John  Dtis  Passos,  newspapermen  Hodding  Lar- 


ter  and  Stewart  Holbrook,  teacher  Saunders  Redding 
and  others.  Both  the  bKwk  and  newspaper  series  are 
under  the  editorial  supervision  of  Lewis  Gannett, 
daily  book  columnist  for  the  New  York  Herald  Trib¬ 
une  for  twenty-five  years. 

Be(;inning  in  1953,  the  books  have  been  pub¬ 
lished  one  by  one  as  each  became  ready.  Some 
have  been  best-sellers,  several  have  been  selections 
of  the  Book-of-the-Month  and  all  eleven,  now  in 
print,  have  had  uniformly  excellent  reviews  and 
sales.  The  record  proves  that  there  is  a  large  and 
enthusiastic  audience  for  this  new  kind  of  popular 
history  book. 
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THE  Mainstream  of 


★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★★ 


All  oj  ihcsc  books  arc  mi  fl  i 

Kriicc  Caftoii 

THIS  HAl.KmKI)  (iROlM) 

I  hc  story  of  the  Union  side  of  the(  ivil  War 

S.  Eorcsler 

nil-:  AGK  OK  TKHIIING  SAII. 

The  story  of  the  Naval  War  of  1812 

Paul  I.Welliiian 


How  the 
Mainstream  of 
America 

syndication  will  work 


Because  condensation  and  serializa¬ 
tion  of  entire  books  would  destroy 
their  narrative  quality  and  reduce  them 
to  a  dull  chronology  of  dates  and  facts, 
we  have  chosen  instead  to  select  from 
each  one,  four  to  six  selections  of  about 
four  thousand  words  each  that  would  be 
suitable  for  Sunday  supplement  presen¬ 
tation.  Including  the  projected  volumes 
as  well  as  those  now  in  print,  the  Main¬ 
stream  of  America  newspaper  series  will 
run  for  a  minimum  of  one  year  and  prob¬ 
ably  for  a  longer  period.  Subscribing 
newspapers  must  purchase  the  series  as 
a  package  although  they  will  have  the 
option  of  postponing  particular  books 
or  omitting  them  completely. 


GLORY,  G01>  AM>  GOI.O 

A  narrative  history  of  the  Southwest 

Irving  Stone 

MKN  TO  MAT( T1  MV  MOUM  AINS 

The  opening  of  the  Far  West,  1 840- 1 900 


Harold  Lamb 

NKW  FOUND  WORi  l) 

How  North  America  was  discovered  and  explored 

.loliii  Dos  PaNM»s 

TIIF,  MKN  WHO  MADF  THK  NATION 

The  architects  of  the  young  republic.  1782-1 802 

Clifford  Don  dev 

IHK  LAND  THFY  FOUGHT  FOR* 

The  story  of  the  South  as  the  Confederacy,  1 832-1 8t)5 


The  record  speaks  for  itself... 


★  Since  publication  of  the  first  Mainstream  volume  in  Oct'-  ' 
1953,  almost  600,000  copies  of  these  hooks  have  been  sold 
a  best-selling  average  of  almost  55,000  copies  per  title .  ■  ■ 
excellent  record  indeed  for  hooks  priced  in  the  neighboO' 
of  $6.00  each. 


: 


★  In  only  three  months  since  publication,  the  most  rf(< 
title  (DREAMERS  OE  THE  AMERICAN  DREAM)  has'- 
25,000  copies  —  at  the  same  time  boosting  sales  of  others 
the  series. 
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\li)i  the  iicwsfxtlx  r  sciit’.s 

Slowart  li.llolbriMik 

niK  \c;k  <)k  THU  m(k;ui.s 

The  empire  builders,  robber  barons,  and  great  tycoons 

OKKAMFRS  OF  AMFRK  AN  DRFAM 

The  great  accomplishments  and  magnif¬ 
icent  failures  of  American  visionaries 

ItriiTO  l.aiu‘aster 

I  FROM  I.FXINCJTON  TO  I.IBFRIV 

The  story  of  the  American  Revolution 

Saiiiulcrs  Re<l(liii£ 

THF  l  ONFSOMF  ROAO  ~ 

^  The  story  of  the  Negro  in  America 

lloddiii^  Carter 

FHF  ANCiRV  .SC  AR 

T  he  story  of  Southern  Reconstruction.  1865-1890 
★  Soon  lo  bf  publishfd 

David  i.aveiider 

I.AM)  OF  CHANTS 

The  story  of  the  men  who  built  the  Pacific  Northwest 

Henry  Slec‘lt‘ 
('oiiinia^c^r 

A  volume  on  the  period  from  Jackson  to  Lincoln 

^  Three  Mainstream  volumes  have  been  selections  of  the 
■  '^-of-the-Month  Club. 

^  Seven  other  hook  clubs  have  selected  Mainstream  books 
'  their  members. 

^  ^11  Mainstream  of  America  volumes  have  been  universally 
■ by  the  press. 

^  The  series  received  in  1956  the  coveted  Carey-Thomas 
'■■'■‘"■I,  the  book  publishing;  industry’s  highest  honor,  presented 
i  boubleday  <t  Company  for  the  .Mainstream  series'  dis- 
liWiiJ  contribution  to  creative  publishing. 


The  IVIain^tream  of  America 

affords  newspapers  the  advantages  of 
both  a  long  and  short-term  series;  ap¬ 
proximately  once  a  month  there  will  be 
a  different  title  by  a  big-name  author  to 
promote  for  new  readership  in  addition 
to  a  sustained  audience  for  the  entire 
feature. 

The  Mainstream  of  America 

is  suitable  for  presentation  as  a  four- 
page,  tabloid  size  supplement  with  room 
for  illustrations  —  a  distinguished  show¬ 
case  for  prestige  advertising. 

The  Mainstream  of  America 

is  a  flexible  package,  easily  adapted  to 
the  seasonal  needs  and  space  require¬ 
ments  of  the  particular  paper. 

The  Mainstream  of  America 

is  available  now  for  release  September  7 
—  phone,  write  or  wire  today  for  samples 
and  rates. 


The  first  four  hooks  ready  for  release  this  fall: 


THK  L()\>:S()>IK  KOAI) 
by  Saiiiicicrs 

A  Negro  himself  and  a  teacher  of  great  distinction.  Saunders  Redding  begins  and  ends 
his  story  with  two  momentous  events  —  in  186?,  the  use  of  Negro  frecdmcn  as  trinsps  in 
the  Civil  War,  and  in  1954,  the  Supreme  Court's  decision  barring  schotil  segregation  Within 
this  framework.  Redding  tells  the  unforgettable  stories  of  a  woman  evangelist,  a  surgeon, 
a  race  organizer,  a  prize-fighter,  and  an  attorney.  6  parts 


i\EW  I  ()L\D  WOHI  J) 
by  Harold  Lamb 

Historian  Harold  l  amb  sketches  vivid  portraits  of  the  adventurers  and  visionaries  who 
first  discovered  and  explored  this  continent  and  endows  their  familiar  stories  with  new 
excitement  and  suspense.  Lamb  captures  the  irony  of  these  early  explorations  —  the  differ¬ 
ence  between  what  these  men  sought,  what  they  thought  they  had  found  and  what  was 
really  there.  6  ports 

THE  \IE\  WHO  HADE  THE  N  ATION 
by  Jobn  Don  Pas^os 

A  famous  biographer  and  novelist  gives  intimate  glimpses  into  the  private  and  public 
personalities  of  three  great  Americans  —  Washington,  Jefferson,  and  Hamilton.  .  .  I^os 
Passos  concludes  with  a  penetrating  discussion  of  the  dramatic  challenge  presented  to 
America's  development  by  the  Alien  and  Sedition  Acts.  4  ports 


THE  AGE  OE  THE  \10(;tl.8 
by  Stewart  H.  llolbriHik 

.\ndrew  Carnegie.  John  D.  Rockefeller,  Commodore  Vanderbilt.  Henry  Ford,  the  amazing 
du  Pont  family  —  these  are  the  men  who  changed  the  history  of  the  Llnited  States  in  their 
search  for  wealth  and  power.  The  stories  of  how  they  swept  their  way  to  the  greatest 
fortunes  ever  accumulated  in  America  make  for  lively  reading  at  its  best.  6  ports 


★ 
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Special  notice  to  editors  planning  features  relating 
to  the  forthcoming  Civil  War  Centennial 

Three  of  the  Mainstream  Books  are  so  closely  related  to  the  Civil  War  that  we  are  timing 
their  release  in  the  over-all  Mainstream  of  America  syndication  to  tie-in  with  the  Civil  War 
centennial.  This  package-within-a-package  will  conclude  the  syndication  and  will  consist  of 
selections  from  The  Land  They  fought  For,  This  Hallowed  Ground,  and  The  Angry 
Scar  (described  inside). 


it 


DOLBEEDAY  SYNDICATE 

Bill  Berger,  Manager  •  575  Madison  Avenue,  New  York  22,  New  York  •  ML’rray  Hill  8-5300 


Baseball  Guide 


gRCULATlON 

Good  Carrier-Parent 
Relations  Help  Papei 


Good  public  relations,  from  ent  relations,  each  year  at 
the  standpoint  of  a  newspaper’s  Christmas  time,  the  Herald-Mail 
arrier  organization,  should  be-  holds  a  Christmas  party  for  the 
gin  with  the  parents  of  carriers,  carriers  and  their  parents, 
secording  to  Robert  A.  Lewis,  Increase  for  10  Years 

Hagerstown  (Md.)  Herald-Mail.  newspapers’  stand- 

Grantingthereareotheravenues  point  (the  Herald  and  Mail  have 
of  carrier  relations,  including  a  combined  morning  and  evening 
the  schools  and  civic  groups,  Mr.  circulation  of  more  than  27,000) , 
Lewis  believes  the  basic  job  fac-  the  “pay-off”  is  in  Mr.  Lewis’ 
ing  circulation  managers  is  to  closing  sentence: 
get  over  to  parents  and  the  gen-  “No  contests,  no  prizes,  no 
eral  public  the  value  of  having  trips,  no  gimmicks  —  just  an 
their  son  be  a  newspaperboy.  increase  in  circulation  of  about 

100  Applications 

The  Herald-Mail  newspapers 
have  on  application  over  100 
boys  who  want  paper  routes. 

“In  most  cases  the  parents 
of  these  boys  have  been  con¬ 
tacted  about  operations  of  a 
newspaper  route,”  explained  Mr. 

Lewis.  “In  most  cases  the  boy 
has  applied  for  a  route  on  his 
own.  The  public  relations  part 
of  this  starts  when  you  talk 
to  parents  and  show  interest  in 
their  son  becoming  a  newspaper- 
boy.  You  as  a  member  of  the 
circulation  department  of  your 
newspaper  have  not  only  in¬ 
creased  your  acquaintanceship 
in  your  community  but  you  have 
shown  an  interest  in  someone 
who  is  endeavoring  to  be  a  suc¬ 
cess  in  life  .  .  . 

“After  a  boy  becomes  a  car¬ 
rier,  parents  are  contacted  to 
show  our  interest  in  the  car¬ 
rier’s  becoming  successful.  In 
most  cases,  if  he  gets  started 
properly,  or  we  can  help  him 
solve  some  problems  that  the 
parents  didn’t  realize  would 
arise,  again  our  interest  is  a 
piece  of  good  public  relations.” 


Microfilm  Quality 
k  Is  Important 


Where 


A  few  pennies  a  week  saved 
on  microfilming  your  paper  is 
rarely  worth  the  future  head¬ 
aches. 

Low-ratio  reproduction — 
16J4  to  1— gives  a  clear,  sharp, 
image  in  standard  viewers.  It’s 
more  convenient  to  use,  saves 
research  time,  saves  eye  strain. 

Here  at  UM  the  16^^  to  1 
ratio  is  strongly  recommended, 
and  only  the  best  processing 
methods  and  materials  are  used. 

But  if  you’re  looking  for 
rock-bottom  price  (without 
sacrificing  film  quality)  you  can 
get  that  here,  too— a  17^^  to  1 
ratio  at  a  price  that  is  lowest 
of  all. 

Write  for  the  booklet— 
“Preserving  your  newspaper 
for  posterity’’ — which  gives 
complete  details. 


Dick  Roper,  Atlanta,  Ga.,  UP  Appointments 
United  Press  staffer  —  to  UP  ^ 
bureau  in  Richmond,  Va.  Allen  Connecticut 

Green  —  from  the  Army  to  Hartford,  Conn, 

the  Nashville,  Tenn.,  UP  bureau.  Dale  M.  Johns,  United  Press 

•  *  •  Northeastern  Division  Manager, 

Charles  G.  Nichols  —  ap-  announces  the  appointment  of 

pointed  circulation  manager  of  Jerauld  T.  Manter  as  manager 
the  Oneonta  (N.  Y.)  Star,  an  of  the  Hartford  Bureau  of  UP 
Ottaway  Newspaper.  He  re-  and  the  promotion  of  Bureau 
places  Frank  Shippedt,  retired.  Manager  William  D.  Clark  to 
after  34  years  service.  Connecticut  News  Manager. 

*  *  *  Mr.  Manter  joined  the  Hart- 

Louis  H.  Torrbtvson,  who  rose  ford  bureau  after  being  mus- 

from  carrier  boy  to  editor  of  tered  out  of  the  Army  in  1946. 
the  Oshkosh  (Wis.)  Daily  Mr.  Clark  joined  UP  in  1932 
Northwestern  —  retired  after  with  a  background  of  reporter 
61  years  in  journalism.  A.  J.  and  editor  on  several  news- 
Mace,  a  Northwestern  staffer  papers. 


Harry  Riemer,  editor  of  DAILY 
NEWS  RECORD,  will  retire  May 
31,  1958,  under  provisions  of  the 
Fairchild  Publications  retirement 
plan.  Mr.  Riemer  has  been  with 
the  paper  for  41  years,  and  its 
editor  since  June  1,  1944.  He  will 
leave  in  June  on  an  extensive  trip 
through  South  America  studying 
textile  and  needle  industry  opera¬ 
tions  there. 


Stephen  S.  Marks,  associate  edi¬ 
tor  of  DAILY  NEWS  RECORD 
since  January  1946,  succeeds  Harry 
Riemer  as  editor  on  June  1.  Mr. 
Marks  has  been  on  the  paper’s 
staff  for  30  years  and  was  rayon 
editor  until  he  assumed  his  pres¬ 
ent  post.  Kenneth  Howry,  a  mem¬ 
ber  of  DAILY  NEWS  RECORD 
staff  for  over  30  years,  who  has 
supervised  coverage  of  technical 
phases  of  textiles  and  textile  pro¬ 
duction,  becomes  associate  editor. 

Paul  DeRosa  has  joined  Fair¬ 
child’s  circulation  promotion  staff 
to  handle  subscription  promotion 
activities  on  ELECTRONIC 
NEWS,  FOOTWEAR  NEWS, 
DAILY  NEWS  RECORD.  Carol 
Silverberg,  circulation  promotion 
manager,  will  concentrate  her  ac¬ 
tivities  on  the  other  four  Fairchild 
publications. 

Two  first  prizes  were  awarded 
to  DAILY  NEWS  RECORD  in 
Associated  Business  Publications’ 
second  annual  awards  competition 
for  business  paper  promotion  in 
1957.  Top  awards  were  for  best  ad¬ 
vertising  in  own  publication  and 
for  best  mail  promotion.  Awards 
of  merit  also  went  to  HOME 
FURNISHINGS  DAILY,  FOOT¬ 
WEAR  NEWS  and  WOMEN’S 
WEAR  DAILY. 


SkeJtdtbooli 


Dorothy  (d.  1.  w.)  Wallis, 
WOMEN’S  WEAR  DAILY  col¬ 
umnist,  starts  a  month’s  tour  of 
southeastern  cities  on  Apr.  14. 
She  will  visit  retailers  and  manu¬ 
facturers  in  Virginia,  North  Caro¬ 
lina,  Georgia,  Alabama,  Tennessee 
and  Kentucky. 


other  things,  he  started  the 
News  of  the  Week  in  Review 
section  for  the  New  York  Times 
and  the  “every  hour  on  the 
hour”  newscasts  of  WQXR. 

Eleanor  Damton  is  the  mother 
of  two  teen-age  sons,  Robert, 
who  attends  Harvard,  and  John, 
who  is  a  student  at  Phillips 
Academy,  Andover,  Mass. 


John  Ameer,  news  staff  of 
FOOTWEAR  NEWS,  was  in 
Belleair,  Fla.,  last  week  for  con¬ 
ventions  of  National  Hide  Asso¬ 
ciation  and  Tanners  Council  of 
America.  Week-long  sessions  were 
held  in  Belleview-Biltmore  Hotel 
in  Belleair,  Clearwater,  Fla.  Art 
Zuckerman  of  the  paper’s  edi¬ 
torial  staff  spent  last  week  visit¬ 
ing  men’s  shoe  manufacturers  in 
and  around  Brockton,  Mass. 


Norman  Carter  —  promoted 
from  sports  editor  to  editor  of 
the  Kendallville  (Ind.)  News- 
Sun,  and  Joseph  Gaskill  — 
from  business-advertising  man¬ 
ager  to  general  manager,  filling 
posts  vacated  by  the  death  of 
R.  V.  Fischer. 


CHICAGO  DAIW  NEWS 


FAIRCHILD 
Publications,  Inc. 


Harry  Stapler,  writer  on  the 
staff  of  the  Detroit  (Mich.) 
News  —  to  editor  of  the  Fos- 
toria  (Ohio)  Review-Times.  He 
was  formerly  with  the  Associ¬ 
ated  Press  in  Detroit,  later  join¬ 
ing  the  News  in  1963  as  a  sports 
writer. 


Publi,h*rv  of 

Daily  News  Record,  Supermarket  News, 
Women's  Weor  Doily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News.  Books. 
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Telling  Police  Story 

Buffalo,  N.  Y. 

A  Buffalo  Evening  News  po¬ 
lice  reporter,  Bill  Jacobs,  joined 
a  class  of  new  motorcycle  police¬ 
men  and  came  up  with  a  lively, 
illustrated  story  on  their  train¬ 
ing  and  activities  which  showed 
that  “there’s  a  lot  more  to  the 
job  than  sitting  in  the  saddle 
smiling  at  blondes  in  convert¬ 
ibles.”  A  few  days  earlier,  he 
spent  two  days  with  the  State 
Police  and  did  a  story  on  the 
troopers’  work  and  their  dedica¬ 
tion  to  it. 

*  *  * 

Gi»RGB  C.  Flowers,  executive 
city  editor  of  the  Long  Beach 
(Calif.)  Independent,  Press- 
Telegram — to  assistant  manag¬ 
ing  editor,  a  new  position.  He  is 
succeeded  in  the  dual  city  posi¬ 
tion  by  Don  Ohl,  former  Inde¬ 
pendent  news  editor.  New  city 
editor  of  the  Independent  is  Don 
Hastings,  formerly  on  the  P-T 
copy  desk,  in  charge  of  the  night 
final  edition.  Bob  Whearley, 
general  assignments  reporter  — 
to  assistant  city  editor  of  the 
Independent. 

*  •  * 

Harry  Luiding  —  promoted 
from  city  editor  to  executive 
editor  of  the  Portland  Oregon 
Journal,  succeeding  Fro)  H. 
McNeil,  retired,  after  42  years 
service.  Edward  F.  O’Meara  — 
from  Sunday  editor  to  city  edi¬ 
tor,  with  Donald  J.  Sterling 
Jr,  Princeton  graduate  and 
Nieman  Fellow,  assistant  city 
editor.  Ed  Goetzl  —  features 
editor.  John  White  —  from  city 
staff  to  sports  editor,  replacing 
George  Bertz,  retired. 

«  *  « 

Larry  McCarten  —  from  the 
Walla  Walla  (Wash.)  Union- 
Bulletin  to  the  Portland  Oregon 
Journal  staff. 

«  *  « 

Emile  Comar  Jr.,  New  Or- 
leoM  (La.)  States  political 
^ter  —  elected  president  of 
the  Press  Club  of  New  Orleans, 
he.,  succeeding  Gabriel  Gelb, 
States. 

*  *  « 

C.  W.  Neagle,  recent  vice- 
president  of  a  Richmond,  Va., 
xhrertising  agency,  and  former 
general  advertising  manager  of 
the  Charlotte  (N.  C.)  Observer 
—  to  the  staff  of  the  general 
advertising  manager,  Houston 
(Tex.)  Post. 


QUICK  QUIP  by  Byron  Vedder, 
general  manager  of  the  Cham- 
paign-Urbana  (III.)  Courier  draws 
hearty  laugh  from  Ann  Landers, 
Chicago  Sun-Times  human  rela¬ 
tions  columnist,  during  a  Journal¬ 
ism  K4ixer  at  the  University  of 
Illinois. 

Joseph  T.  Holtvogt  and 
George  M.  McIlveen  Jr.  —  to 
the  general  advertising  staff  of 
the  Cincinnati  (Ohio)  Enquirer. 

e  «  * 

Robert  Stevenson,  sports 
editor  of  the  Marshfield  (Wis.) 
News-Herald  —  president  of  the 
Wisconsin  Associated  Press 
Sportswriters  Association. 

e  «  « 

Ronald  Anzie,  formerly  on 
the  Port  Washington  (Wis.) 
Ozaukee  County  Press  —  to  the 
Rhinelander  (Wis.)  Daily  News 
as  a  reporter.  Robert  Gironimi 
—  to  the  News  as  sports  and 
outdoor  news  writer. 

a  *  * 

Jim  Vincent  —  news  photog¬ 
rapher  at  the  Portland  Oregon 
Journal  —  president  of  the  Ore¬ 
gon  Press  Photographers  Asso¬ 
ciation.  Larry  McCarten,  jour¬ 
nalism  graduate  from  the  Uni¬ 
versity  of  Wisconsin  —  to  city 
reporting  staff  of  the  Journal. 


Copley  Honored 

San  Diego 

James  S.  Copley,  publisher  of 
the  Son  Diego  Evening  Tribune 
and  Union,  and  president  and 
board  chairman  of  the  Copley 
Press,  Inc.,  was  honored  at  a 
civic  banquet.  Lieut.  Gov.  Har¬ 
old  J.  Powers  paid  tribute  to 
him  for  “encouraging  clean  gov¬ 
ernment  and  civic  development.” 
Mr.  Copley  was  named  as  the 
first  life  member  of  the  San 
Diego  Uplifters  Club. 

*  *  * 

Wesley  Sherman,  news  edi¬ 
tor  and  business  assistant  to  the 
publisher  of  the  Dallas  (Ore.) 
Itemizer-Observer  for  14  years 

—  new  co-publisher  and  man¬ 
aging  editor  of  the  Stayton 

(Ore.)  Mail. 

«  *  * 

John  Bailey,  formerly  with 
Caldwell  (Idaho)  News-Tribune 

—  to  manging  editor  of  the  Mc¬ 
Minnville  (Ore.)  News-Register. 

«  *  « 

Mrs.  a.  N.  Gruber,  with  the 

advertising  department  of  the 
Pendleton  (Ore.)  East  Oregon¬ 
ian  for  five  years  —  resigned  to 
establish  a  commercial  nursery. 
♦  •  • 

Sheila  Quinn,  society  re¬ 
porter  for  the  Albany  (N.  Y.) 
Knickerbocker  News — resigned, 
to  be  married.  She  is  replaced 
by  Nancy  Singleton,  general 
reporter. 

♦  ♦  * 

Joyce  Swan,  vicepresident 
and  general  manager  of  the 
Minneapolis  (Minn.)  Star  and 
Tribune  —  elected  president  of 
the  Minneapolis  Area  Chamber 
of  Commerce. 

*  «  « 

Bill  Feather  —  transferred 
from  Albuquerque,  N.  M.,  As¬ 
sociated  Press  bureau  to  Santa 
Fe  bureau  as  night  editor,  suc¬ 
ceeding  Robert  Rooker  —  re¬ 
signed  to  do  graduate  work  at 
Texas  Tech  College. 

*  *  * 

0.  L.  Peterman  —  to  the  staff 
of  the  Santa  Fe  (N.  M.)  New 
Mexican  as  reporter. 


Duane  M.  Long,  courthouse 
•^porter  for  the  Pittsburgh 
(Pa.)  Sun-Telegraph  —  to  pub- 
Ue  relations,  Allegheny  County 
Health  Department. 
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Look  at  the  Record 

The  only  indexed  record  of  Congressmen  cam¬ 
paigning  for  reelecfion  in  1958  is  found  in 
Congressional  Quarterly  Service.  The  index  to  CQ 
Weekly  Reports  for  this  year's  first  quarter  will  be 
published  April  18. 


CONGRESSIONAL  QUARTERLY 
EDITORIAL  RESEARCH  REPORTS 

1156  19th  St.,  N.W..  Washington  6,  D.  C.  STarHng  3-8060 
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Greer  Promoted 
To  ME  Position 

St.  Paul,  Minn. 

William  R.  Greer  has  been 
appointed  managing  editor  of 
the  St.  Paul  Pioneer  Press.  He 
succeeds  the  late  Dwight  B. 
Jones,  who  was  managing  edi¬ 
tor  from  1948  until  his  death 
in  February. 

Horace  (Hod)  Annis,  tele¬ 
graph  editor  of  the  Pioneer 
Press,  succeeds  Mr.  Greer  as 
news  editor. 

Mr.  Greer  joined  the  Pioneer 
Press  in  1929  as  police  reporter 
and  has  been  assistant  city  edi¬ 
tor  and  city  editor.  His  book, 
“Gems  of  American  Architec¬ 
ture,”  has  sold  more  than  a 
million  copies  since  first  pub¬ 
lished  in  1934.  It  pictures  ex¬ 
amples  of  a  small  house  that  is 
rapidly  passing  from  the  mid- 
western  scene. 

Mr.  Annis  started  his  news¬ 
paper  career  on  the  Sioux  Falls 
(S.  D.)  Press  in  1925.  He 
worked  on  the  old  Minneapolis 
Tribune,  Duluth  News-Tribune 
and  Minneapolis  Times  and 
joined  the  Pioneer  Press  in  1948. 
«  *  « 

John  A.  Meyer,  formerly 
business  news  editor,  Montreal 
(Que.)  Gazette  —  to  financial 
editor. 

(Continued  on  page  44) 


MR.  TWEEDY 


A  hilarious  2-column  panel 
that’s  a  sensation  ivherever 
it  appears!  Wire  us  collect. 

GENERAL  FEATURES  CORP. 

250  Part  Av».,  N.w  YoHi  17.  N.Y. 
T.Uphon*  No.:  YUlon  6-7625 
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Morris  Again  Heads 
Augusta  Papers 

Augusta,  Ga. 

With  the  resignation  of  J.  W. 
West,  who  is  returning  to  the 
consultant  field,  William  S. 
Morris  has  been  re-elected  presi¬ 
dent  of  Southeastern  News¬ 
papers,  Inc. 

Mr.  West  resigned  also  as 
vicepresident  of  Augusta  News¬ 
papers,  Inc.  and  as  a  director 
of  both  corporations.  South¬ 
eastern,  a  subsidiary,  publishes 
the  Augusta  Chronicle  and  Au¬ 
gusta  Herald.  Mr.  West  will 
remain  with  the  company  in  a 
consultant  capacity  until  Aug. 


Personal 

(Continued  from  page  43) 


Chester  Seltzbsi — from  news 
editor  of  the  Las  Cruces  (N.  M.) 
Sun-News  to  a  Spanish  language 
publication  in  Mexico  City. 

*  ♦  ♦ 

Eleanor  Norris,  Los  Gatos 
(Calif.)  Times-Observer  editor¬ 
ial  staffer  and  columnist  —  win¬ 
ner  of  “Red  Apple”  award  of 
San  Jose  State  College’s  Jour¬ 
nalism  department  for  series  on 
Civil  Defense. 


Robert  Zaiman,  former  col¬ 
umnist,  Hartford  (Conn.)  Cou- 
rant,  and  John  Fitzgerald,  for¬ 
mer  Courant  assistant  financial 
editor — to  public  relations  staff. 
United  Aircraft  Corp. 

*  * 

Kay  Maxwell  —  to  Man¬ 
chester,  Conn.,  staff  writer, 
Hartford  (Conn.)  Times. 

*  * 

Harold  Hammond  and  Bob 
Frye  —  to  the  Atlanta,  Ga., 
United  Press  staff. 


.t.MMUNiAL-More  than  200  Management  of  the  news¬ 
persons  honored  C.  Kenneth  j  ii.  ici-  i  j  i 

(Kenny)  Van  Sickle,  sports  editor  Papeis  and  the  affiliated  bioad- 
of  the  Ithaca  (N.Y.)  Journal,  cast  properties  will  be  under 
Gifts  included  a  typewriter,  cuff  the  direct  supervision  of  Pat 
links,  a  key  to  the  city,  and  a  H.  Rice  Jr.,  vicepresident  of 
master  portrait  signed  by  the  Southeastern. 

donors.  Taking  Mr.  West’s  place  on 

the  board  is  W.  L.  McCrary  J  r., 
oilman  and  banker. 

Clifford  Sandahl,  former  Mr.  Morris  has  been  chair- 
editor  of  the  North  Platte  man  of  the  board. 

(Neb.)  Telegraph-Bulletin  and 
John  A.  Burgess,  a  former  later  with  the  Associated  Press 
reporter  of  the  New  Bedford  at  Lincoln,  Neb.,  and  Washing- 
(Mass.)  Standard-Times  and  ton,  D.  C.  —  to  chairman  of  the 
Cape  Cod  (Mass.)  Standard-  Public  Relations  Commission  of 
Times  —  to  editor  of  the  Clark  the  New  York  Conference  of  the 
University  News  bureau.  Augustana  Lutheran  Church. 


CHAMPIONSHIP  basketball 
trophy  awarded  by  the  United 
Press  is  presented  to  Coach  Fred 
Schaus  of  the  West  Virginia 
Mountaineers  by  William  D.  ^ans 
Jr.,  managing  editor  of  the  Fair¬ 
mont  Times. 


Hector  Fox  —  returned  to 
the  sports  department  of  the 
Portland  Oregon  Journal  after 
public  relations  stint  and  legis¬ 
lative  reporter  for  the  Associ¬ 
ated  Press. 


Barry  Bingham,  president 
and  editor-in-chief  of  the  Louis¬ 
ville  (Ky.)  Courier- Journal  and 
Times  —  elected  to  the  board 
of  trustees  of  the  Rockefeller 
Foundation. 


Harry  Fuller,  recent  Uni¬ 
versity  of  Oregon  school  of  jour¬ 
nalism  graduate  —  new  editor 
at  Madras  (Ore.)  Pioneer. 


Merlin  E.  Johnson,  former  Ben  James  —  from  city  edi- 
Washington  and  New  York  tor  to  associate  editor  of  the 
newspapennan  —  now  editor  of  Akron  (Ohio)  Beacon  Journal; 

Washington  Report,  weekly  Kenneth  F.  Cole  —  from  as-  Allan  White,  formerly  of 

newsletter  of  the  Chamber  of  sistant  CE  to  city  editor;  James  Lima  (Ohio)  News _ left  Cin- 

Commerce  of  the  United  States.  D.  Callaghan  —  from  state  cinnati  (Ohio)  Post  editorial 
*  ♦  *  editor  to  associate  city  editor;  staff  to  join  Roy  Madison  As- 

Paul  H.  Miller  —  state  editor,  sociates,  public  relations  in  that 

Mark  Anson,  McPherson 
(Kas.)  Daily  Republican  —  new 
chairman  of  Kansas  AP  Wire 
Editors’  Association. 


Mrs.  W.  T.  Gooden  —  pro¬ 
moted  to  editor  and  manager  of 
the  weekly  Greggtonian,  at 
Greggton,  Texas. 


James  L.  Meyer,  recently  re¬ 
leased  from  Army  duty  after 
which  he  attended  Princeton 
University  —  to  the  Portland, 
Ore.,  Associated  Press  bureau 
succeeding  Gorman  Hogan,  re 
signed.  Wayne  Harbert,  for¬ 
merly  with  the  AP  bureau,  Port¬ 
land,  Ore.  —  new  assistant  to 
California  Youth  Authority  di¬ 
rector. 


Ted  Davenport  —  from  re¬ 
tail  advertising  manager,  Wash¬ 
ington  (D.  C.)  Daily  News,  to 
advertising  director  of  the  Ar¬ 
lington  (Va.)  Northern  Vir¬ 
ginia  Sun. 


Sam  Radak,  former  assistant 
news  editor  for  the  Akron 
(Ohio)  Beacon  Journal  —  to  the 
Stouflfer  Corp.,  Cleveland,  as  as¬ 
sistant  public  relations  director. 


ac^RONG  dark 


//  you  now  have  a  good  representativi 

CONGRATULATIONS! 

If  you  do  not — 

SOLICITATIONS! 


Donald  K.  Baldwin  —  leav¬ 
ing  AP  to  be  managing  editor 
of  the  St.  Petersburg  (Fla.) 
Times  in  June.  He  is  a  former 
AP  news  editor  in  Tokyo.  He 
began  his  newspaper  career  on 
the  Pocatello  Idaho  Tribune. 


eERALO  B. 

McDonald 


RALPH  P. 

MULLIGAN 


Maurice  E.  Cotton,  admini^ 
trative  assistant  to  the  busi¬ 
ness  manager  of  the  Omaha 
(Neb.)  World-Herald  —  to  as¬ 
sistant  business  manager.  He 
has  been  with  the  World-Herald 
since  1961,  coming  from  Nortt 
Platte,  Neb.,  where  he  was  edi¬ 
tor  of  the  Lincoln  County  Trii- 
une. 
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PHOTOGRAPHY 


Fearless  Photogs  Defy 
Funnel  Fury  for  Photos 


Wichita  Falls,  Tex. 

What  do  you  do  when  a  roar- 
in?:  tornado  funnel  bears  direct¬ 
ly  down  on  your  newspaper 
plant? 

As  far  as  Jim  Cochran,  pho¬ 
tographer  for  the  Wichita  Falls 
Record  News,  is  concerned,  you 
just  stay  on  the  roof  and  shoot 
pictures  of  it. 

That’s  what  Jim  did  on 
Wednesday,  April  2,  until  hail 
stones  made  him  duck  for  cover. 

The  funnel,  which  danced 
through  a  residential  section  of 
this  110,000  population  city  of 
North  Texas,  swirled  along  a 
highway  leading  to  the  heart  of 
the  city  and  just  one  block  from 
the  Times  Publishing  Company 
plant. 

Mr.  Cochran  said  he  wished 
he  had  stayed  out  to  catch  that 
last  moment,  but  the  hailstones 
got  too  big.  Some  brought  to 
the  Times  office  measured  five 
inches  in  diameter.  The  tornado 
funnel  slammed  to  earth  again 
about  12  miles  northeast  of 
Wichita  Falls,  where  it  caused 
the  only  fatality,  killing  a 
rancher  as  he  sat  on  a  sofa  in 
his  home. 

The  Record  News’  managing 
editor,  Curtis  Cook,  called  the 
Associated  Press  when  the  tor¬ 
nado  alert  —  not  particularly 
unusual  for  this  area  in  the 
spring  —  became  ominous  as 
the  dark  cloud  hovered  south¬ 
west  of  the  city  and  moved 
slowly  in.  When  the  funnel  hit 
the  ground  for  the  second  time 
and  seemed  to  be  headed  straight 
for  the  Times  building,  Mr. 
Cook  broke  into  the  AP  Wire- 
photo  circuit  to  tell  Dallas  that 
negatives  would  be  placed  in 
a  steel  wastepaper  basket  in  the 


darkroom  —  the  only  thing  he 
could  think  of  at  the  moment, 
in  case  the  funnel  hit  the  build¬ 
ing. 

After  the  funnel  skipped  over, 
the  pictures  were  developed  and 
serviced  on  the  Wirephoto  net¬ 
work. 

Photographer  Perry  Aycock 
snapped  a  sequence  of  pictures 
of  the  tornado  from  a  new 
bridge  of  the  Wichita  Falls  ex¬ 
pressway  one  half  mile  west 
of  the  newspaper  plant. 

The  following  afternoon.  Man¬ 
aging  Editor  A1  Parker  used 
21  storm  photos  in  the  Wichita 
Falls  Times,  with  eye-witness 
accounts  of  people  directly  in  the 
path  of  the  storm,  and  reporter’s 
experiences,  some  of  whom  lived 
wdthin  three  blocks  of  the  tor¬ 
nado  path. 

Editor  and  Publisher  Rhea^ 
Howard  commended  the  staff 
members  w’ho  not  only  risked 
their  lives  to  get  vivid  cover¬ 
age  of  a  tornado  but  worked 
through  the  night. 

With  the  tornado  hovering 
less  than  a  block  away,  the 
whole  Record  News  staff  con¬ 
tinued  to  work  in  the  emer¬ 
gency,  sending  out  a  warning 
of  the  storms  approach.  This 
group  included  Don  Warren, 
telegraph  editor.  Cliff  Clines, 
city  editor,  Charles  Wolston, 
state  desk,  and  reporters  Katri- 
cia  Ryle,  Bill  Hunter,  Ethel 
Goldwater,  Bob  Stewart,  Bill 
Blankenship,  Carol  Griggs, 
Randy  MacPherson,  Bill  Davis, 
Joe  Brown.  They  all  stayed  at 
their  posts.  They  escaped  only 
because  the  tornado  took  an 
erratic  hop  into  the  sky. 

*  *  * 
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Kodak's  New  System 
Is  a  Dream  in  Color 

If  you  want  to  drool  in  all 
shades  of  Ektacolor,  don’t  miss 
the  traveling  Eastman  Kodak 
color  show.  The  work  is  beauti¬ 
ful,  a  treat  in  perfection. 

A  portion  of  the  show  fea¬ 
tures  news  pictures  in  color 
from  the  Milwaukee  Journal, 
Denver  Post,  Rochester  Times- 
Union,  Houston  Chronicle,  De¬ 
troit  Free  Press,  Oklahoma  City 
Oklahoman  and  Fa  ir  banks 
(Alaska)  Daily  News  Miner. 

The  pictures,  of  exceptionally 
fine  quality,  were  made  possible 
through  a  new  Kodak  pan  pa¬ 
per,  which  greatly  reduces  the 
time  required  to  make  separa¬ 
tion  prints,  and  the  negative- 


Cochran  Aycock 

positive  system  of  color  photog¬ 
raphy. 

This  system,  according  to  the 
company,  more  nearly  resem¬ 
bles  black-and-white  photogra¬ 
phy  than  does  the  conventional 
color  system  in  which  the  film 
becomes  a  positive  transparency. 
About  12  dailies  are  now  using 
it  for  their  color  work. 

It  was  pointed  out  that  United 
Press  Newspictures  (for  color 
coverage  of  the  Presidential  in¬ 
auguration)  and  the  Milwaukee 
Journal  (for  the  1957  World 
Series)  first  experimented  with 
the  paper. 

“In  general,’’  Kodak  said,  “the 
negative-positive  system  utilizes 
a  film  (Kodacolor  or  Ektacolor) 
that  produces  a  color  negative. 
From  the  color  negative  color 
prints  and  enlargements,  on 
Kodak  color  print  material,  type 
C,  or  color  transparencies  or 
fine  quality  black  -  and  -  white 
prints  may  be  made. 

“In  newspaper  use,  the  color 
negative  film  is  exposed  and 
developed.  The  color  values  in 
the  negative  are  then  separated 
in  printing  on  the  new  Kodak 
paper,  which  is  sensitive  to  all 
colors. 


“Different  color  filters  are 
used  to  produce  the  three  black- 
and-white  separation  prints, 
each  of  which  represents  the 
amount  of  either  red,  blue  or 
green  light  in  the  original  scene. 
These  prints  are  then  sent  to 
the  paper’s  engraving  depart¬ 
ment  where  plates  are  made. 
They  may  also  be  transmitted 
by  wire  to  other  newspapers.” 

The  need  for  separation  nega¬ 
tives  is  eliminated.  And  the 
photographer  can  use  any  cam¬ 
era  from  the  35s  on  up  to  the 
Graphic,  thus  giving  him  a  bet¬ 
ter  chance  for  candids,  differ¬ 
ent  camera  angles  and  even  tele¬ 
photo  sports  coverage. 

The  show  opened  in  New 
York.  After  April  15  it  will  be 
on  the  road,  across  the  U.  S. 
and  into  Canada. 

*  *  * 

White  House  W'inner 

Arnold  Sachs  of  International 
News  Photos  has  won  first  prize, 
spot  news,  and  the  grand  prize 
in  the  White  House  News  Pho¬ 
tographers  Association  contest. 

His  picture,  titled  “Fallen 
Integration  Fighter,”  shows  ac¬ 
tion  in  Little  Rock  during  the 
school  crisis. 

Other  top  winners: 

Presidential:  William  C.  Al¬ 
len,  AP. 

Personalities:  George  Tames, 
New  York  Times. 

Sports :  Thomas  Shields, 
UPN. 

Features:  Wallace  C.  Mc- 
Namee,  Washington  Post-Times 
Herald. 

Pictorial:  William  C.  Beall, 
Washington  Daily  News. 
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Whatever  your  needs . . . 

there's  a  Kodak  enlarging  paper  to  fit  them 


No  one  can  tell  you  how  to  work  in  your  own 
darkroom.  You  know  what  you  like,  what 
fits  your  needs  best. 

In  the  past  there  have  been  two  Kodak 
enlarging  papers  that  most  press  photog¬ 
raphers  used.  Now  Kodak  adds  another — a 
new  variable-contrast  paper  which  should 
prove  helpful. 

1.  Kodak  Polycontrast  Rapid  Paper  is  the  remark¬ 
able  newcomer.  This  fast  variable-contrast  material 
covers  the  range  of  four  standard  grades  by  using 
Kodak  Polycontrast  Filters  to  control  contrast.  By 
simply  switching  filters  in  mid-print,  you  can  handle 


difficult  negatives  by  printing  two  (or  more)  con¬ 
trasts  on  a  single  sheet  of  “Poly.” 

2.  Kodabromide  Paper  has  been  the  stand-by  of 
press  photography  for  over  20  years.  It's  renowned 
for  brilliant  image  tone,  contrast  stability,  exposure 
and  development  latitude,  and  its  physically  hard¬ 
ened  emulsion  to  withstand  rush  processing. 

3.  Kodak  Medalist  Paper  gives  you  the  same  speed 
through  all  four  printing  grades,  has  the  exposure 
and  development  latitude  you  want  for  fast  work. 

Your  Kodak  professional  dealer  carries  these 
fine  papers  and  the  dependable  packaged  chem¬ 
icals  that  bring  out  the  best  in  them. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y 


Air-to-Land  Phone 
Inspires  Reporter 


By  A1  Ostrow 

Cleveland  Press  slaff 

It’s  exciting  news  for  news¬ 
papermen  that  the  test  of  public 
radio-telephone  service  to  air¬ 
planes  in  flight  is  proving  suc¬ 
cessful. 

If  the  experiment  in  the 
Detroit  and  Chicago  areas  con¬ 
tinues  to  produce  favorable  re¬ 
sults  for  another  six  months, 
the  Federal  Communications 
Commission  plans  to  authorize  a 
nationwide  air-to-ground  com¬ 
mercial  telephone  setup. 

This  could  open  some  fresh 
new  vistas  for  enterprising  news 
reporting. 

Imagine,  for  example,  the 
dramatic  story  that  might  un¬ 
fold  if  a  rewrite  man  could  con¬ 
verse  with  a  passenger  on  an 
airliner  limping  towards  an 
emergency  landing  with  two 
engines  dead  .  .  . 

Keeping  Contact 

On  more  routine  stuff,  sup¬ 
pose  the  mayor  is  flying  to  a 


Seattle  convention.  Something 
comes  up  at  City  Hall  that  calls 
for  his  immediate  comment — 
some  development  like  the  police 
chief’s  resignation  or  a  proposal 
to  increase  transit  fares.  It’s 
the  top  local  story  of  the  day. 

At  present,  you’d  have  to  wait 
until  he  lands,  claims  his  lug¬ 
gage,  and  checks  into  a  Seattle 
hotel  before  getting  the  mayor’s 
wise  words  on  the  subject.  By 
that  time,  your  final  edition 
would  probably  be  off  the  press, 
and  his  comment  could  be  a  good 
play  story  for  the  morning  or 
evening  opposition. 

But,  once  nationwide  ground- 
to-air  telephone  service  arrives, 
you  could  ask  the  operator  to 
get  hizzoner  on  Flight  333, 
somewhere  over  the  Teton 
Mountains.  In  a  few  minutes, 
you’d  be  explaining  that  you 
can’t  take  “no  comment”  for  an 
answer — the  people  have  a  right 
to  know  where  the  administra¬ 
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tion  stands  on  this  development. 

There  are  unlimited  other 
possibilities. 

A  reporter’s  vivid  description 
of  a  forest  fire  of  a  ship  sinking 
at  sea  could  be  relayed  rapidly 
to  the  composing  room  by  tele¬ 
phone  from  a  plane  hovering 
over  the  scene. 

Suppose  you  have  the  problem 
of  getting  some  quotes  from  a 
speaker  who  won’t  arrive  at 
your  airport  until  minutes  be¬ 
fore  his  scheduled  oration.  And 
that  will  be  too  late  to  make 
anything  in  your  home  edition. 
Well,  you  just  pick  up  that 
handy  little  gadget  and  you 
should  have  your  story  in  a 
matter  of  minutes. 

(Of  course,  if  the  city  desk 
was  really  enterprising  and 
anxious  to  get  an  advance  on 
the  guy’s  talk,  someone  might 
have  thought  of  getting  him 
before  he  boarded  the  plane.) 

This  reporter  had  a  recent 
experience  in  which  lack  of  an 
airborne  telephone  was  either 
a  handicap  or  a  blessing  in 
disguise. 

A  suspect  who  had  “con¬ 
fessed”  the  murder  of  a  little 
girl  who  disappeared  under 
mysterious  circumstances  was 
being  flown  back  to  Cleveland 
under  a  detective’s  guard.  I 
boarded  the  plane  with  them  at 
Los  Angeles,  and  had  ample  op¬ 
portunity  to  ply  the  “killer” 
with  cpiestions. 

The  plane  flew  non-stop  to 
Chicago.  By  the  time  it  landed, 
it  was  too  late  to  get  the  gory 
interview  into  that  day’s  edi¬ 
tions. 

Five  minutes  after  stepping 
into  the  arms  of  the  police  chief 
and  chief  of  detectives  at  Cleve- 
land-Hopkins  Airport,  the  sus¬ 
pect  made  a  new  confession :  He 
hadn’t  really  killed  anyone,  but 
a  Los  Angeles  detective  who 
found  him  drunk  in  an  alley  had 
twisted  his  arm  and  planted  the 
idea  in  his  mind.  “Confessing” 
seemed  a  good  way  to  get  back 
to  Cleveland,  where  he  wanted  to 
be  anyhow  .  .  . 

An  airborne  telephone  would 
have  put  the  drifter’s  detailed 
“confession”  into  print  —  al¬ 
though  the  story  would  have 
made  it  clear  that  big  portions 
of  his  admissions  didn’t  gibe 
with  the  known  facts  about  the 
girl’s  disappearance. 

Major  Coverage  Tool 

Realistically,  rewrite  men  and 
city  desks  might  not  make  much 
use  of  the  ground-to-air  tele¬ 
phone,  but  it  could  conceivably 
be  a  major  coverage  tool  for 
some  big  stories. 

The  same  is  true  of  seagoing 
radio-telephone  service,  which 
the  Cleveland  Press  has  used  to 
good  advantage.  When  the 


fi-eighter  Henry  Steinbrenner 
sank,  I  got  the  first  hand  story 
of  the  survivors  by  telephoning 
the  flotilla  of  Great  Lakes  res¬ 
cue  ships  that  rushed  to  the 
scene. 

We’ve  also  covered  Chamber 
of  Commerce  meetings  aboard 
an  excursion  steamer  on  the 
Great  Lakes  by  radio-telephone. 
We’ve  talked  to  Coast  Guard 
cutters  on  rescue  missions,  and 
also  to  the  skipper  of  the  first 
European  ship  approaching  Port 
Cleveland  to  open  a  new  naviga¬ 
tion  season. 

Many  newspapers  out-run 
competitors  by  using  radio-tel^ 
phone  equipped  autos.  When  1 
was  on  the  San  Francisco  Newt, 
we  scored  a  beat  on  a  San 
Quentin  Prison  execution  hy 
using  a  car  telephone  while 
other  reporters  were  waiting 
impatiently  for  the  land  lines 
from  the  prison  to  be  cleared. 

The  new  air-to-ground  tele¬ 
phone  service  functions  pretty 
much  like  its  seagoing  and  auto 
counterparts.  At  present,  it 
operates  on  only  two  frequen¬ 
cies,  which  means  that  the 
Detroit  and  Chicago  “aviation 
operators”  can  each  handle  only 
one  call  at  a  time. 

Conversations  are  one-way 
affairs.  You  have  to  wait  for 
the  fellow  on  the  other  end  to 
have  his  say,  then  push  a  button 
on  the  phone  and  speak  your 
piece. 

Range  of  the  service  is  about 
100  miles  from  the  transmitter. 
Once  a  connection  is  made,  the 
airplane  passenger  can  talk  to 
about  any  spot  in  the  country 
by  a  combination  of  radio-tele 
phone  and  land  lines.  It  costs 
a  minimum  of  $1.50  per  call. 

So  far,  airborne  receiver 
transmitters  are  installed  on 
four  commercial  airliners  (one 
Capital  Airlines,  one  United 
Airlines,  and  two  Northwest 
Orient)  and  20  private  planes. 

The  service  has  other  poten 
tialities  besides  newsgathering 
possibilities.  Some  dynamic  edi 
tor  will  be  able  to  dictate  peer 
less  prose  for  tomorrow’s  edi 
torial  page — or  even  today’s- 
as  he  literally  flies  through  the 
skies. 


2,000  Attend 
Career  Conference 

Chicago 

More  than  2,000  Chicago  area 
high  school  and  junior  college 
students  attended  the  10th  an¬ 
nual  Chicago  Sun-Times  Caree: 
Conference. 

They  had  opportunity  to  lister 
to  and  to  question  102  expert-' 
in  as  many  professions,  trades 
and  lines  of  business.  The  at 
tendance  represented  a  50  per 
cent  increase  over  that  of  la^ 
year’s  conference. 
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Just  out!  The  newest  in  pickups! 


BY  CHEVROLET 


Here’s  the  new  sweetheart  of  the  Task- Force 
fleet,  Chevrolet’s  new  Fieetside  pickup!  No 
truck  has  ever  been  better  to  took  at. . .  or  better 
for  your  business. 

Long,  sweeping  lines,  graceful  body  contours  .  .  .  new 
truck  appearance  that’s  fleet,  dashing  and  completely 
modem!  Yet  there’s  even  more  to  the  new  Chevrolet 
Fieetside  than  the  striking  beauty  that  first  meets  your 
eye.  There’s  size,  for  instance;  extra  room  inside  to  pack 
many  additional  cubic  feet  of  payload.  And  with  double- 
walled  lower  side  panels,  durable  hardwood  floor,  and 
solidly  constructed  full-width  tailgate,  the  new  Fleet- 
side  is  the  toughest  of  pickup  bodies,  too!  A  new  adjust¬ 
able  latch  keeps  graintight  tailgate  free  from  rattles. 

Here’s  a  new  high  in  hard-working  utility,  matched 
by  new  styling  that  makes  you  stand  out  on  any  street. 
Sto  the  new  Fieetside  at  your  Chevrolet  dealer’s  now! 
.  .  .  Chevrolet  Division  of  General  Motors,  Detroit  2, 
Michigan. 


^4^  CHEVROtn 
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More  load  space  than  any  other  comparable  low-priced 
pickup.  In  lengths  of  either  78  inches  or  98*  inches  and 
a  full  six  feet  in  width,  this  new  body  actually  provides 
60%  more  cubic  capacity  than  the  conventional 
pickup  box!  *Optional  at  extra  cost. 

Plenty  of  work-whipping  hustle  and  muscle.  Your  choice 
of  two  great  engines— standard  145-h.p.  Thriftmaster 
6  or  optional  at  extra  cost  160-h.p.  Trademaster  V8. 
And  truck-engineered  chassis  components  will  take  all 
the  abuse  your  most  bruising  hauls  can  give  them! 


TASK- FORCE  TRUCiS 
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Hearst  Con’s 
Net  Reduced 
To  $19,327 

Los  Angeles 

Heal  St  Consolidated  Publica¬ 
tions,  Inc.,  reported  a  net  profit 
of  $19,327  for  1957  in  a  letter 
to  stockholders.  The  previous 
year’s  net  was  $1,248,279. 

This  was  despite  an  increase 
in  the  circulation  revenues  of 
the  present  properties,  advised 
J.  D.  Gortatowsky,  chairman, 
and  Howard  Morgan,  treas¬ 
urer,  in  the  corporation’s  annual 
report. 

Advertising  linage  “was  not 
more  adversely  affected  than 
that  of  our  competitors,”  they 
also  reported. 

The  comparison  provided  by 
excluding  from  1956  totals  the 
revenues  and  expenses  of  the 
Chicago  American,  sold  Oct.  22, 
1956  to  the  Chicago  Tribune, 
showed  circulation  revenue  of 
$62,679,827,  a  pin  of  $3,357,- 
796,  and  advertising  revenue  of 
$112,824,430,  off  $1,543,576. 

In  such  a  comparison  total 
operating  revenues  added  $1,- 
356,828  at  $195,656,056.  Operat¬ 
ing  expenses  advanced  $4,729,- 


590  to  $195,941,525,  stockhold¬ 
ers  were  advised. 

Baltimore  Project 

Hearst  Con’s  mortgage  debt 
has  been  reduced  from  $18,000,- 
000  in  1945  to  $6,050,000  but 
$7,500,000  in  new  funds  have 
been  borrowed  by  Hearst  Pub¬ 
lishing  Company,  a  subsidiary. 
This  loan  will  enable  construc¬ 
tion  of  a  production  annex  and 
for  presses  for  the  Baltimore 
News-Post. 

Two  dividends  of  43%  cents  a 
share  each  were  paid  on  the 
Class  A  stock  during  1957.  At 
the  year’s  end  38  quarterly  divi¬ 
dends  totalling  $19,781,240  or 
$16.62%  a  share  were  in  ar¬ 
rears.  The  corporation  has  paid 
at  least  one  dividend  yearly 
since  organization. 

The  number  of  directors  was 
reduced  to  15.  This  reflects  the 
loss  through  retiiement  of  W. 
E.  Anderman,  formerly  pub¬ 
lisher,  Detroit  Times. 

2  New  Executives 

Phil  F.  de  Beaubien,  Detroit 
Times,  and  Alan  G.  Nicholas, 
Pittsburgh  Sun-Telegraph,  have 
been  added  to  the  list  of  vice- 
presidents.  Other  executive  offi¬ 
cers  are  unchanged  with  Mr. 
Gortatowsky,  chairman;  W.  R. 
Hearst  Jr.,  president  and  edi¬ 
tor-in-chief,  and  H.  G.  Kern, 


A  Professional 

Approach . . . 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 

•  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

•  CONSTRUCTION  MANAGEMENT 

CHAS.  T.  MAIN,  INC. 

Engineering  for  the  Graphic  Arts 

BOSTON,  MASSACHUSETTS  •  CHARI.OTTE,  NORTH  CATALINA 


A  LOW  66  won  the  Dutch 
Bannister  Memorial  Trophy  for 
William  Libhart  of  Sawyer-Fergu- 
son-Wallier  Co.  in  the  Southern 
California  Advertising  Golfers' 
Association. 


general  manager. 

Hearst  Con  properties  include 
10  of  the  Hearst  newspapers, 
the  American  Weekly,  Puck, 
Hearst  Advertising  Service,  Pe- 
jepscot  Paper,  two  power  com¬ 
panies,  Quebec  Newsprint  Com¬ 
pany  and  WCAE. 

A  half  interest  in  a  Pitts¬ 
burgh  television  station  was  ac¬ 
quired  last  year. 

Some  of  the  report’s  basic 
figures,  in  thousands  of  dollars, 
but  without  exclusion  of  the  Chi¬ 
cago  American,  were: 

Oper.  Rev.:  1957  1956 

Circulation  $  62,679  $  67,601 
Advertising  112,824  122,918 
Total  Rev.  195,656  211,216 
Operating  Costs: 

Nper.  Depts. 

&  radio  $108,343  $113,607 
Newsprint,  ink 

58,997  64,434 

Total  195,941  208,930 

Other  Income  809  705 

8100,000  Grant 
For  Science  Writing 


Fairchild  Co. 
Gets  Plastic 
Plate  Patent  ' 

The  Fairchild  Camera  and 
Instrument  Corporation  has  re¬ 
ceived  a  patent  for  its  plastic 
plate  which  enables  small  news¬ 
papers  to  do  their  own  en¬ 
graving.  The  patent  had  been 
pending  for  seven  years. 

The  patent  was  obtained  after 
the  company  appealed  the  case 
to  the  Court  of  Appeals  for  the 
District  of  Columbia.  The  plas¬ 
tic  plate  and  method  for  makine 
it  were  perfected  by  George  F.  ► 
Stradar,  Fairchild’s  chief  metal¬ 
lurgist. 

More  than  1,800  photo-electric 
engraving  machines  (named 
Scan- A -Graver)  made  by  Fair- 
child  are  already  used  in  news¬ 
paper  and  job  printing  shops. 
Sale  of  plates  amounts  to  more 
than  $1,000,000  a  year.  The 
plates  are  clear  plastic  with  a 
blue  coating.  After  the  surface 
has  been  etched  by  a  hot  needle, 
or  stylus,  the  design  shows  in 
blue  so  the  printer  can  see  the 
picture  clearly. 

The  Patent  Office  had  re¬ 
jected  the  application  in  part  on 
the  ground  that  the  described 
depth  of  about  one  ten-thou¬ 
sandth  of  an  inch  was  indefinite  ► 
The  court  iruled:  “It  would  be 
difficult  to  be  more  precise.” 


Journalist  Exchange 

Cleveuxd 

Robert  W.  Dietsch,  world 
news  editor  of  the  Clevelaml 
Press,  is  leaving  to  work  on  the 
London  (England)  News  Chron¬ 
icle  as  part  of  an  International 
Press  Institute  exchange.  Al- 
astair  Warren,  of  the  Glasgov 
Herald,  was  on  the  staff  of  the 
Press. 


The  Rockefeller  Foundation 
has  made  a  three-year  $100,000 
grant  to  Columbia  University’s 
Advanced  Science  Writing  Pro¬ 
gram.  This  supplements  a  pilot 
two-year  grant  of  $70,000  made 
earlier  by  the  Alfred  P.  Sloan 
Foundation  to  the  Graduate 
School  of  Journalism. 

As  a  result  of  the  additional 
financing,  the  program  is  as¬ 
sured  of  three  years  of  opera¬ 
tion,  with  six  fellowships  the 
first  year  and  seven  to  ten  in 
the  succeeding  two  years. 

The  program  is  being  estab¬ 
lished  next  September  to  give 
science  writers  an  opportunity 
to  broaden  both  their  scientific 
knowledge  and  the  techniques 
of  interpreting  new  develop¬ 
ments  to  broader  audiences. 

EDITOR  &  P 


Wider  Press  Freedom 

The  Commission  on  Human  t 
Rights  of  the  United  Nations 
called  on  all  international 
groups  to  aid  under-develope<l 
nations  in  establishing  media 
for  disseminating  undistorted 
news.  The  commission  voted  to 
review  problems  of  freedom  of 
information  at  its  next  session. 


Up  from  7c  to  8c 

Manchester,  N.  H 
The  Manchester  V  nio*  ,  , 
Leader,  morning  daily,  h®® 
boosted  its  price  from  7c  to  8c 
a  copy,  and  six-day  delivered 
price  from  40c  to  50c. 
JBLISHER  for  April  12,  195« 


50 


E 


'iPMll  ‘O’l^CDDIRacg 


Over  half  of  the  non-stamp 
supermarkets  have  lowered 
food  prices  because  of  the 
trading  stamps  competitive  pressure 


Consumers  have  benefited  from  trading  stamps  in  both  stamp 

and  non-stamp  stores.  When  a  leading  research  organization  recently  made 
a  national  survey  among  the  managers  of  541  supermarkets  that  do  not  give 
stamps,  they  found  that  more  than  half  of  them  (51.5%)  had  reduced  prices 
to  compete  with  stamps. 


At  the  same  time,  supermarkets  that  give 
stamps  have  remained  competitive  within  nor¬ 
mal  price  ranges.  Witli  increased  volume  paying 
for  the  cost  of  stamps  in  most  instances,  stamp 
stores  have  been  able  to  maintain  prices,  or 
even  lower  them.  According  to  studies  by  mar¬ 
keting  experts  connected  with  universities, 
there  is  no  evidence  that  stamp  stores,  as  a  class, 
charge  higher  prices  than  non-stamp  stores. 

Thus,  the  trading  stamp  can  be  counted 
among  the  anti-inflationary  forces  operating  on 


food  prices.  At  a  time  like  the  present,  when 
there  is  upward  pressure  on  the  prices  of  every¬ 
thing.  it  seems  we  need  more  and  more  com¬ 
petitive  forces,  like  trading  stamps,  in  the 
marketplace. 

★  ★  ★ 

REFKRFINCES:  ‘’Status  of  Trading  Stamps  in  F«»«»d  and 
Drug  Stores.”  Selling  Research.  Inc.,  New  York.  19.57. 

’‘Competition  and  Trading  Stamps  in  Retailing.”  Dr. 
Fugene  R.  Beem.  School  of  Business  Administration,  Uni¬ 
versity  of  California. 


This  message  is  one  oj  a  series  presented  for  your  injormation  by 
THE  SPERRY  AND  HUTCHINSON  COMPANY,  114  Fifth  Avenue,  New  York  11,  New  York. 

S&H  pioneered  62  years  ago  in  the  movement  to  give  trading  stamps  to  consumers  as  a  discount  for  paying  cash. 
S&H  GREEN  ST.Y.MPS  are  currently  being  saved  by  millions  of  consumers. 
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TYPE  FROM  TAPE 


the  Intertype  approach  to  composing  room  efficiency 


CompxDsing  room  efficiency  demands  that  you  do  not  overlook  oppor¬ 
tunities  which  TTS  operation  of  Intertype  Mixers  offer.  This  form  of 
automation  in  the  composing  room  has  many  applications  including: 

Imprint  composition  for  checks,  greeting  cards  and  calendars. 

Periodical  composition  with  mixed  heads  or  run-ins  involving  use  of  roman, 
italic  and  bold  text. 

Book  and  |ob  work  including  mixed  matter,  accented  characters  and  symbols. 
Directories  and  listings  requiring  mixed  composition  or  special  characters. 
Law  briefs  and  other  specialized  types  of  printing. 

Tape  perforation  can  be  local  or  remote  by  wire.  With  automatic 
operation  you  can  mix  two-letter  matrices  from  any  two  adjacent 
magazines  and  also  have  automatic  quadding  and  centering. 

Why  not  ask  your  Intertype  representative  to  explain  the  many 
advantages  of  mixed  type  from  tape. 


Intertype  Company 

A  Division  of  HARRIMNTERTYPE  CORPORATION 
360  Furman  Street,  Brooklyn  1 ,  New  York 
CHICAGO,  SAN  FRANCISCO,  LOS  ANGELES,  NEW  ORLEANS,  BOSTON 

In  Canada;  Toronto  Type  Foundry  Company  Ltd.,  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 


Intertype  is  a  registered  trademark 


Davenport,  Iowa 

The  $800,000  remodeling  proj¬ 
ect  of  Davenport  Newspapers, 
Inc.,  begun  in  December,  1956, 
is  now  complete.  The  former 
Daily  Times  building  and  the 
former  Sears,  Roebuck  store  ad¬ 
joining  it  have  been  combined 
into  a  newspaper  plant  with 
plenty  of  space  (60,000  square 
feet)  for  both  the  Daily  Times 
and  Morning  Democrat  opera¬ 
tions. 

Modem  design  and  color  in¬ 
side  and  out  make  the  new 
building  as  beautiful  as  it  is 
efficient.  Massive  square  exterior 


AIR  FILTERS  on  the  third  floor 
roof  garden  of  the  Los  Angeles 
Times  Building  are  effective  in 
ridding  the  air  of  contaminants. 
The  bank  of  20  panels  services 
several  work  areas.  (Air  filtration 
system  was  installed  by  Farr  Com¬ 
pany,  Los  Angeles.) 


RED  GRANITE  PILLARS  and  aluminum  panels  are  striking  features  of 
the  unified  building  of  the  Davenport  Daily  Times  and  Sears,  Roebuck 
store.  Remodeling  cost  $800,000. 


pillars  of  dark- red  polished 

granite  contrast  with  silver  and  vertising,  classified  advertising, 
bronze  aluminum  panels  above  art,  promotion,  bookkeeping  and 
and  below  the  windows.  The  circulation  departments,  as  well 
striking  entrance  boasts  a  stain-  as  publishers,  and  business 
less  steel  canopy  and  a  huge,  managei-’s  offices, 
circular  mosaic  showing  symbols  Publishers’  Offices 

of  the  Quad-City  area. 

The  mosaic,  a  work  of  art,  Daily  Times’  publisher, 

was  designed  by  Ernest  Grilk,  Philip  Adler,  has  his  office 
Davenport  color  consultant  for  furnished  in  Early  American 
the  whole  building,  but  executed  style.  The  Morning  Democrat 
in  Italy.  It  was  a  90,000-piece  publisher,  Henry  Hook,  chose 
jigsaw  puzzle  for  Ernest  Tave-  modern  design  for  his  office, 
gia,  local  installer.  The  mosaic  finished  in  cherry  and  featuring 
had  to  be  returned  and  altered  floor-to-ceUing  bookshelves, 
from  centimeters  to  inches  in 
dimensions  and  special  tools 
were  necessary  to  fit  the  tiles  on 
the  curved  pillar. 

The  first  floor  color  scheme 
combines  beige  tile  floor,  walnut 
counters  and  woodwork,  soft 
green  walls  and  plastic  wains¬ 
coting.  Times  and  Democrat 
front  pages  of  historic  events 
are  spotlighted  on  the  back  wall. 

The  main  floor  houses  the  ad- 


EXPANSION  of  the  Knoxville 
(Tenn.)  News-Sentinel  plant  is 
under  way  to  provide  accommo¬ 
dations  for  joint  printing  opera¬ 
tions  with  the  Knoxville  Journal. 
The  News-Sentinel,  a  Scripps- 
Howard  newspaper,  and  the  Jour¬ 
nal  will  maintain  independent 
editorial  products. 


WORK  OF  ART — A  mosaic  mural 
containing  90,000  tiles  covers  cir¬ 
cular  wall  outside  newspaper 
building  and  tells  high  points  of 
history  of  Quad  Cities. 

ships  and  a  barometer  in  his 
office. 

News  rooms  of  both  papers 
are  on  the  second  floor.  Color 
scheme  here  features  cool  grays 
and  blues  with  ruby  red  and 
yellow  accents  in  the  corridors. 
Windows  on  both  floors  are 
Solex  glare-reducing  glass  and 
can  be  cleaned  from  the  inside. 

Automatic  Lunchroom 
In  the  basement  is  an  auto¬ 
matic  lunchroom  with  vending 
machines  dispensing  everything. 

Though  the  press  room  equip¬ 
ment  was  not  changed  during 
the  remodeling,  the  engraving 
department  has  been  tripled  in 
size  to  handle  “cold  type”  ad- 
j  vertising. 


TIME  SAVER — A  flat-wing  swivel 
top  truck,  built  by  Easton  Car  & 
Construction  Co.  (Easton,  Pa.),  is 
designed  to  save  time  in  handling 
paper  rolls  for  the  pressroom. 
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Plant  •  Equipment 


St.  Paul,  Minn. 

PURf  The  end  of  an  era  has  come  in 

the  St.  Paul  Dispatch-Pionm 
Press  composing  room.  Joe  C017 
— “Mr.  Composing  Room  Ma- 
chinist” — has  retired. 

Fifty-eight  years  ago  Jo« 
'  ||iB|  ~  answered  a  Dispatch  ad  whiek 

“Wanted,  strong  boy,  14 
years  old,  for  rough  and  hard 
work.” 

. .  .  ,  “They  meant  everything  they 

Herald  saluted  announcement  of  a  ^  ..j 

Boise  Cascade  Corpora+ion  with  a^  j^  ia  aw 

ion.  Admen  sold  73.882  lines  and  to  melt  and  truck  tj^e-inetal  for 
)lumn  inches.  There  were  120  plastic  Dispatch,  the  old  Globe  and 
— and  color  was  used  extensively,  two  foreign-language  news- 
are:  Left  to  right — Glenn  C.  Lee,  newspapers.  Besides  that,  I  had 
atures  Syndicate  representative:  Larry  to  take  care  of  the  machines 
ent;  Russell  Hickey,  manager  of  the  ^nd  do  cleanup  work-all  for  S4 
ler  plant;  and  Jack  Gillis,  advertising  ^  gO  hours  a  week.” 

f  the  Herald.  ^j^^h  the  St.  Paul 

papers  53  years.  From  1905  to 
them  down  with  the  metal  plane  1910  he  worked  in  Canada,  on 
on  the  shoot  board  than  to  chop  the  Winnipeg  Free  Press  and 
to  exact  size  on  the  guillotine,  the  Regina  Leader. 

Also,  if  the  figure  isn’t  exactly  jjo  y^.^g  ^  well  known  figure, 
square  in  the  picture,  it  can  be  ^nd  orator,  at  annual  meetings 
squared  up  on  the  shoot  board.”  of  the  Northwest  Mechanical 
Mr.  Hedlund’s  perfectionism  conference, 
extends  even  to  flopping  nega-  His  boss,  Mech.  Supt.  W 
fives  so  that  none  of  the  people  Rosene  said,  “Over  the  years, 
pictured  ever  face  out  from  the  joe  Cory  has  made  substantia! 
column.  contributions  to  the  develop- 

•  ment  of  the  fine  linecasting  ma- 

Porfman  to  Cover  chines  of  today.  He  has  been  a 

DankanfllA  Avaa  master  craftsman  and  will  be 

raiinailQie  Area  sorely  missed  by  the  industry.” 

„  T  Ti  i.  j  i.-  The  name  Joe  Cory  is  also 

Don  .1.  Portman,  production  well  known  in  the  field  of  sports, 
engineer  with  the  Dallas  Agency  „  nresident  20  veare  of 

ot  the  Mersenthaler  Linotype  ^  PaurSbaU  AStlf 
Company,  now  represents  the  ..  ,  .  j  a  .o 

companv  in  Oklahoma  and  the  t.on  and  vicepresident  W  years 
Texas  Panhandle.  He  succeeds  Minnesota  Baseball  .4s- 

Tom  M.  Jenkins  who  has  re-  ^ 

tired  after  33  years  with  the  ,  .10  Paul  Curling 

Company  championships  m  17  years. 

The  groundwork  for  Mr.  Port-  ® 

man’s  career  in  the  graphic  ?verage,  and  still  hits  the  80s 

arts  was  laid  in  the  shop  of  the  P°'f- 
Record-Register,  a  weekly  at  • 

Coalgate,  Okla.  He  has  worked  QolOr  SeDaraftOII 
in  the  composing  rooms  of  sev-  ■* 

eral  southwestern  dailies.  Films  on  Market 

Eiran  in  IIaui  DacI  photographic  films 

Agon  III  IlcW  rOSl  specifically  designed  to  meet  the 

With  Ink  Company  critical  registration  problems  of 

**  ^  color  separation  and  correction 

W.  J.  Egan  has  been  ap-  encountered  by  photoengravers 
pointed  vicepresident  of  the  and  photolithographers  have 
General  Printing  Ink  Company,  been  added  to  Du  Pont’s  graphic 
a  division  of  Sun  Chemical  Cor-  arts  line. 

poration.  The  new  products,  each  util- 

Mr.  Egan  has  been  with  Sun  izing  tough,  size-holding  “Cron- 
Chemical  for  48  years.  Prior  to  ar”  polyester  photographic  film 
his  appointment  as  vicepresi-  base,  provide  a  line  of  durable, 
dent  he  was  general  manager  dimensionally  stable  films  for 
for  GPL,  Pacific  Coast  Division,  process  photography. 

He  started  his  career  as  a  color  The  new  films  are  available  in 
matcher  for  the  Geo.  H.  Morrill  standard  sheet  sizes  through 
Co.  division  in  Boston  in  1910.  30"  x  40". 
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Klamath,  Falls,  Ore. 

The  Herald  and  Netvs 
Telctypesetter  operation  nearly 
years  ago.  Because  re- 
quired  too  much  re- 

setting,  it  became  immediately 
the  half- 

column  cuts  was  too 
so  the  “thumb-nail”  cuts  were 

dropped  from  the  news  columns.  WELCOME  NEWS — The  Tri-Cit 

When  the  column  width  was  cut  multi-million  dollar  plant  of  thi 

from  12  picas  to  ll’/fe,  the  use  60-page  Industrial  Progress  Ed 

of  half  column  cuts  became  even  editorial  material  ran  to  5,057 

more  impracticable.  engravings-l  886  square  inch. 

r>-ii  T  1-  j*4  Pictured  in  the  production  sho 

,  "I  publisher;  Fred  Greene.  United  F 

felt  that  the  half-column  cut  is  Benjamin,  mechanical  superinten 

still  a  useful  device.  When  he  Boise  Cascade  Cardboard  Conti 

inaugurated  a  weekly  business  director 

news  column  to  appear  each  - 

Sunday  under  a  standing  bead,  jj,  i^^aking  up  the  page  in  the 
he  suggested  that  two  half-  composing  room.  By  fastening 
column  cuts  be  used  together  in  ^^em  together  wtih  tape,  they 
one  column  width.  These  pairs  appear  in  the  page  in  the  cor- 
fun  a  standard  one  and  three-  ,.pg|.  order  with  no  danger  of 
fourths  inches  deep,  compared  Upinp.  rpvercp.l 
with  three  to  three  and  one-half  ^  ,  t.  i.  • 

inches  for  a  standard  single  Cutlines  for  the  business  news 

column  cut.  In  other  words,  pic-  t>'Ped  into  the  copy 

tures  of  four  persons  can  be  ® point,  bold  face, 

reproduced  in  just  about  the  j^stead  of  10  point  as  are  cut- 
space  previously  used  for  one  the  other  news  columns, 

person  in  a  one-column  cut.  ?®tween  paragraphs,  a  jim 
Frequently,  hand-out  material  dash-cypher-jim  dash  (-0-) 
for  the  page  will  include  mats  "^ed  which  can  be  punched 
in  half-column  size  of  two  per-  the  perforating  machines  in- 
sons.  After  the  flatcasts  are  ^te^  using  stars  or  aste- 
made  and  sawed,  they  go  to  the  '''^iich  are  not  on  the  per- 

engraving  department  w’here  ^orator  keyboard  and  would 
Ernie  Hedlund  shaves  them  ^  tie  set  manually  and 

down  to  exact  size,  cutting  off  inserted. 

rough  saw  edges  on  his  “shoot  A  great  believer  in  using  all 
board.”  The  half  column  mats  of  the  available  equipment  in 
are  always  at  least  six  picas  in  the  shop,  Mr.  Hedlund  says: 
width.  After  they  are  sized,  Mr.  “We  make  most  of  our  cuts 
Hedlund  tapes  them  together  to  with  a  few  additional  points 
save  time  and  prevent  confusion  leeway.  It  is  easier  to  shoot 
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By  Allyii  S.  Bronii 

President,  Uruwn-Tlionipson  Newspapers. 


If  you  can  change  a 
fuse  at  home 
you  can  maintain 
the 
STAR 

SELECTRO-MATIC 

QUADDER 


Some  very  competent  oi)erators  and  machin¬ 
ists  shy  away  from  attachments  with  electrical 
circuits.  However,  no  specialized  electrical 
knowledge  is  needed  to  keep  the  Selectro-Matic 
(Juadder  in  continuous,  profitable  operation. 
It's  just  as  easy  to  change  a  fuse  as  it  is  to 
maintain  the  Star  Selectro-Matic  Quadder.  In 
fact,  you  won’t  find  the  words  “ohm”,  “fre¬ 
quency”,  or  “cycle”  in  the  entire  Quadder 
NIaintenance  Manual.  They  are  not  needed. 

Because  most  plants  in  this  country  have 
three  linecasting  machines  or  less,  most  Star 
Quadders  are  installed  in  these  smaller  shops. 
Usually  they  are  maintained  by  a  machinist- 
o|x>rator,  with  average  electrical  know-how. 
Yet  the  Selectro-Matic  Quadder  has  given 
worry-free  production  in  the  most  remote  com¬ 
posing  rooms.  This  is  because  it  was  designed 
by  practical  men  who  recognize  the  importance 
of  simple  maintenance  and  uninterrupted 
production. 


;  films 
^t  the 
sms  of 
rection 
ravers 
have 
graphic 


Find  out  now  how  simple  the  Star  Quadder 
is  to  operate  as  well  as  maintain.  Write 
for  complete  information. 


ILLUSTRATION  SHOWS  INTERCHANG- 
ABLE  SELECTRO-MATIC  MEMORY  RELAY 
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which  are  or  are  not  profitable 
to  both  the  advertiser  and  news¬ 
paper  producing  it. 

The  best  and  most  economical 
way  to  produce  color,  I  think, 
is  the  method  adopted  by  our 
national  advertising  agencies. 

Presumably  for  its  effectiveness 
and  ease  of  handling. 

Newspapers  receive  baked 
mats  or  plates  in  most  cases 
wdth  register  marks  and  every¬ 
thing  necessary  for  any  com¬ 
petent  compositor  to  assemble 
economically. 

After  the  plates  or  casts  are 
received  in  the  composing  room, 
the  proper  size  base  is  selected 
and  the  cut  is  mounted  by  drill¬ 
ing  %  inch  holes  through  the 
register  marks  and  into  the  base 
for  inserting  positioning  regis¬ 
ter  pins.  If,  as  in  some  instances, 
there  are  no  register  marks  on 
could  stick  the  plates,  a  proof  is  pulled  on 
acetate  and  register  marks  are 
'opy  is  not  then  placed  on  the  plates  for 
hanical  de-  pinning. 

,  to  change  Products  are  displayed  in 
11  be  indif-  color  realism.  A  package  of 
gg  cigarettes,  jars  of  beans,  and 

ys  of  pro-  cans  of  soup  with  labels  that 
,  rjght  way  reproduced  in  color  just  like 

r _ T’m  the  ones  which  the  housewife  .  ,  , 

have  used  "'iii  reach  for  on  the  shelves  of  one  plate  was  furnished  of  a 
lods  There  a  supermarket.  Christmas  tree  ornament.  Three 

as”  to  the  As  a  contrast,  I  show  you  this  illustrations  were  required  so  we 
.  some  of  ad  which  is  advertising  hams,  had  to  pull  a  mat  and  work  from 
’  The  advertiser  furnished  color  shell  casts,  which  had  to  be  mor- 

plates  with  register  marks,  but  tised  in  oi'der  to  insert  the  il- 
instead  of  the  ham  being  in  lustrations  and  type.  Some  of 
color,  the  cherries  are  in  color,  ^he  illustrations  were  too  large 
The  advertiser  thought  the  cher-  he  inserted  in  the  tree  orna- 
ries  were  so  important  that  he  nient,  and  had  to  be  matted 
insisted  we  rout  highlights  into  and  shrunk  until  a  fit  could  be 

them,  since  they  were  originally  attained . 

omitted.  Then  you  have  the  advertiser 

We  then  move  into  the  intoxi-  who  tries  to  get  everi^hing  in 
eating  type  of  spot  color.  I  call  the  book.  A  border  with  black 
this  type  intoxicating  because  it  overprinting  a  solid  red.  A  bot- 
makes  the  reader  dizzy — and  be-  tie  of  catsup.  Then  to  complicate 
cause  of  poor  planning  in  the  things,  he  puts  the  fancy  angles 
layout  of  color  the  stereotyper  into  the  ad— blacksmith  style, 
routing  the  plate  must  work  like  Color,  gentlemen,  is  like  per- 
crazy  against  press  time.  fume — a  little  of  it  applied  prop- 

Sometimes  we  face  the  hodge-  erly  and  the  effectiveness  is  un¬ 
podge  job  of  assembling  a  believable.  A  woman  who  satu- 

“blacksmith”  ad .  rates  herself  —  ugh  —  it  drives 

Here  we  have  and  ad  whereby  you  away.  An  advertiser  who 


By  Warren  H.  Detwiler 


IT'S  A  PIPE  to  print  color  in  the  Salem  (Ohio)  News  by  using  the  port¬ 
able  ink  fountain  invented  by  Jim  Jackson,  left,  and  Lowell  Hoprieh, 
right,  pressmen  on  the  Brush-Moore  newspaper.  By  combining  a  length 
of  pipe  and  several  patcocks,  they  devised  a  fountain  that  allows  th* 
colored  ink  to  drip  onto  the  compensating  rollers.  Gallon  cans  with 
gate  valve  attachments  are  used  to  feed  the  ink  into  the  pipe. 


Foreman  Appointed 
For  550-Man  Shop 


Charles  Schmidt,  a  printer 
for  31  years,  has  been  appointed 
acting  general  foreman  of  the 
New  York  Times  composing 
room.  Joseph  Lane  retired  after 
serving  as  foreman  for  30  years. 
Mr.  Schmidt,  formerly  night 
foreman,  now  has  charge  of  a 
working  force  of  550  men. 

Chuck  Schmidt  sei'ved  his  ap¬ 
prenticeship  on  the  Cleveland 
Plain  Dealer,  worked  on  the 
Cleveland  News  and  Philadel¬ 
phia  Ledger  before  he  came  to 
the  Times  in  1926.  He  had 
started  in  the  tradition  of  the 
tramp  printer  but  at  22,  when 
he  reached  New  York,  he  settled 
down. 


ntoouenoN  piooucts  ra* 
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CARISON  HI-IO  NEWSPAPER  CHASE 
CARLSON  SHELL  PLATE  FINISHER 
ROP  COLOR  SEPARAUONS 


Color  Ink  Blending 
Chart  for  Pressroom 

A  color  selector  chart  to  help 
the  pressroom  in  making  ink 
_  -  ,  .  _  -  .  blends  has  been  developed  by 

Patent  tor  Fountain  united  states  Printing  Ink 

--  Corp.  in  cooperation  with  the 

W  -  ANPA  Mechanical  Department 

Waynesboro  Publishing  Corp, 

has  obtained  a  patent  on  the  Called  “Spectroplan,”  it  con- 
Ellee  Portable  Color  Ink  Foun-  sists  of  a  display  of  132  colon 
tain  which  was  invented  by  based  on  ANPA-AAAA  Stand- 
Ernest  E.  Butcher,  a  former  Colors  and  printed  on  32- 
News- Vtr^'m’on  pressman,  and  Pound  newsprint  with  portions 
Louis  Spilman,  editor-publisher  'o  reverse  side  backed  np 
of  the  newspaper.  The  fountain  newspaper  black  matter, 

was  developed  primarily  for  use  object  of  this  arrangement 

with  a  Duplex  tubular  press  but  **  to  give  the  colors  in  the  dis¬ 
it  has  been  used  successfully  play  the  true  production  look 
on  other  types  of  presses.  of  a  newspaper  piage. 
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CHICAGO  (UD)  —  Pereira  & 
Associates,  architects  and  engi¬ 
neers,  has  specialized  for  years 
in  the  design  and  planning  of 
newspaper,  publishing  and 
printing  plants  —  including  ad¬ 
ditions,  modernizations  and 
production  analyses. 
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Fixed  Position  of  Ink  Fountain 
Advantageous  in  2-Color  Work 

By  Richard  Little  III 

Promotion  Manager,  Seranlon  (Pa.)  Tribune 


(Text  of  a  paper  delivered  at 
the  Mid-Atlantic  Newspaper  Me¬ 
chanical  Conference.) 

With  the  introduction  of  a 
second  color  into  the  ROP  color 
picture,  the  possibilities  become 
more  than  two  fold  —  because 
now  it  is  possible  to  print  not 
only  spot  color  but  some  process 
work  as  well. 

About  99%  of  the  two-color 
work  we  have  been  called  upon 
to  do  falls  into  the  spot  color 
category. 

Stereotyping  Procedure  ... 

We  usually  work  from  engrav¬ 
ings  and  type.  Since  most  of  our 
color  work  in  two-color  is  local, 
either  our  own  engraver  or  one 
of  the  commercial  engravers 
makes  the  cuts  which  include 
the  necessary  registration 
marks. 

The  black  engravings  will 
contain  all  of  the  registration 
marks  and  each  color  engraving 
will  have  four  of  its  own.  In  two- 
color  work,  therefore,  the  black 
plate  will  have  at  least  eight 
registration  marks.  The  engrav¬ 
ings  are  fastened  to  the  page 
form  which  also  contains  any 
type  necessary  by  the  use  of 
metal  pins  for  which  holes  have 
been  drilled  through  the  regis¬ 
tration  marks  into  the  base  ma¬ 
terial  below.  The  black  plate 
which  contains  all  of  the  marks 
is  used  as  the  jig  for  the  other 
two  color  plates. 

When  the  engravings  have 
each  in  turn  been  registered,  a 
page  mat  is  rolled  for  each  color 
I  or  a  total  of  three  mats  for  the 
color  page.  These  mats  are  then 
taken  by  the  same  man  who 
rolled  them  and  they  are  cast 
and  routed  so  that  only  the  ma¬ 
terial  needed  to  print  each  color 
•8  left  on  each  of  the  three  press 
plates. 

Only  on  Straight  Run 

Because  we  only  run  color 
on  straight  run,  the  number  of 
plates  in  each  color  is  doubled 
to  we  have  six  plates  to  be  cast 
'  and  routed.  If  there  are  no  large 
open  areas,  little  or  no  routing 
of  the  black  plate  is  required. 

The  two  color  plates  are 
routed  down  about  1/16"  from 

editor  8c  publisher 


type  high  to  insure  against  the 
open  areas  picking  up  any  ink. 

We  keep  four  dummy  plates 
on  hand  to  use  in  the  lock-up 
of  the  color  plates  as  this  is  re¬ 
quired  in  our  color  set-up. 

Press  Procedure  .  .  . 

Our  press  is  a  Duplex  4  units, 
4  plate  wide  with  double  folders. 
Vintage  about  1920.  To  handle 
color,  we  have  a  standard  four- 
page  black  fountain  permanent¬ 
ly  mounted  in  back  of  one  of 
our  regular  fountains.  The  color 
fountain  is  equipped  with  page 
separators  and  individual  duct 
rollers  and  feed  action.  This  ar¬ 
rangement  was  installed  in  1931. 

We  have  duct  rollers  cut  for 
the  color  fountain  so  that  color 
can  be  used  in  any  position  or 
combination  of  positions  on  the 
cylinder.  And  our  intermediate 
and  vibrator  rollers  are  sepa¬ 
rated  in  the  center  to  permit 
the  use  of  color  on  one  side  and 
black  on  the  other  without  the 
fear  of  them  running  together 
on  the  ink  drum.  The  finished 
color  plates  are  put  on  the  color 
cylinder  in  the  proper  position 
(one  on  each  side)  and  locked 
up  with  the  dummy  plates. 

The  sheet  (from  a  half  roll) 
is  led  through  the  first  impres¬ 
sion  cylinder  on  the  working 
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side  of  the  press  to  pick  up  the 
two  black  first  impression  pages; 
then  through  regular  lead  into 
second  impression  where  it  picks 
up  the  first  color,  up  through 
a  set  of  compensating  rollers,  up 
and  over  a  drag  roller,  through 
a  pair  of  angle  bars  which  carry 
the  sheet  to  the  off-side  of  the 
press,  down  and  through  the 
color  cylinder  to  pick  up  the 
second  color;  up  and  through 
another  set  of  compensators, 
over  to  the  next  unit  (skipping 
first  impression  cylinder)  and 
through  the  second  impression 
cylinder  where  it  picks  up  the 
black  on  the  color  page  and  its 
companion  (lockup)  page. 

The  compensating  rollers  give 
the  control  for  vertical  register 
and  the  angle  bars  give  adjust¬ 
ment  from  side  to  side. 

Test  Edition 

We  use  our  Blue  Streak  or 
Bull  Dog  edition  to  adjust  regis¬ 
ter  and  color  intensity  since 
speed  rather  than  quality  of 
printing  is  the  important  factor 
in  getting  out  this  edition. 

Whenever  possible,  the  black 
page  which  locks  up  with  the 
black  color  page  should  be  proof¬ 
read  and  corrected  entirely  be¬ 
fore  the  first  edition. 

Minimum  size  requirements  of 


a  page  or  at  least  7  columns 
will  eliminate  the  possibility  of 
having  to  makeover  the  color 
page  itself. 

Our  set-up  has  served  us  very 
well  for  27  years  and  even  with 
only  intermittent  use  each  year 
over  this  period,  it  has  paid  for 
itself  many  times  over.  Any 
press  similar  to  ours  can  be 
adapted  to  handle  two  color 
work  with  slight  modification. 
The  fixed  position  of  the  ink 
fountain  at  first  glance  seems 
to  suggest  disadvantages  but 
such  is  not  the  case.  The  beauty 
of  our  system  is  than  any  good 
pressman  can  use  it  without  any 
great  amount  of  experience  with 
the  press. 

In  two  color,  we  have  a  mini¬ 
mum  deadline  of  a  week  for  the 
original  order  and  a  copy  dead¬ 
line  of  72  hours.  Corrected 
proofs  must  be  back  in  our 
hands  48  hours  before  publi¬ 
cation. 

• 

Press  Sold  to  Weekly 

Altoona,  Pa. 

The  32-page  Goss  press  of 
the  recently  suspended  Altoona 
Tribune  and  stereotype  equip¬ 
ment  have  been  sold  to  the 
Graphic  Printing  Company  of 
Portland,  Ind.  This  firm  pub¬ 
lishes  a  weekly  offset  tabloid. 


CHASES 

THE  BEST  AND  MOST  ECONOMICAL 
MONEY  CAN  BUYI 
Amsca’s  alactricatly  waltfetf  staal  ebasas, 
with  tha  smaathly  graund  jaints  ara  warld 
ranawnad. 

Amsca  Alaminam  Chatat  ara  tpacifically 
aiada  far  oparatians  wharain  lightnass  It 
a  datirad  factar.  Staal  insart  sapparti  ra- 
dacat  waar  ta  a  minifflam  at  tha  cantact 
paints  af  tha  faat  stich  and  sida  wadga 
tcrawt. 

Sqaarad  and  traa  Anisca  Chatat  ara  pat- 
tarnad  fram  a  tamplata  ar  a  blaa  print. 
Amsca  sappliat  a  “camplata  chasa  lina", 
far  nawtpapars,  cammarcial  printars,  star- 
aatypars  and  alaetratypars.  SUndards  ar 
spacialt  ara  availabla. 

CATUK  ATUUMf  FIM  KUIK  N  WMtf  MfCT 

ANIIICM  STEEL  CHASE  CONPAMT 

}1  U  rOiTT^ISlTN  AVtIlUf  im  QUM  CITT  1.  A  1 

for  April  12,  1958 


TALK 

IS 

CHEAP 

. . .  your  printing 
equipment  is  not. 

When  we  say  we  can  move 
one  press  or 
an  entire  plant,  we 
mean  we’ve  been  doing 
just  that  for  38  years. 

Have  our  field  engineer 
give  you  a  free  estimate. 


CENTRAL  NEWSPAPER 
INSTALLATIONS,  INC. 

subsidiary  of : 

Central  Rigging  &  Contracting  Corp. 


St.  Petersburg,  Florida  Office: 
lat  Federal  Bank  Bldg.. 

P.O.  Box  670 

St.  Peteraburg  6-7404 


N.Y.C.  Home  Office: 
675  Washington  St. 
New  York  14.  N.  Y. 
ORegon  6-6100 


DISMANTLING  •  MOVING  •  ERECTING  •  INSTALLING 

From  Coast  to  Coast 
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IDEAL  ROLLER  &  MANUFACTURING  CO, 


Plant  •  Equipment 


Is  it  cheaper  to  tie  news¬ 
paper  bundles  with  twine  or 
with  wire?  The  question  arose 
during  discussion  of  the  United 
Shoe  Machinery  Corporation’s 
development  of  a  twine  bundling 
machine  at  the  Mid-Atlantic 
Newspaper  Mechanical  Confer¬ 
ence.  (E&P,  March  22). 

R.  L.  Drew,  product  manager 
for  United  Shoe’s  Tymaster,  has 
offered  this  comparison  of  prices 
in  clarification: 

The  cost  per  pound  of  twine  is 
nearly  twice  that  of  wire  used 
to  tie  newspapers;  i.e.  Sisal 
twine  23c  to  25c  delivered,  news¬ 
paper  wire  12c  to  I8c  delivered. 
However,  the  cost  of  tying  a 
bundle  of  newspapers  is  actually 
the  number  of  feet  of  twine  or 
wire  used  to  tie  a  bundle.  Sisal 
twine  is  cheaper  than  wire  on  a 
per  foot  basis. 

To  illustrate :  the  approxi¬ 
mate  cost  per  foot  of  wire  com¬ 
pared  to  the  sisal  twine  used  in 
the  tymaster  is  as  follows: 

Wire 

16  qavge  16  gnugf 
ft./pound  96  ft.  72  ft. 

Strength  200#  250# 

Cost/lb.  14c  12c 

(delivered) 

Cost/1000  ft.  $1.46  Sl.fifi 
Sisal  Twine 
1  ply  medium  1  ply  fixf 
ft./pound  300  ft.  405  ft. 
Strength  220#  185# 

Cost/pound  2314  c  24 ’ac 

(delivered) 

Cost/1000  ft.  $.78  $.6'> 


The  30th  Annual  ANPA  Me¬ 
chanical  (inference  in  June  will 
concentrate  on  basic  problems 
in  all  phases  of  newspaper  jn  o- 
duction. 

Dates  for  the  conference  are 
June  22-25  and  the  place  will  be 
Chalfonte-Haddon  Hall  at  At¬ 
lantic  City. 

The  preliminary  program  an¬ 
nounced  by  Richard  E.  Lewis, 
manager  of  the  ANPA  Mechan¬ 
ical  Department,  lists  two  full 
sessions  for  discussion  of  ROP 
Color  printing. 

The  keynote  address  at  the 
conference  will  be  given  by  D. 
Tennant  Bryan,  president  and 
publisher  of  the  Richmond  (Va.) 
Times-Dispatch  and  News 
Leader,  at  the  Monday  morning 
Opening  Session.  The  remainder 
of  the  session,  to  be  moderated 
by  J.  Harold  Mintun,  production 
manager  of  the  Pittsburgh 
(Pa.)  Press  and  chairman  of 
the  Mechanical  Committee,  will 
be  devoted  to  a  “What’s  News 
In  Equipment”  Session.  This  is 
a  new  feature  of  the  Confer¬ 
ence  and  will  be  comprised  of 
short,  concise  presentations  by 
18  to  20  manufacturers  and 
suppliers. 

One  entire  session  will  be  de- 
vited  to  the  new  developments 
and  improvements  that  have 
taken  place  in  the  engraving 
field.  Advertising  problems  — 
both  black  and  white  and  color 
— will  be  covered  by  advertising 
agency  and  newspaper  person¬ 
nel  in  the  Wednesday  afternoon 
session. 

The  Machinists  Session  i  s 


JACK'S  JACK — For  a  total  cost  of  $21,  John  Cice  put  together  a 
wheel  jack  that  enables  him  to  work  on  brakes,  bearings  or  anything 
inside  the  axle  housing  of  trucks  used  by  the  Canton  (Ohio)  Repository. 
Jack,  a  Repository  truck  mechanic,  received  an  award  for  his  idea. 


Gardiner,  of  the  lndia}inpolis 
(Ind.)  Star  and  News,  y^-ill 
moderate  the  session.  ' 


Camera  Designed 
For  Photo  Copying 

Chicago 

The  Clydesdale  Reproportion¬ 
ing  Camera,  designed  to  reduce 
artwork  and  type  in  column 
width  without  loss  of  linage,  is 
now  available  through  Graphic 
.Arts  Research  Foundation. 

The  camera  embodies  improve¬ 
ments  in  the  art  of  process 
photo  copying  originally  called 
Stretchtype’*  (E&P,  Dec.  13. 
’52,  page  65).  The  Clydesdale 
camera  is  a  normal  photo  en¬ 
graver  process  copy  camera. 

“Newspaper  engraving  de¬ 
partments  will  be  able  to  use 
the  Clydesdale  Repor])ortioning 
Camera  for  straight  work,”  ex¬ 
plained  Fred  H.  Bartz,  director 
of  GARF.  “A  newspaper  can 
accept  original  art  and  copy 
intended  for  insertion  into  a 
2’’s  inch  column  and  reduce  it 
to  I's  inches  without  linage 
loss.” 


The  nation's  finest  ROP  Color  Editions 
are  being  run  daily  with  Ideal  DX 
Newspaper  Rollers. 

Four  large  Ideal  plants  — one  in  your 
vicinity— and  sales  representatives 
everywhere,  eager  to  give  you  service 
and  assistance. 

Fast  regrinding  facilities  available 
whenever  needed. 


cisco  Chronicle,  Presses  and  Mailing 

•  Room  in  Addition 

Sioux  City,  Iov» 

HUMPS  A  new  fireproof  $260, OOf 

Hoe  or  Goss  production  and  sales  buildisg 

(uipment.  been  constructed  for  th< 

Sioux  City  Journal-Tribune 
newspapers  and  Perkins  Bros. 

neiit  Services,  Inc.  Co.  stationery  store.  New 

presses  have  been  installed. 
EDITOR  &  PUBLISHER  for  April  12,  195* 
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Our  research  staffs  at  home  and  abroad 
put  scientific  agriculture  to  work  in  Central  America, 
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improving  farm  output,  helping  to  raise  living  standards. 

United  Fruit  Company 

General  Offices:  80  Federal  St.,  Boston  10,  Mass. 

COLOMBIA  •  COSTA  RICA  .  CUBA  •  DOMINICAN  REPUBLIC  •  ECUADOR  .  GUATEMALA  •  HONDURAS  •  NICARAGUA  •  PANAMA 
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Social  Science 
Area  Chosen 
For  Workshop 

Summer  Press-Education 
Workshops  for  teachers  in  jun¬ 
ior  and  senior  high  schools  have 
been  set  up  at  three  univer¬ 
sities  as  a  means  of  providing 
teachers  with  methods  to  help 
them  use  daily  newspapei's  as 
classroom  material. 

The  project  has  the  joint 
sponsorship  of  a  committee  of 
educators,  representing  national 
groups  within  the  National  Edu¬ 
cation  Association,  and  the 
Youth  Reading  Attitudes  Study 
Committee  of  the  International 
Circulation  Managers  Associa¬ 
tion. 

The  workshops  will  be  at 
State  University  of  Iowa,  Iowa 
City,  June  22  to  July  3,  Dr. 
John  H.  Haefner,  director; 
Syracuse  University,  Syracuse, 
N.  Y.,  July  16-26,  Dr.  Roy  A. 
Price,  director;  and  University 
of  California  at  Los  Angeles, 
Aug.  4-15,  Dr.  Howard  E. 
Wilson,  director. 

Teachers  sought  this  year  are 
to  be  from  the  social  science 
field  because  that  is  where 
newspaper  usage  now  is  most 
frequent,  it  was  explained  by 
C.  K.  Jefferson,  Des  Moines 
(Iowa)  Register  and  Tribune, 
chairman,  ICMA  Youth  Reading 
Committee. 

In  each  of  three  universities, 
20  teacher-students  will  be 
awarded  scholarships  from 
funds  provided  by  ICMA.  Ap¬ 
plications  for  scholarships  are 
to  be  made  to  the  director  of 
the  workshop. 

Workshop  directors  will  as¬ 
sume  the  responsibility  of  se¬ 
lecting  scholarship  winners. 


with  METRO 
NEWSPAPER  SERVICE 


Including  Metro's  idea 
packed  PIUS  BUSINESS, 
which  comes  with  every  edi¬ 
tion.  Write  us  or  ask  our 
representative  to  show  you 
these  other  proven  linage 
building  services: 

•  Mttr*  Otporlmenl  Slort  Servic* 

•  Fashion  Rtvitw  Strvict 

•  Srtottr  Soles  Service 

•  Metro's  Special  Sections 

•  Metro's  look  of  Heodings 

.  .  .  And  many  other  supple¬ 
mentary  services  that  mean 
PLUS  BUSINESS  for  your 
Newspaperl 


Arbitration  Fought 
In  Critic’s  Dismissal 

New  Orleans 
The  Item  Company  is  challeng¬ 
ing  the  authority  of  a  Federal 
judge  to  order  arbitration  in 
the  case  of  Ewing  Poteet,  who 
was  discharged  Feb.  20,  1957 
after  working  seven  years  as 
music  and  drama  critic  for  the 
New  Orleans  Item. 

The  dispute  arose  when  the 
Newspaper  Guild  sought  to 
make  a  grievance  of  Mr.  Po- 
teet’s  dismissal  a  month  after 
the  contract  with  the  Item  had 
expired.  The  Item  has  taken  the 
position  that  the  discharge  of 
an  individual  is  not  a  matter 
subject  to  arbitration  since  he 
has  other  legal  recourse.  The 
district  court  ruled  in  favor  of 
the  Guild  and  the  Item  has 
taken  an  appeal  to  the  Circuit 
Court,  Fifth  District. 

• 

‘Most-Wanted’  Pic 
Results  in  Arrest 

Baltimore 
Mark  down  another  newspa¬ 
per  assist  to  the  FBI  in  track¬ 
ing  down  a  “Most-Wanted” 
criminal. 

Only  a  few  minutes  after  the 
News-Post,  Hearst  daily,  ap¬ 
peared  on  the  street  containing 
a  picture  of  Eugene  Russell  Mc¬ 
Cracken,  described  as  a  fugi¬ 
tive  from  Tennessee  prison,  four 
readers  tipped  the  newspaper 
that  the  man  was  living  at  a 
local  address.  FBI  agents  moved 
in  and  made  the  arrest. 

J.  Edgar  Hoover,  FBI  direc¬ 
tor,  expressed  his  appreciation 
to  the  newspaper  for  “splendid 
cooperation.” 

• 

Zoo  Stories  in  Book 

Cleveland 
A  series  of  Cleveland  Press 
stories,  “Neighbors  in  the  Zoo,” 
is  about  to  be  published  in  a 
book  under  the  editorship  of 
Max  Axelrod  and  Joe  Collier  of 
the  Press.  Artist  Jim  Herron  of 
the  paper  did  the  art  work.  First 
run  will  be  50,000  copies. 


Guild  to  Honor 
Society  Editor 

Chicago 

Mary  Dougherty,  Chicago 
Sun-Times’  recently-retired  so¬ 
ciety  editor,  will  be  given  a 
golden  Page  One  Award  by  the 
Chicagro  Newspaper  Guild  April 
12.  Miss  Dougherty’s  citation  is 
for  “50  years  of  illustrious  jour¬ 
nalistic  achievement.” 

Other  Page  One  Awards  will 
be  presented  to  the  following: 

Jack  Jordan,  Sun-Times  edi¬ 
torial  artist. 

George  Bliss,  Chicago  Trib¬ 
une,  “crime  motive  story  of  Ed 
Gein.” 

Lois  Wille,  Chicago  Daily 
News,  features. 

Arlen  Large,  Wall  Street 
Journal,  agricultural  and  re- 
later  fields. 

Jay  McMullen,  Daily  News, 
“mixing  of  the  significant  and 
the  entertaining  in  City  Hall 
coverage.” 

Ralph  Walters,  Sun-Times 
photographer. 

Joseph  Kordick,  Sun-Times 
photographer,  sports  series. 

Muriel  Woloshin,  Lemer 
Newspapers,  special  wedding 
and  engagement  section. 

Page  One  Awards  will  be 
given  for  the  first  time  for 
achievements  on  the  business 
side  for  sales  skill  in  developing 
newspaper  advertising.  Awards 
will  go  to  the  following: 

Harold  Jackson,  Daily  News 
classified;  Eugene  Calabrese, 
North  Side  Newspapers  display 
ad  salesman;  and  to  Elizabeth 
Kende,  Daily  News  classified. 

Audrey  Rendall,  CNG  execu¬ 
tive  secretary,  will  receive  a 
special  award  for  the  service  to 
the  guild. 

• 

Science  Center  Town 

Cleveland 

David  Dietz,  science  editor  of 
the  Scripps-Howard  News¬ 
papers,  will  escort  readers  of 
the  Cleveland  Press  on  a  two- 
week  tour  of  Europe,  starting 
July  5.  The  trip  will  include  the 
World’s  Fair  in  Brussels  and 
scientific  centers. 


BOATING  FEATURES 

SYNDICATE 

THE  SOURCE  OF 
"BEnER  BOATING  FEATURES" 

REQUEST  RATES  AND  SAMPLES 

P.O.  BOX  1756,  CHURCH  ST.  STA.,  NEW  YORK  8,  N.  Y. 


Judgments 
Filed  Against 
Sackett  in  Va. 

Portsmouth,  Va. 

Judgments  totaling  $14,136.09 
have  been  entered  in  City  Cir¬ 
cuit  Court  against  Sheldon  F. 
Sackett,  West  Coast  newspaper 
publisher  who  bought  assets  of 
the  defunct  Portsmouth  Timet. 

The  court  awarded  $10,000 
to  Edward  Rosenbaum  and  other 
trustees  of  the  estate  of  the 
late  Jennie  Rosenbaum,  $2,000 
to  James  F.  Evans,  $849.09  to 
Virginia  Operating  Co.,  and 
$576  to  Earl  W.  McCabe. 

Mr.  Sackett’s  attorneys  who 
had  hinged  their  defense  on  a 
fine  point  of  law  were  undone 
by  a  finer  point. 

Mr.  Sackett  had  challenged 
the  jurisdiction  of  the  court  and 
had  declined  to  defend  the  suite 
beyond  having  attorneys  appear 
“specially”  to  ask  that  the  suite 
be  quashed. 

His  motion  to  quash  was  based 
on  a  contention  that  the  city 
sergeant  had  erred  in  his  han¬ 
dling  of  processes. 

That  motion  was  overruled 
March  24. 

On  the  same  day,  the  de¬ 
fense  asked  that  the  March  31 
date  for  trial  of  the  suits  on 
their  merits  be  continued.  This 
motion  also  was  overruled. 

When  the  cases  came  up 
March  31,  attorneys  for  the 
plaintiffs  argued  that  by  ask¬ 
ing  a  continuance  the  defense 
had  recognized  the  jurisdiction 
of  the  court  and  had  forfeited  its 
right  to  appear  specially. 

The  court  agreed  and  entered 
the  judgments.  Mr.  Sackett’s 
attorneys  objected,  and  were 
given  a  60-day  stay  of  execution 
to  challenge  the  ruling. 


Briant  Patterson 
In  Linotype  Post 

Briant  W.  Patterson  has  been 
appointed  manager  of  the  Pro¬ 
duction  Planning  Department  of 
Mergenthaler  Linotype  Com¬ 
pany.  He  has  been  with  Lino¬ 
type  since  1939  and  has  had  s 
broad  experience  in  all  phases 
of  Company  operations.  His  first 
assignment  was  a  special  pr®" 
ject  on  phototypesetting.  His 
father,  Walter  B.,  was  for  many 
years  Director  of  Agencies  and 
of  advertising  for  the  Mergen¬ 
thaler  Linotype  Company. 

Mr.  Patterson  succeeds  Col¬ 
lier  A.  Elliott  who  has  !«■ 
entered  the  consulting  field. 
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ut,0tO— per  mile  saving 
on  new  Connecticut  Turnpike 


SIXTY  MILES  of  the  new  Connecticut 
Turnpike  are  Asphalt-paved. 

Comparison  of  actual  bid  prices  taken 
on  a  3-mile  section  shows  that  heavy- 
duty  Asphalt  paving  was  $92,628  less 
per  mile  than  the  comparable  slab 
pavement  design  . . .  For  the  entire  60 
miles  this  saving  would  be  $5,576,680! 

On  maintenance,  heavy-duty  Asphalt 
pavement  will  save  the  Nutmeg  State 
. . .  and  your  state  . . .  money,  too. 

It’s  doing  this  in  New  Hampshire :  only 
$36.07  per  mile,  per  year,  to  maintain 
the  N.  H.  Turnpike.  It’s  also  doing  this 
in  seven  out  of  ten  states  studied  by  the 

the  asphalt  institute.  Afphalt  Institute  Building,  College  Park,  Maryland 


Oklahoma  Turnpike  Authority. 

With  modern  Asphalt  paving,  you  save 
on  first  cost.  You  save  on  maintenance. 
In  addition,  you  get  matchless 
smoother-riding  comfort :  no  thump . . . 
thump  .  . .  thump. 

And  you  feel  safer... are  safer.  Day  and 
night,  you  see  white  guide  lines  easier 
on  dark  Asphalt  paving.  Snow  melts 
faster  for  greater  safety.  And  your 
modern  Asphalt  highway  is  traction- 
textured  to  resist  skidding,  wet  or  dry. 

Write  for  “The  Better  Way  to  Better 
Roads.”  See  why  your  Interstate  High¬ 
ways  should  be  Asphalt-paved, 


Ribbons  of  velvet  smoothness... 
ASPHALT-paved  Interstate  Highways 


I 
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SYNDIC4TES 

•  Hall’s  ‘At  Our  House’ 

•  Packaged ‘Mainstream 

By  James  L.  0>llin^s 


The  wife  of  a  newspaper  edi¬ 
tor  is  collaborating  with  the 
wife  of  an  architect  to  produce 
a  weekly  column,  “At  Our 
House,”  that  Hall  Syndicate  de¬ 
scribes  as  “the  intimate  diary  of 
an  American  family.”  Release 
date:  May  10. 


Eyerly  Griffith 


Jeanette  Hyde  Eyerly’s  hus¬ 
band  is  Frank  Eyerly,  manag¬ 
ing  editor  of  the  Des  Moines 
Register  &  Tribune.  Her  friend 
and  co-author  is  Valeria  Wink¬ 
ler  Griffith.  They  are  using  the 
byline  “Jeanette  Griffith.” 

“I  don’t  know  which  one 
writes  what,”  a  Hall  spokesman 
said,  “but  they  both  work  on  it. 
The  column  is  a  composite  of 
their  home  lives.  In  other  words, 
fiction  based  on  facts.” 

No  matter  who  does  what,  “At 
Our  House”  comes  out  consist¬ 
ent  in  style  and  rich  in  warmth 
and  humor,  especially  suitable 
for  women’s  pages.  They  write 
about  entering  national  contests, 
the  family’s  missing  dog,  the 


neighbor’s  new  baby,  dad  taking 
over  son’s  paper  route. 

Mrs.  Eyerly  has  been  writing 
for  women’s  magazines  ever 
since  graduation  from  the  State 
University  of  Iowa.  She  has 
also  done  radio  and  publicity 
work. 

Mrs.  Griffith  has  been  writing 
for  the  same  length  of  time, 
selling  to  the  slicks.  A  journal¬ 
ism  graduate  of  Drake  Univer¬ 
sity,  she  has  taught  classes  there 
in  writing  and  marketing,  done 
promotion  and  edited  magazines 
and  weekly  newspapers. 

>•:  *  « 

'Mainstream  of  America' 

Doubleday  Syndicate  has  for 
Sept.  7  release  a  newspaper 
series  package  deal  called  “The 
Mainstream  of  America.” 

Such  authors  as  Bruce  Catton, 
John  Dos  Passos,  Stewart  H. 
Holbrook  and  Hodding  Carter 
are  included  in  the  series. 

This  is  not  a  condensation  or 
serialization  of  their  best-selling 
books.  Instead  the  syndicate  has 
taken  from  each  book  four  to 
six  selections  of  approximately 
4,000  words  each,  suggesting  the 
passages  as  ideal  for  Sunday 
supplements. 

This  technique  has  been  used 
Doubleday  said,  “because  con¬ 
densation  and  serialization  of 
entire  books  would  desti’oy  their 
narrative  quality  and  reduce 
them  to  a  dull  chronology  of 


Double  deal  . .  .  both  n  ill ! 

Uondi  and  Fatty  make  a  big  deal.  If  Fatty  turns  ( 
out  for  the  ball  team.  Dondi  will  help  build  his 
spaceship.  With  advantages  for  both— both  win!  ; 
Simple,  human,  warm-hearted  situations  like  ' 
this  are  constantly  adding  new  fans,  friends,  and  readers  for  | 

Dondi  I 

The  lovable  waif  has  a  big  welcome  mat  for  him  everywhere! 

He's  popular  with  every  member  of  the  family  from 
contemporaries  his  own  age  all  the  way  up  the  scale... with  both  j 
sexes... and  with  every  income  bracket,  including  the  top. 

Dondi  gives  readers  a  lift— and  lifts  circulation!  For  proofs 
and  prices,  phone,  wire,  or  write  Mollie  Slott.  Manager . . . 

Vhicaffn  Trihune^Xew  Ynrh  i\»u\s 

^uljaino,  Xt‘ir  York 
Tribune  Tairfr,  I’hlraau 


dates  and  facts.” 

The  series  will  run  a  little 
over  a  year,  and  newspapers 
have  to  buy  it  as  a  package, 
with  the  option  of  either  post¬ 
poning  some  books  or  dropping 
them  altogether.  There  are  13 
books  in  the  series,  with  six 
more  in  the  editing  stages. 

The  first  four  books  ready 
for  this  Fall  are  “The  Lone¬ 
some  Road,”  by  Saunders  Red¬ 
ding;  “New'  Found  World,”  by 
Harold  Lamb;  “The  Men  W’ho 
Made  the  Nation,”  by  Mr. 
Passos;  and  “The  Age  of  the 
Moguls,”  by  Mr.  Holbrook. 

Lewis  Gannett,  former  book 
i-eviewer  for  the  New  York 
Herald  Tribune,  is  editorial 
supervisor  of  the  project. 

*  *  * 

Syndicate  Manager 

While  on  the  subject  of 
Doubleday,  let’s  introduce  the 
syndicate’s  new  manager,  pretty 
Joyce  Berni  w'hose  laughter  is 
music.  Joyce,  for  the  past  tw’o 


Joyce  Bern! 


years,  has  been  handling  motion 
picture  and  TV  rights  in 
Doubleday  books.  Before  that 
she  was  with  the  piogramming 
department  of  ABC-TV.  She  has 


a  degree  from  Hunter  College 
and  a  delicious  knowledge  of  fine 
Italian  foods. 

m  * 

Graphologist  StufTord 

A  lady  who’s  been  around  the 
newspaper  scene  for  some  time 
dropped  in  the  other  day  to  tell 
about  her  latest  venture. 

Murial  Stafford  has  deep-set, 
squinty  blue  eyes  and  a  deep-set 
knowledge  of  her  trade — geoph- 
ology.  She’s  been  a  handwriting 
analyst  for  the  New  York  Daily 
Mirror,  the  New  York  World- 
Telegram  and  Sun  and  the  Neir 
York  Post. 

“I  have  a  daily  and  Sunday 
column  going  in  the  Boston 
Herald,”  she  said.  “It’s  called 
‘Your  Marriage  and  Your  Hand- 
w'riting’  and  it’s  about  300 
words.” 

She’s  at  a  point  now’,  she  said, 
where  she  would  like  to  talk 
business  with  a  syndicate.  “Car¬ 
rying  this  thing  on  alone  is  an 
awful  strain,  you  know’.”  (Fa¬ 
miliar  words.) 

Miss  Stafford,  in  case  you’re 
interested,  can  be  reached  at 
54  Clover  St.,  Larchmont,  N.  Y. 
She  can  tell  by  your  pen  strokes 
whether  you’re  sincere,  so  be 
sincere  or  use  a  typewriter. 

*  *  * 

Maddox  Series 

Gaynor  Maddox,  NEA  Seivice  ' 
food  editor,  has  written  six  ^ 
articles  on  outdoor  cooking  for 
June  release.  This  will  be  fol- 
low’ed  by  six  more  pieces  on 
“tasty  dishes  prepared  on  the 
road”  and  a  series  on  what  teen¬ 
agers  like  to  eat  and  cook. 

*  «  * 

Vi'orldwide  Cliaiige> 

Arthur  Fletcher,  Worldwide  | 
Press  Service  executive  editor,  j 
reports  he  has  assumed  control  j 
of  the  agency.  Robert  Neville  is  |' 
Mediterranean  correspondent;  I 
Stanley  Rich,  ex-AP,  is  corres-  I 
pondent  in  Hong  Kong;  and  | 
Vivian  Fletcher  is  now  WPS  I 

associate  editor’.  1 


*  *  * 

(pOidds  to  London 

Chester  Gould,  creator  of  the 
Chicago  Tribune-New  York 
News  Syndicate  “Dick  Tracy” 

strip,  and  Mrs.  Gould  flew  to 

London.  Mr.  Gould  said  he  will 
be  plot  hunting  for  a  situation 
that  might  take  his  famous  de¬ 
tective  to  England. 

•  «  * 

Sulliran  Sells 

Ed  Sullivan,  syndicated  col¬ 
umnist  and  TV  personality,  has 
sold  his  Southbury,  Conn.,  J250,- 
000  cattle  farm — 176  acres— to 
United  Hotel  Corp.,  a  Deleware 
company. 
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THEY’VE 

GOT  OUTER  SPACE 
ON  A  STRING 
IN  NEW  ENGLANO 


It  was  no  surprise  around  these  parts  when  Ex¬ 
plorer’s  “beeps”  began  sending  down  our  first 
reliable  information  on  outer  space.  After  all. 
“Yankee  ingenuity”  played  a  big  part  in  making 
those  beeps  possible,  and  in  keeping  them  com¬ 
ing.  Tiny  silicon  transistors  for  the  telemetering 
circuits,  the  ceramic  coating  which  makes  tem¬ 
perature  control  possible,  several  of  the  unique 
recording  instruments  themselves ...  all  products 
of  New  England  research. 

It’s  this  same  research  that  provides  a  sound 
basis  for  the  area’s  diversified  industry,  and 
keeps  it  healthy.  Last  year  more  than  700  new 
plants  or  major  expansions — over  $250  million 
worth — testified  to  local  industry’s  faith  in  the 
future  .  .  .  and  created  over  22,000  new  jobs. 
Total  personal  income  in  the  six-state  region  shot 
past  the  $21.5  billion  level. 

Add  it  all  up  and  it  still  comes  out  a  healthy,  high 
living  economy  .  .  .  with  more  spendable  money 
per  capita  than  you’ll  find  in  any  comparable 
area  in  the  country.  If  you  have  something  to 
sell,  there’s  no  better  time  to  find  out  for  your¬ 
self.  Come  on  up  and  sell  New  England  through 
the  New  England  newspapers. 


This  campaign  sponsored  by  these 
newspaper  leaders: 

MAINE— Bangor  Daily  News  (M). 

VERMONT — Barre  Tints  (E),  Bennington  Banner  (E),  Burling¬ 
ton  Fret  Press  (M),  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (M&E).  Boston  Globe  (S), 
Brockton  Enterprise  A  Times  (E),  Fall  River  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Haverhill  Gazette 
(E),  Lawrence  Eagle-Tribune  (MAE),  Lynn  Item  (E)  North 
Adams  Transcript  (E),  Pittsfield  Berkshire  Eagle  (E),  Taunton 
Gazette  (E),  Waltham  News  Tribune  (E). 

NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E).  Manchester 
Union  Leader  and  New  Hampshire  Sunday  News  (M,  EAS). 

RHODE  ISLAND— West  Warwick  Pawtuxet  Valley  Daily  Times 
(E),  Providence  Bulletin  (E),  Providence  Journal  (M),  Provi¬ 
dence  Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT— Ansonia  Sentinel  (E).  Bridgeport  Post  (S), 
Bridgeport  Post-Telegram  (MAE),  Bristol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meri¬ 
den  Record-Journal  (MAE),  New  Britain  Herald  (E),  New  Haven 
Register  (EAS),  Norwich  Bulletin  and  Record  (MAE),  Torrington 
Register  (E),  Waterbury  Republican  A  American  (MAE),  Water- 
bury  Republican  (MAS). 


Sell  New  England  with  Newspapers 
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FCC  Inquiry 
Report  Covers 
Boston  Case 

Washington 

The  interim  report  of  the 
House  Oversight  Subcommittee 
lays  the  basis  for  Congressmen 
to  take  a  longer  look  at  the 
granting  of  a  television  permit 
to  Boston  Herald-Traveler  in¬ 
terests,  if  they  so  desire. 

The  committee  which  has  been 
examining  practices  of  the  Fed¬ 
eral  Communications  Commis¬ 
sion  heard  former  FCC  Chair¬ 
man  George  McConnaughey’s 
story  of  the  Boston  Channel  5 
rivalry  toward  the  close  of  its 
hearings  just  before  Easter  re¬ 
cess. 

Mr.  McConnaughey’s  testi¬ 
mony,  in  summary,  was  that  he 
had  lunched  with  Robert  Choate, 
publisher  of  the  Herald-Trav¬ 
eler,  when  the  latter  extended 
an  invitation  because  “he  just 
wanted  to  meet  me.”  The  con¬ 
versation  was  kept  away  from 
the  pending  Boston  case,  Mr. 
McConnaughey  said. 

Some  time  after  this  lunch¬ 
eon  meeting,  he  said,  two  men 
from  the  Boston  Globe  came  to 
his  office  and  “they  just  read 
the  riot  act  to  me  about  ever 
considering  voting  for  the  Trav¬ 
eler.” 

The  Globe,  Mr.  McCon¬ 
naughey  said,  wasn’t  even  a 
party  to  the  proceedings. 

The  former  chairman  denied 
flatly  that  Secretary  of  Com¬ 
merce  Sinclair  Weeks  had  ever 
contacted  him  about  the  Boston 
case. 

The  Boston  grant  has  figured 
in  the  FCC  inquiry  because  it 
was  one  in  which  the  Commis¬ 
sion  split  in  over-ruling  an  ex¬ 
aminer’s  recommendation  that 
the  permit  be  given  to  an  ap¬ 
plicant  without  newspaper  con¬ 
nections. 


Riemer  Retires, 
Textile  Editor 

Harry  Riemer,  editor  of  the 
Daily  News  Record,  is  retiring 
May  31.  He  has  completed  41 
years  with  Fairchild  Publica¬ 
tions,  Inc.  Accompanied  by  Mrs. 
Riemer,  he  will  leave  about  the 
middle  of  June  on  a  trip  through 
South  America  studying  textile 
and  needle  industry  operations 
there. 

Appointment  of  Stephen  S. 
Marks  as  editor  of  Daily  News 
Record,  effective  June  1,  was 
announced  by  Louis  W.  Fair- 
child,  president  of  Fairchild 
Publications.  Mr.  Marks  has 
been  associate  editor  for  12 
years.  He  has  been  associated 
with  Daily  News  Record  for 
over  30  years. 

For  27  years,  first  as  cotton 
goods  editor  and  then  as  dry 
goods  editor,  Mr.  Riemer’s  work 
had  been  largely  among  the 
mills  and  in  the  old  Worth 
Street  market.  After  his  ap¬ 
pointment  as  editor  on  the  paper 
on  June  1,  1944,  these  activities 
expanded  into  every  branch  of 
textiles,  as  well  as  every  phase 
of  men’s  and  boys’  wear  and 
related  industries. 

During  World  War  II,  with 
the  encouragement  of  Louis  W. 
Fairchild,  president  of  Fairchild 
Publications,  he  made  the  Daily 
News  Record  a  vital  part  of  the 
war  effort.  He  attended  and 
covered  nearly  every  Army- 
Navy  “E”  award  in  industries 
covered  by  Fairchild  papers. 

Mr.  Riemer  was  assigned  by 
the  late  Gen.  Brehon  Summer- 
vel,  head  of  Army  Service 
Forces,  to  write  the  story  of 
textile  and  apparel  phases  of 
the  war  operation  in  the  Pacific 
Far  East. 

Mr.  Riemer  was  a  war  cor¬ 
respondent  in  General  Mac- 
Arthur’s  public  relations  camp 
in  Manila,  accredited  to  the 
Daily  News  Record.  At  the 


Harry  Riemer 


same  time  he  represented  the 
Quartermaster  General  on  this 
mission. 

With  his  wife,  Helen,  Harry 
Riemer  has  flown  over  one  and 
one-half  million  miles  including 
their  eight-month  world  air  tour 
in  1955.  He  is  the  author  of  a 
two-volume  book,  “The  World  Is 
Catching  Up,”  which  is  an  ac¬ 
count  of  his  round-the-world  trip 
observing  textile  and  needle  in¬ 
dustry  developments  in  foreign 
countries. 

Editorial  Byline 
Bill  Introduced 

Providence,  R.  I. 

A  bill  before  the  Rhode  Island 
Legislature  would  require  that 
any  communication  or  editorial 
relating  to  a  candidate  for  a 
public  office,  or  a  referendum 
question,  published  by  any  daily 
newspaper,  must  identify  the 
writer. 

Introduced  by  Sen.  James  J. 
Pollitt  ( Democrat — Pawtucket) , 
the  measure  was  referred  to  the 
judiciary  committee. 

The  bill  also  would  require 
that  the  name  and  address  of 
any  person  writing  a  letter  to 
the  editor,  or  an  editorial  “de¬ 
signed  or  tended  to  aid,  injure 
or  defeat  any  candidate  for  pub¬ 
lic  office,  or  any  question  sub¬ 
mitted  to  the  voters,”  be  pub¬ 
lished  therewith. 

It  provides  for  a  penalty  of 
a  fine  of  $100  to  $600,  or  im¬ 
prisonment  up  to  three  months. 

A  few  days  before  introduc¬ 
ing  the  bill.  Senator  Pollitt  an¬ 
nounced  that  he  planned  to  do 
so  after  Sen.  James  H.  Don¬ 
nelly,  Republican  majority 
leaner,  made  a  speech  attack¬ 
ing  an  editorial  on  special  elec¬ 
tions  that  had  appeared  in  the 
Evening  Bulletin.  Senator  Don¬ 
nelly  charged  that  the  newspa¬ 
per’s  editorial  iwlicy  was  “in¬ 
consistent.” 


Worthy  Files 
Passport  Plea 
In  U.S.  Court 

Washington 

William  Worthy  Jr.,  went  to 
Federal  Court  here  this  week 
in  an  effort  to  establish  the 
right  of  a  newspaperman  to 
travel  under  passport  protec¬ 
tion  to  any  part  of  the  world 
to  which  his  work  may  call  him. 

Mr.  Worthy  went  to  Red 
China  in  1956  and  made  a  stop¬ 
over  in  Hungary  while  return¬ 
ing  to  the  United  States.  The 
trips  were  in  defiance  of  a  State 
Department  policy  declaring 
both  nations  out  of  bounds. 
When  his  passport  came  up  for 
renewal,  action  was  withheld; 
when  he  refused  to  accept  the 
travel  document  subject  to 
promise  not  to  visit  named  com¬ 
munistic  countries,  the  Depart¬ 
ment  denied  reissue.  Review 
agencies  within  the  State  De¬ 
partment  sustained  the  refusal, 
clearing  the  way  for  court  test 

Mr.  Worthy  contends  that  his 
trips  to  China  and  Hungary 
were  pursuant  to  assignments 
from  the  Baltimore  Afro-Ameri¬ 
can,  Columbia  Broadcasting  Sys¬ 
tem,  and  the  New  York  Post. 
He  said  he  was  not  asked  to 
display  his  passport  but  he  is 
not  setting  up  non-use  as  a  d^ 
fense.  The  newsman,  through 
Atty.  William  M.  Kunstler,  con¬ 
tends  restriction  on  his  travel 
is  a  violation  of  his  constitu¬ 
tional  rights  as  a  newsman. 

The  complaint  asking  that 
Secretary  of  State  Dulles  be  rfr 
quired  to  grant  a  passport  to 
Mr.  Worthy,  was  filed  by  Mr. 
Kunstler,  New  York  attorney 
appointed  by  the  American 
Civil  Liberties  Union. 

It  denied  the  State  Depart¬ 
ment’s  charge  that  Mr.  Worthy 
misused  his  passport  to  enter 
China  or  Hungary.  It  declared 
that  the  “arbitrary,  capricious" 
denial  of  the  passport  has  in¬ 
terfered  with  Mr.  Worthy’s 
practice  of  his  profession  and 
caused  him  financial  injury. 

“Plaintiff,  as  a  press  and  ra¬ 
dio  correspondent,  has  an  abso¬ 
lute  right  to  travel  for  the  pur¬ 
pose  of  engaging  in  the  gather¬ 
ing  and  reporting  of  news  in 
any  area  of  the  world  which  he 
or  his  employer  deems  news¬ 
worthy,  and  defendant’s  action 
in  preventing  him  from  so  doing 
is  in  direct  violation  of  the  free¬ 
dom  of  the  press,  guaranteed  to 
the  plaintiff,  and  others,  under 
the  First  Amendment  to  the 
Constitution,”  the  complaint 
states. 


Everything  in  Baltimore 
revolves  around 
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Colored  Dots 
On  Map  Show 
Who’s  Elected 

Windsor,  Ont. 

By  a  unique  application  of 
foil-color  printing,  the  Windsor 
Daily  Star  gave  its  readers  a 
comprehensive  at-a-glance  pic¬ 
ture  of  The  Canadian  general 
dection  just  a  few  hours  after 
ballot  counting  was  completed. 

Two  full  pages,  the  front  and 
back  of  a  4-page  election  sec¬ 
tion,  carried  electorial  maps  of 
*  the  Dominion,  showing  Canada’s 
265  constituencies.  On  each,  a 
solid  circle  and  the  name  of  the 
constituency  were  printed  in 
the  color  of  the  party  which  won 
the  seat  (Conservatives,  blue; 
Liberals,  red;  CCF,  green;  So¬ 
cial  Credit,  yellow;  Independent, 
orange).  Seats  where  the  out¬ 
come  was  still  in  doubt  appeared 
in  black  at  the  start  of  the  run, 
but  were  changed  to  the  color  of 
the  winning  party  as  final  re¬ 
turns  came  in. 

The  color  maps  dramatically 
showed  the  regional  strengths 
and  weaknesses  of  Canada’s 


four  major  political  parties.  The 
Conservatives  won  206  blue  dots. 

Advance  Preparation 

Well  in  advance  of  election 
day,  the  art  and  engraving  de¬ 
partment  prepared  two  plates 
for  each  page:  one  a  black  out¬ 
line  map  of  the  constituencies; 
the  other  from  an  overlay  of 
265  solid  circles  with  the  name 
of  each  constituency  stripped 
through  them.  Mats  were  rolled 
and  press  plates  cast — black 
plates  from  the  outline  maps; 
yellow,  red,  and  blue  plates  all 
from  the  engraving  showing 
constituency  names. 

Plates  were  registered  on  the 
press  on  the  Saturday  night 
preceding  Monday’s  election. 
Hairline  register  was  essential 
so  that  names  appearing  in  two 
colors  (blue  and  yellow  to  pro¬ 
duce  green,  for  example)  would 
be  sharp.  The  plates  were  then 
removed  from  the  press  and  re¬ 
turned  to  the  stereo  department. 

Early  in  the  morning  follow¬ 
ing  election  night,  the  editorial 
department  marked  up  proofs  of 
the  maps,  striking  out  colors  not 
requir^  for  each  name.  Where 
the  name  was  to  print  in  red, 
it  was  marked  off  the  blue  and 
yellow  proofs;  if  in  green,  it 
was  deleted  from  the  red  proof 
only.  Where  outcome  was  in 


doubt,  the  name  was  left  on  all 
three  proofs,  to  give  black. 

The  stereo  department  then 
routed  the  color  plates  in  ac¬ 
cordance  with  the  marked 
proofs,  and  the  plates  were  re¬ 
turned  to  the  pressroom  where 
they  were  ready  to  run  as  soon 
as  placed  on  the  press. 

As  late  results  came  in, 
pressmen  chiselled  names  off 
the  color  plates  to  change  doubt¬ 
ful  (black)  names  to  the  color 
of  the  winning  party. 

To  complete  the  election  map 
pages,  the  Star  ran  the  actual 
vote  in  each  riding  beside  the 
maps.  They  were  run  on  a  fifth 
(extra  black)  plate,  so  they  did 
not  disturb  the  map  register. 

Riding  results  were  set  in  6 
point  type  in  9-em  columns.  The 
Canadian  Press  body-type  Tele¬ 
typesetter  transmission  was 
used,  which  gave  the  required 
9-em  column  width  when  set  6 
point. 

Publisher  Retires 

COOPERSTOWN,  N.  Y. 

Frank  D.  Carpenter,  princi¬ 
pal  owner  of  the  Freeman's 
Journal,  a  weekly,  for  39  years, 
retired  March  31.  He  will  con¬ 
tinue  as  president  and  editor  of 
the  Otsego  Farmer,  companion 
weekly. 


Slight  Loss 
After  Boost 
From  5c  to  7c 

Providence,  R.  I. 

For  the  first  month  after  the 
price  of  the  Evening  Bulletin 
was  increased  from  6c  to  7c 
there  was  a  circulation  drop  of 
less  than  2%,  according  to 
James  R.  Darke,  assistant  cir¬ 
culation  manager. 

Circulation  of  the  Bulletin 
stood  at  146,515  in  February, 
Mr.  Darke  said.  The  price  in¬ 
crease  went  into  effect  on  Mon¬ 
day,  March  3.  For  the  remainder 
of  the  month  of  March,  circula¬ 
tion  averaged  143,592.  This  was 
a  loss  of  only  2,563  or  1.74%. 

Loss  for  The  Evening  Bulle¬ 
tin  was  somewhat  offset  by  a 
gain  for  the  morning  Journal, 
which  remained  at  5c.  Journal 
circulation  increased  by  724  or 
1.38%  during  March.  Sunday 
circulation  at  25c  a  copy  also 
increased,  so  that  the  combined 
circulation  of  evening,  morning 
and  Sunday  was  down  only  .924 
per  cent  for  the  first  month  of 
the  price  boost. 


►  WOMEN’S  PAGE  EDITORS 

►  WOMEN’S  PAGE  WRITERS 
ALL  U.S.  DAILY  NEWSPAPERS 


ndry  Manufacturers*  Association 


invites  you  to  participate  in  its 


FIRST  mm  "AiMr 

MRDS  COMPETITION 

to  be  held  from 


JUNE  1- AUGUST  31,  1958 

Awards  will  be  presented  at  ..  .  The  12th  NATIONAL 

HOME  LAUNDRY  CONFERENCE 

We  ore  proud  to  announce  the  First  Annual  Home  Laundry  Education  Contest  to  give  recognition  to 
those  newspapers  which  have  done  the  most  outstanding  job  of  presenting  helpful,  informative,  edu¬ 
cational  home  laundry  material  —  with  emphasis  on  the  summer  use  of  dryers  —  over  a  three  month 
period  from  June  1  —  August  31,  1958,  inclusive. 

AWARDS  Plaques  will  be  presented  to  six  winning  newspapers.  In  addition,  the  individuals  submitting 
winning  entries  receive  "Alma"  Awards  and  all-expense-paid  trips  to  the  12th  National  Home  Laundry 
Conference  in  St.  Louis,  Missouri,  October  30-31,  1958. 

Published  material  in  either  of  two  categories  will  be  accepted:  (1)  a  single  special  home  laundry 
appliance  supplement  or  section  that  includes  infarmation  on  home  laundering,  or  (2)  three  or  more 
separate  articles  or  women's  page  columns  appearing  on  separate  dates  containing  home  laundry 
information.  Entries  will  be  judged  in  three  different  circulation  groups:  (1)  50,000  and  over,  (2)  25,000  — 
49,999,  and  (3)  Under  25,000. 

For  rules  and  entry  blank  on  AHLMA's  Home  Laundry  Education  Contest,  write  the  American  Home 
Laundry  Manufacturers'  Association,  20  North  Wacker  Drive,  Chicago  6,  Illinois. 


editor  ac  PUBLISHER  for  April  12,  1958 


65 


lAPA  Is  Disturbed 
Over  Cuba’s  Plight 


Cuba’s  press  censorship  was 
scored  and  Venezuela’s  lifting 
of  such  suppression  was  praised 
by  John  T.  O’Rourke,  editor  of 
the  Washington  (D.  C.)  Daily 
News,  a  Scripps-Howard  news¬ 
paper,  and  president  of  the  In- 
tei'-Anierican  Press  Association. 

Mr.  O’Rourke  spoke  at  the 
recent  meeting  of  the  lAPA 
board  of  directors  at  Montego 
Bay,  Jamaica.  (E&P,  April  5, 
page  14). 

Cuban  Flight 

“The  plight  of  the  Cuban  peo¬ 
ple  is  dark  indeed,”  lamented 
Mr.  O’Rourke.  “The  unhappy 
island  is  a  classic  example  of 
the  social  erosion  that  can  occur 
when  an  administration  stifles 
honest  criticism  and  healthy 
political  opposition.  The  lAPA 
is,  of  course,  a  neutral  in  this 
struggle  in  all  respects  save  one; 
it  will  denounce  the  Cuban  gov¬ 
ernment,  or  any  government, 
anywhere,  that  stifles  press 
freedom,  as  an  enemy  of  liberty. 
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“Whatever  is  the  outcome  in 
Cuba,  no  change  for  the  better 
can  occur  for  Cubans,  nor  any 
change  in  the  lAPA’s  campaign, 
until  Cubans  again  exercise 
those  inherent  human  rights; 
the  right  to  know,  and  the  right 
to  express  their  opinions,”  added 
Mr.  O’Rourke. 

“The  happiest  news  since  our 
last  meeting  is  the  return  of 
freedom  to  the  brave  Venezuelan 
people,”  said  the  lAPA  presi¬ 
dent.  “That  the  Caracas  news- 
papers  and  newspapermen 
played  such  a  large  paid  in  send¬ 
ing  the  Venezuelan  dictator 
hurrying  to  that  noisome  zoo 
of  dictators,  the  Dominican  Re¬ 
public,  must  make  all  free  news- 
papennen  proud.  I’m  happy  to 
say  that  lAPA’s  vigorous  de¬ 
fense  of  Venezuela’s  freedom- 
loving  repoi-ters  and  editors 
has  not  gone  unrewarded.  When 
he  w'as  freed  from  the  jail 
where  Gen.  Perez  Jimenez  had 
imprisoned  him,  Sr.  Miguel 
Angel  Capriles,  publisher  of  La 
Esfera  and  Ultimas  Noticias, 
said  in  a  cable  to  lAPA  head¬ 
quarters:  ‘I  cannot  find  words 
to  express  adequately  my  grati¬ 
tude.’  ” 

Certified  Circulation 

Mr.  O’Rourke  reported  the 
Office  of  Certified  Circulation 
has  completed  its  reorganization 
and  has  begun  a  membership 
drive  with  encouraging  results. 

“Perhaps  by  next  year  the 
OCC  will  be  in  a  position  to 
share  part  of  our  headquarters 

I  expenses  and  perhaps  employ 
a  person  to  assist  in  the  ad¬ 
ministrative  work,”  reported  the 
president. 

The  lAPA  president  quoted 
Robert  U.  Brown,  editor  and 
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president  of  Editor  &  Pub-  j 
LiSHESi,  president  of  the  Inter-  j 
American  Press  Association  i 
Scholarship  Fund,  Inc.,  as  re-  1 
porting  that  the  new  independ-  ( 
ent  agency  is  in  a  position  to  i 
award  11  scholarships  of  $2,500 
each  during  the  current  year. 

“If  the  scholarship  program 
continues  its  present  rate  of 
expansion,  there  is  no  question  1 
that  it  will  soon  need  a  full-  J 
time  pei'son  to  handle  its  af-  . 
fairs,”  said  Mr.  O’Rourke.  < 
The  board  of  directors,  noting  | 
that  in  Colombia  and  some  other  ' 
countries  there  are  pending  in  ^ 
the  courts  certain  actions  ’ 
against  certain  newspapers,  filed 
illegally  or  under  oppressive  ’ 
laws,  passed  this  resolution: 

Court  Cases  i 

“That  the  present  govern-  ' 
ments  in  these  countries,  now 
free  from  the  taint  of  dictator¬ 
ship,  withdraw,  nullify  or  bring 
these  cases  to  fair  and  speedy 
trial,  so  that  the  aggressions  by 
the  previous  governments 
against  freedom  of  the  press 
may  be  finally  and  completely 
ended.” 

The  board  also  passed  a  reso¬ 
lution  calling  on  the  U.  S.  to 
release  for  publication  the  re¬ 
sults  of  its  investigation  into 
the  disappearance  of  Jesus  de 
Galindez,  newspaper  columnist 
and  Columbia  University  pro¬ 
fessor,  two  years  ago.  The  reso¬ 
lution  is  to  be  sent  to  President 
Eisenhower,  Secretary  of  State 
Dulles  and  the  Attorney-Gen¬ 
eral  of  the  U.  S. 

Other  resolutions  congratu¬ 
lated  Venezuelan  journalists 
upon  obtaining  freedom  there, 
noted  with  regret  the  burning 
of  the  Nassau  (Bahamas) 
Guardian,  and  reaffinned  that 
importation  o  f  newspapers, 
newsprint  and  magazines 
“should  be  completely  free,  with¬ 
out  the  requirement  of  prior 
deposits  nor  any  other  restric¬ 
tion,  whatever  its  natui-e.” 

The  board  elected  Thomas  L. 
Kerney,  Trenton  (N.  J.)  Times, 
an  honorary  life  member  in 
recognition  of  his  long  and  valu¬ 
able  service  to  the  press  of  the 
Americas. 

Frolesl  lu  Bolivia 

The  board  reiterated  to  the 
government  of  Bolivia  the 
lAPA’s  protest  over  its  failure 
to  pay  indemnity  to  Los  Tiempos 
of  Cochabamba  for  damages 
done  to  its  plant  and  reiterated 
its  demand  for  the  government 
to  guarantee  the  reappearance 
of  La  Rnzon  of  La  Paz  and  de¬ 
plored  the  recent  attack  on  the 
j  newspaper  Ultima  Hora. 

\  The  directors  requested  the 
■  lAPA  president  to  initiate  im¬ 
mediate  consultation  with  the 


president  of  the  Inter-American 
Association  of  Broadcasters 
with  a  view  to  invoking  the 
Panama  Doctrine  in  defense  of 
Cuban  journalists  and  their 
right  to  freedom  of  expression. 
The  resolution  added: 

Constant  Cooperation 

“The  board  of  directors  fur¬ 
ther  agrees  to  request  that  the 
free  newspapermen  of  the 
Americas  give  their  ample  and 
constant  cooperation  in  efforts 
to  obtain  freedom  of  the  press 
in  Cuba  and  personal  security 
for  the  independent  newspaper¬ 
men  of  that  country;  and  in 
view  of  the  fact  that  Cuba’s 
newspapers  have  been  silenced, 
report  fully  in  their  newspapers 
to  the  peoples  of  the  continent 
on  the  violation  of  human  rights 
exercised  against  the  Cuban  peo¬ 
ple  by  the  govei-nment  of  Gen. 
Batista.” 

The  board  reiterated  to  the 
govei-nment  of  Nicaragua  its 
request  for  the  freedom  of 
Tomas  Borge,  imprisoned  news¬ 
paperman. 

The  Freedom  of  Information 
Committee  reported  four  zones 
whose  general  press  situation 
is  strongly  disapproved  by  the 
lAPA  —  Bolivia,  Cuba,  Para¬ 
guay  and  the  Dominican  Repub¬ 
lic. 


Press  Unwelcome 
In  Emergency  Zone 

Several  American  newsmen 
were  picked  up  and  questioned 
by  Cuban  army  authorities  in 
Santiago  de  Cuba  this  week 
They  were  released  after  about 
half  an  hour. 

The  Government  explained 
that  the  newsmen  had  entered 
a  military  zone  during  a  state 
of  emergency  without  proper 
authorization.  Santiago  is  the 
capital  of  Oriente  Province 
where  Rebel  Leader  Fidel  Cas¬ 
tro  has  carried  on  the  heaviest 
part  of  his  campaign. 

Homer  Bigart,  in  a  dispatch 
to  the  Neiv  York  Times,  said 
local  citizenry  felt  that  Batista 
government  didn’t  w-ant  Ameri¬ 
can  reportei-s  around  in  the 
event  there  was  mass  reprisal 
against  rebel  captives. 

Mr.  Bigart  was  one  of  those 
detained.  Others  were  Harold 
Lidin,  UP;  Ray  Brennan,  Chi¬ 
cago  Sun-Tim-es;  Ed  Cannel 
NEA;  Alan  Johnson,  Las  Vegas 
TV  station;  John  Trabel,  CBS. 
and  Ben  Silva,  Miami  radio  sta¬ 
tion. 

A  New  York  Nev\s  series  this 
week,  by  Joseph  Martin  and 
Phil  Santora,  described  numer 
ous  incidents  of  brutality  attri¬ 
buted  to  the  Cuban  dictatorship 
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Operating  Revenue 

Local  Adv . 

National  Adv.  . . . 
Classified  Adv.  . . 

Legal  Adv . 

Total  Adv.  Rev, 
Circulation . 


FINANCIAL  REPORT 

%  Total 
1957  Op.  Rev. 

.  $368,191.42  55.66 

.  53,206.12  8.04 

.  29,679.69  4.49 

.  8,794.81  1.33 

.  459,872.04  69.52 

.  201,604.38  30.48 


fur-  I  Total  Opr.  Rev .  661,476.42 

;  the  I  Miscellaneous  income  -  1,746.53 
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per  day;  5.1  columns.  In  1957 
the  average  reading  portion  was 
^0  columns. 

In  other  ■words,  ownership 
nnd  management  believe  that 
a  7-cent  newspaper  should  con¬ 
tain  more  reading  matter  than 
one  costing  5  cents  and  that 
reader  service  is  paramount  in 
■  iniportaiice. 


Emergency  Plan 
For  Conn.  Dailies 

Hartford,  Conn. 

The  Connecticut  Daily  News¬ 
papers  Association  and  Con¬ 
necticut  Civil  Defense  have 
signed  a  “memorandum  of  un¬ 
derstanding”  on  voluntary  pub¬ 
lishing  procedures  to  be  followed 
in  the  event  of  a  war-caused 
emergency  in  this  state. 


Barnard  L.  Colby,  new  CDNA 
president  and  assistant  general 
manager  of  the  New  London 
Day,  and  Leo  J.  Mulcahy,  state 
CD  director,  made  the  joint  an¬ 
nouncement. 

The  agreement  picks  six  news¬ 
paper  locations  for  emergency 
sites.  They  are  Willimantic 
Chronicle,  Deep  River  New-Era, 
Danbury  News-Times,  Winsted 
Citizen,  Torrington  Register 
and  Norwich  Bulletin.  Sites 
were  chosen  consistent  with 
evacuation  plans. 


McDonald  Writes 
Series  on  Ethics 

Minneapolis 
John  McDonald,  Minneapolis 
Tribune  political  •writer,  is 
author  of  a  series  of  six  articles 
examining  the  subject  of  ethics 
of  state  government.  The  arti¬ 
cles  center  around  the  work  of 
a  non-partisan  committee  on 
ethics  in  government. 


AUSTRALIA'S 


dispatch 

les,  said 
;  BatisU 
t  Ameri- 
in  the 
reprisal 


McCormick  Trusts 

Cive  S2.9  Million 


of  those 
;  Harold 
lan,  Chi- 
Cannel 
,as  Vegas 
bel,  CBS. 
radio  sta- 


series  this 
irtin  and 
■d  numer 
lity  attn- 
itatorship 

12,  195* 


Chicago 

Grants  totaling  $2,947,363  for 
f'lucational  and  other  worthy 
T'Urposps  have  distributed  from 
bust  funds  established  by  Col. 
Robert  R.  McCormick,  late  edi- 
lor  and  publisher  of  the  Chi- 
i;f^,oo  Tribune,  in  the  three  years 
•ince  Col.  McCormick’s  death 
i«n  April  1,  1955. 

Gifts  have  gone  to  aid  edu- 
;^tional  institutions,  students, 
''>3pitals  and  social  welfare  or- 
ini^tions  in  accordance  with 
•fovisions  of  the  late  publisher’s 
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WHETHER  YOlPRE 
HEADED  FOR  THE 
A.1S.P.A.  CONVENTION 


OR 

MINDING  THE 
**STORE’* 


LHTHE 


CLASSIFIED  SECTION  OF 
EDITOR  &  PUBLISHER 
WORK  FOR  m\ 

Classified  Deadline  for 
April  26  issue  is 
TUESDAY 
APRIL  22 


Obituary 


Samuel  M.  Philups,  67,  for¬ 
mer  head  of  the  San  Francisco 
(Calif.)  Chronicle’s  art  depart¬ 
ment  and  a  past  president  of  the 
San  Francisco  Press  and  Union 
League  Clubs,  after  a  long  ill¬ 
ness;  March  29.  He  joined  the 
Chronicle  in  1912  and  retired 
three  years  ago. 


Bert  Pierce,  76, 
Auto  Editor,  Dies 


Bert  Pierce,  76,  known  as  the 
“dean  of  American  automobile 
editors,”  died  from  a  heart  at¬ 
tack  April  2.  He  retired  as  auto¬ 
mobile  editor  of  the  New  York 
Times  in  1957. 


George  Jean 
Nathan,  Play 
Critic,  Dies 


Thomas  C.  Kenney,  67, 
sports  editor  of  the  Malden 
(Mass.)  Evening  News.  He  also 
served  as  district  correspondent 
for  the  Boston  (Mass.)  Herald 
and  Boston  (Mass.)  Traveler 
for  50  years. 


Ralph  H.  Barnum,  69,  for¬ 
mer  photographer  for  the  Phila¬ 
delphia  (Pa.)  Inquirer;  March 
27.  He  had  also  worked  for  the 
Philadelphia  (Pa.)  Record  and 
Public  Ledger. 


Mr.  Pierce,  during  55  years 
of  newspaper  work,  was  on  the 
staffs  of  more  than  20  papers 
throughout  the  entire  country. 
He  joined  the  Times  in  1944, 
after  having  served  on  the  New 
York  Herald  Tribune  since  1913 
and  as  its  automobile  editor 
since  1921.  Since  his  retirement 
from  the  Times,  he  had  been 
writing  a  column  for  the  Motor¬ 
ist,  publication  of  the  Automo¬ 
bile  Club  of  New  York. 


William  Harvey  Buntin,  56, 
copy  editor  for  the  Los  Angeles 
(Calif.)  Examiner  and  veteran 
newspaperman,  suffered  a  heart 
attack  and  died  at  his  desk  at 
the  Examiner;  March  29.  In 
World  War  II  and  the  Korean 
War  he  was  a  war  correspondent 
for  INS. 


John  Webster  Curley,  62,  a 
caption  writer  for  the  New 
York  Daily  News,  of  a  heart 
attack;  April  5.  He  had  been 
with  the  News  since  1947.  He 
began  his  newspaper  career 
with  the  New  York  Times. 


Walter  Daniels,  59,  former 
day  foreign  editor  of  the  New 
York  Times,  of  a  stroke;  April 
4.  He  retired  from  the  Times 
in  1954  and  had  been  doing  free¬ 
lance  writing  and  editing  since. 


Harry  F.  O’Neill,  66,  who 
formerly  drew  the  comic  strip 
“Broncho  Bill,”  after  a  short 
illness;  March  31.  He  was  a  re¬ 
porter  for  the  Baltimore  (Md.) 
Sun,  later  became  sports  car¬ 
toonist  and  advertising  layout 
artist.  His  cartoon  strip  was 
first  called  “Young  Buffalo  Bill.” 


Charles  T.  Buck,  73,  former 
circulation  executive  for  several 
Eastern  dailies,  following  a 
short  illness;  April  9.  He  was 
past  president  and  honorary  life 
member  of  the  Inter-State  Cir¬ 
culation  Managers  Association. 
He  retired  from  the  Chester 
(Pa.)  Times  in  1950. 


Editor  &  Publisher 


George  Jean  Nathan,  76,  dean 
of  Broadway  drama  critics  for 
a  half  century,  died  April  8  at 
the  Royalton  Hotel,  where  he 
had  lived  for  64  years. 

In  1905,  he  started  as  a  cub 
reporter  for  the  New  York  Her¬ 
ald  and  became  that  newspa¬ 
per’s  third-string  drama  critic 
He  left  the  paper  to  become 
drama  critic  for  magazines  and 
by  1926  he  was  the  highest-paid 
and  most  widely-read  critic  in 
the  country. 

Until  1956,  he  wrote  a  weekly 
column  for  the  New  York  Jour- 
nal-American  and  attended  all 
theater  openings.  His  sartorial 
elegance  and  his  witty,  authori¬ 
tative  and  sometimes  caustic  re¬ 
views  became  Broadway  tradi¬ 
tions.  George  Bernard  Sha» 
cited  him  as  the  only  drama 
critic  worth  reading. 

In  one  of  his  last  columns  in 
the  Joumal-American,  printed 
Aug.  16,  1956,  he  was  still  chid¬ 
ing  theatrical  producers  for 
overlooking  fresh,  original 
scripts  and  young  performers  in 
favor  of  established  stars  and 
writers. 

Mr.  Nathan  had  been  in  ill 
health  for  two  years.  He  sur¬ 
vived  by  that  period  of  time 
his  longtime  friend  and  former 
magazine  associate,  Henry  L 
Mencken.  Mr.  Nathan  was  one 
of  the  country’s  most  celebrated 
bachelors  until  three  years  ago, 
when  he  married  actress  Julie 
Haydon,  after  a  17-year  court¬ 
ship. 
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Mrs.  William  T.  Dewart,  80, 
widow  of  the  former  president 
and  publisher  of  the  New  YoA 
Sun,  died  at  Greenwich,  (Jonn-, 
April  7. 

Mr.  Dewart,  who  earlier  had 
been  chief  assistant  to  Frank 
A.  Munsey,  newspaper  and  mag¬ 
azine  publisher,  died  in  194d 
After  Mr.  Munsey’s  death  i® 
1925,  Mr.  Dewart  bought  the 
Sun. 

Upon  the  death  of  Mr.  D*" 
wart,  direction  of  the  Sun 
passed  to  his  sons,  the  late 
liarn  T.  Dewart  and  Thomas  ® 
Dewart.  The  Sun  was  sold  in 
1960  to  the  New  York  Wofhl' 
Telegram. 
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Follow-Dots 
Cartoon's  Win 
K-id  Readers 

Albion,  Neb. 
Jack  Lough,  publisher  of  the 
Albion  News  and  president  of 
the  Nebraska  Press  Association, 
is  experimenting  with  syndica¬ 
tion  of  a  “follow  the  dots”  car¬ 
toon  idea  that  he  developed  to 
interest  youngsters  in  the  home¬ 
town  newspaper. 

Mr.  Lough  recalled  he  had  en¬ 
joyed  a  follow-the-dots  newspa- 
I  per  feature  in  his  youth.  He  was 
unable  to  find  anything  of  the 
;  kind  among  feature  services  for 
the  News,  so  he  took  his  idea 
to  Mr.  and  Mrs.  Russell  Wat¬ 
son  of  Denison,  Iowa,  creators 
of  the  “Bright  Acres”  cartoon 
feature,  and  to  Gene  Leggett 
of  the  Ord  (Neb.)  Quiz,  who 
assists  the  Watsons  in  their  car¬ 
toon  service. 

A  plan  was  developed  for  a 
10-week  trial  run  of  a  follow- 
>  the-dots  cartoon  series  in  23 
'  newspapers.  They  agreed  to  con¬ 
duct  readership  surveys  after 
I  the  fifth  and  the  eighth  cartoons 
:  in  the  series. 

Early  surveys  indicate  the 
;  cartoon  is  extremely  popular. 

For  instance.  Bob  Tyler,  Ais- 
r  Korth  (Neb.)  Star-Journal,  re- 
I  ported:  “We  contacted  pupils 
'  in  kindergarten  through  third 
Itrade  and  of  151  present,  117 
I  knew  what  ‘Follow  the  Dots’  is 
!  and  102  work  it  regularly.” 

The  cartoon  will  be  continued 
at  least  through  July,  when  it 
will  be  necessary  to  test  senti¬ 
ment  again. 

• 

AP  Service  Change 
Affects  Many  Jobs 

Representatives  of  the  Amer¬ 
ican  Newspaper  Guild’s  Wire 
Service  Local  and  Associated 
Press  management  have  been 
\  conferring  the  past  week  in  an 
effort  to  avoid  a  large-scale  dis¬ 
missal  of  newsmen  from  bureaus 
scross  the  country. 

AP  executives  had  no  com¬ 
ment  on  gfuild  bulletins  advising 
members  that  the  changeover  to 
^  tape  circuit  out  of  Chicago 
will  affect  scores  of  jobs.  Ray 
Mann,  a  guild  official,  said  35 
office  boys  are  being  dropped  by 
AP  bureaus  and  plans  to  trans- 
about  25  newsmen  were 
®*ing  discussed.  Three  staff 
‘^^^Jicies  are  not  being  filled. 

There  will  also  be  a  reduction 
in  the  number  of  telegraph  oper- 
*^r8,  the  guild  notice  said. 
About  20  jobs  are  affected. 

editor  8c  publisher 
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mark  of  a  dude,  he  wore  spats. 

He  was  an  ardent  horseman 
until  he  was  thrown — or,  as  he 
put  it,  his  horse  “stumbled” — 
in  1946.  When  his  broken  arm 
mended  he  became  a  golfer. 

He  married  Helen  Charlotte 
McFlynn  in  1911  and  both  of 
their  children  distinguished 
themselves  for  horsemanship. 
Daughter  Betty  Jane  (Mrs. 
Robert  L.  Henry)  was  a  consist¬ 
ent  blue  ribbon  rider  in  the 
National  horse  show.  Son  Fred 
Thayer  was  an  outstanding 
rider  at  New  York  Military 
Academy  and  the  Meadowbrook 
Hunt  until  he  dismounted  to 
become  a  United  Press  reporter. 
• 

Newsmen  to  Quiz 
Wallace  in  Boston 

Boston 

The  Boston  Press  Club’s  an¬ 
nual  dinner  will  take  place  at 
the  Sheraton  Plaza  April  21. 
Mike  Wallace,  TV  interviewer, 
will  match  wits  with  three 
Boston  newspapermen.  Fred 
Brady,  Herald;  Casper  T.  Dorf- 
m  a  n.  Record- American;  and 
Paul  Benzaquin,  Globe. 

Featuring  the  affair,  will  be 
the  annual  presentation  of  the 
Amasa  Howe  Award  to  the 
Boston  newspaper  person  whose 
work  will  be  judged  the  best 
that  appeared  in  the  Boston 
press  during  1957.  The  award  is 
a  $500  saving  bond  and  an  en¬ 
graved  Paul  Revere  Bowl. 

• 

Editor  on  Probation 
For  Printing  Money 

Omaha,  Neb. 

Kenneth  H.  Rhoades,  27,  as¬ 
sociate  editor  of  the  Blair 
(Neb.)  Enterprise,  was  fined 
$1,000  and  placed  on  probation 
for  one  year  after  pleading 
guilty  to  two  counts  of  counter¬ 
feiting.  He  told  Secret  Service 
agents  he  had  used  an  offset 
press  in  his  weekly  plant  to 
print  more  than  $2,000  in  bogus 
bills. 

• 

Charles  M.  Hyskell  Dies 

Portland,  Ore. 

Charles  M.  Hyskell,  97,  for¬ 
mer  secretary  and  business  man¬ 
ager  of  the  Portland  Press  Club, 
died  April  3.  When  he  was  20 
years  old  he  was  editing  his  own 
Nebraska  weekly.  He  later 
worked  for  the  Des  Moines 
(Iowa)  Leader  and  the  Eau 
Claire  (Wis.)  Free  Press.  He 
was  editor  of  the  Burlington 
(Iowa)  Gazette  and  then  bought 
the  Burlington  (Iowa)  Journal, 
which  he  sold  to  go  to  the  Alaska 
gold  rush. 
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Clark  F.  Waite 
Is  Dead  at  79 

BEvntLY  Hills,  Calif. 

Clark  F.  Waite,  79,  retired 
chairman  of  the  board  of  the 
Southern  California  Associated 
Newspapers  (SCAN) ,  died 
April  7  at  his  home  here. 

SCAN  is  a  division  of  Copley 
Press  and  publishes  eight  sub¬ 
urban  daily  newspapers  in  Los 
Angeles  county. 

Mr.  Waite  was  the  second  of 
four  generations  of  newspaper¬ 
men.  His  father,  W.  J.  Waite, 
was  publisher  of  the  Exeter 
(Neb.)  Enterprise.  His  son,  Al- 
den  Waite,  is  president  of  SCAN 
and  his  grandson  is  a  SCAN 
employee. 

Mr.  Waite  came  to  Southern 
California  in  1906  and  worked 
on  papers  in  Santa  Ana  and 
Pomona  and  published  a  news¬ 
paper  in  La  Mesa  before  he 
bought  the  San  Pedro  Pilot  in 
1908.  He  made  the  Pilot  a  daily 
in  1912  and  merged  it  with  the 
San  Pedro  News  in  1928.  From 
1930  to  1932  he  was  publisher 
of  the  Long  Beach  Sun. 

Mr.  Waite  was  appointed  gen¬ 
eral  manager  and  president  of 
SCAN  in  1932  and  was  made 
board  chairman  in  1948. 
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He  will  continue  to  make  his 
headquarters  at  Cleveland, 
which  is  NEA’s  base  for  its 
sales,  comics  and  most  of  its 
production  work.  Boyd  Lewis, 
NEA  vicepresident  and  execu¬ 
tive  editor,  will  continue  to 
operate ,  from  editorial  head¬ 
quarters  in  New  York. 

Assisting  Mr.  Walker  in 
Cleveland  are  Ernest  L.  Lynn, 
vicepresident  and  feature  direc¬ 
tor  in  charge  of  comics;  William 
H.  Borglund,  vicepresident  and 
sales  manager;  Earl  H.  Ander¬ 
son,  business  manager;  and 
Meade  C.  Monroe,  vicepresident 
and  manager  of  the  Acme  Tel- 
ectronix  division. 

Edmond  P.  Noel,  75 

Edmond  Percy  Noel,  former 
newspaperman,  died  April  7  of 
a  heart  attack  in  Bordeaux, 
France.  He  was  75  years  old. 
He  began  his  career  as  a  re¬ 
porter  for  the  St.  Louis  (Mo.) 
Post-Dispatch  in  1904.  He  was 
also  with  the  New  York  Com¬ 
mercial,  New  York  Evening 
Post  and  St.  Louis  (Mo.)  Globe- 
Democrat.  He  was  a  Chicago 
(Ill.)  Daily  News  war  corre¬ 
spondent. 
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Hearst  Team 
And  Matthews 
On  Award  List 

A  veteran  correspondent  who 
risked  his  life  to  get  the  first 
interview  with  Cuban  rebel 
leader  Fidel  Castro,  a  team  of 
journalists  who  w’on  a  3t4-hour 
inteiriew  with  Khrushchev  in  the 
Kremlin,  and  a  woman  photog¬ 
rapher  who  made  her  way  into 
the  outlands  of  Outer  Mongolia 
for  pictures  are  among  the  top 
winners  of  the  1958  Overseas 
Press  Club  Awards  for  foreign 
correspondence  were  announced 
this  week.  The  prizes  will  be 
presented  at  the  Waldorf- 
Astoria  Hotel  April  29. 

For  the  “exceptional  courage 
and  enterprise”  which  he  showed 
in  going  deep  into  Cuba’s  East- 
eiTi  jungle  for  an  interview  with 
Fidel  Castro,  which  produced 
the  first  proof  that  the  rebel 
chief  was  alive.  Herbert  L.  Mat¬ 
thews  of  the  New  York  Times 
won  the  Club’s  highest  honor, 
the  George  Polk  Memorial 
Award.  It  carries  a  $500  hon¬ 
orarium  and  a  bronze  plaque. 

For  the  “impact  on  the  news 
of  1957”  which  their  “Reports 
on  the  USSR”  created,  the 
Hearst  Newspapers’  “task 
force”  composed  of  Frank  Con- 
niff,  Bob  Considine  and  William 
Randolph  Hearst  Jr.  was  chosen 
as  winner  of  the  prize  for  “best 
press  reporting,  daily  or  wire, 
from  abroad.”  Four  other  cor¬ 
respondents  will  receive  cita¬ 
tions  for  excellence  in  this  cate¬ 
gory:  Fernand  Fauber  of  the 
Toledo  Blade;  Sidney  Gruson 
of  the  New  York  Times;  Fred¬ 
erick  Kuh  of  the  Chicago  Sun- 
Times,  and  John  P.  Leacacos 
of  the  Cleveland  Plain  Dealer. 

For  her  picture  story  on 
Outer  Mongolia,  and  for  other 
“distinguished  picture  reports” 
on  Gomulka’s  Poland  and  on 
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through  a  sale  in  a  publisher’s 
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dent.  Discussion  of  your  re¬ 
quirements  in  absolute  con¬ 
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stranded  Hungarian  refugees, 
all  published  in  Life  magazine, 
a  free  lance  photographer,  Lisa 
Larsen,  won  the  award  for  “best 
photographic  reporting  from 
abroad.”  Citations  go  to  Jerry 
Cooke,  of  Sports  Illustrated; 
Monito  Sleet  Jr.,  Ebony  and 
John  Dominis,  Life. 

Three  Authors  Cited 

A  radio  correspondent,  dou¬ 
bling  as  an  author,  captured 
the  first  award  for  the  “best 
book  on  foreign  affairs”  ever 
given  by  the  Club.  He  is  David 
Schoenbrun,  CBS,  for  his  book 
“As  France  Goes.”  Two  other 
authors  won  citations:  Drew 
Middleton  for  “These  Are  The 
British,”  and  Henry  A.  Kis¬ 
singer  for  “Nuclear  Weapons 
and  Foreign  Policy.” 

The  top  award  for  “best 
radio  or  television  reporting 
from  abroad”  will  go  to  a  CBS 
team.  Reporter  Frank  Kearns 
and  Cameraman  Yusseff  Mas- 
raff,  for  the  “Algeria  Aflame.” 
Citations  go  to  Welles  Hangen 
of  NBC  News  and  Daniel  Schorr 
of  CBS  News. 

The  plaque  for  “best  maga¬ 
zine  reporting  of  foreign  af¬ 
fairs”  went  to  James  Michener 
for  “The  Bridge  at  Andau,”  a 
story  of  the  Hungarian  rebel¬ 
lion.  Citations  were  awarded  to 
Robert  Coughlan  of  Life  and  to 
a  team  from  Look  magazine, 
Edmund  Stevens  and  Phillip 
Harrington. 

In  “best  American  press  in¬ 
terpretation  of  foreign  affairs,” 
the  winner  was  Ernest  K.  Bind¬ 
ley  of  Newsweek  magazine  for 
a  series  of  articles  on  the  Mid¬ 
dle  East  and  North  Africa. 
Four  citations  were  awarded  to: 
Richard  Fryklund,  Washington 
Star;  Graham  Hovey,  Minne¬ 
apolis  Star  and  Tribune;  Wil¬ 
liam  L.  Ryan,  Associated  Press; 
and  C.  L.  Sulzberger,  New  York 
Times. 

The  plaque  for  “best  radio  or 
,  television  interpretation  of  for- 
'  eign  affairs”  will  go  to  Chet 
I  Huntley,  NBC  commentator,  for 
his  “Outlook”  report  on  Tu¬ 
nisia’s  special  dilemma  in  Arab 
w'orld  affairs.  Citations  were 
given  to  John  Daly  and  the  ABC 
news  staff  for  its  year-end 
1  roundup,  and  one  to  Howard  K. 
j  Smith  of  CBS  News  for  his 
commentaries  throughout  1957. 


I  Writer  Honored 

I  Pittsburgh,  Pa. 

I  On  the  job  less  than  a  year, 
I  Roger  M.  Latham  has  been 
1  cited  as  “Pennsylvania’s  Out- 
I  door  Writer  of  1957,”  He  began 
i  writing  his  column  in  the  Pitts- 
i  burgh  Press  in  August.  Pre- 
t  viously  he  worked  for  the  State 
Game  Commission. 


Peoria  Union 
Feud  with  ITU 
Is  Detailed 

A  complaint  by  the  Peoria 
Trades  and  Labor  Assembly 
against  “the  slave  labor”  tactics 
of  the  International  Typograph¬ 
ical  Union  in  the  recent  shut¬ 
down  of  the  Peoria  Journal  Star 
is  revealed  in  the  current  jour¬ 
nal  of  the  stereotypers’  union. 

Woodruff  Randolph,  ITU 
president,  hurled  back  the 
charge  of  “lie”  at  the  Peoria 
HOLIDAY-ING-Mr.  and  Mrs.  group’s  assertion  that  ITU  or- 
William  J.  Dempsey  of  South  Or-  dered  printers  back  to  work  as 
ange.  N.  J.  sailed  from  New  York  strikebreakers,  after  the  mem- 
on  SS  Homeric  for  a  cruise  to  bers  of  the  Newspaper  Guild 
West  Indies.  Mr.  Dempsey  is  an  went  out. 

executive  of  the  Newhouse  news-  jhe  ITU,  Mr.  Randolph  said, 
paper  group.  would  not  permit  its  120  mem- 

bers  in  Peoria  to  suffer  the  loss 
$87,000  a  week  in  pay  while 
vJllC/V  y  a  rival  mailers’  union  and  the 

^  y  Guild  were  on  strike. 

Ayij-pv  fill'V  “Our  members,”  he  said. 

iTA LI J-FLlj  “know  our  laws  and  contract 

I  1  I  commitments  and  must  live  up 

ILO  qP  them  at  all  times.  Other 

printing  trades  do  the  same." 
Chevrolet  Division  of  General  „  f^^her  answer  to  tte 
Motors  Corp.  has  appropriated  group  s  call  for 

an  extra  $200,000  for  newspa-  investigation  of 

per  advertising  to  tie-in  with  all  ordering  mem- 

local  “You  Auto  Buy  Now”  pro-  bers  to  cross  picket  lines,  Mr. 
motions  Randolph  said  the  printers  have 

William  G.  Power,  Chevy  ad-  l‘ttle  sup^rt  from  other 

vertising  manager,  is  spreading  ^bi^  unions  where  they  are  on 
the  word  at  old-style  meetings  strike.  The  ITU  s  efforts  dur- 
aimed  at  making  dealers  get  out  the  past  12  years  to  obtain 
and  sell  ^  working  agreement  on  these 

A  suivey  in  Cleveland  among  blatters  have  been  rebuffed  by 
buyers  of  1958  cars  showed  only  l 

five  out  of  119  persons  had  been  ITU,  he  said,  has  been 

solicited  by  salesmen,  Mr.  Power  ^ 

You  take  the  view  that  a  picket 

Cleveland’s  successful  “You  works  magic.  We  found 

Auto  Buy  Now”  promotion  re-  out  the  hard  way  that  it  does 
suited  in  an  estimated  sale  of  ^ot. 

$15,000,000  of  new  and  used  • 

cars  in  one  week  (E&P,  March 
22,  page  14).  Out  of  City  Hall 

An  Auto  Week  Sale-O-Rama,  PAPTAvn  Tei 

sparked  by  a  28-page  section  .ic  u  C3  wioiipr 

in  the  .4fcron  (Ohio)  Beacon  "J  1- 

Journal  and  two  weeks  running  Daily  News,  wa^ 

of  daily  ads,  brought  $15,056,-  J^^^^ted  for  re-election J- 
000  in  sales  to  Akron  auto  deal-  ^ayor  on  April  1.  He  got  U)h 
ers.  In  two  weeks,  55  dealers 

sold  1240  new  cars  and  had  bright,  an  architect.  A 
orders  for  1,482.  A  total  of  1,-  T 

767  used  cars  were  also  sold.  began  publication 

^  Fall,  backed  the  winner. 

Tliircl  Folosetter  • 

A  thh  d  Union  Pay  Taxable 

installed  in  the  composing  room  Washington 

of  the  Washington  Post  and  Benefits  paid  by  a  labor  unio” 
Times  Herald.  The  Post  was  one  to  its  members  during  work' 
of  the  first  newspapers  to  ex-  stoppages,  whether  they  8^® 
periment  with  phototypesetting,  termed  strikes,  or  lockouts,  are 
having  ordered  its  first  ma-  taxable,  the  Internal  Revenof 
chine  in  June  1955.  Seivice  has  iniled. 

EDITOR  SC  PUBLISHER  for  April  12,  195« 


Out  of  City  Hall 

Garland,  Tei 
W.  H.  Bradfield  Sr.,  publisher 
of  the  Garland  Daily  News,  was 
defeated  for  re-election  as 
Mayor  on  April  1.  He  got  1,01” 
votes  to  1,643  for  Ernest 
Wright,  an  architect.  A  semi¬ 
weekly,  the  Times  Reporttr, 
which  began  publication  las’* 
Fall,  backed  the  winner. 


NEWSPAPER  SERVICES 
Correspondent* 


MACHINERY  and  SUPPLIES 

Composing  Room _ 


WASHINGTON,  D.  C.,  COVERAGE  REID  V  BELT  drive  for  Unotype- 
Franklin  E.  Jordan,  B122  White  Flint  Intertype  with  new  clutch  wheel  1125. 


ANNOUNCEMENTS 
Newspaper  Brokers 
THE  DIAL  AGENCY 


ANNOUNCEMENTS 
Publications  For  Sale 


Drive,  KensinKton,  Maryland.  !  Make  a  drive  to  KO  above  and  a  drive 

"  ■  to  hanit  below.  Reid  Magazine  Racks 

Syndicates  •  Features  31  stock  sizes  or  make  up  to  suit  your 

. VI, ...irL. .u.  _ needs.  Like  to  have  your  order.  Arch 

INTERESTED  IN  ACQUIRING  a  new  Reij.  WILLIAM  RESD  CO.,  2271  Cly- 
feature,  a  most  unusual  column  by  bourn,  Chicaao  14.  III. 
a  cabbioT  Ho  meets  all,  hears  all,  ,  *  ~ .  ' 

sees  all,  in  the  world’s  most  con-  Newsprint 

Klomerate  city — New  York.  (Now  ap-  xiru/cDDrsm’ 

pearing  in  four  leading  publications.)  iv,.v  ePi  i 


TUB  DIAL  AGENCY  I  THRIVING  WESTERN  MAGAZINE  pearing  in  four  leading  publications.) 

“America’s  No.  1  Newspaper  Broker"  LONG  ESTABLISHED:  32,000  circuia-  His  fares  are  the  famous  and  the 

15  Waveriv.  Detroit.  Mich.  TO.  5-5X64.  tion ;  made  available  by  prospective  re-  obscure  from  all  over  the  world.  His  B 

urvp  tirement  of  founder:  $100,000  down  cab  is  the  font  of  true  stories  more  45  w 

E?  the  Mrron-  payment:  easy  terms  on  balance.  Price  fascinating  than  fiction— and  It  never  - 

s^iK^^rihe  bu:J^r  than  tangible  assets.  Includes  sub-  runs  dry  I  1  I  Would  consider  syndl- 

k“;hrte“iiut  on  *J:rrs^nL"-conUrt  »tantial  building  and  puWUhing  plant  fmtion.  Writ.  Box  1660,  Editor  &  Pul^  - 

with  room  lor  expansion  in  rapidly  lisher. _ , 


_ Newsprint _ 

NEWSPRINT 

BUYING  —  SELLING 

BUNGE  PULP  &  PAPER  CO. 

V.  45  St.  N.Y,  36.  JU  2-4830:  2-5178 

Press  Room 


LBN  FEIGHNER  AGENCY 

Box  192 _ Mt.  Pleasant,  Mich. 

MAY  BRO’THERS.  Binghamton.  N.  Y. 


(X)LOR  HUMPS  available  for  Hoe  or 


rTRRFRT^a'HANfXJCK  ASSOCTA’TES  CHIEF  and  many  ente^ning  Goes  Unit-type  Rotary  Frees  with  re- 

GABBBR’T  4  HANWCK  A»UL1A11!,5>  little  braves  make  heap  circulatiOT  In-  versing  unit  parts,  etc.,  for  standard 


3709  Arlington  Ave. 
Riverside.  California 


atsblished  1914.  Newspapers  bought  I  — rrrr-5 — xv.„i..„;v.o — — 7^ 

and  roM  vrithout  nublicitv  FOR  SAuE — Exclusive  county  seat 

_ and  sold  witnout  pupiicuy. -  ^  weekly.  $12,000  Gross.  Good  printing 

APPRAISAL.S  for  all  purposes.  NEWS-  agreement.  Pamlico  County  Herald, 

PAPER  SERVICE  <X)MPANY,  601  liaylxiro.  North  CaroPna. 

feorgia  Savings  Bank  Bldg.,  Atlanta,  MISSISSIPPI  OOUN’TY  SEAT  weekly, 

_ no  competition  in  town  of  5,000  popu- 

WBSTERN  NEWSPAPiniS  lation.  Give  qualifications.  Bailey- 

Joseph  A.  Snyder.  12163  W.  Wash-  Krehbiel,  Box  396,  Salma,  Ks. _ _ 

ington  ^ulevard.  Los  Angeles  66.  ESTABLISHED  W1-’,BKLY  grossing 
Calif.  Day  or  Nile  Phone:  EX  1-5238.  more  than  $12,000,  serving  two  com- 

1r  *  PERSONAL  Service  backed  by  30  "'""IJi®’  2oo’ 

SSinlr”T‘"^“  ‘6"5'Mar'k“‘sf‘Tan  M7^-StS?i“n"v^n  Comp^“.  P.O*.  'Zi 
FSn"ri^o  I'gLiifr^ia”"'^""^  -  300,  Mystic._Conm  . . 
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■ - - - -  PROFITABLE  WEEKLY,  New  Jersey. 

(X)NFIDENTIAL  INFORMA’TION  !  jig  plant,  high  potential,  average  gross 
Daily  Newspaper  Properties  |  over  $40,000.  Asking  $15,000  down. 

W.  H.  Glover  Co.,  Ventura.  Calif.  |  Box  1732,  Editor  &  Publisher. _ 

WE  specialize  in  sound  newspapers  in  SACRIFICE  SOU’THERN  ILLINOIS 
the  solid  midwest.  Herman  Koch,  2923  ;  weekly,  exclusive  in  town  of  2,500: 


Virginia  St.,  Sioux  City,  Iowa.  gross  $12,600:  price  only  $6,300  with 

civc  ct-7  V  ~ji  j — ...  $3,000  cosh  down.  Bailey-Krehbiel,  Box 

SALES-PURCHASEs  handled  with  d;s-  Norton,  Ks. 

cretion.  Write  Publishers  Service,  P.O.  — -  - - - - r— - ; 

Box  3132,  Greensboro.  N.  C.  WE  OFFER  an  outstanding  list  of 

- Western  Weeklies  and  Dailies  through- 

SEE  HASKELL  BLOOMBERG  PE^soN"Ar'.sER‘^cE 

CONFIDENTIAI:  HANDLING 

Riidio-Television-Newspapor  '  If  YOU  are  considering  the  purchase 

of  a  newspaper  why  not  let  us  put 
Dl  ICIMCCC  DDC^l/CD  these  twin  services  to  work  for  you. 

DUilINtOO  DKCjNtK  jack  L.  STOLL  AND  AS.SOOA’TES 

Newspaper  Brokers 

April  22-24  63R1  Hollywood  Blvd. 

-WPA  CX)NVENTION  Los  .Angeles  28.  California 

Waldorf  Astoria  Hotel  _  ,  .  .  "i 

NEW  YORK  (T’TY  ;  _ Publications  Wanted 

- T - : - : -  SEEK  INTEREST  WEEKLY,  small  ! 

I^Pirnpappr  AppraiJfprn  <  daily.  Offer  cash,  10  years  ns  editor 

“  newspaper  valuations  :  Sr  I""?ublisrr’''“*‘"*- 

Tax  and  all  other  purposes  ] - - 

Over  140  valuations  made  ,  WANT  weekly  newspaper  or  shopping 

Dailies  from  coast  to  coast  I  guide  in  midwest.  Proven  money 

Experienced  court  witness  maker.  Box  1724,  Editor  &  Publisher. 

Complete  reports  submitted  ,  — 

A.  S.  VAN  BENTHUYSEN  '  Community  Service 

<46  Ocean  Avenue.  Brooklyn.  N.  Y.  '  '  ^  ^ 

—  F.,r^ —  I ,  Jwenile  delinquency 

—  IF  THEBE  is  a  serious  community 

Man  and  wife,  or  one-person.  Ok-  >  Teen  Asre  problem  present  and  a  con- 
Ishoma  Weekly.  Will  sell  business  and  structive  Youth  Program  is  needed, 
wilding,  or  business  alone,  1506,  communicate  with  _ 

Editor  A  Publisher,  ‘  JAMES  M.  TUTTIE 


crease.  Box  1602,  Elditor  A  Publisher. 
_ Hress  Engineers _ 

UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTUNG-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 

_ Lyndhurst,  N.  J. _ 

Newspaper  Press  Installations 
MOVING— REPAIRING— 'TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
55-59  Frankfort  Street 
New  York  38.  N.  Y. 
_ BArclay  7-9775 _ 

M.\CH1NERY  and  SUPPLIES 
Composing  Room 

Linotypes  for  Sale 

MODEL  14  Linotype  Serial  Number 
26462. 

3—90  CHANNEL  Magazines, 

2 —  AUXILIARY  Magazines, 

3—  UNIVERSAL  Adjustable  Molds, 

I  — (10-141  Recessed  Mold, 


22%"  i»ge  cut-off  equipment.  Write 
for  particulars,  but  send  full  informa¬ 
tion  about  your  press  etiuipment. 

3  CLINE  REELS  with  Tensions,  etc., 
warehousecl  Detroit.  Priced  to  move 
quickly, 

3  UNITS  AND  FOLDER  "Hoe  Super- 
speed”  steel  cylinder  and  roller  bar¬ 
ings.  22%"  page  cut-off  press.  Equip¬ 
ment  has  had  excellent  maintenance. 
Priced  to  move  quickly.  .  .  .  Will  also 
quote  with  "Color  Hump"  and  Re¬ 
versed  Unit. 

CONSULT  US  ABOUT  PRESS  IN¬ 
STALLATIONS. 

NEWSPAPER  EQUIPMENT 
SERVICES.  INC. 

^  Jerome  Feldman.  President 

I  305  Cupertino  Way 

.San  Mateo,  California 

"Can  be  reached  — 

I  Comm^Klore  Hotel,  New  York 
during  A.N.P.A.  Convention." 

I  USED  #1  Miehle  automatic  cylinder 
{  press  w/cro88  feeder,  standard  delivery, 
I  complete  with  two  sets  rollers,  two 
I  chairs,  plus  gas  burner,  DC  motor. 


Newspaper  Brokers  ard  Keyboard 

6381  Hollywood  Blvd.  )10  VOLT  Electric  Pot  (30  ems). 

Los  Angeles  28.  California  220  THREE  phase  Motor  (GE), 

Publications  ITanl*^  1  leedt.. 

SEEK  INTEREST  WEEKLY,  small  !  ®  Linotyiie  Serial  Number 

ti'ly  w!^^k!;“'’r;ia™zine'*”B;:x  CHANNEL  MAGAZINES. 

Rlito’r  *  Publisher  2-  UNIVERSAL  Adjustable  Molds, 

hxlitor  4  xublisner. - -  ADAPTER  Keyboard  or  Stand- 

WANT  weekly  newspaper  or  shopping  ard  Keyboard 


’TTS  ADAP'TER  Keyboard  or  Stand-  Good  price.  Contact  Jowers,  Green¬ 


wood  ^0257,  or  715  (kircoran  Avenue, 
Santa  Cruz,  California. _ 

FOR  SALE 

GOSS  NEWSPAPER 
PRINTING  PRESS 

Available  March  15,  1958 


in  midwest. 


maker,  ^x  1724,  ijditor  &  Publisher.  |  220  ’THREE  phase  Motor  (Emerson). 

—  I  Metal  Feeder. 

Community  Service  ■ 


JUVENILE  DELINQUENCY 

IF  THERE  Is  a  serious  community 


FOR  furtiier  information  write: 
Donald  L.  Baker, 

Asg*t.  Prmiuction  Manager 
ATLANTIC  CITY  PRESS 
Atlantic  City,  N,  J. 


!  SMALL  TOWN  NEWSPAPER 

.  -  .  FOR  SALE 

I  Owrating,  profitable  paper,  4,000  cir- 
I  ™i*tioTi — job  shop  and  manager.  'Top 

T«t  Wortunity  for  man  and  wife.  Excel- 
SD,  !»•  lent  location.  Box  1510,  Editor  &  Pub- 
lublisher  |  _ 

ews,  was  I  oowrado  weekly,  exclusive 

rsnn  a5  F  fi<*h  area,  frrora  above  $30,000; 

t  "’♦•11  Mow  jrross,  (rood  plant, 

jot  I  1  ,  to  $15,000  cash  requir(>d. 

FmftSt  f  "*"®y-Krehb!el,  Box  88,  Norton,  Ks. 


CLASSIFIED 

Advertising  Rates 

LIm  Rates  Each  Censecutiva 
Insartiofl 

situations  wanted  (Payable  with 
J^w)  4  times  @  50c  per  line  each 
m^ion:  3  times  ®  55c;  2  <S  60c; 
4  «  65c.  Add  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
«  printed  employment  application  forms 
•y  sending  self-addressed  6c  stamped 
envelope  to  E4P  Classified  Dept 
^  OTHER  CLASSIFICATIONS: 
J  times  @  95e  per  line  each  insertion; 
3  times  @  $1.00;  2  times  @  $1.05; 
*  «  $1.10.  3  line  minimum.  Add  20c 
w  Box  Service. 


jHINCTON 

3or  uiii®*' 
nff  work 
,hey  8« 
outs,  fif® 
Revenue 


JAMES  M.  ’TU’TTIE 
161-06  Sanford  Ave. 

Flushing  58.  N.  Y. 

Ret.  Ptl.  Juvenile  Aid  Bureau 
Police  Dept.  City  of  New  York. 

NRW.SPAPRR  SERVir.E.S 
_ Classified  Promotion _ 

CLASSIFIED  IS  MOVING 
AND  CHANGING  FAST  . . . 

And  here’s  one  thing  the 
industry’s  buzzing  about  — 

It’s  the  expanded,  fresh  approach, 
linage  building  Parish  monthly 
C1a.ssified  Service — re-geared  for 
19.58’8  tougher  management  and 
selling  problems. 

In  just  the  last  8  months.  63 
progrensive  papers  that  joined 
the  fold  arc  aboard  and  benefiting 
today. 

If  you  feel  you  owe  yourself  a 
review  of  the  things  you  can  do 
to  build  rtassified  .  .  .  start  bv 
dialing  Miami  PLaza  d-S.IPl  for  a 
sample,  or  drop  a  line  to 

I  HOWARD  PARISH 

ASSOCIATES.  INCJORPORA’TED 
fHassified  Advertising 
;  Development  Services 

2900  N.W.  79th  St..  Miami  47.  Fla. 


_„i  K^vhrap.1  '  I  8  Units,  Double  Folder.  4  plates  wide. 

'>'>0  VOLT  Electric  Pot  130  emsl  stands  with  motor 

oT  .T.u  Will  print  24  pages  straight. 

‘  (Emerson),  Printing  dhxmeter  16". 

M.-tal  Iceder.  !  Sheet  cut  off  23  9  /1 6".  Angle  of  plate 

,  ..  I  clips  45  dejrrccs.  Cylinder  stuRtrer  45 

;  degrees.  2  40-H.P.  Drive  Motors.  Cutler 
A i^n  M.na.rop  Hammer.  Controls  220  volts.  3  phase, 

ATr^Ai«jTTn'*riTV  8®  cycle.  2  5-H.P.  inching  motors.  Now 

Atlantic^iiv^  N  J  ^  printing  on  66%"  wide  paper.  All  plate 

Atlantic  City,  N.  J.  blanket  cylinder  bearings  were  re- 

-  - -  - -  -  I  placed  new  in  1954.  All  inking  rollers 

REID  LINOMETER  $16.00  for  Lintv  j  were  recovered  with  rubber  in  1955. 
type  and  Intertype.  Counts  turns  of  ;  Can  be  seen  in  operation  now. 
the  machine,  mounted  on  end  of  cam 

shaft  by  drill  and  tap  2  holes  8-32  or  TU-  I-I«p.I-4 

use  bracket  and  clamp  on  spoke  of  let  i  *  I  imes  rierala, 

elev.  cam.  Counts  to  99,999  and  start  |  Norristown  Pa. 

at  zero  again.  We  also  make  matrix  i-,,  ,1,,/-^  1’  ,, 

ear  file  to<d — star  wheel  broach — 4  mag  |  Robert  1.  McQ^racken, oen.  Mqr. 
repair  tools — mat  between  ear  gage— 

4  blade  pot  well  scraper — mat  com - - - — — - ■ 

tooth  gage — Ist  elev.  jaw  gage — mat  ;  TUBULAR  DUPLEX  16-Page  Press, 
toe  swage  tool — bunsen  burner — mouth-  AC  drive,  all  stereotype,  available, 
piece  vent  tool — mag  frame  repair  lugs  1  Also  offer  Goss  24  and  32  page  Single- 
— stereotype  chase  screws — Reid  V  belt  ’  width  preeees.  George  C.  Oxford, 
motor  drive — Magazine  Racks — like  to  ;  903,  Boise,  Idaho. 


The  Times  Herald, 
Norristown.  Pa. 


have  your  order.  Arch  Reid — WILLIAM 
REID  CX>.,  2271  Olyboum — Chicago  14.  ’ 
Illinois.  i 

STEEL  (COLUMN  RULE  for  news-  I 
papers — one  point  body— send  for  free  ' 
survey  card— LEO  W.  HAUSMAN,  107 
So.  33  St..  Philadelphia.  Pa. 

BRAND  NEW  MAGS  for  Linotvpe. 
Splits  $125:  full  $140.  Litewelvht, 
guaranteed.  Shipped  on  approval.  Wm. 
A_^  Smith.  Loudonville.  Ohio. 

WANTED  FOR  REBITTLDTNG 
TELETYPESrrTTER  EQUIPMENT 
ALL  models  of  perforators  and  op-  ! 
erating  units  with  or  without  adapter 
keyboopls.  Lineeastin"’  maehines  equip- 
r«d  with  T!>Ietype»>tter  are  also  do- 
I  sired. 

INLAND  NEWSPAPER 
I  SUPPLY  CO.  i 

422  West  8th  Knrr.as  City  5,  Mo. 


DEXTER  NEWSPAPER  and  job  folder 
handset.  33x16.  220  volts,  $200.00.  Mes¬ 
senger,  Smithtown,  New  York. 

48  PAGE  SUPERDUTY 
DUPLEX  PRESS 

3  units  and  double  folder 
(kitler-Hammer  conveyor 
Equipped  for  spot  color 
Extra  stand-by  motor 
22%"  cutoff.  AC  drive 
Underfed,  double  roll  stands 
Automatic  oiling  system 
ALSO  available :  5  ton  gas 
Stereo  ix>t  and  Kemp  outfit 
and  3  ton  remelt  i>ot 
All  available  in  late  1958 
W.  O.  Littick,  Zanesville 
(Ohio)  Publishing  Company, 
Phone — GLadstone  2-4561 
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MACHINERY  and  SUPPUES 


MACHINERY  and  SUPPUES 


OVER  ONE  MILLION  DOLLARS’  WORTH 
OF  GOOD  USED  EQUIPMENT! 

W;  #  w  #  w  # 


SCOTT  PRESSES 
at  the  BOSTON 
HERALD-TRAVELER 
Available  January  1959. 


HOE  PRESSES 

Located  at  the 
BOSTON  GLOBE 
Available  June  I,  1958 


8  Identical  OCTUPLE  PRESSES 
New  in  1947-1942-1937-1932 


EACH  Octuple  Press  consists 
of  4  Units  with  1  Unit  Reversi¬ 
ble  and  1  extra  Color  Cylinder. 
Double  Folder  with  C-H  Con¬ 
veyors,  Scott  3  Arm  Reels  with 
Automatic  Tensions,  Trackage 
and  Turntables  around  press, 
Plate  Conveyor  and  Steel  Floor 
Decking  around  Press.  2-125/10 
HP  Press  Drives. 


THESE  are  all  modem  High 
Speed  Presses  with  Steel  Cylin¬ 
der,  Roller  Bearing  Units,  22% 
inch  Cutoff. 


7  PRESSES— all  Steal  Cylinder,  Roller 
Bearing  Units  with  Hoe  Patent  Ink 
Pumps.  Cutler-Hammer  Conveyors. 
Portable  Color  Fountains. 


2— OCTUPLE  PRHSSBH  (1948-1943) 

4  Units-Double  Folder-AC  Drive, 

3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

a— OtmjPIiB  PRESSES  (1987-1932) 

4  UnitB-Single  Folder-DG  Drive 

5  Arm  Reels  and  Automatic  Ten¬ 
sions. 

2-DOUBLB  SEXTUPIE  PRESSES 
(1929-1925) 

$  Units-2  Sing'le  Folders-DG  Drives 

3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

1— OCTUPLE  PRESS  (1923) 

4  Unita-Double  Folder-DC  Drive 
End  Feed. 


MACHINERY  and  SUPPLIES 
Press  Room 


MUST  SELL  NOW 

6  OR  6  CkMs  H.S.L.a  UNITS 

LATE  aerial  number.  Steel  substruc¬ 
ture  with  j;)edestal  mounted  dine  xeels 
and  automatic  tensions.  100  HP  AC 
drive  complete  with  controls.  Folder 
capadty  64  pasee.  Runnins  speed  over 
30,000.  Spot  color  leads. 

SHEET  cut— 23  9/16 
OOKPRESSION  lockup  four  platea 
wide 

60  DEGREE — plate  bevel 
60  DEIGREE— blinder  stassrer 
CYLINDERS  have  hiarh  carbon  steel 
shafts 

BRONZE  bushinsra  replaced  with 
roller  bearings 
MAXIMUM  paper  width  76' 
CUTLER  Hammer  Conveyor  in- 
duded 

ALL  formers  and  cylinders  cut  for 
60"  paper 

INCLUDES:  Ebcisting  covered  inking 
rollers — ^Existing  blankets — portable 
color  fountain 

(CONDITION — very  good. 

OVERALL  length  of  press — 52' 
WIDTH  (outside  finish  of  unit  & 
folder  frames)  8" 

CAN  be  moved  in  units 


MACHINERY  and  SUPPMRS 
_ Press  Room _ 

10  GOSS.  " 
DOUBLE  WIDTH, 
SEMI-CYLINDRICAL, 
ROLLER  BEARING  UNITS 

3  Double  Delivery  Folders 
Being  Replaced  by 
Headliner  Units 
Angle  Bars  Over  Each  Unit 
4  Color  Cylinders 
3  Upper  Formers 
Cline  Drives,  Reels  and 
Automatic  Tensions 
Geared  Speed  42,000  P.P.H. 
23-9/16"  Cutoff 

Can  Be  Seen  In  Operation 
at 

CINCINNATI  ENQUIRER 

THE  GOSS  PRINTING 
PRESS  CO. 


Here  i$  on  opportunity  to  purchase  e  complete  4  UNIT  PRESS,  10  to  15 
years  old,  at  less  than  the  cost  of  e  single  new  unit!  I 


AVAILABLE  IMMEDIATELY 
and  priced  for  quick  disposition. 


7  UNIT  GOSS— 223/4" 

High  Speed-Low  Conatructed  Ardi  Type 
Units.  Double  Fdder  with  Balloon  For¬ 
mers  and  C-H  Conveyor.  Cline  3  Arm 
Reels  and  Tensions,  Trackage  and  Tum- 
tablee. 

Located;  DETROIT  FREE  PRESS. 


6  UNIT  SCOTT— 23-9/16" 

2  Double  Foldairs  with  OH  Conveyors, 
2  AC  Drives,  Portable  Color  Fountains, 
on  Substruoture  with  Roil  Arm  Brack¬ 
ets. 

Located:  KNOXVILLE  (TENN.) 
JOURNAL 


6  UNIT  SCOTT— 22-3/4" 

Double  Folder  with  C-H  Conveyor,  Ex¬ 
tra  Color  Fountain,  3  Arm  R^ls  and 
Automatic  Tensions,  Trackage  and 
rumtables. 

COMPLETE  STERBO-7  ton  Kemp  Pot. 
Double  Junior  Vacinim  Autodates, 
Auto-shaver,  Router,  Stahl  Master. 
Located:  DETROIT 


3  UNIT  HOE— 223/4" 

Steel  Cylinder^toller  Bearing  Units, 
Double  Folder,  End  Feed  with  Jones 
Automatic  Tensions,  AC  Drive. 

Located:  PERTH  AMBOY  (N.  J.) 
NEWS 


3  UNIT  SCOTT— 23-9/16" 

1  Unit  Reversible  with  2  extra  Color 
Couples,  Double  Folder,  End  Feed,  AC 
Drive 

Located:  PORTSMOUTH  (VA.)  STAR 


Golf  Quad  Straightiine— 2 1•/2" 
16/32  page  4  Deck-Single  Wldtii,  AC 
Drive.  Compensators  for  Color.  Stereo. 
Located:  NEWPORT  NEWS,  VA. 


DUPLEX  TUBULARS 


24  PAGE  2  to  1— New  1948 
Located :  MIDLAND,  TESLAS 


SO  PAGE— 2  to  1— and  %  Folder 
Located:  SPRINGFIBLD,  ILL. 


16  PAGE^-1  to  1 
Located:  KEARNEY,  NEB. 

•  •  •  • 

8  PAGE  FLATBED  PRESSES 

DUPLEX,  Model  E 

Located:  MONONGAHELA,  PA. 


DUPLEX,  Model  AB 

Located:  WOODLAND,  CALIF. 

GOSS  COMET 

Located;  DONORA,  PA. 

•  •  •  • 

TYPESETTING 

LINOTYPES 

Models  8-14-21-26-30. 

INTERTYPES 

Models  C3-C4/4-G4/2 

18  Machines  to  choose  from 
and  all  warranted  to  be  in  good 
condition. 

•  •  •  • 

AN  INVITATION 

to  all  equipment  minded  Publishers 
attending  the  ANPA  Convention  to 
visit  us  at  our  ofRces. 

BEN  SHULMAN 


BEN  SHULMAN  ASSOCIATES 

60  East  42  St.  New  York  1 7,  N.  Y. 
Telephone  OXford  7-4590 


APPRAISEID  value  $7,600  per  unit. 
Will  eell  complete  for  $29,000.  Price 
will  drop  $1000  each  week  until  sold 
as  is  where  is.  Contact  Box  1621,  Eklitor 

A  Publisher. _ 

TWO  COLOR  humps  for  Goes  H.S.UC. 
press  four  plates  wide.  Elxcellent  con¬ 
dition.  Complete  with  roller  bearings 
and  chain  drive  on  ink  cylinders.  Can 
be  adapted  to  any  press  with  28-9/16 
cut  off.  Will  instil.  Contact  J.  Hl^, 
Wayne  Dispatch.  Wayne,  Michlgsm. 


DUPLEX  STANDARD 
TUBULARS 

16-PAGB.  2  to  1  model.  No.  226,  22%' 
cut-off,  30  H.P.  GE  drive,  1  porti^le 
ink  fountain,  metal  pot  and  pump, 
casting  box,  plate  finisher,  chipping 
block,  curved  router,  electric  paper  roll 
hoist  and  rewinder. 


24-PAGE.  2  to  1  model.  No.  264,  22%' 
cut-off,  60  H.P.  GE  drive  balloon  for¬ 
mer,  2  portable  ink  fountains,  metal 
pot  and  pump,  vacuum  casting  box, 
plate  finisher,  chipping  block,  curved 
router,  electric  paper  roll  hoist  and 
rewinder. 

LOCATED  IN  POMONA.  CALIF. 

AVAILABLE  early  1958.  Will  dis- 
mantle,  truck  with  our  own  equipment 
and  erect  in  your  plant.  Service  Na¬ 
tion  Wide. 

LOYAL  S.  DIXON  CO. 

Newspaper  Press  Erectors 
11164  Saticoy  St. 

Sun  Valley,  Calif. 

POplar  ^0610 


17x26  VANDERCOOK  PROOF  PRESS 
25x25  Vandercook  Proof  Press 
Hill-Cutls  Trim-O-Saw  w/carblde  blads 
Miller  Pedestal  Saw 
Hoe  Tail  Cutter,  21%' 

Hoe  Boring  Machine,  21%" 

Monotype  lead  A  rule  caster 
32  Page  Hoe  Magazine  Press,  size  of 
product  ll'xl5%' 

Model  2200  Addressograph 

Apex  Printing  Machinery  Co.,  Inc. 
210  Elizabeth  St. 

New  York  12 

_ Worth  6-0070 _ 

SCOTT 

SPEED  KING  PRESS 
FOR  SALE 

24  PAGE  Scott  Si>eed  King  Rotary 
Newspaper  Press  (3  Decks).  Prints 
4  to  24  pages.  Complete  with  all 
stereotype  equipment  and  electrical 
controls.  Now  running  over  13,000, 
six  days  a  week.  In  excellent  shape. 
Extra  cylinder  and  spare  parts.  Ideal 
low-manning  mwis  for  Bnall  daily,  or 
paper  desiring  change  from  Flatbed. 
Available  in  May.  Contact  George  W. 
Sherrill,  Middletown  (N.  Y.)  Times 
Herald.  Tel.  8631. 


A  Division  of  Miehle-Goes-Dexter,  Idc. 

5601  West  31st  Street 
Chicago  50,  Illinois 
GOSS  PRESS— 4  or  6  Units— End  M 
—62  inch  roll- 23  9/16  Out  off— Tw 
76  hp  motors  and  electrical  equipmek 
4  Portable  color  ink  fountains  ui 
other  spere  parts.  Very  good  eonb 
ticm.  Contact  Mr.  Eldw.  Hintensd. 

EgllE  TIMES.  Erie,  Pa. _ _ 

PRESS  MOTOR  DRIVEIS  of  25.  M. 
50.  60,  75,  100.  150  H.P.  A.  O.  Gsorp 
C.  Oxford.  Box  903,  Boise.  Idaho. 


USED 

PRESS  DRIVES 
FOR  SALE 


CLINE  —  direct  current  —  pair 
100  HP  with  10  amp  inching 
motors  complete  with  controls 
and  supporting  bases.  Apply 
Business  Manager,  LOS  AN¬ 
GELES  EXAMINER,  1111 
South  Broadway,  Los  Angeles 
15,  California. 


2  UNIT  HOE  PRESS.  Double  FoMe. 
with  automatic  tension.  22%'  eutoB, 
pony  autoplate  and  5  ton  metal  pA 
end  feed.  Excellent  condition.  Sjw 
rollers  and  parts.  Chart  Area  2.  Ba 
1739,  Editor  A  Publisher. _ _ 

GOSS  4,  6  or  8  unit  press,  ROP  eol« 
22%"  cutoff,  4  units  on  floor,  «» 
roll  feed,  AG  motor  drives. 

GOSS  3  unit  preM,  same  partleolus 
John  Griffitha  Oo.  Inc.,  415  LexingW 
Avenue,  New  York  17,  N.  Y. 


_ Stereotype 

CURVED  ROUTESIS  for  all 
length  presaes,  available  now,  GeorP 
C.  0:rford,  Box  903,  Boise,  Idaho.  ^ 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STBRHK>  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  17  OXford  7^ 


WANTED:  8-page  Duplex  or  Oo* 
flat-bed.  Adviae  aerial  no.  and 
available.  Northern  Machine 
323  N.  4th  St..  Phils.  6.  Pa. _ 


WILL  Buy  for  Oash.  Complete  EmA 
aiao  Individual  Machines  and  ZkrVP 
ment — anywhere  in  U.S.A. 
PRINTGRAIT  REPRESENTATTVI® 
277  Broedway,  New  York  7.  N.  »• 
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machinery  and  SUPPUES 


ONI  SOOIT  semi-cylindrical  unit. 
Koat  have  22%'  cut-off,  aolid  steel 
(yUnders  and  roller  bearings.  Also  S 
im  reel  in  good  condition.  Wlil  be 
It  Waldorf  during  AKPA.  Contact  per- 
snslly  or  write  to  me,  Robert  Withers, 
Boehester  Fost-Builetin,  Rochester, 
ICnnesota^ _ 


WANH5D:  Tubular,  2  to  1,  rotary 
msi,  quarter  folder,  electrical  and 
Htnatjpe  equipment.  Write  particn- 
Itn.  Max  Burns,  General  Manager, 
IDefaigan  Rotary  Frees,  Inc.,  6962  Fed- 
osl  Street,  Detroit  9,  Michigan. 


USED  STA-HI  DRYER.  Must  be  in 
nod  condition.  Contact  E.  H.  Baldwin, 
Martinsville  Bulletin,  Martinsville,  Va. 


WANTED:  S-Unit,  48-page  press,  22%, 
with  or  without  stereo.  Availability  not 
important.  Advise  price  and  Serial  No. 
Will  consider  addiUonal  units.  Box 
ins.  Editor  &  Fublisher. 


WANTED:  Standard  single  width,  cnd- 
(<d,  rotary  web  press,  23  9/16  cut  off, 
quarter  folder,  electrical  equipment. 
Write  particulars.  Max  Bums,  funeral 
Manager,  Michigan  Rotary  Frees,  Inc., 
SIK  Federal  Street,  Detroit  9,  Mich. 


HELP  WANTED 


Administrative 


NON-MBTROFOUTAN  DAILY  in 
Chart  Area  nine  has  excellent  oppor- 
tmity  for  young  newspaper  executive 
to  act  as  buinees  manager  and  aasist- 
aat  publisher.  Applicant  should  have 
•dvertlsing-pTomotion  experience  as 
will  aa  editorial  and  mechanical  back- 
mnnd.  Frefer  age  under  forty.  Fer- 
rnanent  oonneetion  leading  to  complete 
management  as  capability  demon- 
milted.  Send  full  Information,  includ- 
ini  salary  needs  to  Box  1600,  Editor 
A  Publisher. 


WANTED:  Business  Manager  for  small 
and  job  shop.  Chart  Area  9. 
Mnt  be  trained  in  all  phases  and 
•troof  on  advertising.  Box  1617,  Editor 
A  Publisher. 


hard  HmTNG  young  advertising 
salesman  who  has  the  ambition  and 
sapaeity  to  become  publisher  of  a 
nesspaper.  But,  must  be  vrilling  to 
work  and  prove  himself  and  to  become 
well  rounded  in  all  phases  of  news- 
paper  work. 

WRITE  TO :  Carmage  Walls,  General 
Advertising  Service,  Inc.,  601  Gwrgia 
^vingi  Bank  Building,  Atlanta, 
Ueorgia, 


WANTED— young  circulation  man  to 
»e  distant  circ^ation  manager.  Dy¬ 
namic  M.E.S.  60.000  paper  in  Chart 
area  1  with  good  possibility  for  ad- 
'Jncement  as  circulation  manager  for 
Jtw  afternoon  newspaper  owned  by 
wis  Mie  organization  in  city  of  46.000. 
g”  1221.  Editor  &  Fublisher. 


WELL  QUALIFIED  man  wanted  for 
eirwlatlon  manager’s  post  for  2  ag- 
r^lve  long  eetabllAed  controlled 
^laUon  weeklies  of  60,000  circula- 
gop  converting  to  paid  carrier  de- 
.Tjrf-  Experience  In  carrier  ddivery 
references  necessary.  Metropolitan 
area.  Box  1611,  Editor  ft  Fub- 


CIRCULATION 

MANAGER 

tW  *^***^r*fr  10.000  circulation  competi- 
‘‘ve  newm^nper.  Fine  opportunity  for 
***J*“>we  man  with  rapidly  growing 
jjjniiation.  Salary  and  incentives 
for  top  earnings.  Excellent  living 
'j^jtioos  in  New  York’s  southern  tier. 
“*pies  eenfldential.  Write  giving  de- 
of  experience  to  R.  T.  Hilden- 
General  Manager,  Bn^cott 
^ly  BulleUn,  Endicott,  New  York. 

JIPCU^'nON  MANAGER  wanted 
lu  Sunday  in  the  area 

.  *i*’^>»l»tion.  Situation  non- 
"wpstlUve  nut  we  do  not  want  a 
a  'Pfylpecr.  All  replies  confidential. 
»*  1722,  Editor  ft  Fublisher. 


HELP  WANTED 


Classified  Advertising 


CLASSIFIED  MANAGER 
Evening  newspaper  in  city  of  60,000 
population  has  opening  for  man  or 
woman  experience  in  all  phases  of 
Classifie  Advertising.  Give  full  par¬ 
ticulars  and  age.  Box  1208,  Editor  ft 
Fublisher. 


MANAGER  to  build  2-per8on  depart¬ 
ment  to  4.  Lively  12.000  daily  in  South¬ 
east  growth  area.  B<nc  1437  Editor  ft 
Fublisher. 


CLASSIFIED 

MANAGER 

A  CHART  AREA  1  daily  will  have 
an  opening  about  May  1.  This  is  a 
good  position  for  a  Classifie  Manager 
who  is  dissatisfied  with  his  present  ar¬ 
rangement.  Serious  consideration  will 
also  be  given  to  a  young  man  wiUi 
clasaifie  experience  who  feels  stymied 
and  desires  to  become  a  department 
heed.  Box  1539,  Editor  ft  Fublisher. 


CLASSIFIED  MANAGER 

MA’TURE,  experienced  man  or  wom¬ 
an  is  offered  an  interesting  job  with 
real  possibilities  by  a  well  established 
successful  suburban  quality  weekly 
(40,000  circulation).  Starting  salary 
$100  or  more  depending  on  qualifica¬ 
tions  and  literal  bonus  as  fast  as 
earned.  Fublisher,  FO  Box  149,  Morris¬ 
town,  N.  J. 


SALESMAN-MANAGER.  2  man  staff. 
Wide  epen  suburban  market.  Salary 
plus.  Full  resimie.  R.  C.  Dear,  Daily 
Journal,  WHoaton  8-4110,  Illinois. 


Correspondents 


'TRADE  JOURNAL  Correspondents  for 
immediate  assignments.  Box  1400  Ed¬ 
itor  ft  FubliShv. 


Display  Advertising 


HELP  WANTED 


Display  Advertising 


EXFERIENCE  +  INmATTVE  =  A 
SOLID  FUTURE  1  Daily  in  10,000  to 
16,000  bracket,  member  of  progressive 
group.  Chart  Area  2,  seeking  experi¬ 
enced  Advertising  Sidesman.  Must  be 
strong  on  layout  and  servicing  key  re¬ 
tail  accounts.  Desire  to  move  ahead 
fast  of  paramount  importance.  Our 
staff  now  making  consistent  lineage 
gains  and  are  financially  rewarded  for 
their  efforts.  Call  or  write,  R.  E. 
Slater.  Daily  Bulletin,  En^cott,  N.Y. 


WANTED  —  fantastically  aggressive 
and  combative  advertising  manager  for 
small  competitive  New  England  daily. 
No  chickens  need  apply.  Opportunity 
and  future.  Box  1623,  Editor  ft  Ful^ 
Usher. 


OFENING  IMMEDIA’TELY  in  local 
display  department.  Fermanent  por¬ 
tion  with  a  paper  of  20,000  circulation 
in  community  of  30,000.  A  sportsman’s 
paradise  .  ,  .  hunting,  fishing,  swim¬ 
ming,  golf  .  .  ,  you  name  it.  Good 
starting  salary  with  progressive  op¬ 
portunities,  very  good  bonus  plan,  paid 
hospital,  life  insurance  and  retirement 
plans.  New  plant  in  growing  city. 
Give  experience  and  references.  Write 
Nick  Dovolas,  Mankato  Free  Frees, 
Mankato,  Minnesota. 


AD  MANAGER  for  two  Eastern  Indiana 
weeklies  (3,200  and  6,000  cirealation). 
Fine  opportunity  for  alert  young  ad 
salesman.  Reply  to  Box  1704,  Editor 
ft  Fublisher. 


AD  SALESMAN,  2-3  years  experience, 
new  accounts,  promotions,  some  cam¬ 
era  knowledge  helpful.  H.  W.  Algire, 
Urbana,  Oliio.  Daily  Citizen. 


EXFERIENCED  AD  SALESMAN  for 
daily  in  Chart  Area  six.  Must  be  high- 
caliber  salesman.  Layout  and  copy  es¬ 
sential.  Excellent  opportunity  in  a 
rapid  growing  dty  and  trading  area. 
Box  1736,  Editor  ft  Fubliriier. 


HEU»  WANTED 


Editorial 


SUCK  GENERAL  MAGAZINE  needs 
top  writer-editor  with  Southern  view¬ 
point.  outstanding  record.  Submit  full 
resume  and  work  samples  to  Atlantan 
Bfagazine,  31  Third  St.,  N.E.,  Atlanta 
8,  Georgia.  _ 


LIMITED  EXPERIENCE  reporter,  1-2 
years,  for  uiistate  metropolitans  bu¬ 
reau.  chance  for  solid  experience  cov¬ 
ering  top  news  St.  Lawrence  seaway 
area,  ^r,  camera  needed.  Fast  grow¬ 
ing  a.m.  paper;  usual  benefits;  mod¬ 
erate  starting  pay.  Air  Mail  special 
or  phone,  details  to  Paul  H.  Strom, 
State  Editor,  Post  Standard,  Syracuse, 
New  York. 


_  FREE 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  .Birch  Personnel. 
69  E.  Madison,  Chicago,  Illinois. 


ASSISTANT  RECnONAL  EDITOR  for 
expanding  news  operation.  Fast  grow¬ 
ing  P.M.  daily,  11,000  circulation.  Lake 
region.  Woman  preferred.  Write  M.  W. 
Niekelson,  Sentinel,  Fairmount,  Minn. 


ASSOCIATE  EDITOR  midwest  trade 
paper  to  serve  also  as  publisher’s  as¬ 
sistant  in  developing  syndicated  direct 
mail.  Experience  on  newspaper,  maga¬ 
zine  and  advertising  agency  preferred. 
Liberal  salary  and  profit-sharing  in 
accordance  with  demonstrated  ability. 
Send  complete  resume  to  Box  1700, 
Editor  ft  Puolisher. 


LARGE  national  magazine  Chart  Area 
2  wants  experienced  Copyreader,  Well 
educate  gp-ammarian.  Age  86  to  45. 
Excellent  pay.  No  right  work.  Box 
1735,  Editor  ft  Publisher. 


terviews.  Write  Box  1 

Fubliriier. _ 

’THIS  NEWSPAPER  is  looking  for  a 
high-caliber  man  between  the  ages  of 
80  and  40  to  head  up  our  real  estate 
department  of  a  large  metropolitan 
newspaper  in  Chart  Area  2.  His  quali¬ 
fications  should  be  mainly  a  pleasing 
personality,  ambition  and  drive — a  real 
Iieddler  who  would  like  to  join  an 
organization  where_  peddlers  are  re¬ 
warded  with  top  jobs  when  proven. 
Starting  salary  excellent.  All  replies 
held  in  strictest  confidence.  Write  Box 
1563.  Editor  ft  Publisher. 


IMMEDIA’TE  OPENING  for  the  num¬ 
ber  1  sales  spot  on  Northwest  county- 
seat  daily.  Must  be  well  grounded  in 
display  advertising  principles,  includ¬ 
ing  layout  and  copywriting.  ’Ihis  is  a 
challenging  opportunity  for  an  ag¬ 
gressive  display  salennan.  Salary  open 
for  consideration.  Send  complete  resume 
and  salary  requirements  in  first  letter: 
W.  G.  Donker,  Skagit  Valley  Herald, 
Mount  Vernon,  Washingtoa. 


WANTkD.  An  old-fashioned,  hard 
hitting  specialty  man  to  sell  husinoas 
pages,  church  pages,  year-end  editions, 
and  other  strong  promotions.  Liberal 
commission.  Must  not  be  over  50  years 
of  age.  Yon  must  have  a  ear;  not  a 
tdephone  salesman,  but  face  to  face 
w4m>  can  mix  in  the  best  of  crowds. 
No  drinkers  and  you  must  have  Mess. 
’ITiis  is  a  life-long  opportunity  for 
the  right  man.  All  replies  hrid  in 
strict  confidence.  Chart  Area  2.  Write 
Box  1664,  Editor  ft  Publisher. _ 

ADVERTISINO  MAN  WANTED;  June 
grad  or  small  daily,  weekly  experience 
summer  winter  resort  area  Chart  Area 
2;  for  weekly  growing  into  dally,  ac¬ 
curacy,  salesmanship,  thorough  news 
more  Important  than  creative  and  lay¬ 
out;  send  detailed  letter  and  refer¬ 
ences;  benefits,  salary  and  commis¬ 
sion.  Box  1618,  Editor  ft  PuUiaher. 


LIVE  WIRE  self-starting  all-round  ad 
man  for  4,000  ABC  exclusive  weekly, 
28  pages  up.  Fast  growing  population 
and  volume,  resort  and  year  round. 
Start  $100,  mileage,  fringes,  raises 
definitely  tied  to  dollar  volume  increase, 
which  growth  of  town  makes  inevitable. 
No  recession  here.  G.  B.  Lockwood, 
The  News,  Stuart,  Florida. _ 

PROVEN  SALESMAN.  Small  com¬ 
petitive  suburban  daily,  salary  plus. 
R.  C.  Dear,  Journal,  WHeaton  8-4110, 
Illinois. 


editor  8c  publisher  for  April  12,  1958 


Editorial 


SOCIETY 

_  EDITOR 

SOUTHERN  CAUFORNIA  p.m.  daily 
in  20,000  circulation  bracket  needs  ere* 
ative,  energetic  editor  for  society  pages. 
Present  society  editor  moving  to  north¬ 
ern  part  of  state  in  a  couple  of  months. 
Replacement  should  he  strong  on  make¬ 
up  and  heads,  and  able  to  write  clearly 
and  rapidly,  be  able  to  develop  con¬ 
tacts.  Camera  know-how  desirable  but 
not  essential.  No  age  limitation.  Ours 
is  a  pleasant  California  community,  an  . 
hour’s  drive  from  beaches,  deserts, 
mountains  and  metropolitan  Los  An¬ 
geles.  Send  complete  information  on 
experience  and  background  to  C.  R. 
Appleby,  ’Hie  Daily  Report,  P.  O.  Box 
593,  Ontario,  Califomra. 

REPORTER  with  one  to  three  years 
sound  enerience  who  wishes  to  ad¬ 
vance  salary-wise  wanted  by  aggres¬ 
sive  Chart  Area  8  daily  80.(K>0  circu¬ 
lation.  Nose  for  news,  ahillty  to  dig 
essential.  Police,  dty  or  county  beat 
experience  preferaUe.  Please  describe 
education  and  experience,  send  clips 
and  references.  Box  1612,  Editor  ft 
PubliAer. 

WIRE  editor-reporter  for  six  day 
daily.  Writs  Publidisr,  Dally  Press, 
Artssia,  New  Mexioo,  giving  rsfer- 
enees  and  esperienca. 


WANTED:  able  cub  reporter  for  ex¬ 
panding  Louisiana  daily.  Modem,  air- 
conditioned  building,  wonderful  tndn- 
ing  ground,  congenial  perssnnd.  Must 
be  alert,  conscientious,  available  about 
six  weeks.  Write  Box  1721,  Editor  ft 
Publisher.  _ 


WANTED :  GENERAL  REPORTER, 
some  experience  preferred.  Good  pay. 
benefits.  Write  or  phone  A1  Sdimahl, 
Tribune,  Albert  Lea,  Minnesota. 


WANTED,  Information  Officer  for 
State  agency,  editing  publications, 
news  releases,  general  public  relations, 
good  hours,  working  conditions,  start¬ 
ing  about  $5,000,  College  degree  and 
two  years  experience.  Virginia  appli¬ 
cants  preferred.  Virginia  Department 
of  Agriculture,  State  Office  Building, 
Richmond. 


WESTERN  PENNSYLVANIA  DAILY. 
24,000  circulation  class,  seeks  experi¬ 
ence  reporter.  References  a  most. 
Usual  benefits,  6-day  week.  Box  1784, 
Editor  ft  Publisher, 


Mechanical 


NON-UNION  oompeeing  room  foreman 
for  daily  in  Chart  Area  t.  Give  com¬ 
plete  details  of  personal  and  working 
history  in  first  letter.  Box  1604,  Editor 
ft  Publisher. 


FOREMAN 

TO  TAKE  complete  dharge  of 
weekly  newzpaiier  and  job  shop 
for  busy  publisher.  Will  be  in 
complete  charge  of  all  mechani¬ 
cal  operations,  mechanical  per- 
sonnri  and  be  req;>oiisible  for 
producing  24  to  28  pages  each 
week  on  time.  Experienced  and 
fully  qualified  man  only  will 
be  considered  and  salary  will 
be  commersurate  with  ability  to 
produce.  Open  shop  in  rapidly 
growing  Chart  ’Two  area.  Give 
2  references  in  first  letter  to 
Publisher.  Ihe  Leader,  Point 
Pleasant  Beach,  New  Jersey. 


'3 


I 
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HELP  WANTED 

Mechanical 


FLOORMAN  for  gnawing  weekly  news- 
pai>er  in  the  Hartford  area.  Attractive 
opportunity  for  fully  experienced  man 
in  ad  composition  and  page  makeup. 
Should  like  responsibility  and  mini¬ 
mum  of  supervision.  We  stress  need 
for  full  experience.  Write  or  call.  West 
Hartford  News,  West  Hartford,  Con- 

necticut.  JA  8-5201. _ 

WANTED,  imion  press  man  for  niKht 
work  on  four  unit  Goss  press,  end  roll 
feed.  Must  be  familiar  with  all  phases, 
able  to  run  tension,  37*/a  hours  per 
week.  Good  pay  and  otl.er  frinue  bene¬ 
fits.  Write  full  details  to  Box  1708, 
Editor  &  ]?ublisher. 


INSTRUCTION 

_ Linotype  School _ 

OHIO  UNOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype,  Intertyiie  InstrucUon 
FVee  Information 


SITUATIONS  WANTED 

Administrative 


ASSISTANT  PUBLISHER 
GENERAL  MANAGER 

THOROUGHLY  grounded  all  manage¬ 
ment  phases:  Editorial,  Advertising, 
Circulation,  Mechanical;  rates,  costs, 
I^rsonnel,  public  relations,  labor  nego¬ 
tiations.  Mature  metropolitan  morning 
and  evening  experience.  Staff  member 
Publishers  Consultation  Service.  Earli¬ 
est  availability  July.  Prefer  Chart  areas 
12,  11,  2,  6.  Replies  Strictly  confiden- 
tial.  Box  1415,  Editor  &  Publisher, 

EXECUTIVE  SEEKS 
CHALLENGING  OPPORTUNITY 

AS  PUBUSHER  end  GENERAL  MAN- 
AGEIR  I  converted  $250,000  loser  to  a 
profit  t  Improved  content  and  produc¬ 
tion  method.  Increased  circulation  30,- 
000;  increased  advertising.  Cut  costs. 
Know  amall,  medium  and  metropolitan 
papers.  Wide  U.  S.  and  Europe  exper¬ 
ience.  Was  Assistant  to  Chain  General 
Manager.  Expert  on  Mechanical  Depart¬ 
ments,  Labor  Negotiations  and  Promo¬ 
tion.  Available  for  interview  at  ANPA 
Convention.  Journalism  and  Business 
Adminstration.  B.  Sc.  Box  1446  Editor 
A  Publisher, _ 

HIGH-CALIBRE  newspaperman  thor¬ 
ough  knowledge  all  phases,  advertising, 
editorial,  circulation,  production  de¬ 
sires  job  as  publisher,  assistant,  general 
manager  on  small  or  medium-size  daily. 
Former  daily  general  manager,  A-1 
references.  Key  position  now  on  daily. 
Prefer  CSiart  Area  8,  10,  11  or  12. 
Salary  open.  Sox  1419  Editor  A  Pub- 
llaher. _ 

NEED  Phorto-Art  Department  Man¬ 
ager?  Well  experienced  metropolitan 
newspaper  Photographer,  capable, 
sober,  desires  position  on  paper  or 
magazine  with  large  staff  in  Chart  Area 
2  or  3.  Box  1402  Editor  A  Publisher. 


ACCOUNTANT,  will  graduate  In  July. 
A  printer  9  years,  28,  veteran.  Refer¬ 
ences.  Chart  Area  9.  Box  162,  N.  St. 
Station,  Nacogdoches,  Texas. _ 

GENERAL  AI.4NAGER,  unusual  quali¬ 
fications  since  has  worked  as  successful 
advertising  lirector  and  capable  man¬ 
aging  editor  of  combination  properties. 
Kucated  in  law,  skilled  labor  nego¬ 
tiator  and  personnel  manager.  Trained 
in  modem  methods  of  cutting  costs 
and  increasing  profits.  Excellent  in 
public  relations.  Immediately  available 
as  present  employer  knows  of  change. 
Can  be  available  for  personal  interview 
if  wanted  during  ANPA  convention. 
Reply  Box  1712,  Editor  A  Phiblisher. 

GENERAL 

MANAGEMENT 

YfyUNG  B’O-siness  Manager  on  large 
southern  metropolitan  moming-eve- 
ning-Sunday  newspapers  desires  greater 
management  responsibility  not  avail¬ 
able  in  present  position.  15-year  record 
as  executive  in  advertising,  circulation, 
mechanical,  labor  relations,  business 
office,  and  general  administrative  work 
demonstrates  outstanding  management 
ability.  Reputation  for  leadership  In 
newsi>ai)er  industry  and  in  community 
indicates  exceptional  qualities.  Pull  in¬ 
formation  upon  request.  Box  1711,  Edi¬ 
tor  A  Publisher. 
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SITUATIONS  WANTED 

Circulation _ 


CIRCULATION  MANAGER  12  years  i 
on  present  job.  Good  record,  A.B.C. 
Little  Merchant.  Prefers  Top  spot 
Small  Daily,  will  consider  others.  Will¬ 
ing  to  work  on  commission.  Like  lo¬ 
cation  In  South  or  Southwest,  June  1.  j 
Box  1551,  Editor  A  Publisher. 


CIRCULATION  MANAGER  of  10,000 
daily  now.  Have  had  experience  on 
400,000  morning,  evening  and  Sunday 
as  district  manager  and  assistant  city 
circulation  manager.  Seeking  circiUa- 
tion  manager’s,  or  director’s  position 
on  medium  or  large  paper.  For  corn- 
plete  information  write  Box  1733,  Hkli- 
tor  A  Publisher. 


MAN  UNDER  40,  ready  to  move  up. 
Thorough  and  successful  all-around  ex¬ 
perience  including  city  manager,  state 
manager  and  office  manager.  Will  con¬ 
sider  any  location.  Write  Box  1737,  Edi¬ 
tor  A  Publisher. 


MR.  PUBLISHER! 

CIRCULA’nON  PROBLEMS? 

P,EAD  ON  .  .  . 

PROVEN  top-flight  Circulation  Man¬ 
ager  with  diversified  background  and 
unexcell^  record  of  achievements  in 
management,  promotion  and  labor, 
tactical  knowledge  of  developing  cir¬ 
culation  department  on  a  sound,  eco¬ 
nomical,  productive  basis.  ’Thoroughly 
competent  of  executing  all  circulation 
problems  efficiently.  All  negotiations 
confidential.  Can  arrange  for  interview 
during  ANPA  Convention.  Box  1728, 
Eklitor  A  Publisher. 


_ Classified  Advertising 

CLASSIFIED  MANAGER,  competitive 
market  available  interview  at  ANPA 
(invention.  Relocate.  Box  1443,  Editor 
A  Publisher, 


SEEKING  ’TO  S’TRENG’THEN  your 
management  team?  Classified  manager, 
10  years  experience  building  classified 
for  one  of  West’s  leading  small  dailies, 
ready  to  move  up  to  medium  size  daily. 
— Progressive  Independent  or  organiza¬ 
tion  such  as  Ridder  or  Copley.  82,  B.A. 
degree,  12  years  solid  background  ad¬ 
ministrative,  sales ;  display,  special 
editions,  award  winning  promotion. 
Write  ^x  1422,  Editor  A  Publisher.  j 

_ Dispatch  -  Production _ 

NEWSPAPER  PRODUCTION,  middle- 
aged  man,  35  years  experience  metro¬ 
politan  papers,  20  years  last  pooition. 
Knows  all  mechanical  departments, 
R.O.P.  ^lor,  engraving:  ^w  Etch, 
have  sat  in  cn  labor  negotiations  for 
past  ten  years.  Has  installed  Dispatch 
Room  operation,  including  ad-layout. 
Seeks  opening  or  advisory,  could  be 
smaller  publication.  Not  after  top  spot 
particularly  or  high  money.  Can_  be 
in  New  York  for  ANPA  convention. 
A.  H.  Tolley,  304  Copley  Road,  Upper 
Darby,  Pennsylvania.  FLanders  2-1939. 

_ Display  Advertising _ 

ADVERTISING  DIRECTOR  or  Man¬ 
ager.  28  years  experience,  60,000-300,- 
000 ;  Classified,  Retail,  General.  Have 
drive,  know-how.  executive  ability,  suc¬ 
cessful  record.  Presently  employed,  de¬ 
sire  better  position.  Prefer  Eiastern 
States  or  Florida.  Available  for  inter¬ 
view  ANPA  convention.  Box  1418, 
Elditor  A  Publisher. 


MR.  PAYCHECK  signer,  looking  for  a 
young  tr^notch  #1  man,  who  has  the 
“know-how”  and  experienced  on  10,000- 
35,000  -  110,000  dailies  and  agency. 
$7,500  minimum.  West  preferred,  write 
Box  1435  Editor  A  Publisher. 


FOR  S'TEADY  direction  (or  develop¬ 
ment)  of  a  small  advertising  staff — 
how  about  this?  Just  completed:  staff 
re-building,  re-orienting  for  small  pa¬ 
per  group.  Can  bring  this  plus  follow¬ 
ing  experience  to  your  scene.  Success¬ 
ful  sales  record  with  accounts  to  $5- 
million  sales  volume,  staff  experience 
on  papers  to  quarter  million  circula¬ 
tion.  Product  of  ANPA’s  retail  work¬ 
shop  session  and  some  of  fiercest  com¬ 
petition  going.  Personal  requirements 
and  standards  high.  No  r4sum4.  If  you 
can  provide  some  detail.  I’ll  answer 
in  kind.  Box  1619,  Editor  A  Pub- 
1  Usher. 


SITUATIONS  WANTED 

Display  Advertising 

EXPERIENCED  DISPLAY  SALES- 
MAN,  A-1  layouts  and  copy.  Available 
May  6.  Prefer  city  over  50,000,  Chart 
Areas  3  or  4.  Salary  $116  plus.  Box 

1609,  Editor  A  Publisher. _ 

SALESMAN,  MANAGER  —  mature. 
Good  sales  record,  layouts,  copy,  mer¬ 
chandising,  Now  available,  ^utheast 
preferred.  Box  1615,  Editor  A  Pub¬ 
lisher. 

ADVERTISING  DIRECTORSHIP 
WANTED  by  experienced  Advertising 
Salesman,  (presently  employed)  ready 
for  step  up,  10  years  experience.  Na¬ 
tional  Adver'Jsing  Manager,  classified 
experience.  .Strong  in  Layouts,  Sales 
and  promotions.  Married,  Family.  A;.!e 
32.  ^x  1713,  tklitor  A  Publisher. 

ADVERTISING-JOURNALISM  senior 
at  Kansas  University-’TSP.  GAX-to 
work  in  or  near  New  York  City.  Pre¬ 
fer  newspaper  staff  but  will  consider 
anything.  Box  1731,  ^itor  A  Pub¬ 
lisher. 


KNOWS  PROMOTIONS,  layout,  copy. 
Real  sell  personality.  Age  26.  Prefer 
Chart  Area  2.  Box  1707,  Editor  A 
Publisher. 


Editorial 


AMUSEMENT  EDI’TOR— or  Assistant. 
Can  handle  all  phases  of  amusements 
except  classical  music.  Would  prefer 
film  and/or  theatre.  Salary  less  impor¬ 
tant  than  opportunity.  Prefer  large 
city.  Chart  Areas  1,  2  or  12  but  wlli 
carefully  consider  other  offers.  Would 
also  consider  same  position  on  weekly 
news  type  magazine.  Box  1203,  Editor 
A  Publisher. 


EDITOR  on  7,000-plus  daily  seeks  top 
spot  on  10,000  to  20,000  afternoon 
daily.  Eight  years  exiierience,  six  in 
suiiervisory  capacity.  Prefer  Chart 
Area  2.  Etox  1228,  Editor  A  Publisher. 

AWARD  -  WINNING  nationally-known 
music,  drama,  motion  picture  authority 
in  early  40’s  overdue  step  up  to  top 
poet  of  critical  importance,  editorial 
responsibility,  flexible  hours,  proper 
salary  return.  Excellent  civic  and  pro¬ 
fessional  record.  Box  1413  Editor  A 
Publisher. _ 


CAPABLE  copy-telegraph  editor  seeks 
Chart  Area  2,  3.  4  desk  ei>ot.  Box  1405 
Editor  A  Publisher. _ 

COPY  READER  —  7  years  Big  City 
dailies.  Swing  man  for  slot,  makeup, 
telegraph  chair.  Young,  steady,  with 
drive.  Promotion  chances  important. 
Box  1403  Editor  A  Publisher. _ 

OORRHSPONDENT  ASSIGNMENTS  in 
Chicago  area  wanted.  22  years  writing, 
editing  and  Public  Relations  experience. 
Technical  background.  Resume  on  re- 
quest.  Box  1414  Editor  A  Publisher. 

CREATIVE  SPORTS  RHn»ORTER  with 
national  syndicate  experience  available 
for  all  around  sports  coverage.  Youth, 
aggressiveness  and  versatility  will  make 
a  definite  asset  to  any  sports  depart¬ 
ment.  Top  references.  Box  1434,  Editor 
A  Publisher. 


SITUATIONS  WANTED 

Editorial 


COPY  EDITOR 
Reporter,  Photographer 
Box  1441  Editor  A  Publisher 
EDITOR  COMPANY  PUBLlCA’nON 
I  and  public  relations,  experieneel 
woman,  AM  Economics  and  Public  Ai 
ministration,  seeks  interesting  poeiti^ 
Philadelphia  or  vicinity.  AvailsUc 
middle  of  May.  Box  1423,  Editor  4 

Publisher. _ 

EDI’TOR,  36,  for  small  Midwest  dsil; 
12  years  top  experience.  Box  143! 

Editor  A  Publisher. _ 

EDl'TOR.  weeklies;  daily  experienet; 
top  all  around  newsman.  Qiart  AretL 

Box  1432  Editor  A  Publisher. _ _ 

EDITOR-REPORTER,  skilled  in  tU 
phases  magazine  work.  Use  camen. 
Technical,  sports,  news  beats.  Bn 

1444,  Editor  A  Publisher. _ 

EDITORIAL  OR  PUBLIC  RELATIONS 
— Business,  semi-technical  or  genenl 
writing.  5  years  trade  puhlicatim. 
daily  and  international  relations  exper- 
ience.  M.A.,  30,  single,  can  relocaU. 
Box  1409  Editor  A  Publisher. _ 

♦♦EDITORS  &  REPORTERS*’ 

National  clearing  house  for  rompettst 
personnel  coast-to-coast  at  no  charp 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PinU?ONNBL  (Agenerl. 
6  E.  46  St.,  New  York.  Oxford  7-67!>. 
EXPERIENCED  editor-publisher  wsnti 
place  in  Chart  Area  2  where  he  will 
have  free  hand  in  working  for  com¬ 
munity  betterment.  Box  1416  Editor  k 
Publisher. 

EXPERIENCED  newsman,  general  or 
sports,  beat  or  desk.  Also  photographer. 

^x  1426  Editor  A  Publisher. _ 

HAVETYPEWRI’TBR.  WILL  TRAVEL 
Seattle  area.  Experienced  News-Adver 
Using  man.  edit  your  journal.  Box  1431 

Editor  A  Publisher. _ 

HUMAN  INTEREST  MY  INTEREST, 
reporter-editor.  16  years,  newspaper, 
trade  magazine,  house  organ,  ill 
phases,  writing  awards  recipient,  por- 
eonable,  creative  imagination,  refer 
ences,  available  now,  resume  on  n- 
quest,  woman  seeks  permanent  jot 
with  “first  love.”  newspaper.  Box  1424, 

Editor  A  Publisher. _ _ 

I  JUST  WANT  TO  WRITE.  Long  nr 
ord  as  columnist;  editorialist;  eritii 
I  music,  theater):  feature  writer:  free 
lance  (cracked  Satevepost).  C.  R.  Rote- 
berry.  Times-Unlon.  Albany.  N.  Y. 
JOURNALISM  Instructor  and  pdilir 
relations  for  fall  university  openim. 
Experience  includes  full  range  report¬ 
ing.  editing  chorea.  Now  deskman  bit 
metro  daily.  Photo  training. 

Box  1404.  Editor  A  Publisher. _ 


JOURNEYMAN  newshand,  12  yean 
big  city ;  now  small  daily  ^itor.  want 
back  in  big  town.  Box  1115  Editor  k 
Publisher. _ 

MINISTB21.  43,  B.A.,  M.S.,  B.D., 

wants  position  as  education,  religioa 
editor-reporter.  Journalism,  sales,  fnw 
raising  background.  Box  1429,  BdiW 
A  Publisher. 
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SITUATIONS  WANTED 


Editorial 


NIWS  EXECUTIVE  reapeeted  metro- 
^itan  daily  desires  Editor,  Manairing 
Editor,  post  medium  daily.  Age  34, 
Umily,  A.B.,  earning  $8500.  Interview 
E,  Y.  or  D.  C,  Box  1411  Editor  A 
Mrlidier. _ 


NEWS-FEATURE  WRITER-EDITOR. 
Experienced  National  Weeklies  Polities. 
Entertainment  Forte  Columbia  Journal- 
ian-1936.  Box  1436  Editor  A  Publisher. 


RELIGION  REPORTING  or  combi  na- 
tion  wanted.  Religrion  and  rewrite  2 
years  srith  45,000  daily.  Public  Rela¬ 
tions  newa  writer  2  years.  Box  1410 
Editor  A  Publiiher. _ 


researcher.  Editor,  Writer,  Rad- 
clille  MA.  6  years'  government,  private 
experience  with  all  sources  of  informa¬ 
tion  in  Wixshington,  D.  C.  Booklets, 
Beeches.  Box  14^  Editor  A  Publisher. 


SOBNCE  WRITER-editor,  36.  Medical 

ba^yround.  Now  $9,000.  Mx  1439 
Editor  A  Publisher^ 


SCIENCE  WRITER.  Four  years  experi¬ 
ence:  newrspapers,  magazines,  films. 
Exceptional  ^ucational  background. 
Tonne,  married,  veteran.  Resume,  writ- 
ini  samples  available,  ^x  1431  Editor 
t  Publisher, 


SLOT  MAN,  Has  job  but  wants  change. 
Sober.  Not  a  drifter.  Box  1420  ^itor 
k  ^blisher. 


SPORTS— SPORTS— SPORTS 


FIRST  RATE  qualifications  to  handle 

#1  sports  spot  on  staff  of  2  or  3 ;  or 

italf  sports  job  on  larger  daily.  Ohio  or 
bordering  states.  Know  reporting, 
makeup,  eopyreading  and  personnel, 
too.  $115  per  week  minimum.  Age  88. 
married.  Box  1433  Editor  A  Publisher. 


SPORTS — 3  years  exyrerlence  5700  daily 

u  one  man  staff.  Young,  married,  2 

children.  Chart  Areas  3.  4.  6,  8,  9. 
Box  1417  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


Editorial 


COPY  EDITOR.  Competent,  available 
immediately,  reference.  $126.  Box  1643, 
Editor  A  Publisher. 


TOP  REPORTER 


WITH  6  years  experience  on  two  mid¬ 
west  dailies.  Seeks  reporting  spot  on 
metropolitan  paper.  Chart  Areas  1, 
2,  3.  4,  6.  Strong  on  police  beat,  fea¬ 
tures.  Accurate,  resourceful,  conscien¬ 
tious.  Journalism  degree,  SDX,  veteran, 
33,  married,  family.  Box  1501,  Editor 
and  Publisher. 


TOP  NOTCH  EDITOR— Sports,  wire, 
city  desk.  Over  10  years  eximrience  top 
dailies.  Makeup  award.  New  England- 
New  York  City  area.  Working,  change 
wanted.  Box  1628,  Editor  A  Publisher. 


DESK  MAN — 7  years'  experience  as 
news  editor,  wire,  city,  slot,  rim, 
makeup.  Seeks  real  challenge  on  metro 
daily  in  Chart  Areas  4,  6,  9  or  foreign. 
Excellent  references.  Day  job  only. 
Box  1620,  Editor  A  Publisher. 


DESKM  AN/REPORTER 
Highest  Standards. 

Excellent  Background 

Box  1640,  Editor  A  Publisher. 


TEN  YEARS  renorter.  Honor  graduate 
Hsrvsrd,  Columbia.  Box  1406  Editor  A 
Publisher. 


TOPS  .  .  .  Experienced  rqyorter,  pho- 
toyrepher,  columnist,  farm  editor,  fea¬ 
ture  writer,  state  desk,  society,  corre- 
jondent  .  .  .  Chart  Area  5.  Box  1408 
Editor  A  Publisher. 
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ViniSATILB  newsman  :  trained  in  all 
u*?*’  daily:  seeks  new 

ehsllenges,  broader  scope.  Assets :  speed 
aeoiracy.  clarity  and  style.  Box  1401 
Editor  A  Publisher. 


i^UMBIA  J-GRAI>.  24,  draft-exempt, 
reporting  job  on  progressive 
July.  100.000-up.  in  Chart  Areas  2, 
10.  9  or  12.  Five  years'  experience, 
references.  Box  1646,  Editor 
k  Publisher. 


DO  YOU  NEED  an  executive  editor  or 
managing  editor  with  exceptional 
knowledge  and  experience  in  all  depart¬ 
ments,  including  btuinessT  Here’s  a 
former  foreign  correspondent,  press  as¬ 

sociation  reporter,  business  manager, 
administrator,  sports,  city,  telegraph 

and  assistant  manning  editor  with 

personnel  experience.  Three  firms  last 
16  years.  Mature  judgment.  Low 
forties.  Available  upon  proper  notice. 
Interested  South  or  Southwest.  Could 
arrange  ANPA  interview.  Box  1624, 
Editor  A  Publisher. 


ENERGETIC  PICTURE  EDITOR  needs 
larger  picture-minded  daily;  ideas  for 
pictorial  and  feature  sections;  capable, 
compatible  with  photographers.  Top 
references.  Easily  available  at  New 
York,  convention  week.  Box  1601,  Edi- 
tor  A  Publisher. 


FEATURE  WRITER  —  2  years  all 
around  editorial  and  reporting — 2  years 
Europe  and  middle  east  seeks  job  New 
York  area  or  commuting  distance — 
trilingual,  top  photographer,  knowl¬ 
edge  production.  Box  1625,  Editor  A 
Publi^er. 


nPERIENCED  NEWS  REPORTER. 
30,  now  employed  with  southwestern 
Pjeuspolitan  dtdiy  seeks  change.  In- 
“tosted  in  locating  imsition  with  news- 
Pupw  demanding  highest  standanls  of 
•rcellenee.  Can  furnish  excellent  ref- 
trmces.  Box  1629,  Editor  A  Pub¬ 
lisher. 


GENERAL  REPORTER  FxRED  from 
16,000  daily.  Reason,  "You’re  a  like¬ 
able,  young  (hat  I'm  30)  educated  man 
with  zeal  and  determination  ;  but  news¬ 
paper  work  is  not  the  field  for  you.”  I 
disagree.  Can  show  examples  of  work. 
Covered  city  court,  police  accidents, 
education  and  sports.  Know  camera, 
have  car.  Do  good  heads,  one  of  few 
compliments  paid.  BS  degree.  Know 
newspaper  work  is  only  vocation,  de¬ 
sire  no  other  thing.  Now  employ^  in 
New  York  State.  Box  1614,  Elditor  A 
Publisher. 


DESKMAN — 10  yearj  experience  re¬ 
porting,  wire,  sports.  Capable  Man¬ 
aging  Editor  medium  daily.  Seek 
greater  challenge,  resix>nsibility.  Young, 
aggressive.  Prefer  Chart  Area  10  or 
12.  Box  1714,  Editor  A  Publisher. 


EXPERIENCiED  EDITOR:  9%  years 
experience  in  rewspoper  reporting, 
copyreading,  editing,  radio  newswrit¬ 
ing.  broadcasting,  seeks  opportunity  in 
newspaper,  public  relations,  magazine, 
radio  or  TV.  Family  man.  age  35.  Full 
particulars  upon  request.  Box  1719, 
Editor  A  Publisher. 


EXPERIENCED  NEWSPAPER- 
TRAINED,  sharp-writing  reporter  36, 
with  outstanding  record  seeks  spot  on 
aggressive  newspaper  which  appreci¬ 
ates  and  will  pay  a  fast,  accurate  all- 
around  man.  No  personal  problems, 
clean  habits,  zestful  personality.  Pre¬ 
fer  West  but  all  sincere  offers  con¬ 
sidered.  Box  1703,  Editor  A  Publisher. 


FEATURE  WRITER,  editor  for  news¬ 
paper,  magazine  or  trade  journal.  Some 
photo  experience.  B.A.  degree.  12  years 
experience.  Pox  1701.  Editor  A  Pub¬ 
lisher.  West  or  Northwest  states. 


NEWS  EDITOR  6.800  Midwest  weekly. 

28,  vet,  J-Grad  (need  thesis  for  MA) 

seeks  reporter’s  job  on  daily  Chart 

Areas  7,  8,  >0.  11.  Daily  police  beat, 
magazine  experience.  Box  1702,  Editor 
A  Publisher. 


NEWS  EDITOR — 30  years  city  or  news 

editor  same  city  of  250,000.  Available 
May  1.  Box  1715,  Editor  A  Publisher 


NEWS  EDITOR,  26,  small  daily  seeks 
desk  spot  on  over  20,000  doily.  Mar¬ 
ried.  college,  vet.  Write  Box  1718 
Editor  A  Publisher. 


NOW  AVAILABLE  Editor.  Writer, 
Reporter,  Desk,  Page  Makeup.  Head 
Writing  experience.  Know  large  metro, 
small-town  dailies.  Can  write  editorials 
for  both.  Car.  Unattached.  Position 
permanency  more  important  than  sal¬ 
ary.  Family  loss  dictates  environment 
change.  Write,  wire  P.O.  Box  285, 
South  Haven,  Michigan. 


HANAGING  EDITOR,  available  In 
future.  14  years  newspaper  ex- 
gmence.  Prefer  weekly  or  small  dally. 

piwent  newspaper  to  leading 
JJJkly  in  area:  inerntoed  circulation 
advertising  600%.  Married,  child, 
j^rton  minded.  Box  1605,  Editor 
•Publisher. 


26.  two  years  reiiorting, 
editorial  experience  with 
seeks  employment  on  daily 
PvlJS:"— distance  of  New 
MAJ,  SDX,  vet,  single. 
1538,  Editor  A  Publisher.  _ 


^2  SPORTS  MAN.  45,000  a.m.. 

return  to  sport*  e^tor.  Formerty 
iSS  16,000  a.m.  Box 

Igg.  Editor  A  Publisher. 


^ORTEk.  eight  years  experience, 
PMs.  (Riart  Area  2.  college 
now  covering  city 
police  brat  for  Chart  Area  2 
”i!Z:_Box  1508.  Editor  A  Publisher. 


^ORTER.  29,  ex-sports  editor  Na- 
magazine  correspondent  seeks 
^  2  dally.  Vet.  married,  J- 

SDX.  Box  1631.  Editor  A  Pub- 


1?2®^P5ATURES.  6  years  with 
^  Daily  News,  24,  vet.  BA 

Dsn?  M**’  liyliurf  sports  articles  with 
News.  Anxious  to  advance  in 
kjueral  reporting.  LiMtion 
Box  1636,  Editor  A  Pub- 


12,  195* 


NEWSMAN-WRITER.  B.J.  6  years  ex- 
I)erience  all  beats,  features.  Now  with 
one  of  top  ten  dailies  in  country.  Want 
writing  job  outside  straight  reporting. 
Features,  special  writing,  or  different 
field.  Married,  29.  Prefer  Chart  Areas 
1,  2,  but  consider  exceptional  chance 
anywhere.  Box  1610,  ^itor  A  Pu^ 
Usher. 


TOP  NEWSMAN,  editor,  reporter: 
weekly,  medium  daily,  and  wire  serv¬ 
ice  experience.  12  years.  Want  poet  as 
editor  of  small  daily  or  weekly  in  Chart 
Areas  10,  11,  or  12.  Available  May  1. 
References  and  detailed  account  of  ex¬ 
periences  will  be  furnished  on  request. 
Write  Box  1605,  Editor  A  Publisher. 


ATTENTION  Washington  bureaus  and 
correspondents.  Reporter  seeks  ni^t- 
time  (after  6  p.m.),  or  weekend 

stringer  assisrnments — frequent  or  In¬ 
frequent.  Can  cope  with  local  angle  in 
coverage  of  news  events  and  confer¬ 
ences.  or  such  ns  late  airport  arrivals, 
trade  meetings,  last  minute  rewrite. 
Box  1105,  Editor  A  Publisher. 


ASSOCIATE  EDITOR  for  magazine. 
Editing,  writing,  photo  layout.  B.A. 
Married.  Prefer  Midwest.  Box  1706, 
Editor  A  Publisher. 


A-1  REPORTER,  picture  editor,  pho¬ 
tographer,  broadcaster.  B.A.,  M.A., 

LLB.  Start  now.  Box  1705,  Elitor  A 
Publisher. 


CAPABLE  YOUNG  MAN,  22.  with 
some  experience,  wants  to  team  re¬ 
porting  the  hard  way.  Available  for 
Interview  ANPA.  Edward  Pine,  332 
E.  4th  St.,  New  York  9,  N,  Y. 


REPORTER.  3t/4  years  experience  on 
small  dailies,  straight  news,  features. 
College  grad.  Woman.  Have  car  and 
camera.  Chart  areas  10,  11,  12.  Box 
1727,  Editor  A  Publii-.her. 


REPORTER,  wants  beginner’s  job. 
news  or  sports.  23,  draft-free,  have 
car,  camera.  Box  1509,  Editor  A  Pub¬ 
lisher. 


SPORTS — Five  years  metro  only  job. 
Essentially  writing  spot.  Prefer  P.M. 
Experience  desk,  makeup,  all  sports. 
Family  man.  34 ;  Qualify  as  editor. 
Box  1709,  Editor  A  Publisher. 


SPORTS  WRITER,  32,  large  metro 
daily,  desires  sports  or  copy  editing 
job  on  p.m.  daily.  (Thart  Areas  3,  4 
and  5.  Box  1710,  Editor  A  Publidier. 


TEXAS  J-GRAD  winding  up  hitch  with 
Army  Intelli.gence  will  consider  any¬ 
thing  anywhere.  Experience  on  all  beats 
and  desk,  able  cartoonist-illustrator. 
College  feature  editor.  SDX,  24,  mar¬ 
ried  and  willing  to  work.  Some  ex¬ 
perience  in  radio,  magazines,  and  as 
political  press  secretary.  Box  1726,  Edi¬ 
tor  A  Publisher. 


ln*truetor» 


AWARD  WINNING  JOURNALIST 
11  years  newipaper  and  magazine  edi¬ 
torial  and  advertising  experience; 
Taught  at  Business  College  2  years; 
B.A.  cum  laude ;  32;  Desires  full-time 
teaching  position.  Available  July.  Box 
1723,  ^itor  A  ^blisher. 


Mechanical 


THOROUGHLY  QUALIFIED  prsoo- 
room  foreman  desire*  change.  Training 
in  all  phases  of  pressroom  production 
and  personnel  leadership.  Metropolitan 
experience  but  consider  smaller  op¬ 
eration.  Box  1645,  Editor  A  Prtblisher. 


editor  ac  PUBLISHER  for  April  12,  1958 


AD  FLOORMAN,  compoeitor,  wants 
situation  New  England  area.  Box  1716, 
Eklitor  A  Publisher. 


SITUATIOMS  WANTED 

_ Mechanical 

COMPOSING  ROOM  FOREMAN  or 
assistant  to  production  manager  lor 
daily  newspaper.  Age  35.  15  years  ex¬ 
perience  on  large  metropolitan  daily. 
Hold  B.A.  degree  in  busineas.  Union. 
Prefer  western  states.  Box  1428  Editor 
A  Publisher.  _ 

_ Photography 

PRESS  PHOTOGRAPHER  well-trained 
and  equipped  looking  for  opportunity 
on  newspaper  with  aggressiva  news 
policy.  COTpetent  darkroom  and  Scan- 
a-graver.  Age  26,  single.  Mors  inter¬ 
ested  in  Opportunity  than  immediate 
earnings.  Will  consider  any  sis*  new^ 
paper  anywhere.  Box  1202,  Editor  A 

Publisher. _ _ _ _ 

BORED— WANT  ACTI9N— Press  pho¬ 
tographer,  all  phase*  including  color, 
Fairchild,  management.  12  years  news- 
man.  decade  administrative  experience, 
numerous  prizes  for  spot  news  photos, 
will  re-locate  with  newspaper  or  photo 
agency  coastal  chart  areas  3,  11,  12,  for 
$9,000-310.000  and  abundance  spot  newa 
action.  Box  1421,  Editor  A  Publisher. 

MAKE  ME  PROVE  ITI 
My  photos  speak  for  themselves. 

Ask  for  and  you’ll  receive  examples  of 
work  plus  detailed  account  of  experi¬ 
ence  and  work  record. 

I’M  80.  single,  own  car  and  $3,000.00 
worth  of  camera  equipment.  More  im¬ 
portant.  KNOW  how  to  use  it. 
PREftENTLY  head  photo  department 
of  small  metropolitan  daijy,  drawing 
top  money.  Looking  for  bigger  oppor¬ 
tunity  with  bigger  paper,  wire  service 
or  Magazine. 

HAVE  13  years  professional  experience, 
m  with  present  employer.  Will  con¬ 
sider  any  location.  Box  1430  Editor  A 
Publisheiv _ 

OTEATTVE.  IMAGINATIVE. 

PHOTOGRAPHER 

Seeks  permanent  opportunity  to  news¬ 
paper  with  future.  Experienced.  20. 
single,  own  two  cameras.  Chart  Areas 
2,  6.  8.  10,  11.  Will  relocate  anywhere 
for  ritdit  position.  David  Herman,  863 

So.  8  St.,  Brooklyn  11,  N.  Y. _ 

FORMER  GERMAN  Photographer-Re¬ 
porter,  30.  plenty  experience,  wants  a 
chance  to  grt  started.  Own  equipment. 

Box  1616,  Editor  A  Publisher. _ 

PHOTOGRAPHER -PICTURE  EDI- 
TOR.  Scan  and  wirephoto  operator.  80 
years  experience  with  metro  hack- 
ground.  Ronn  H.  Abbey.  157  NE  Capi- 
tal.  Battle  Creek.  Michigan. _ 

WANT  OPPORTUNITY  to  broaden 
horizons  and  activities  after  11  years 
specialization  in  Industrial  Feature 
Pix.  Offer  background  in  Graphic  Arts. 
Advertising  and  Electronics  in  return 
for  challenging  future  with  Trade  Pa¬ 
per.  Technical  Magazine  or  Regional 
Publisher.  Employed,  college  graduate. 
36.  family.  Prefer  small  town  Chart 
Area  3.  4.  6.  Box  1621,  Editor  A 
Publisher. _ 

Need  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  senr- 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEN¬ 
TIAL  list  of  Newa  Photographers 
available.  Stil1-TV,_  Film-News  reel. 
Most  with  own  equipment.  No  Fees — ■ 
Write,  wire  o-  telephone — 

Gerald  A.  Clarke 

4524  Towle  \venue.  Hammond.  Indiana 

Telephone  WEstmore  1-2906 _ 

PHOTOGRAPHER  REPORTER,  will 
relocate,  rocent  J-grad  with  some  week¬ 
ly  experience.  I’m  looking  for  a  publi¬ 
cation  that  knows,  or  wants  to  be 
sliown.  the  value  of  pictures.  Have 
own  equipment,  car.  for  sample*  and 
references  contact  Charles  Huaick.  855 
East  19th  St.,  Brooklyn.  New  York. 

Promotion— -Public  Relation* 


PROMOTION  MANAGER  now  on 
20,000  daily  looking  for  opportunity 
to  advance.  Truly  creative  copy  and 
ideas  that  SELL.  Do  layouts  for  staffs, 
promotions  for  ad  and  circulation  de¬ 
partments.  brochures  all  types,  sig  de¬ 
signs  etc.  M:irried,  age  33.  eleven  years 
experience  in  newspaper  bitoiness. 
Solid  references.  Write  Box  1738,  Edi¬ 
tor  A  Publisher. 

PUBLICA'nONS  SPBCIAUST 
Eight  year.i  experience  in  publications 
and  public  relations  for  aircraft,  oil 
and  paper  Industrie*.  Degree.  84.  mar¬ 
ried.  Box  1717,  Editor  A  Publisher. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE ...  By  Trent 


SCHOOL  OF  JOURWALISM 


By  Robert  U.  Brown 


A  recent  newspaper  suspen¬ 
sion  in  Pennsylvania  and  the 
purchase  of  a  competitor  in  a 
once-competitive  Michigan  city 
prompts  us  to  take  another  look 
at  the  picture  of  one-newspaper 
towns,  etc.,  in  the  U.  S. 

A  quick  check  of  the  1958 
E&P  International  Year  Book, 
now  belatedly  in  the  mails,  re¬ 
veals  : 

•  1,452  newspaper  cities  in 
the  U.S.; 

•  1,205  or  85%  of  them  are 
one-newspaper  towns; 

•  158  cities,  or  10.9%  of  the 
total,  have  two  dailies  under  the 
same  ownership  and  no  other 
dailies; 

•  1,363  newspaper  cities,  or 
94.1%  of  the  total,  have  no 
newspaper  competition; 

•  89  cities  or  5.9%  have  com¬ 
petitive  situations  of  two  or 
more  newspapers  (some  of  these 
are  newspapers  under  separate 
ownership  publishing  in  the 
same  plant). 

*  •  * 

There  are  14  states  without 
a  competitive  newspaper  city: 
Delaware,  Georgia,  Idaho, 
Maine,  Minnesota,  Montana,  Ne¬ 
braska,  New  Hampshire,  North 
Dakota,  Rhode  Island,  South 
Carolina,  South  Dakota,  Vir¬ 
ginia  and  Wyoming. 

In  two  of  these  states.  New 
Hampshire  and  South  Dakota, 
there  are  no  cities  with  more 
than  one  daily  newspaper. 
Many,  of  course,  have  Sunday 
editions. 

There  are  18  states  with  only 
one  competitive  city:  Alabama, 
Arizona,  Connecticut,  Iowa, 
Kansas,  Kentucky,  Louisiana, 
Maryland,  Michigan,  Nevada, 
New  Mexico,  North  Carolina, 
Oklahoma,  Oregon,  Utah,  Ver¬ 
mont,  West  Virginia  and  Wis¬ 
consin. 

Two  states  have  only  two 
cities  with  newspaper  competi¬ 
tion:  Arkansas  and  Washing¬ 
ton. 

Four  states  have  three  com¬ 
petitive  cities:  Colorado,  Massa¬ 
chusetts,  Mississippi  and  New 
Jersey. 

Three  states  have  four  com¬ 
petitive  cities:  Illinois,  Ohio 
and  Tennessee. 

Three  also  have  five  such 
cities:  California,  Florida  and 
Texas. 

Two  states  have  six  cities 
with  competition:  Missouri  and 
Pennsylvania. 

One  state  has  seven  competi¬ 
tive  cities :  Indiana. 


One  state  has  eight  competi¬ 
tive  cities:  New  York. 

*  «  « 

There  are  two  reasons  for  the 
grsidual  increase  in  one-newspa¬ 
per  cities  year  by  year:  1.  The 
inevitable  casualties  caused  by 
high  production  costs  forcing 
suspension,  merger  or  sale;  and 
2.  The  launching  of  new  small 
dailies  in  new  and  fast-growing 
communities  or  the  conversion  of 
weeklies  into  dailies  in  those 
spots. 

It  is  not  unreasonable  to  ex¬ 
pect  that  these  two  trends  will 
continue  in  the  future  at  a 
g^'adual  pace. 

At  the  same  time,  some  news¬ 
papers  have  been  launched  as 
competition  against  long-estab¬ 
lished  dailies  in  a  few  cities  so 
that  the  net  decline  in  the  total 
number  of  daily  newspapers  has 
not  been  appreciable  in  the  last 
few  years. 

We  continue  to  hope  that  new 
methods,  or  economies  in  present 
methods,  can  be  perfected  in 
the  near  future  so  that  all  exist¬ 
ing  newspapers  can  prosper  and 
survive  and  that  new  papers  can 
be  launched  more  easily  and  less 
expensively  where  they  are 
needed  and  the  opportunity  is 
attractive. 


Sat.  Editions 
Are  Combined 

San  Antonio,  Tex. 

The  Son  Antonio  Express 
(morning)  and  San  Antonio 
News  (evening)  have  announced 
a  Saturday  combination  into  a 
single  weekend  edition,  effective 
April  12. 

The  Sunday  paper  already 
carries  the  name  of  both  Ex¬ 
press  and  News. 

Under  the  new  plan  the  News 
will  publish  afternoon  Monday 
through  Friday.  Express  sub¬ 
scribers  will  receive  their  papers 
at  the  same  time  as  in  the  past 
and  News  subscribers  will  re¬ 
ceive  the  combined  Saturday 
edition  in  the  morning. 

The  Express-News  real  estate 
section  is  being  moved  to  the 
Saturday  edition.  It  has  been 
carried  on  Sunday.  Weddy  stock 
quotations  will  be  published 
Saturdays,  and  there  will  be 
other  weekend  features  and 
columns. 

The  changre  releases  man 
power  to  work  on  the  big  Sun¬ 
day  paper. 


"Oh,  Johnnie,  I  just  can't  wait  to  see  a  press  card  stuck  in  your  hat!" 


Promotion  Contest 
Selections  Made 

The  judges  for  the  1957  Edi¬ 
tor  &  Publisher  Promotion 
Contest  met  April  11  to  select 
the  winners  in  the  23rd  annual 
competition.  Awards  will  be  pre¬ 
sent^  by  Robert  U.  Brown, 
president  and  editor  of  E&P 
at  the  National  Newspaper  Pro¬ 
motion  Association  convention 
in  Pittsburgh,  May  4-7. 

Judges  are:  Ronald  P.  Tay¬ 
lor,  president.  Smith,  Taylor  & 
Jenkins,  Advertising;  James  F. 
Devine,  creative  director,  W.  S. 
Walker  Advertising;  W.  Craig 
Chambers,  president,  W.  Craig 
Chambers,  Inc.;  Julius  Dubin, 
president,  Dubin  Advertising; 
Budd  Schulberg,  assistant  pub¬ 
lic  relations  director,  Gimbel 
Brothers;  William  J.  Ebeck,  ad¬ 
vertising  director,  Joseph  Horne 
Company;  Donald  Manning 
Smith,  advertising  manager, 
Dravoe  Corporation;  Paul  F. 


Vollmer,  advertising  manager 
Blaw-Knox  Co.;  Jay  M.  Sharp 
advertising  promotion  manager 
Aluminum  Company  of  Amelia: 
Joseph  M.  Armbruster,  Smiti 
&  Armbruster;  Harry  Kodin 
sky.  Public  Relations  Researc: 
Service;  David  M.  Crantz,  Vie 
tor  Maitland  &  Associates;  aii! 
Frank  E.  Murray,  circulatio: 
manager,  Pittsburgh  Catholic. 


Hearst  Congolidated 
Home  Office  to  Move 

Los  ANGBIi 
The  home  office  of  Hearr 
Consolidated  Publications,  Ik 
will  move  to  959  Eighth  Avenuf 
New  York  City,  effective  May  I 
Morgan  Howard,  treasure.’ 
and  associates  will  continue  hen 
in  the  offices  at  458  Soot: 
Spring  Street. 

J.  D.  Gortatowsky  is  chair 
man  of  the  board  with  Williai 
Randolph  Hearst  Jr.,  presiderr 
and  editor  in  chief.  H.  G.  Ker. 
is  general  manager. 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


WA^nilNvI^iN 


I ozd  eye  jt., 


iNMiionai  o-  I 


NEW  YORK  •  60  East  42nd  Street  •  MUrray  Hill  7-4242 
CHICAGO  •  35  East  Wacker  Drive  *  RAndolph  6-6760 
DENVER  •  1700  Broadway  •  AComa  2-3623 
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Would  you  call  this  fair  play? 

Umpire  jfives  “Visitors”  a  special  advantiige  by  tax  laws,  several  million  families  and  businesst's 
tagjjing  out  a  “Home”  team  runner  at  the  plate.  escape  paying  most  of  the  Uixes  in  their  electric 

“Home”  team  has  to  play  by  the  regular  rules.  bills  that  you  pay  in  yours.  They  are  people 

Would  you  Cidl  thin  fair  play?  whose  electricity  comes  from  federal  government 

Hardly— yet  you  and  most  .Americans  face  eloctric  .systems, 
that  siime  kind  of  unfairness  all  the  time  with  .And  //om  have  to  help  make  up  the  Uixes  they 

some  of  your  taxes.  escape. 

.About  23  cents  out  of  every  dollar  you  pay  for  Most  .Americans  think  ever>’one  should  pay 

dectricity  goes  for  Uixes.  But  beciiu.se  of  present  his  fair  share  of  taxes.  Don’t  you  iigree? 

America’s  Independent  Electric  Light  and  Power  Companies* 

*  Compofty  nones  on  roqueii  through  thit  magatino 

riHtrd  til  U.S  H. 


A  PRIMARY  INDIANA  MARKET 
NOT  COVERED  BY  OUTSIDE  MEDIA! 

Here  in  the  middle  of  Mid-America,  Evansville  is  an  im¬ 
portant,  isolated  sales  source — one  no  marketing  executive 
can  afford  to  ignore. 

Look  at  a  map;  follow  the  compass  needle  around.  The 
nearest  big  cities  are  Chicago,  Indianapolis,  Louisville,  Nash¬ 
ville  and  St.  Louis.  But  the  nearest  one  is  126  miles  away — 
the  farthest,  over  300  miles  away. 

Distance  makes  Evansville  an  isolated  market  right  in  the 
heart  of  Mid-America.  It’s  a  big  market,  with  215,900  people 
in  the  metropolitan  area  alone.  And  it  serves  as  the  trading 
center  for  500,000  consumers,  in  southern  Indiana,  north¬ 
western  Kentucky  and  southeastern  Illinois. 

Can  you  afford  the  risk  of  inadequate  promotion  in  such  an 
important  area? 

Not  when  local  newspapers  give  the  kind  of  saturation 
coverage  provided  by  the  Evansville  Courier  and  Press. 
They  offer  you  97 ‘  r  saturation  of  Metropolitan  Evansville, 
plus  2-out -of-4  home  coverage  in  the  other  14  counties  of 
this  Tri-State  market.  Coverage  like  that  moves  jjeople  to 
buy  . . .  moves  sales  up,  costs  down  . . .  strengthens  your  con¬ 
sumer  franchise  in  growing  Mid-America. 

BE  SURE  YOU  SELL  ^  OF  MID-AMERICA* 

*U.S.  Population  Center^l950  Census 


BE  SURE 
YOU  SELL 
ALL  OF 
MID-AMERICA 

•  •  •  include 

a  schedule  in  j 

METROPOLITAN 

EVANSVILLE 


COMPLETELY  ISOLATED  FROM 
OTHER  METROPOLITAN  AREAS 


INDIANAPOLIS . 172  miles 

LOUISVILLE . 126  miles 

ST.  LOUIS . 174  miles 

NASHVILLE . 168  miles 

CHICAGO . 301  miles 


Courier 


TEST  TUBE 
FOR  ALL 
AMERICA 


FULL  COLOR  AVAILABLE  DAILY  B  SUNDAY 

COMBINED  DAILY  CIRCUUTION . 108,4i 

SUNDAY  CIRCULATION . 91,7( 

(Audit  Bvruov  of  Circulotion — 3I31I57) 


SCRIPPS - HOWARD  NEWSPAPERS 


NEW  YORK.  WorW-rW*grom<rfwSvn  COLUMBUS . CMnn 

CLEVELAND . f>r«ii  CINCINNATI . Poll 


Pr»ii  KENTUCKY . Poi» 


SAN  FRANCISCO . N*wi 


N*wi  Covingfon  mdition,  Cincinnati  Poll 

Timas  KNOXVILLE  ....  Nowi-Sonfinol 


Hock/  Movntoin  Nowi 


MEMPHIS . Proii-Scimilor 

MEMPHIS  ...  Commarcial  Appaat 
WASHINGTON . Nowi 


ALBUQUERQUE . 

EL  PASO . Hoc  d  l 


ChicaBO  San  PranclKa  Datralt  Cincinnati  PhilaBalehla  >■ 


Ganaral  AByartitlng  Dapartmant,  330  Park  Avanwa,  Naw  Yark  City 


